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50% mark Dealer’sCost 23'4c| Per [5 
up Retail Price . . 35¢{ Sq.¥d. o 













WARP’S GENUINE 


Pecceneoad 3 Past Yoon A:VIOLET RAY 
Lets Thru More Healthful ; rae “ a pe ef nee at 


joy Tough galvanized % inch 
ak lj mesh wire base drawn thin to 
¥ aq admit more light. Every Joint 
and Wire Imbedded in a cush- 


HEAT — KEEP OYF COLD eo ets 


in heat better than glass. 
Absolutely Waterproof—Un- 


. ~ Plastic Glass applied to both 

BETTER THAN GLASS#>\ PRA sides, sealing everything into 
Vole 2 one solid weatherproof sheet. No 

i air pockets to trap moisture. 

Very Transparent—Extra high 
in Ultra-Violet Ray transmission. 









eee Poultry House’ vido ws ‘ : ‘ Good insulator. 
aN 5 Brooder House ‘Fronts ; 
* il ig pt) Porch Enclésyres- , Cold ‘Frames 
A Sie ey Cs Osa Storm. Windows Factory Windows 
a p's! re Storms Doors Office Partitions 
F\&*WwARF. >) N | Greenhouses ¢ Sky Lights To Diffuse Light 
e4| as S : al wees GLASS 













Dealer’s Cost . 38c 
Retail Price. . 57¢ 
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Mesh Base Glass Substitute F 
| ee Plastic Glass Covered Netting 
ete Madeon '; inch mesh Water- ae SAME HATCH 
roofed Cords. Extra strong. a SAME FEED 
yed light fast green. : 


WARP’S . 
SCREEN-GLASS 
Galvanized Screen Base 
Fine Mesh Galvanized Wire 
Base, dipped in a transparent 
pliable plastic, then laminations 

applied to both sides. 
i Tough, Durable, Layer-Builit 
seenas: Plastic Coating to make it last 
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Storm Doors & Windows 
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; ‘ Cold Frame 
: : Hot Beds - 


Poultry House Windows 


7 IT PAYS TO HANDLE 
) : WARP'S COMPLETE LINE — 
SOF, mar Dealer's Cost . 18 ‘ Per Every one of Warp’s Window Materials is the ljeader in its class. 72 up Retail Price . . 40cj Sq.¥d. 
O'up Retail Price . . 27¢} Sq.¥d. Backed by 20 years of experience, and produced almost entirely ; 
~ , Nothing can take WARP’S 
RED VI-O-TEX 


Admits Uitra-Violet Rays to 
Help Mature Chicks Faster— 


under exclusive patents (granted or pending). 

the place of YEARS of product-proving in actual use, and con- 
stant research and experiment. Only Warp’s Window Materials 
offer you all this. 

If your jobber is temporarily out of stock for many months, Be sure 


St ae 


Makes Red Objects Appear 
Colorless to stop cannibalism. 
Just 2 or 3 chicks saved pays for 
his NEW. Scientific dual-pur- 
pose material. 


To Let Your Order Stand With Him For Warp’s Window Mate- 
rials because he will fill your order just as soon as materials per- 
mit greater production. Your sales will be greater, too — when 
you carry the most popular line with the name ‘“WARP’S” on the 
edge of every yard. 
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A PLACE IN THE 
SCHEME OF THINGS 


Wooster nylons 


The far-reaching effect Wooster Foss-Set nylon brushes will have on paint- 
ing habits is forecast by their remarkable performance records in war service. 
Wooster’s experience in the development and production of these miracle 


brushes insures top quality for which all Wooster Brushes are world famous. 





WoosTER fS*5!1 BRUSHES 


THE WOOSTER BRUSH CO. © WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE i651 — THRU 4 WARS 





WOOSTER FOSS-SET NYLON BRUSHES ARE MADE EXCLUSIVELY FOR THE U. S. NAVY. THESE MIRACLE 
BRUSHES WILL BE AVAILABLE TO YOU AS SOON AS MILITARY REQUIREMENTS HAVE PASSED. 
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| and this trade-mark » 


some wounded, some partially handicapped . . . 











| | "Bass emblem > 0 D 





+ join forces for peacetime production 


The above emblem can only be worn by honor- These war veterans will play a big part in pro- 

ably-discharged war veterans — men who have ducing the famous YALE lines of locks, door- 

served, with glory, the cause of Freedom. closers and hardware for your customers now | 
’ 


: : & Towne has resum king th 
In ever-increasing numbers, these proud emblems that Yale owne has resumed making these 


i i rodu r peace. 
are being seen in the ranks of the men who are products for pe 


lpi le & T 
helping Yale & Towne turn out materials needed tne mame YALE wetps MaKe THE SALE 


for peaceful purposes. Under the supervision of YALE PUTS 3 BIG SALE$ MOVERS INTO YOUR BUSINESS 
an employment manager who himself wears a 


discharged veteran’s emblem, these men . . 





are working at jobs that embody the least possi- ’ . ? 
ble strain. BE 
os Y A L E ~~ Re 


THE YALE & TOWNE Stamrono, conn..u: sa. 
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Hardware Age, published every other Thursday by Chilton Co. (Inc.). Entered as second-class matter March 24, 1933, at the Post Office at PMladelpha under the Act of 
March 3, 1879 ( Printed in U. 8. A.) $1.00 per year. Single copies, 25¢ each. Vol. 156, No. 7. 














Magor Scoops are easier to sell because of their 















reputation for giving long-lasting service. The steel 
in the blades of Magor Scoops is the same as used te 
in the famous Magor Shovels and Spades — extra 
tough, specially treated to give added strength and is 
flexibility in blade and shank, and normalized to 
prevent split or turn at the cutting edge. Sturdy, well 
seasoned, split wood Dee handles add to the long 
service records of Magor Scoops. 

Many of your customers, forced to forego use of 
Magor Shovels, Scoops and Spades due to wartime 
restrictions, have not forgotten how Magor met their 












EASTERN PATTERN rigid specifications on their toughest pre-war jobs. : 
. . . $s 
sees “aaa Just as your customers remember the line of Magor cl 


“Time-Tested” tools . . . their strength, balance and 





long-life . . . so you remember the fair and generous N 
dealer sales policy adopted by Magor. This policy is 


wie 2 


still adhered to . . . and during all the reconstruction — 


period in industry, prices to customers will be so 
WESTERN PATTERN ' 
Available in 5 sizes, 


based as to return a good profit to dealers, as always. | 
1 Brand : 
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SHOVELS « SCOOPS «+ SPADES + SCRAPERS 
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Cleveland Chain | 
merchandise has | 
been a steady; 
profitable _ seller 
in hardware stores 







ise of their | 









For joining chain for generations. 
me as used temporarily. May be Its fine uniform 






closed cold or weld- 
1des — extra ed. Regularly furn- 


trength and ished bright. Packed 
in cartons. 


quality has not 
changed. You can 
rely on it to sell 
again and to give 
customers satis- 
faction. 








rmalized to 







sturdy, well 



























to the long 
rego use of , 
to wartime 
COLD SHUTS 
or met their Plain 
e-war jobs. Standard drop-forged cold 
shuts commonly used for 
ie of Magor chain repairs, also for attach- 
alance and ing hooks, rings, etc. Order DISPLAY 
one size larger than chain. STANDS 





d generous Natural finish. 


poe, 


Reel Salesmar 


is policy is i Holds 4 full 


onstruction peu frog 

‘ valent in 2 
will be so or 1/3 reels. 
as always. Sales Master 


Deluxe 
Merchandiser 





SLIP & GRAB HOOKS 


Drop-forged from steel, regularly 
supplied self-colored; also available 
in polished finish when desired. 


See a ee 















Available through leadimg Hardware Jobbers 
@ 314 










ROUND CALIFORNIA CHAIN CORP., LTD., 80. SAN FRANCISCO, CALIF. 
ROUND CALIFORNIA CHAIN CORP., LTD., LOS ANGELES, CALIF. 





Associatee—THE BRIDGEPORT CHAIN & MFG. CO., BRIDGEPORT, CONN. 
SEATTLE CHAIN & MFG. CO., SEATTLE, WASH. 








SEPTEMBER 27. 1945 








GREATEST 
WATER HEATER 
OF ALL TIME 


Pittsburgd 


Since 1895, exactly fifty years ago, PITTSBURG has maintained one 
Fo 
basic principle—to manufacture the figest quality water heaters : 





















that engineering skill, pride in craftsmanship and practical research 


can accomplish. 


During the war our production facilities have been utilized by the 
Allies. Improvement, of course, has consistently continued. As a 
result, a remarkable state of perfection has now been attained for 
time-tested water heaters that have won distinction for dependability. 





‘ Without a doubt, our new, greater models will dominate the 


industry.. Beautifully designed, skilfully engineered for : 
natural, manufactured, liquid gas and also for elec- é 
tricity, they will be proudly displayed and easily 5 
sold from coast to coast. 

4 Wise distributors and dealers are planning 

to do business with PITTSBURG. Inquire 

how you can handle our line when it is 
i ready. Anticipate increased sales, more j 
profit, completely satisfied customers. 2 
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yy thes aN new, unusual 
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Pas program of advertising 


will help*Stewart-Warner dealers 
follow through to greater 
sales and 


profits! 


SF. 
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Now that the war is over millions of women are rushing to dct their kaabas fo “home-coming of their 


men. REV/IVA is playing an important part because, for almost 7 years, women from. <dast to coast have used 
this amazing polish and will accept no substitutes. They have seen National Advertising and Editorials in 





HOUSE & GARDEN + HOUSE BEAUTIFUL - PARENTS’ + NEW YORKER - GOURMET 
HARPER’S « ESQUIRE - VOGUE - MADEMOISELLE - DAILY PAPERS 


REV/VA-—A SPOT REMOVER FURNITURE POLISH-DOES WHAT IT SAYS! 


Removes stubborn surface spots « Cleans dirt and grime - Polishes 


to a high-dry lustre » One easy operation «+ All in one bottle 
For varnished, shellacked and lacquered surfaces 


Priced right... Sells-on-Sight... Display c/ 


Retails at $1.00 Half-Pint * $1.50 Pint * $2.50 Quart + Packed 2 dozen to carton * Trade Discount 40% + F.O.B. N.Y.C. 
ORDER NOW FOR PROMPT DELIVERY 


AP Wen @- 20k, Bed: LONDON PRODUCTS 


5 WEST 52nd STREET _ Pe aos a) A SP 
HARDWARE AGE 


























The greatest single 
selling force in America 


IS READY TO 
WORK FOR YOU 


Betty Crocker, as the personalized representafive 
of the General Mills Home Service Staff, 
receives a million letters a year from home- 
makers . . . distributes more than a BILLION 
copies of her recipes to them . . . is backed by 
an 84 million dollar annual advertising budget. 





She’s the best known home service authority in 
the world . . . was named most helpful by 
women who gave her more votes than any other ten 
candidates combined. She is the most potent 
single selling force in America . . . a force that 
will not only actively support General Mills 
Home Appliances, but can broaden the entire 





appliance and housewares market and create 


constantly expanding profit opportunities for you, 


r —— . 
i a 
‘ Betty Crocker is a reg. trade <u s | | ATO ae é , ——2 —— 
0 mark of General Mills, Inc. ~~ ae | ; Z| i. ich 4 —= $2 
—~, , ‘ Ba) pisquit . | P29 4 |22 
f \ ¥ Sea . Vie . ye | ee | 
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| COUNT ON GREAT THINGS FROM GENERAL MILLS 


General Mills won’t make ordinary appliances. Each 
one is distinguished by exclusive, patented features 





that offer new usefulness and unmatched value to “Nera ] MM; 
consumers. They’ll be produced by a company 422, ak. ,7 Vd j 
with ample resources in money and experience ©& s 







to do a standout manufacturing-and-merchan- ” —Zs / 
dising job... and. to support dealers with alert ~  , 
advertising and selling strategy geared to profits! ~ w 
. “ ~ °] 
se L 


= ef 
ae ft} 





GENERAL MILLS, INC., HOME APPLIANCE DEPARTMENT @© MINNEAPOLIS 13, MINNESOTA 
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LIONEL GEARS IISELF 


FOR A VAST 
PEACETIME PROOUCTION / 


“‘Telegraphic Flashes!’‘—will keep you 
informed about LIONEL production. 
Ready now!-—Lionel Chem-Lab Chemistry 






sets and Pre-School Toys! Sensational 
surprises coming in 1946 from LIONEL. - 

















... that’s why there’s always 
FULL MEASURE 


in every American-brand Package 


She weighs each newly filled box against another box containing a 
counted gross, to make sure that there are 144 American Screws in every 
one of these standard packages. This is the final step in American’s 
thorough-going inspection system which covers raw material, manu- 
facturing processes, dimensional accuracy and physical fitness of finished 
screws ... making sure heads are smooth and correctly slotted, that 
points are straight and needle-tipped, that threads are sharp and of 
uniform pitch. 

Here’s protection that means higher “Perfection-Percentage” in 
every order for American Screws and Bolts. And this plus-value is the 
reason why more arld more dealers are getting orders from users who 
write it this way: “American-brand only — don’t substitute.” 





AMERICAN SCREW COMPANY 
PROVIDENCE 1, RHODE ISLAND 
Chicago 11: 589 E. Illinois Street 
Detroit 2: 502 Stephenson Building 
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HANDLE — Perfectly 
shaped to fit the hand 
naturally and comfort- 
ably. 

WES eE Sg 
a ne 


Los 

ar LATERAL ADJUSTING 
"85 LEVER - Permits side- 
5-4! wise adjustments of 


' Cutter. 


CUTTER-Selected steel, 
individually hardened 
and tested. Cutter cap 
gives extra stiffness to 
Cutter, eliminates 
chatter, curls shaving 
producing smooth sur- 


| FROG — Provides sup- 
port directly at rear of ‘ 
mouth, makes Plane ¥ tery tab ¢ fes™ 
practically one solid jpa.s@cau' smear 
piece. Adjustable for Y | 
P width of mouth. 





KNOB - Fits tightly 
into ring boss cast in a 

plane bottom, prevent- [Ay x § No other partnership between tool and ‘craftsman can com- 
ing looseness and knob fae ys: 

splitting at base. Paes = pare with the record of Stanley Bailey Planes used by wood- 


workers the world over. Every Stanley Bailey Plane has one 


standard of performance — fine, fast, effort-saving results year 


oy 


" . . * 
BR! 


; “>, 


in and year out. This tool needs no postwar build-up .. . it 


sells . .. it satisfies ... it pays profits! 





¥ LEVER CAP — Holds cutter 

securely in position — no 

™ chatter. Pear-shaped hole 

@ keeps Lever Cap tight 
& when Cutter is adjusted. 


SEPTEMBER 27, 1945 





14 


CORBIN CABINET LOCK DIVISION 


THE AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 


HARDWARE AGE 
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for Aluminum Paint 


made with Alcoa Albron 


For 20 years you have seen Alcoa “carrying 


the torch” for aluminum paint, advertising it 
widely to the public and to painting con- 
tractors. Every one of these advertisements, 
like the one above, has also carried a trade- 
mark . . . Alcoa Albron. 

How many million of those trademarks have 
met the eye of your customers, we’ve never 


counted. Millions aplenty. Let it go at that. 


To cash in on this advertising, ask your 
supplier to give you Alcoa Albron pigment 
in his aluminum paint. Then you can assure 
your customers that the paint you. sell con- 
tains aluminum pigment of known high 
quality . . . pigment made from 99+% pure 
aluminum. That will help you make sales. 
Atuminum Company or America, 1984 Gulf 


Building, Pittsburgh 19, Pennsylvania. 





A ALBRON PASTE 


ALC 
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WHAT IS BACK OF A WALL ? 





-»»- ACCURACY AND EXPERIENCE SHOULD BE 


At Wickwire Brothers Mills in Cortland we begin the making of Miscella- 
neous Wire Nails and Brads by manufacturing our own steel to our own rigid 
specifications. We draw the wire—make the nails and brads on accurate 
machines, and carefully package them in attractive boxes. Our training and 
experience cover over 70 continuous years in wire and wire Product 


production. 


That is what is back of our Nails and Brads. . . your insurance of satisfaction. 


WICKWIRE BROTHERS INC., CORTLAND, NEW YORK 


HARDWARE AGE 








‘HERE THEY ARE... 


At the request of many manufacturers and members of 

the trade, we have augmented our line of circle © fasten- 

ers with a complete assortment of cap screws in all stock 

CAP SCREWS sizes, both bright and black satin finish. These new prod- 

ucts, of Buffalo Bolt quality and uniformity from head to 

¢ ¢ © Buffalo Bolt the final thread, are pon available through your jobbers. 

Company’s new and write for complete specifications and list of stock sizes 
improved product and name of jobber in your territory. 





@ A new method of heat treating gives 
circle ® cap screws their black satin finish. 


© . 
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pee COMPANY 


ms SDs RY) Xt Sr 670 Wet NORTH TONAWANDA, NEW YORK 
‘ ba . fe c eX 2 sa SALES OFFICES IN PRINCIPAL CITIES 
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FIRST AGAIN Paragon 


°° & © G2 =e 


POSTWAR STEEL Kitchen Sinks 
~ ARE READY NOW 


WALL TYPE FAUCET 














RUBBER BUMPERS VITREOUS CHINA SINK ame Se in earn 


CHROMED HARDWARE 


SELF LOCKING 


SERVICE DRAWERS 


CAKE DRAWER WITH 
VENTILATING COVER 
BULLET DOOR CATCHES 


BEVELLED GRILLE 


REENFORCED GIRDER 
ON WALL PANELS 


SOAP AND 
POWDER BASKET 


“The Queen 654 








EXTRA ... EXCLUSIVE with PARAGON... 


The purchase of Paragon kitchen sinks brings you 
the distinct advantage of having an 0.P.A. APPROVED 
NATIONAL RETAIL SELLING PRICE that permits a dealer 
the usual trade discount. For details use the coupon. 
No obligation — Do it today. 


See eee ORDERS ARE 
Paragon Utilities Corp. s0 VAN DAM ST. BROOKLYN 22, N. Y. & NOW BEING 


[1] RUSH PRICE LIST AND CATALOGUE OF COMPLETE LINE 3 


Pe cians a FILLED 
an pu OF THE ABOVE MODEL F.O.B. YOUR 
(QUANTITY) WAREHOUSE BROOKLYN, N. Y. € 


EEE, REI AES AR. Xa PERMANENT DISPLAYS 


NEW YORK FURNITURE EXCHANGE 
SAN FRANCISCO WESTERN FURN, EXCH. 
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Business experts from the Burroughs Adding Machine Co., 
Moore Business Forms, Inc. and the Shaw-Walker Co. join 
with Universal under the direction of Dr. O. P. Robinson, 
Professor of Retailing, New York University, to bring the 
latest retailing techniques to dealers through Universal's 
new Systemeering Guide. 


FOR PROFIT-WISE DEALERS - A Complete Guide 
to the Scientific Control of Retailing 


Following the sensational success of Modern- Systemeering is another big step in Universal’s 
eering —The Store Planning Guide, Universal “Help the Dealer” program which started 
now offers Systemeering—The Guide to with the “U” Plan for “V” Day and 
Profitable Retailing which points the way to will continue in high gear as the new 
creating and conserving a surplus by means Universal appliances and house- 

of planned and coordinated management. wares become available. 


*Copyright 1945, Landers, Frary & Clark 
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Systemeering Division HA 


: Pan a ; pone ae gar, =e aes ee 
s Landers, Frary & Clark, New Britain, Conn. 
> UNIVE com 

Ay is Pe A’ , “ ee . . an o | 


| plan to “moderneer” the business operations of my 
ease store — please send me complete Systemeering Guide. 
Name____ ee ee 
Address 


iy... 
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C... there was a fellow who liked to play the 
long shots—the fancy prancers. His “dope,” he 
said, was good because it came “straight from the 
horse’s mouth.” 

But talking horses don’t always talk horse sense. 
And so this story is short and simple. Our friend 
wound up with his pockets in reverse. 


* * * 


‘The “smart money” banks on Past Performances— 
so does the merchant who’d take the gamble out 
of merchandise selection. — - 

The smart merchant plays the favorite. Among 
coffee makers, for example, he backs the brand that 
has stood tops in the form sheets for over sixteen 


years... the one coffee maker customers ask for 
by name. 


You see, ever since Silex gave Americans a brand 
new conception of how grand coffee can taste, folks 
have come to expect from Silex the new advance 
in coffee maker design. 


Soon now, still further improvements will come 
from the great Silex laboratories . . . improvements 
in coffee makers, in the Silex Steam Iron and other 
items to bear the Silex name. 


In planning your housewares operation, in your 
advertising, in your window and in-store display, 
back the brands that are the “‘favorites.” Among 
coffee makers that brand is Silex. 


Can you believe all you hear 


Ss, 


<a 





from ahorse? <— 
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TRADEMARK REGISTERED U. S. PAT. OFF. 


HARTFORD 1, CONNECTICUT 


ST. JOHNS, P. Q., CANADA 
HARDWARE AGE 





1 taste, folks 
-w advances 


s will come 
provements 


EACOWARE 


sae es Stainless Stel UTENSILS 


on, in your 


ore display, 


\ \N 
ONMIO) VIS 


FIRST... bright 
stainless steel .. 


THEN... 0 copper bottom 
core !o spread heat evenly 


THEN ... chrome over copper, 


to keep the bottom clean! 


ARE AGE SEPTEMBER 27, 1945 


WITH CHROME OVER COPPER 


All the advantages 
7 of STAINLESS STEEL 


cleanliness, strength, long life 


Plus the advantages 
of COPPER 
rapid heat distribution 


Plus the advantages 
of CHROME 


tarnish-proof, easy-to-clean 


Ekcoware Stainless Steel Utensils with bottoms with 
CHROME-OVER-COPPER offer a grand new idea—and one 
of the biggest opportunities in the field of housewares. 


Amazingly simple, amazingly practical, amazingly sale- 
able. Styling is as superlative as quality—yet priced at levels 
to permit volume selling. Full details soon. 


These famous products moke EKCO—the Biggest Name in Housewores 
( EKCO) FLINT Hollow Ground Cutlery; EKCO Pressure Cookers; A & J Kitchen Tools; GENEVA FORGE 
Cutlery; STA-BRITE Tableware; OVENEX Tinware; TRU-SPOT Flashlights, and others. 


EKCO PRODUCTS COMPANY « 1949 North Cicero Avenue, CHICAGO 39 


FOUNDED IN 1888 AS EDWARD KATZINGER COMPANY 
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“MICHAELS PRODUCTS 


for your future plans 





SSoonchor distributors benefit from handling one 
line that answers so many building maintenance prob- 
lems. One Sonneborn product sells another. 
Sonneborn Building Savers listed in the Business- 
Finder Chart below are regularly specified by architects 
and used extensively by builders in every type of con- 











Type “A” shown above 


struction, and are recognized for outstanding perform- oa oonbs ated as ies 
ance in building. maintenance. i ae kelcwentnl 

Cash in on this ready-made market for profitable sales bevel doors. Or as a stop bead, or 
in your territory. For details of the Sonneborn Building at bottom of doors. 


adjustable Astragals 


Savers franchise, check list below and write Dept. w-9. 


























Type “E” Mortise Astragal may be applied to bull-nose hol- 
low-mietal or wood double doors, or at bottom of doors. 


Michaels Adjustable Astragals are “naturals” for 
hardware dealers. Made of extruded bronze or 
nickel, they are designed to compensate for ex- 
pansion or contraction of doors and to keep them 


closed as tightly as possible. They prevent draughts, 





air currents, and help to keep out dirt and dust. 
Michaels Astragals are simple, practical, rugged, 





easily installed and adjusted, and are available in 


several styles for any type of door. Send for litera- 





ture containing complete details and specifications. 





OTHER MICHAELS PRODUCTS 


Fixtures for Banks and Offices Grilles and Wickets 

Welded Bronze Doors Kick and Push Plates 

Elevator Doors Push Bars 

Elevator Enclosures Wrought Iron and Bronze Lighting 
Check Desks (standing and wall) Fixtures 

Lamp Standards Wire Work 

Marquise Cast Thresholds 

Tablets and Signs Extruded Thresholds 

Name Plates Extruded Casements and Store 
Railings (cast and wrought) Front Sash 

Building Directories Bronze and Iron Store Fronts 
Bulletin Boards Bronze Double Hung Windows 
Stamped and Cast Radiator Grilles Bronze Casement Windows 


THE MICHAELS ART BRONZE CO.,Inc., Covington, Ky. 


Manufacturers since 1870 of many products in Bronze, 
Aluminum and other metals 








BUILDING PRODUCTS DIVISION 
L. SONNEBORN SONS, INC. 


88 Lexington Avenue, New York 16, N. Y. 
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SHERWIN-WILLIAMS DEALER 


Dealers desiring to become Sherwi 
NOW to the Sherwin-Williams Company, 


“I’M SITTING PRETTY 


MY PAINT is backed by 
the most consistent ad- 
vertising in peace and 
warl PAINTSare preferred 


by more people then any 


other brand. 


ST YLE GUIDE SERVICE 
consumer aid offered 
any retailer! by 


1 AM THE 









n-Williams full-line dealers after the war should write 
Dealer Sales Department, Cleveland 1, Ohio. 
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ASBESTOS PAPER | Y 72 =f ° 


Every homeowner/ a Lo 3 
is a prospect  Betioves the Rust 
for thisnew, |, srw | |iiuuemen@m@VES the METAL! 


HANDY ROLL! a Pera ut | natn so 


celving an ever increasing 
demand for a good rust re- 
e New, attractive, convenient “2 mover. And RUST-I-CIDE is 
package makes this many-use fire- medias: the dimend. 
proof paper easier for you to han- 
dle and display — easier to sell. 
Customers like this improved, 
handier roll and it enables you to yw | & has been sold for over 
sell by the package instead of the CEI, | twenty years. It has been 
old, bothersome method of by the . ; : ets imitated numerous times but 
piece. Here’s 20 yards of 18” wide | i ——— never duplicated. 

asbestos Peper ah rtady ‘> go— eae Hh RUST-I-CIDE removes rust in 
doesn’t even have to be wrapped. 

Uses pictured on colorful label makes package its own 
best salesman! If you are not already handling this-profit- 
able, quick-moving item, get in touch with your jobber 
of write us today for prices and full information. Dealer} |) move stains on sinks, toilet 
helps are available —easel display and consumer leaflets. S42: bowls and other vitreous 
enamels 


s~ = e RUST-I-CIDE is inexpensive 
os of) } 3 : —it retails for 25c for 
z ae | 4 oz. bottle; 45c—8 oz. 
io — oe | bottle; 75¢—I6 oz. bottle; 


Protecting wood partitions, walls Wrapping heater pipes, flues, ‘ $1.20—quart; $3.60—gal- 
and ceiling against fire. furnaces, air-conditioning ducts. ‘ } lon — with better-than- 


j een ae fit. for you. 
Ss ; d f | average pro 
| ee 

















RUST-I-CIDE is the best rust 
remover on the market. It 








a matter of minutes... it 
is an excellent chromium 
cleaner ..,. itis used to re- 


In grease pan under broiler. For making homemade gaskets. 


x 54 a4 Order through your distrib- 


Pot ype and surface Protection while soldering or | utor, ifhe cannot supply you 
ectors. welding in workshop or garage. | write us direct. 


The RUBEROID Co. | —_ 
RUSTICIDE PRODUCTS CO. 


Asphalt and Asbestos Building Materials 
500 FIFTH AVENUE, NEW YORK 18, N. Y. 


3125 PERKINS AVE. CLEVELAND 14, OHIO 
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READILY CONVERTIBLE FOR DEEP WELL PUMPING 
Amazingly easy to sell 


Model “RC” made in 4, 14, 14 HP sizes. 
Additional sizes will be available later. 
Write for FREE literature describing in 
complete detail this miracle 2-in-1 pump. 


Model RC illustrated 


Now the story can be told. Born by Red Jacket three years ago, field tested 
for over a year, this pump had to wait because of the urgency of war 
production. Now, with the European war won, we have the green light to 
offer this pump which you have been expecting from us for so long. 


Outstanding and exclusive mechanical features, developed from 67 years 

experience, are built into this pump. Check these standout sales-makers— 

see why it’s easiest of all pumps to sell: 

© Always self-priming from the very start—if water level drops causing 
pump to lose prime, prime will be picked up in a few seconds as soon 
as water level rises. 

@ Easily convertible to deep well pumping if water level drops and remains 
below shallow well limits. b 

© Safe—No belts or pulleys to arouse children’s curiosity and cause injury. 
Only one moving part—safety sealed. 

© Lock’t-in Lubrication— motor ball bearings sealed in grease for life time 
lubrication. Water lubricates pump. 

® Quiet Operation—No knocking, pounding or water hammer. Only the quiet 

- hum of the motor can be heard. No belts, gears or leathers to wear out. 

© Effortless performance — more capacity pump for pump than old reciprocat- 
ing type. A dwarf wif a giant’s strength. 

Other unusual features you'll find include compactness, automatic leak-proof 

water seal, complete automatic operation, and wide clearances for sandy water. 


RED JACKET MANUFACTURING CO. 


® - : ESS 


DAVENPORT, IOWA 








we 


Featuring a full line of PUMPS for shallow and deep wells,and WATER SOFTENERS 
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NOMA 


(2 paving the way to 
greater TOY PROFITS! 


Talk about your “golden” opportunities . . . take 
a look at NOMA’S 1945 advertising and pro- 
motion campaign that’s building greater sales 
... greater profits for toy dealers everywhere! 
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TORONTO NOMA ELECTRIC 


LONDON 55 West 13th Street 
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NEWSPAPERS ... 4-color sales-boosting NOMA ads in Sunday 
comic sections of 65 metropolitan newspapers — featuring 
a prize contest with attractive cash awards for youngsters. 














a MAGAZINES... Appealing advertisements in “Parents”, 
"Child Life’, “Children’s Activities”, “Good Housekeeping” 
and other leading publications. 


TOTALLING: 250 million reader impressions! 





RADIO. ..Great year ‘round 
NOMA campaign on national network 
stations in major markets across the country. 


PLUS. ...Free Mat Service for your own local tie-ups 
(Write NOMA for yours now). ; 


Colorful folders displaying the entire NOMA foy line. 
Compelling envelope inserts bring customers to NOMA foy counters. 


Yes, when it comes to toy profits... MERCHANDISING MAKES THE 
DIFFERENCE! And NOMA merchandising means added customers 
... quicker turnover... more and still more profits. 


’ ' 
THAT'S WHY IT —— Nn WITH noma TOYS: 


CORPORATION CHICAGO f 


SAN FRANCISCO 











New York 11, New York 
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NEW TYPE FARM-HOME TRAP 


NOW AVAILABLE 





Hardware dealers can now stock this 
nationally successful direct mail seller 


Amazingly simple Havahart is quick, 
easy, Sure-fire and inexpensive. 


E HAVE NO salesmen so we'll have to ask you to 

be your own salesmen and drop us a card for 
Havahart price list. 

We're selling thousands of these patented traps 


by mail... but we would prefer to send the business 
This is one of our ads. Millions are reading about 


to local dealers. Havahart. Try out a few . . . you'll be amazed the 
way it sells! Different size traps for rats, gophers, 
moles, squirrels, etc., etc. 


HAVAHART * ALLCOCK MFG.CO + 85 WATER ST + OSSINING, N.Y. 





For those Grueling 
PHOENIX and JUNIATA 


Horse and Mule Shoes 





For those long work hours. .,, 
tough jobs... that require good 
shoes properly fitted, Phoenix 
work shoes are always first 
choice. They’re expertly made 
from annealed forging steel for 
long wear and complete pro- 
tection. Be prepared to supply 
the constant demand for these 
economical shoes! Check the sizes you need, NOW 
. . + for the busy season ahead. 


Gree... This book tells how to care for the 
feet of horses and miles. Explains how proper 
shoeing can prevent lameness. Authoritative 
... concise. . . fully illustrated. Endorsed by 
leading horsemen and veterinarians. Write 
today for your copy and the facts about our 
plan of FREE distribution to your customers. 


PHOENIX MANUFACTURING COMPANY 
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MERCURY BICYCLES 
and 
STEELCRAFT WHEEL GOODS 


are being made as fast as our 
reconversion permits. 








Army-Nevy "'E"' flag awarded 
a 7, 1943, stars added 

ugust 25, 1943, February 26, 
and October 9, 1944 and 
August 28, 1945, 


Over four years ago, well before Pearl 
Harbor, we began the production of war 
material for the armed services. Until Victory 
was achieved, we concentrated all our efforts 
on this vital job. We are proud of the com- 
mendation received from the Army and Navy 
in the form of the “E” flag with 4 stars. 


Now all our efforts are turned to a speedy 
reconversion. We are striving to -supply 
you with quality merchandise as rapidly as 
possible. 





THE MURRAY OHIO MFG. CO. 


CLEVELAND 10, OHIO 
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Brass Garden Hose Goods 
for 1946 








CE 


For next season, Sherman is preparing to 


supply Brass Hose Goods incorporating 





the quality and dependability which have 
distinguished Sherman products through- 


out this company’s 50 years of service. 


Latte le tate aS tt at tea Bt tl te elt Dt lth ste na tact ltt tet that ate 


HOSE NOZZLES...GARDEN SPRAYS...HOSE COUPLINGS 
SPRINKLERS...LONG-GRIP’ COUPLINGS and MENDERS 


H. B. Sherman Mfg. Co., Battle Creek, Mich. 
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NNT PUT THIS COUPLE 
fi _—=«CT(0 WORK FOR YOU! 


$ 


Peter Pulverizer and Lady Pete can be a big help 
to you next Spring when your customers come to 
you with their gardening problems! These sen- 
sational garden cultivators make it easy to give 
gardens the care that means better vegetables 
and flowers. They cut the time and effort needed 
to prepare a fine, deep seed bed, and eliminate the 
backache of weeding and cultivating. They’re 
fully adjustable, and the middle tooth can be 
removed for working both sides of a row. 





It’s not too soon to plan for next Spring! 
Ask your wholesaler’s representative for full in- 





formation about these quick-selling, profit-build- 
ing garden tools. Or write direct. 





Here are most widely 
used adjustments: 


so mb 
“td ff 


At full width for Middle tooth re- For working very 
Preparing soil. moved for working narrow rows: Mod- 
Model PPP5, 11"; both sides of row. el PPPS, 6"; Model 
Model PPP3, 6”. PPP3, 3\/’. 


Peter Pubverizen Pres. 


Dept. HA, 39 S. DUKE STREET, YORK, PA. 


MESSAGE TO DEALERS! ~ 


Show your customers the correct, easy way to use ro 
these husky tools! Place in the ground and pull with 
long sweeping strokes—do not hack as with a hoe. 
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DIVISION TO MAKE FAMOUS 
DECOWARE HOUSEWARE LINE 
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ao bea bees CAN COMPA | ware meta! houseware line is coming back. Con- 
taee att. ; tinental Can Company has planned great things 

for the new and better Decoware—better de- 

i “ae signs, more items, pre-tested patterns, superb 

<P ba } lithographing. Decoware will be a fast seller, 
@ CCOWRArL.. ; ge " backed by Continental’s broad-gauge produc- 
DIVISION DECORATED META\ & tion, distribution and merchandising promotion. 

’ » Learn MORE about Decoware—write now for 

i) free booklet, “Date with Decoware.”’ 


Tune in: “REPORT TO THE NATION” every week over coast-to-coast CBS Network. 
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Coming your way soon! Androck kitchen tools fast-selling, profit-making assortment of pre-war 
with durable, rustproof, stainless steel metal parts days. Be on the lookout for our announcement 
and genuine catalin handles! Practically the same giving data on delivery, colors, prices. 


THE WASHBURN COMPANY. Wescrsnut henner 


ASSOCIATED COMPANY: MICHIGAN WIRE GOODS COMPANY, NILES, MICHIGAN 
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HOUSEWARES 


KITCHEN TOOLS 


OVER 60 YEARS OF MERCHANDISING EXPERIENCE 
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AVAILABLE NOW 


SMALL ITEMS TO BUILD 


BIG PROFITS 


“TEN LITTLE INDIANS” 


Cedar Chest—No. 2 


A roomy, sturdy and well made 
Tennessee Red Cedar doll chest 
that sells on sight. An Avalon 
Brown creation beautifully fin- 
ished and decorated with “Ten 
Little Indians.” A big Christmas 
seller get your order in now. 


No. 2. Specifica- 
tions: 21 inches 
x 124g inches x 
10 inches. Ap- 


proximate 
weight 14 Ibs. 


OLKY 


METAL WHEELS 
RUBBER TIRES 


A Top-Line value that is 
“tops” in popularity. Beau- 
tifully finished two-tone 
sulky in the eye-catching 
Rocket design with color- 


ful juvenile decal. Metal 
tubular handle. 


Juvenile WHEELBARROW 
ROCKET DESIGN No. 600 
Sturdy, useful and practical. RUBBER TIRE 

A toy with a purpose! Let 

the youngsters “help” with 

this beautifully designed 

Rocket wheelbarrow deco- 


rated with brightly colored 
decal. 


No. 110. Packed two to a 
package. Shipping weight 
per package—16 pounds, 
approximately 


No. 600. Packed 6 to a 
crate. Shipping weight 
approximately 73 Ibs. 
per crate 


Address Dept. 108 


TOP © LINE 


Toys APPLIANCES 


TENNESSEE VALLEY 
ASSOCIATED MARKETERS 





GAMBILL BUILDING, NASHVILLE, TENNESSEE 


CHRISTMAS MERCHANDISE 
AVAILABLE NOW 


WRITE FOR CATALOG AND PRICES 





The Kromex Vegetable Casserole 
and Server for a double duty job. 


Until NOW, war contracts and increased 
manpower needs have made it impossible 
to produce anywhere near the volume 
of aluminum ware authorized under 
WPB rules. . . NOW, additional produc- 
tion facilitiés have been made available 
which will permit substantial shipments 
of KROMEX WARE very shortly. Those 
who have already placed orders can 
expect greatly increased quantities of the 
fast-selling, popular KROMEX WARE 
soon through your Hardware Jobber... 


Nationally advertised in HOUSE BEAUTIFUL, 
HOUSE AND GARDEN and other magazines. 


The KROMEX Corporation 


3634 Euclid Avenue « Cleveland 15, Ohio 


New York Office: 1150 
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DATE-- With Savoil 





You have a date with Savoil—that great day 
when we can once more resume the building 
of kerosene stoves, ranges and heaters. 


Now, of course, we are working for Uncle 
Sam and all our efforts must go into the 
making of the weapons of war. But when 
peace returns, and conditions permit, Savoil 
will be back. Back with broad, new experi- 
ence gained in the exacting technology of 
war and ready to make Savoil stoves, ranges 
and heaters in fresh styles and designs, yet 
with the same Savoil characteristics of quality 
and saleability. 


xk * 
Get on the Bond Wagon... Buy War Bonds 


SEPTEMBER 27, 1945 


So, remember your date with Savoil. Remem- 
ber it because a date with Savoil on your 
postwar calendar, is a date with .pleased cus- 
tomers and increased profits. 











KEROSENE BURNING 


Ranges - Stoves - Heaters 


UNITED STOVE Co. 


YPSILANTI, MICHIGAN 























WE PICTURE 1S 
BEGINNING 70 CHANGE ... 


ga There are five important reasons why we have had to send out letters 
to our many friends soying: ‘Sorry but we can't ship...‘’— five Army- 
Navy “E“ awards that indicate the extent of Autoyre's total war 

production. We said we'd stick to that job until the last shot was 


fired. And we did! 


Now thot Victory has been achieved, we are beginning to turn our 


plant. back to the manufacture of bathroom and kitchen accessories. 


Naturally, we cannot yet produce enough of these products to satisfy 


even the immediate needs of our customers. 


We know that all our friends in the industry appreciate this fact. 


We hope that those who cannot be covered in our immediate 


distribution will bear with us a little longer. 


Each Autoyre item, as always, will be priced to offer your customers 
superior yalues. And each item will be made to the same high 
stondards that have earned Aufoyre's five ‘‘E’’ awards and Autoyre’s 


reputation with your customers and ours. 


THE AUTOYRE COMPANY, OAKVILLE, CONNECTICUT 


| _» TOWEL BARS + SOAP DISHES + TUMBLER AND TOOTHBRUSH HOLDERS + ALL-PURPOSE 
f i. HOOKS > THREE-ARM RACKS * PAPER TOWEL HOLDERS + TOILET TISSUE HOLDERS + CLIP-ON 
. RACKS * SHELF BRACKETS + TOWEL SHELVES * BATHROOM AND KITCHEN ACCESSORIES 
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Russwin Oglethorpe Design e. 
Entrance Door a 
Cylinder Rim Lock A 
No. 4515 a 
+ - ew 


These full-page Russwin Hardware advertisements 
appearing every month in House & GARDEN are 
making friendly calls on a lot of people in your sales 
neighborhood —foresighted people who are planning 
now to build new or re-style present homes — respon- 
sive people who will choose from the broad Russwin 
line and go to the Russwin dealer to buy. People by 
the hundreds are responding every month by writing 
for the Residential Hardware book. 


SINCE 1839 


DISTINCTIVE HARDWARE 








Russwin 
Oglethorpe 
Design 
Knocker 
No. 045 


Tewksbury 
Design 
Russwin 
Colonial 
Entrance Door 
Handle 
No. 3509 





It’s an idea set-up for you as a Russwin dealer — be- 
cause prospects are sold while they’re making plans — 
and they'll buy Russwin Hardware from you when 
they’re ready to build. Asa dealer, wouldn’t you rather 
handle the line that is advertised this way — that is be- 
ing selected by prospective customers while they are 
still planning? Why not take advantage of this sell- 
ing help rather than have to sell against it? Russell & 
Erwin Manufacturing Co., New Britain, Connecticut. 





USSWIN 22a, Have the Flys 
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TRADE MARK 


ALUMINUM TRIM 


You cau get farter actiou 
on these SUPERIOR shages 


These are standard shapes of SUPERIOR Aluminum 
Trim. Because they are standard, we can give you better 
delivery than on many other shapes. 


This does not mean that we can ship immediately upon 
receipt of order. It simply means that your chances of 
obtaining some trim are better when you order standard 
shapes. 


Remember the name—SUPERIOR Metal Trim. 


YOUNGSTOWN MANUFACTURING, INC. 


66-76 S. PROSPECT ST. YOUNGSTOWN, OHIO 

















er — be- 
plans — 
u when 
u rather 
at is be- : 
ney PrP eR Me ae ee ee eS 
aire BRANCH OFFICES AND WAREHOUSES Please send us literature and prices 
sarang YOUNGSTOWN MANUFACTURING, Inc. Cain 
YOUNGSTOWN, OHIO one, 

363 W. Peachtree Street NE, Atianta, Georgia Your Name 
- 363 S. Wall Street, Columbus, Ohio 

217-219 W. Alabam Address 

SE . 3 a St., indianapolis, Indiana 
510 Arch Street, Philadelphia, Penna. City State 
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We Can Fill 
Your Orders 












SHACKLES—ANCHOR AND CHAIN € 


Deliveries are reasonably good on all 





items illustrated; we can probably ship at 





least part of your order immediately from 














WIRE ROPE THIMBLES stock. ASK YOUR JOBBER! 
TURNBUCKLES—HOOK AND EYE COMBINATIONS STUB END TURNBUCKLES 


WOOD SHELL BLOCKS OVAL STEEL MANILA WIRE ROPE SNATCH BLOCKS DIAMOND FRAME WIRE 
ROPE BLOCKS ROPE BLOCKS 


THE UPSON-WALTON COMPANY 


Wanupacturers of Wire Rope, Wire Rope Pittings, Tackle Sloche 
MAIN OFFICES AND FACTORY: CLEVELAND 13, OHIO 


114 Broad Street 737 W. Van Buren Street 241 Oliver Building 
New York 4 Chicago 7 Pittsburgh 22 








Established 1671 
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A new low-cost 
18” drill press that 


can really take it 


This New Duro 18” Drill Press has been de- 
signed and built to handle a much heavier 
load continuously than ordinary low-priced 
units. Has many new features including: spe- 
cial design for quick-changing of belts; head 
casting slotted fo provide take-up when wear 
develops from movement of quill; six-spline 
telescopic self-aligning spindle that reduces 
play; heavy ribbed cast iron table and base 
with large machined surface and grooves for 
collecting coolant; base provided with “T” 
slots for bolting jigs; improved simplified 
depth gauge. Efficient production foot feed 
available. Specifications include: %4” ca- 
pacity. No. 2 Morse Taper. 4 New Depar- 
ture Ball Bearings. Speed range 425 to 
2030 R.P.M. Spindle travel—5”. Drills to 
center of 18” circle. Maximum distance from 
base to spindle—49”. Maximum distance 
from table to spindle—19”. Overall Height 
—68". Size of overall base—18” x 2814”. 
Diameter of column—3 2”. Weight of Model 
A3088 (as illustrated) less motor, 350 Ibs. 
Also available in bench model. 


Available on Priorities only 


DURO OOS 


MACHINE TOOL DIVISION 


DURO METAL PRODUCTS CO., 


ALSO MAKERS OF DURO HAND TOOLS 








































Send for Catalog—showing low-cost single and multi- 
spindle Drill Presses, Metal-Cutting Band Saws, Circular 
Saws, Jointers, Routers, Shapers, Grinders, Lathes, Scroll 
Saws, Flexible Shaft Units, and Portable Electric Drills. Gives 
full specifications and prices. 














2684 N. KILDARE AVE., CHICAGO 39, ILL. 











SEPTEMBER 27, 1945 





41 





WORK-SAVER Fel Eezccl PIPE TOOLS 


Profitable Sellers to your Customers 
who want Quality Tools 


Y 
Tf this Housing ever 
Breaks of Distorts we 
will replace it Free. 


Guaranteed RIGID 
Pipe Wrench, 
sizes 6” to 60”. 


Improved Stillson 


Modern cone-coil safety springs 
enclosed in steel frame. No flat- 


Ricaip Pipe Wrench 


It saves repair bother and expense — that’s why there’s 
rofit for you in Fet@alr . That guarantee is proof of it. 


our customers like also the safe powerful strength in hous- 
ing, handle and jaws. Replaceable heeljaw, full-floating 
hookjaw with handy pipe scale. Adjusting nut always 
spins easily in all sizes, 6” to 60”. Made in End Pattern 
for pipes against flat surfaces—sizes 6” to 36”. Millions 
in use—they’ll bring you profitable new and repeat business. 


spring rivet holes to weaken handle. 
Jaws, frame and handle heat-treated 
steel—built for years of service. 
You make more sales with the 
Improved Stillson. 














New RIZAID Pipe Reamer 


Heavy Duty 
Cutter 


Thin blade wheel coined from special tool steel and 
assembled in solid steel-bushed hub gives many extra 
cuts—practically no burr. Also heavy-duty wheels. 
Made of special malleable, these cutters always cut 
true, easily, quickly. Special 4-wheel cutter for close 
quarters also available. Popular fast-selling cutters. 


Long taper design makes this new 

Riteai> reamer cut. burr 
cleanly from inside of pipe or 
conduit with least effort—no pres- 
sure required. Does not reduce 
wall of threading end nor flare or 
split pipe. Comes complete with 
ratchet handle. Capacity %” to 2”. 





“a 


RIZAID Pipe Vises 
with LonGrip Jaws 


Special design vise jaws hold 
polished pipe safely, a feature 
that appeals to mechanics and 
means more sales and extra 
profits for you. Made in yoke and chain 
patterns and in all types. Profitable sellers! 


Quicker Threading Feiler No. OOR 


Nos. 0OR, OR, 11R, and 111R RIBBID Ratchet Threaders for 
small pipe. Die heads push out easily for changing, snap into ratchet 
ring from either side, can’t fall out—reverse for close-to-wall threads— 
no special dies needed. Accurately ground tool steel chasers easily 
removed for regrinding. Nos. 00R and OR, %” to 1”; No. 11R and 
111R, %” to 1%”. These threaders offer you an easy way to more sales. 








Sold by Supply Houses Everywhere Millions of Ridgid Tools in Use 








The Ridge Tool Company 


Millions of RIFBID 
Elyria, Ohio, U.S. A. 


Tools in use 


WORK-SAVER PIPE TOOLS 
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3200 BELMONT AVENUE, CHICAGO 18, ILLINOIS 
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These Hexagon Head Screws 
are made of high carbon 
steel—AISI C-1038. 


Their main use is where 


HECOMMENDATIONS strength is a factor. The 
High Carbon quality of the 


HIGH CARBON HEXAGON HEAD SCREWS 
— Black Satin Finish — are recommended where steel and Double Heat Treat- 


High Carbon Hexagon Head Screws with Double : ment assure proper tough- 
Heat Treatment for additional strength are de- dt il tr f 
sired furnished with Black Satin Finish due to ness an ensue § ength o 


Heat Treatment and with Hexagon Heads, die 130,000 oe 160,000 ok 


made and not machined. . - P 
* We have, also, our fine line of Full Finished Carried va stock, furnished 


Hexagon Head Cap Screws —SHINYHEADS— in packages or bulk. Send 
America’s Best Looking Cap Screw. for samples 


Write for folder containing steel specifications — chemical analyses and physical properties. 


The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD + «© © © © CLEVELAND 13. OHIO 
Pioneers and Recognized Specialists Cold Upset Screw Products since 1907 


CAP AND SET SCREWS © CONNECTING ROD BOLTS © MAIN BEARING BOLTS © SPRING BOLTS AND SHACKLE BOLTS © HARDENED AND GROUND BOLTS 
SPECIAL ALLOY STEEL SCREWS © VALVE TAPPET ADJUSTING SCREWS © COMMERCIAL AND ALLOY STEEL STUDS © FERRY PATENTED ACORN NUTS 
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National Consumer Advertising @ Simplification... of designs and 
..-to families interested in buying, construction . . . and catalogs. 
piarsa tyes are hope ‘ 


Continuing Research. ++ as to 
trends, consumer hd, prod : 


2 $ Completely informing Corbin 
salesmen to qualify them to 
counsel with jobbers and dealers, 


© uct requirements, ackaging, chides dead ‘deallabiale 


* deuler sales aids, etc. 
6 Co-ordination .. . from architects’ 
( () R b i \\ . 3 Application of “war- ast gos specifications... through dealers’ 
: manufacturing methods . purchases... through factory pro- 
assure peacetime previ ca on duction . . . to contractors’ instal- 


MERCHANDISING == me 
PROGRAM? P. & sae: 





Sentenaens of the P. & F. Corbin Builders Hardware Merchandising 
seegram which appeared in August trade and professional magazines. 


: P. & F. Corbin Builders Hardware 





1 Screws visits were more than worth-while. 
carbon 
Merchandising Program . . . announced We suggest that all Corbin jobbers and 

; where in August magazines ... has aroused dealers write us or check with our salesmen 
or. The 

-_ tremendous interest. as to how the Corbin Merchandising Pro- 
y of the 
at Treat- Many Corbin dealers and jobbers have gram can help them sell better grade hard- 


r tough- 


ength of 
F. ©. I. 


irnished 
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ROUND BOLTS 
ACORN NUTS 


made special trips to New Britain to get 
complete, fitst hand information about it at 


the factory. They will tell you that their 


ware ...and more of it... postwar. A cordial 
invitation is extended to all to visit us at 


New Britain for further information. 


P. & F. Corbin 


THE AMERICAN HARDWARE CORPORATION, SUCCESSOR - 


sa ds ae ap 
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SPELLBOUND 


comes to town. 
remember that this advertising 
helps to build your business 


Two reasons explain why Yale & Towne advertising 
this fall is helping to promote Selznick International's 
great moving picture ““SPELLBOU ND" 

First, because in our advertising, Bob Smith — lock ex 
pert for Selznick International Studios — recommends 
YALE Locks. Such recommendations by lock experts 
will help us all sell more YALE Locks when they be 
come once again available in quantity. 

Second, because “SPELLBOUND” 
means of calling attention to our recommendation that 


prov ides an unusual 


the people in your community visit your hardware store 
Our ad in the Sept. 29 issue of the SATURDAY EVE 
NING POST will say Visit your local hardware 
dealer. His counters now display many attractive and 
useful products for your office and home. Y ALE locks 
have been hard to get, but your deakr will be featur 


ing them soon.” 


The name YALE helfrs make the Fale 





A Selznick International Picture 


Bebind a big gate (opened only by 

® pcuseies ole electrical contrivance eon 
a doctor's study) aod 

astrong ® noel ne 20 feet high, too 

Clowely meshed for climbing, wees 

mountarn castle lor apecially-selected 

mental patients 

man who, some 

a m er 


cont by a 
feared, was Aimed f 


Bob Smith, lock expert for 

Selznick International 

Studios said, “For 20 years, 
I have been safeguarding valuable movie 
materials with Yale jocks. I know chat 
they're dependable. No matter what rype 
of lock, if it’s made by YALE... . it's 
tops like a movie thriller directed by 
Alfred Hitchcock’ 


Visit your local hardware dealer. He 


ae Soe At 


Directed by Alfred Hitchcock 


eo Hireacock: 6° word's 


janiek Inter 
“ot, ‘nacre 


A beautiful young woman doctor (Ingrid 
Hergman is on the staff of a mountain * Hest 
Home’. Strange things happen to her, One 
mon (Gregory axsuInes: another doe- 
tor’s wlentity aad wine her love. Can she 
help him unravel the mystery of bis past to 
justi fy her faith in him? Don't miss 
§PEL BOUND, possibly the greatest of 
all suspense pictures, 


7 


may not be able to supply you with 
YALE Locks yet (the Armed Forces still 
come first), bat he sas a wide and ever- 
increasing variety of useful products for 
your office and home. The Yale & Towne 
Manufacturing Company, Stamford, 
Conn., U.S.A. Makers of the famous YALE 


Limes of Locks, Door Closers, 
Hardware, Pumps, Hoists oi Oy 
lndustrial Tracks. 


YALE -. - 


THE LOCK RECOMMENDED BY THE WORLD'S LEADING LOCK EXPERTS 








MANUFACTURING CO. 
STAMFORD, CONN., U. S. A. 


THE YALE & TOWNE 
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IF THE SHOVELS you carry began com- 
ing in Cellophane, you probably 
wouldn't be surprised —for nothing 
is too good for the quality line you 
carry. It would not be practical to 
put RB&W EMPIRE Bolts and Nuts 
into fancy wrappings, yet they can 
be even more important to you as a 
reputation-builder and profit-maker. 















A CHICAGO DisTRIBUTOR dropped his 
hand—grab-bag fashion—into his 
RB&W stock and picked up the 
EMPIRE bolt and nut pictured here. 
You'll surely appreciate that the 
clean-cut head, the accurate, well- 
finished barrel, the perfect threads 
are evidence of quality that can be 
merchandised in getting new business 
and holding old business. 


















SINCE ITS BEGINNING 100 years ago, 
RB&W has spent hundreds of thou- 
sands of dollars in research. and de- 
velopment work to help give dis- 
tributors the highest-quality fasten- 
ers to sell. And RB&W has invested 
in advertising to make it easier for 
distributors who take advantage of 
the extra values in RB&W, to in- 
crease their volume of this profit- 
producing line. 
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ALUED FASTENING PRODUCTS - SINCE 1845 


RUSSELL, BURDSALL & WARD BOLT AND NUT COMPANY 


Factories at Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill. Sales Offices at Philadelphia, Detroit, Chicago, Chattanooga, Los Angeles, Portland, Seattle. 
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@ Each Warren Heavy Hand 
Tool must pass muster in the 
Brinnel machine and other test- 
ing devices, such as the Rock- 


well and Scleroscope. 





Such testing demonstrates 
the fitness of the tools and 
assures you that the Warren 
Heavy Hand Tools you buy or 
sell, measure up to pre-deter- 


mined standards. 


Warren Tool manufactures 
heavy hand tools exclusively for 
the railroad and hardware 
trade. The Warren-teed line in- 
cludes mattocks, sledges, mauls, 
bars, and picks. 


The Devil Line includes track Twenty-two years’ experience with Warren Heavy Hand Tools enables 
; - Eltwood Gray to determine tool hardness with a file but he prefeis to rely 
chisels, spike mauls, flatters, upon recognized testing devices, such as the Brinne! machine. 


adzes, and sledges. 





General Sales Offices located at 2119 Bankers Bidg., 105 W. Adams St., Chicago, Illinois 


WARREN TOOL CORP. * WARREN, OHIO 
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PREPARE FOR THE TREMENDOUS DEMAND FOR 


MASTERS PRODUCTS 
IN THE POST-WAR MARKET! 


Masters products proved themselves in the pre- 
war market. The Masters ‘“Handi-Cart,” suc- 
cessor to the wheelbarrow, in a short time was 
a fast-selling profitable hardware item. In 
the two-years before the war we were never 
able to meet the demand of the hardware 
trade. Masters Perfect Distributor is an out- 
standing item. The demand for this product 


alone will give you large volume sales. The 


SEPTEMBER 27, 1945 


famous Masters Plant Setter has a sales rec- 
ord of forty years. It is a time and labor saver 
for farmers. Sets up to 15,000 plants daily. 

The Masters line is destined to become a 
leader in the hardware field. With the Masters 
Planter Company's increased facilities of man- 
ufacture and post-war promotional plans, the 
complete Masters line will have unprecedented 


profit possibilities for dealers everywhere. 











Standard for 65 years. Hand-powered for 
quick, easy cutting up to 54” rods, 34” bolts 


” soft wire rope and 5%” soft 


in thread, *4 
chain. Special models for strip metal, hard 
chain, hardened stranded wire, insulated 
cable, etc. Also, special purpose and bench 


cutters. Send for catalog. 














PORTER PRUNERS, designed for pro- 
fessional use by orchardists, foresters, 
tree surgeons, public utilities, park depart- 
ments, nurserymen and vineyardists. Both 
blades sharp—cut clean, close fast. Capac- 
ities up to 2” green wood. Brush cut square 
off and safe for animals to step on. Limbs 
cut flush. No stubs. No stripped bark. Pole 
models to eliminate climbing. First choice 


of professionals everywhere. Send for | 


catalog. 


H. K. PORTER, INC. 
EVERETT 49, MASS., U.S.A. 
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CLAYTON & LAMBERT 
MANUFACTURING COMPANY 


have taken ovet 


the MONARCH Line of 
BUILDERS FINISH HARDWARE 
formerly manufactured by 


MONARCH 
MANUFACTURING COMPANY 


Backed by the experience and facili- 
ties of the Clayton & Lambert or- 
ganization, this new division will 
continue the production of the same 
quality line of Builders Hardware, 
including Panic Exit Devices, Sash 
Centers, Push and Pull Bars, Kick 


Plates. and associated items. 


Distribution will be through jobbers, 
following the established policy of 
Clayton & Lambert. 


Address inquiries to: 


CLAYTON & LAMBERT 


MANUFACTURING COMPANY 


Monarch Hardware Division 


2525 Hart Avenue @ Detroit 14, Michigan 
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When he asks for 
a Rotary File... 


Two things bring a customer back—quality merchandise and personal 
interest in the customer’s particular requirements. Here is an opportunity 
to give him both. 


Your customer probably has been using the same “tree” or “cone” or - 


“flame” shape Rotary File for a long time and doesn’t know that Heller 
Rotary Files come in dozens of other useful shapes as well as in both 
the Ground-From-Solid and Hand-Cut types. Explain the advantages ot 
each—how both are made from the finest high speed tool steel—how they 
can be used on all metals including steel, aluminum and bronze, and in 
combination with, or to supplement any Heller Hand File. 

And speaking of hand files, make certain you include a description of 
the Heller NUCUT “Wavy-Teeth” Files—the “two-in-one” file that both 
cuts and smooths at every stroke! Your jobber will be glad to advise you 
on the right stock to meet your customer's needs. 


HELLER BROTHERS COMPANY 
America’s Oldest File Manufacturers —Good Tools Since 1836 
Newark 4, New Jersey * Newcomerstown, Ohio 


HELLER HCY WAVY-TEETH 
W 
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TYPICAL HELLER ROTARY FILES AND APPLICATIONS 





SHAPE 


APPLICATIONS 








OVAL 


CYLINDRICAL 
RADIUS 


CYLINDRICAL 
FLAT END 
CONE 


TREE 


INVERTED 
CONE 


BALL 





Cleaning fins in cast water jacket. 
Finishing cylinder heads. 


Smoothing rough welds. Finishing 
cylinder heads. 


Removing burrs from cast handles, 
wheels, bed plates, holes. Finish 
ing motor, frame. 


Deburring tubing, making counter 
sinks, finishing any conical recess. 


‘Smoothing blades on impeller, 
turbine blades, cylinder heads. 
dished heads. 


Sharpening milling cutters. Re- 
cessed -holes. Grinding valve seats. 
Milling flat surfaces. 


Smoothing hollow :recesses with 
round contours. Finishing castings. 
Deburring holes. 





FILES 
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@ Many smart retailers-are now 


~ preparing to sell HEALTH Pressure Cookers 
the year. ’round—for three sound, practical 


reasons / 
1. The he vy increase in winter canning of meats. 


2.. The ever-growing popularity of HEALTH Pressure 
Cookers and Canners in the preparation of meals 
for large families—for home reunions—for clubs, 
churches and community centers—the year ’round. 


3. The most recent job given the HEALTH Pressure 
Cooker is to cook large quantities of food to be 
frozen for future use. This plan enables women to 
prepare food when they have time—serve them 
weeks later when they’re too busy to cook. 


For these reasons we confidently predict record- 
breaking winter month sales on this item and our 
other aluminum wares. 


We Sell Aluminum Ware DIRECT 
to You, the Dealer 


We have no wholesalers. We sell direct to you 
—with resulting advantages which you will rec- 
ognize and agree with immediately. 


We are now ready to consider additional dealer- 
ships. We suggest—get our complete story at 
your earliest opportunity. 


HEALTH 


Pressure Cooker 
and Canner 
Offers ALL 

these Advantages 


Here are the features of the HEALTH Pressure Cooker and Canner 
which make selling a pleasure—and customer enthusiasm a cer- 
tainty—(1) 100% lock which seals entire lid . . . (2) Finger-tip- 
touch locking lever... (3) Steam tight gasket... (4) No springs or 
pins on safety valves... (5) Saftiplug operates automatically . . . 
(6) Easy cleaning, close-grained, molded aluminum with no sharp 
corners... (7) Easily read Pressure gauge... (8) Special aluminum 
stays beautiful hi stands up to continuous 
hard service. * Write for - complete details and our Sales Plans. 


NATIONAL ALUMINUM MFG. CO. 
Peoria « Illinois 


For Sales and Merchandising Information, write National 
Aluminum Sales, 1424A Merchandise Mart, Chicago 54. 
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CAN AGAIN 
BE BOUGHT 


WHOSE MAKE WILL YOU BUY?” 


ALARM CLOCKS 





. And the vote from all over America was— eight 


out of ten for Westclox. 





‘There must be a reason for this unprecedented popu- 
larity of Westclox. There is. It is because Westclox has 
always given people the qualities every family wants 
in clocks— dependability and smart good looks at a 


moderate price. 


When will these famous clocks again be available in 


quantities? We cannot say. But this is for sure— 


The same reasons that cause people to think of 
Westclox and Big Ben when they think of clocks: are 
the reasons why these beautifully designed, beautifully 
built clocks will be your postwar best sellers! 


oe 


WESTCLOX, La Saile-Pery, Ill. 
Electric and spring- 
wound alarm clocks, 
time clocks, wrist and 
pocket watches. 


WESTCLOX 


Pardiucts of GENERAL TIME SnsDrusomensta Cup 
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World’s Largest Electric Range Plant 
Swings Into Its Second Million Ranges 
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HOTPOINT ELECTRIC RANGE PRODUCTION 
RESUMED ON PEACETIME BASIS 


OW after four years of war work, 

the great Hotpoint electric range 

plant in Chicago is again in production 
on Hotpoint Electric Ranges. 


in March, 1941, this factory turned out the millionth 
electric range since its invention by George A. 
Hughes, Of all major electric appliances, the electric 
tange offers the greatest opportunity for increased 
Sales volume, Millions of American families have said 
they want, and definitely will buy, electric ranges, 


Leader in Electric Range Sales 


Today Hotpoint is into its second million, 
with more than one-third of all electric 
ranges in use bearing the Hotpoint name. 


As Hotpoint swings into full peacetime pro- 
duction, dealers operating under the Hotpoint 
Selective Dealer Franchise are in a preferred 
position to take advantage of future sales 
and profits. Hotpoint wil! bring fo its selective 
dealers a complete line of full-size automatic 
electric ranges of typical! Hotpoint high quality. 


Edison General Electric Appliance Co., Inc. 
5624 West Taylor Street, Chicago 44, Illinois 


Dependability Assured 
by 40 Years of Experience 





Section of range assembly line in world’s 
largest electric range plant, now produc- 
ing Hotpoint automatic electric ranges. 





Hotpoint Model RC-8 


ELECTRIC RANGES 


4 Electric Kitchens 


Dishwashers - 
Kitchen Cabinets 
Rotary lroners 


+ Refrigerators - Home Freezers - Automatic 
Garbage Disposalls - Electric Sinks - Cabinet Sinks 
Clothes Washers 
Flat Plate Ironers 


Electric Clothes Dryers 
Electric Water Heaters 
. 








rue BLACKSTO 
nas Been CONS 


Prewar 
Blackstone 
kitchen 
installation 
illustrated 


@ The radical improvements which distin- 
guish the postwar Blackstone Automatic 
are the result of actual consumer experi- 
ence under widely varying field conditions. 
Blackstone dealers won't have the worries 
of those dealers who sell an untried pro- 
duct. More than that, they'll have the ad- 


vantage of selling a standard-dimension 


unit, employing the accepted agitator wash- 
ing action — a unit that can be installed 
anywhere in the home without bolts or 
special foundations. 

Plan now to profit tomorrow with the 
Blackstone Line — built by Home Laundry 
Specialists with 74 years experience to 


guide them. 


BLACKSTONE CORPORATION, JAMESTOWN, N. Y. 


A Division of Jamestown Metal Equipment Co., Inc. 
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BUY WAR BONDS \ y SELL BLACKSTONE 


“Voday »» Tomorrow 


BLACKSTONE 


PRODUCT OF 
AMERICAS OLDEST WASHER MANUFACTURER 








CABINET 



























































THE McKEE SHOW ROOM 


Anytime you are in the neighborhood 
of Jeannette, Pennsylvania—east of 
Pittsburgh, on the main line of the 
Pennsylvania Railroad, one hour by 
train, bus or auto from Pittsburgh— 
you are invited to visit the McKee 
Showroom. Here are displayed hun- 
dreds of McKee products, including all 
our Glasbake, Range-tec, specialty 


and novelty items. You .would really 
profit by seeing what can be done with 
glass by McKee—this attractive, well 
lighted show room is an “eye-opener.” 
For latest information on McKee 
offerings, see your wholesaler, our 
sales representatives or write us 
direct. McKee Glass Company, 
Jeannette, Pa. Established 1853. 


RANGETEL 


BLASBAKE 


TOP-OF-STOVE WARE tog 1. m 
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Single Package . 


RADIO WINDOW re 623 
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ADVERTISED 
PACKAGES 


and PRICED: 
fo fill tn sales 


Strip-Seal clicks on every count... its popular 
“loose-change” price appeals to cole +. Gn 
immaculate cellophane wrapping keeps it clean 
and fresh. 

, And it offers what every hardware man wants 
—a hard-hitting, well-rounded, sales boosting 
advertising and merchandising program. 

Strip-Seal advertising in national magazines, 
in newspapers, on the radio .. . plus eye-catching, 
sales-inducing counter displays, window stream- 
ers, consumer folders and advertising stickers, 
has sold hundreds of thousands of packages of 

¥ Strip-Seal, since its introduction a few months ago. 
Join the swing to Strip-Seal. Just put it on the 
$7 counter ... it sells itself! The Tremco Manufactur- 
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oT RE ing Co., Cleveland. 


SOLD THROUGH 
HARDWARE JOBBERS 
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We have an appointment 


It may be tomorrow or 
the day after when Uncle Sam will say 
to us, “You’ve done your job well, now 
back to your instruments of peace.” 
On that day...or immediately after, 
we will resume manufacturing precision- 
made clocks...clocks which will incor- 


porate great skill, craftsmanship, and 
beauty too. They will be dependable... 
accurate...true. They will be clocks you 
will be proud to display and recommend. 
And we promise. ..we’ll be on time to 
keep our appointment. 


Buy More War Bonds . . . for Keeps! 


LUX CLOCK MFG.CO., Inc... WATERBURY, CONN. 
Sales Division - DE LUXE CLOCK & MFG. CO., Inc. 


New York—1107 BROADWAY ~ San Francisco—833 MARKET ST. 
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Directing Dollars 
to Your Store 


You must have seen it—that widespread’ HUDSON advertising 
appearing from coast to coast in nationally circulated as well as 
leading sectional magazines. 


It’s part of HUDSON’S broad plan of dealer support to help 
HUDSON dealers get the lion’s share of the market when war-time 
, Savings are being spent. 
The current campaign totals 6,526,240 messages—all of them 
recommending your store as the place to buy. 


With equipment that’s already widely accepted . . . with national 
advertising timed to prepare the way for the outpouring of consumer 
dollars . . . with a new program that will be more profitable to 
dealers . . . with more sales-making merchandising help on the way 

. HUDSON is your best bet in the years ahead. Select HUDSON 
now for a bigger share of post-war profits. 


t 


s 


H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. @ Branches in Principal Cities in U. S. 


HUDSON 


@ SPRAYERS AND DUSTERS. 
@ HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 





Buy More Bonds and KEEP Them .. . Increase Your Stake in America’s Future 
COPYRIGHT 1945. 1. D HUDSON MFG co 
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Into more than 
3 million rural homes 


TO HELP YOU SELL 
YOUR FARM TRADE 


F you sell steel roofing and steel siding, why not sell the best-known brand? 
Products that bear the familiar U-S-S trade-mark? 

In anticipation of the day when quality steel roofing and steel siding would 
again be available in quantity for your farm trade, U-S-S Steel Products 
have been regularly advertised in the favorite magazines and farm papers 
read by your customers right on through the war. This extensive advertising 
program was begun long before the war. It will continue without interruption 
now that the war is over. 

The extent to which you will profit by the widespread acceptance of the 
U-S-S Label as the mark of quality steel, will depend on how well you are 
stocked with the products that bear this familiar trade-mark. ‘The demand 
has been, and is continuing to be, created. But, it won’t mean a thing to you 
unless you are prepared to fill the orders when they come in. 

For particulars concerning the profitable U-S-S dealership, write to the 
office nearest you. 


CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chicago 
COLUMBIA STEEL COMPANY, San Francisco 
AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
United States Stee! Export Company, New York 


“HIS SIGN IDENTIFIES YOUR STORE 


As a dealer in U-S-S Products, it ties in with the 
familiar trade-mark in the ads, it says this is where 
to buy U-S-S Roofing and Siding. 


FREE PLAN SERVICE 
We provide blueprints and lists of materials for 
various farm structures, includ'ng Cattle Feeding 
Shed, Poultry Brooder House, Machinery Shed and 
others. C s can i plete file in 
your store, then get free copies of plans through 
you or direct from us. 





U-S°*S ROOFING AND SIDING 
Crimped or corrugated galvanized in any standard 
fage—every sheet will give the low-cost, long- 
lasting service which farmers associate with the 
U-S-S trade-mark. And with the necessary fittings, 
you can give a complete service, increase your 


sales and satisfy the most exacting demands. 


Meee UNITED STATES STEEL 
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ADVERTISING 
TODAY 

TO BRING 
YOU SALES 
TOMORROW 


Nearer each day . . . now 
that the victory’s won . 
comes the time when 
BRISTOL again can sup- 
ply you generously with 
full lines of its famous 
products for the sports- 
man. 

Meanwhile BRISTOL 
is seeing to it...as 
BRISTOL did all through 
the war. . . that you have 
a ready artd wide sale for 
these products when they 
arrive at your store. 

With advertisements in 
leading sporting maga- 
zines such as that repro- 
duced here, BRISTOL 
keeps constantly remind- 
ing your customers that 
you are headquarters for 
the newest and best in 
modern-day fishing tackle 
and golf clubs . . . pro- 
duced under the famous 
BRISTOL name. 


The Horton Manufacturing 
Company 
Bristol, Connecticut 
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To help you catch more big ones 


BRISTOL has long been noted for America’s finest fishing 
tackle. Now, due to BRISTOL’S war-perfected skills, 
BRISTOL’S new postwar fishing rods add new luster to 
this great tradition. 

Out of experience gained in high-precision war produc- 
tions, BRISTOL is now fabricating and will soon have at 
your favorite dealer’s, radically new and advanced-type 
fishing rods with new balance, new graduated deflection, 
new lightweight combined with extraordinary strength. 

So very shortly now you'll be able to add immeasurably 
to your fishing fun with these new BRISTOL “Beauties.” 
Keep looking for them at your dealer’s. They’ll be marked 
for your easy identification with the well-known BRISTOL 


trademark. 


RODS ...REELS...LINES... GOLF CLUBS 
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PaO RAN 


Hanover Star Brand Wire Cloth of top quality is designed 
and manufactured by experienced engineers and craftsmen 
to provide better protection against insects in any and all 


climatic conditions. 


Hardware dealers and building supply dealers will recog- 
nize these advantages for increased sales and increased 
profits. Star Brand quality coupled with eye-catching point 
of sale promotion, being prepared now, are good reasons 
why you should write today for the complete Hanover Star 


Brand story. 


HAN OV E R 
WIRE CLOTH COMPANY 
HANOVER, PENNSYLVANIA 








GES and HEATERS 


Employs new: ex- 
clusive. down-dratt 
princ ple which 
burns the gases. 
minimizes smoke, 
and saves fuel. The 
most efficient coal- 
wood magazine 
type heater on the 
market today- 


ELECTRIC RANGES 


lusive 


Wle)>) 4 aaa COAL-wooD RANGE 


All-white porcelain Balanced design. 
Glass lined flues. 


S WPB releases come throu 
: gh, Monarch 

ri rang = convert to a full line of a ae 

eS uding Electric, Gas, Coal-Wood and 

sonny na Coal-Wood Ranges and the Super 

ee a Kesey being built, but production is 

once ns c for Monarch trade paper adver 
nnouncing production decatenamiins 


MALLEABLE 
2495 LAKE STREET 


IRON RANGE 
BEAVER DAM, Bheconses 


= If 
SUPER HEATER =| 


Combination 
Coal st fevers | and Electric 
(or Gas) 


ld 
Combination 


Coal Wood and Electric 
(or Gas) 





ee 


x KITCHEN -HEATER™ 
Combination 
Coal-Wood 
and Gas (or 
Flectricity) 
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ATER" ple tc alae 5 Sh, 
rination Be SAP: es a { oe at 
-Wood ‘Se En pate. N NOW! 2 Prcsle Cookers 
tricity) 5 Se aR ses, reece for the Choice of Your 


Customers ! 


The Same patented easy-to-use 
Homec Seal . . . merely bringing 
the handles together forms a perfect 
pressuretight seal. 


The Same even distribution of heat and 
amazingly quick cooking. 


The Same clever Indicator Weight which 
shows and controls pressure . . . tells exactly when 
to start counting cooking time. 


The Same ease of cleaning . . . beauty of 
design . . . functional lines. 


The Same over-pressure plug as an added safety 
factor . . . also serves as an anti-vacuum device 
which prevents loss of juices from meats. 


The Same fair trade protected prices . . . the 
same discounts. 


The Only Difference: the one PRESTO Cooker 

is cast from extra-durable Simalloy. The PRESTO “50” 
Cooker is pressed from finest quolity, extra heavy gauge 
aluminum. 





EAU CLAIRE, WIS. (Canadian Factory: Wallaceburg, Ontario) 
Pressure Cooking and Canning Utensils 
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INFRA-RED 
FITS ANY SOCKET 








> RESISTANT | re St 
| ° Needs No Transformer or Special Stond Bo 


&: had dealers can't 
get enough of them! 


Terrific repeat newspaper promotions 
by Macy’s, A. & S., Loeser’s, Gimbels 
and other leading stores prove this 
the hottest housewares item in years. 
Tough, durable, rubber-like composi- 
tion. Every home needs two or three. 
In black, red, and green. Size 13/2 x23. 














ATTRACTIVE COUNTER DISPLAYS AVAIL~ 
ABLE TO INSURE TURNOVER AND PROFIT 











LEARN 

TO SAY 
| FOR DESCRIPTIVE LITERATURE—WRITE 
_ VERD-A-RAY CORP., TOLEDO 5, OHIO 
Cl 
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Gerity Display Board No. 365—List Price $81.95 


“lhe Gertty Guarantee 


The guarantee “Lifetime Chrome by Gerity’’ means just what it says—an uncon- 
ditional guarantee that Gerity Chrome products will not crack, peel, break, 
check or tarnish—a guarantee that lasts for the entire life of the product. 

Advanced manufacturing processes, developed and used exclusively by 
Gerity, make this guarantee pbssible—processes that are the result of years 
of research and experience in the manufacture of better quality chromeware. 
>. For chrome plating that is gukranteed to last fof the life of the product, 
always look for the name ‘‘Gerity.” 


GERITY-ADRIAN MFG. CORP. 


SEPTEMBER 27, 1945 


NE OF these days the War Produc- 
O tion Board will give us the signal. 
Gerity will be ready!! 


Merchants who have placed advance 
orders for Gerity Lifetime Chrome will 
be the first to have it in their market. 
And how it will sell!! 


But it’s not that first order that 
counts as far as Gerity is concerned. 
For the last four years we have been 
planning our postwar chromeware 
lines. Some of America’s foremost de- 
signers worked with us. New methods 
were developed. —And so today we 
can say that all household Gerity 
Chromeware is— 


GUARANTEED FOR LIFE 


It will not break, crack, peel, check or 
tarnish. Where else can you find a 
guarantee such as this? Think how 
much your customers will appreciate it! 
And think how it will help your sales! 


BUT GERITY DOES NOT STOP THERE 


Newly developed wall, counter and 
window displays; brilliant modern 
packaging, dealer helps and strong 
trade and national* advertising which 
keep Gerity products moving; will all 
be behind you—#f you place your order 
now. Buy now and cash in on the tre- 
mendous building activity which is 
coming. Write today on your business 
letterhead for Catalog Supplement 
Number 6 and prices. 


ADRIAN, MICH. 
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DEVOTED TO 
THE PRODUCTION 
OF RANGES 


EXCLUSIVELY! 
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After manufacturing oil and gas ranges in Detroit and 
Muskegon, Michigan, for fifty years, Detroit Vapor Stove 
(now a Division of Borg-Warner Corporation) is concen- 
trating all its manufacturing facilities in the above recently 
acquired plant in Effingham, Illinois. 

Here, in this favorably centralized location and under a 
newly perfected system of single-purpose, straight-line pro- 
duction, the total output of White Star gas ranges will in 
future be handled. 

Conversion for full-scale production will soon be accom- 
plished. When that hoped-for time arrives, all will be in 
readiness to increase the supply of White Star ranges to 
the point where dealers can rapidly correct the back-order 
situation which now exists. 


DETROIT VAPOR STOVE DIVISION 
BORG-WARNER CORPORATION « DETROIT 26, MICHIGAN 


A BORG-WARNER INDUSTRY 


GAS RANGES 
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HEY ! Nows the time to 


put your FALL PYREX WARE 
DISPLAY KIT fo work / 





HATEVER else Fall means to you, don’t forget this! 

Pyrex ware’s big Fall Promotion can mean a real boost in 
your housewares sales if you give it a chance! Ads in full color, 
like the one at the left, appear in 110 Sunday newspapers and 
18 magazines between August 25th and September 28th. Total 
circulation over 65,400,000 . . . or more than two messages for 
every family in the United States! Backed by a complete Pyrex 
ware Display Kit that’s on its way to you right now. Look for 
it... and use it while the campaign is hot! 





and 
tove 
cen- 
ntly 





er a 
pro- 
1 in 














] Take ten seconds to put the cardboard 
reprint of the national ad (from your 
2 in display kit) in your counter or window. It’s 
an easy way to get new customers! 


This beautiful display, featuring in full color photography 
the same girl as the national Pyrex ware ad, will sell for you 


s to from your counter even when your clerks are busy elsewhere. It’s’ 
‘der built to hold actual Pyrex dishes! : 
3 For your own Fall 
newspaper advertising, Don’t overlook this 
N this free mat enclosed with year-round sales 


your Display Kit, is a nat- 
ural. This hard-hitting little 
ad features the same girl 
and casserole as the nation- 
al Pyrex ware ad. Run it at 
the same time the national 


booster. Your customers 
know and look for the 
familiar orange Pyrex 
ware label and the 
““Pyrex”’ trade-mark. 


















DTALER'S MAME AND AGDRESS 
spe ‘alin ake ad appears. 














” 






Plan your own Pyrex ware Fall Promotion now with your Distributor’s Salesman 


CONSUMER PRODUCTS DIVISION, CORNING GLASS WORKS, CORNING, N. Y. 
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E AGE 


“ 
A 
> ae | 


( Ge y 


‘ 
5 Rus 4 —S } 


Brewer 


TABLE MATS 


——_ ——__ 





gy OY Sing, [S94 


 &~ 








Trim- 


fofelt] ol (-Mmiatiel< 


Simerican Beauty 


Gives perfect ed | Adherence to the highest stand- 

protection ards of construction and design 

P in the exclusive production of 

Attract vely packaged electric heating devices has 

in beautiful g ift boxes gained for American Beauty the 
distinction it enjoys today. 

ORDER NOW FOR | When unrestricted production 

CHRISTMAS DELIVERIES is resumed, American Beauty Elec- 

tric Flat Irons will again be made 


available for many of the better 
stores. 


Easy to pick up 


CHAS. A. BREWER & SONS 
6320 S. Harvard Ave. Chicago 21, Ill. 


We packed 89, 582,726 Packages of Food for the Armed For E a : 
Services in 1944.We'll pack many millions more in 1945 | or Excellence in 
2 r F War Production 


a ee | y AMERICAN ELECTRICAL HEATER COMPANY 
Ev DETROIT 2, MICHIGAN 
“AMERICA’S FINEST 


os HARDWARE AGE 








AT YOUR tuger lied 


Wer 1.500 Brushes 


for INDUSTRY and FINE ARTS 





This catalogue iliustrates and describes 
the most complete line of brushes offered 
today. Copies available for Purchasing 
Agents, Executives, Superintendents, etc. 


Write for your copy today. 


q#é SOLO- HORTON BRUSH CO.,INC. 


333 WEST 19TH + Dept. A-3 + NEW YORK ceTy 4 
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The World’s Finest Grass Shear 


The minute the war is over we will be out with our complete new 
D60-Klip line. We believe it will be the finest line of lawn tools 
ever offered. e Quality will be maintained in every particular, and 
the same aggressive policy of advertising and merchandising will 
be back of the line. e It will pay you to remember D6o-Klip. 


THE LEWIS ENGINEERING & MFG. CO. 
ALLIANCE « OHIO 
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“AMES” SOLID SHANK RETURNS FROM WAR 


Same Coustraction... Same Speetfica tiaud 


* 


For more than two years the entire 


production of our Solid Shank “4 i “s 
Shovels and Spades was assigned of ! 
to the fighting ranks. o 






Pony, the Champion of all 
Feather-weight shovels, and 
the leading Solid Shank, is 
again at your service. 


h 
AMES 
Since 
1774 


AMES BALDWIN WYOMING CO. 


PARKERSBURG, W.VA NORTH EASTON, MASS 














HARDWARE AGE 








j 


i. 
“WHAT DO THEY THINI K AM...A CAMEL?" 


— 4 A. : 


i 1 Ae —— 
































Ne 








gn Hf, { 


2 oma Fore 
an | mm 7" 


it 


Ne ; f 
Blades | 477 : ? ! 1 : 


a 


End of quote—but not the end of OldGrunter’s Brown! And now, right in the middle of 
thinking. Month after month he had lived doing his level best—the pump chain breaks! 
the “Life of Roll-y”— just to please Farmer How can a poor hog remain an outstanding 
Brown. Consider the effort Old Grunter had figure if he is deprived of a little water to 


put into his passion to make Farmer Brown keep him alive? All the food in the world 
happy! It wasn’t always easy to gorge and 


gorge day after day, and get so full that he’d 
like to’ve burst! Old Grunter needn’t worry. He won’t waste 


And now what thanks was he getting for  4way! Farmer Brown is on bis way home now 
sacrificing his streamlined figure? OldGrunter —#th a Hodell Pump Chain that will hold 
knew he could have been as sleek as a whip- for many generations after Old Grunter has 
pet... if he hadn’t been so faithful to Farmer fulfilled his destiny! 


is no good if there’s no water! 


Now that fewer Hodell Chains will be needed for 
military use, all Hodell Chains, welded and weld- 
less, with or without attachments, will very soon 
be available. Remember, there's a Hodell Chain 
for every need — with dependability in every link. 





JACK + SASH + SAFETY - LADDER - PUMP - LIBERTY MACHINE 
s PROOF COIL - STEEL LOADING - LIBERTY COIL - PASSING LINE 
BULLDOG - SAMSON - FLAT LINK + REGISTER - DREDGE 





ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 2, OHIO 
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One mouing part! 
Now available to the farm and 
hardware fields are Jabsco 
bronze pumps—they’re gearless- 
water-lubricated pumps that 
cannot clog, jam, freeze or be- 
come noisy. A flexible synthetic 
rubber impeller is the only mov- 
ing part. Jabscos can be operated 
in either direction—mounted at 
any angle. They're profitable, 
fast-selling pumps — ideal for all 
around farm use. For full infor- 
mation, write — 2 













JABSCO 
PUMP CO. 


8306 Wilshire Blvd. 
Beverly Hills, Calif. 









Dealers — distributors wanted! 






























IOWA Cream Separator line? 





BUILDERS OF QUALITY 








72 

















PROFITABLE HARDWARE STORE ITEMS 


CANVA LASTIC  waterproni- 
ing for awnings, binder car- 
vas tents, tarpaulins, canvas 
automobile tops, linoleum. 
venetian blinds. Pries in 2 
or 3 hours. Not oily or 
greasy. 


CELLTITE Damproofing water 
proofs, preserves stone, con- 
crete, stucco, tile, brick, 
plaster, wood, plastics, base- 
ments, silos, gymnasiums, 
cement walks, driveways. 
plastered walla. 


EASILY APPLIED— 
LONG LIFE 


HK RAIN SHED Waterprovts 

















boots, shoes, can'as, leather, 
clothing. MAKES SH@™S 
SHINE BETTER. MAKES 
a SOLES LAST LONG- 
R. 


“ALL THREE EXCELLENT 
ITEMS''—LIQUID WAX 
SHEPS SADDLE SOAP a 
cleaner and preservative for 
boots, shoes, saddles, leather 
jackets, other fine leather. 
“A very convenient. prac- 

tical product.” 


SHEPS SHOE PASTE water- 
proofs heavy duty leather 
exposed to weather—work 
shoes, boots, saddles. Used 
by farmers, miners, factory 
workers. 


“A SUPERIOR 








PRODUCT” 








Sold by jobbers everywhere. 
Inquire of salesmen 


Mfg. by 








Prevents Rel sad Decay 
en eae 


























ASSOCIATED MANUFACTURERS, INC. 


CREAM 


NEATSLENE COMPANY, Omaha 8, Nebraska 










Make no mistake about it . . . cream sep- 
arators will offer you a highly profitable source of 
postwar sales... for separating “on the farm” and feeding skim 
milk to livestock and poultry is basically sound agricultural economy. 





IOWA Cream Separators offer you the way to leadership in cream separator sales for 
your community. Why not write today for new catalog that fully describes the complete 


THE SEPARATOR 
NAME TO 


REMEMBER . . . 


As the Nation’s No. 1 choice 
— The Iowa Super Electric 
is a dependable 
source of profit. 


MIRACLE FEATURES 
All Electric ....No gears, clutch, 
oiling or cranking. 
formance. Streamlined for easiest 
cleaning. Low tank. 


Proven Per- 
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EXPLOSIONS 


THAT SAVE LIVES 


30 leading farm, industrial and consumer magazines bring 
these Plymouth Rope advertisements to your customers— 
to help you to cash in on your balanced stock of “The 
Rope You Can Trust” as soon as war conditions permit. 


As seen and heard in a New England laboratory 
by David Dietz, Science Editor of Scripps-Howard 


--In two minutes, a blast like the 
crash of a field gun will shake 
this quiet laboratory. The re- 
search scientist you see here is 
carrying out a test that will save 
lives—one of the 37 ruthless steps 





by which modern engineering makes Plymouth 
Rope prove its strength for vital jobs. 

“The Riehle tensile-strength testing machine you 
observe is the only one of its great size in the world. 
It is powerful enough to snap a big rope in two with 
a pulling force up to 120,000 pounds. 

“I watched this exciting test, minute by minute, 
as the dial indicator crept up, ton after ton, until the 
fibers of this 714 inch circumference war-time sisal 
rope on the testing machine crackled and snapped 
at 43,430 pounds—over 21 tons! 

“Plymouth Ropes of every type are subjected to 
these breaking tests. A Nylon rope of 9 inch cir- 
cumference, for instance, withstood a pull of 116,000 
pounds—about the combined weight of 55 popular- 
type motor cars! 
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“This is one of the final steps taken at Plymouth— 
largest rope-maker in the world—to build ropes of 
greater strength, longer life, more useful perform- 
ance. Precision methods of manufacture and care- 
fully selected materials are tested at each stage, 
from the choice of raw fibers to the packing of fin- 
ished coils of Plymouth Rope—for dependable use 
in peace or war—at sea, on farms and ranches, in 
factories and in your own home.” 

Plymouth Cogdage Company, Plymouth, Massachusetts. 
District Offices: New York, Chicago, Houston, San Fran- 
cisco. Warehouse Stocks: New York, Boston, Philadelphia, 


Baltimore, Houston, Chicago, San Francisco. 
In Canada: Cordage Distributors, Ltd. 


PLYMOUTH 


CORDAGE 
PRODUCTS 


ROPE - TYING TWINE - BINDER TWINE - BALER TWINE 


THE ROPE YOU CAN TRUST 





REG. U.S. PAT. OFF. 


PORTABLE 
POWER TOOLS 


14” MallDrill —drills metals, plas- 


tics and wood. High speed, lightweight, 
| cool running. Can be quickly and easily 
serviced without dismantling drill. 
Ruggedly constructed. Available for 110- 
volt A.C. or D.C. or 220-volt A.C. or 
| D.C. Also model 125—'%” capacity— 


MODEL 143T —2500 r.p.m. 
500 r.p.m. 


MODEL (43TP—1700 r.p.m. 


Electric MallSaw —Speeds construc- 
tion and repair work. For cross-cutting, 
ripping and bevel cutting to 45 degrees 
—also for cutting metal and cutting 
and scoring concrete, stone and tile with 


THE WORLD'S FASTEST SELLING CAN OPENER 


Vaughan 's No. 170 
SAFETY ROLL JR. 


Over 50,000,000 Safety Roll Jr. Can 
Openers have been sold and we are 
pleased to be able to offer this popular 
number again. Sturdy and strong, all 
steel and retails at a low popular price. 


p= 


VAUGHAN NOVELTY MFG. CO. 


‘World's Lergest Manufacturers of Can Openers and Bottie Opener 
3211-235 CARROLL AVENUE CHICAGO 24, ttt u. 5 











A period of 18 months has passed since the first 
drawing was made of our new 10” bench saw! 


The traditional genius of the Yankee mechanic— 


The everlasting desire of all men who work with 
tools— 


The know-how—developed by the terrible demands 
of war— 


The quiet pride derived from using the best pos- 
sible material 


have all been integrated in the creation of this saw 
and now our final drawing (No. 261) has been 
translated into glowing reality. Please watch for 
its picture in our next advertisement. No descrip- 
tion will be necessary. e 


Dealerships Available 


DARRA-JAMES CORP. 


G.L.D. Building, Waterbury 14, Conn. 


an abrasive wheel. 
to handle. 
or D.C. or 220-volt A.C. or D.C. 


Lightweight—easy 
Available for 110-volt A. 


C. 


Ask your Jebber for these nationally 


advertised power tools or write dire 


MALL TOOL COMPANY 


ct. 


% 7702 South Chicago Ave., Chicago 19. Ill. 


Capacity 


PORTABLE 
wuner| POWER TOOLS 











The Hack Saw Frame That 
“CUTS AROUND CORNERS” 


As shown cutting a feed line inside an aircraft 
wing section, this sturdy saw frame makes cuts 
impossible with conventional frames. The K-D 
No. 99 is a one piece noncollapsible all steel frame, 
quickly changed to take 3”, 6”, 8”, 10” and 12” 
blades. One 3” and one 12” blade furnished. 
Ideal for Maintenance 
Engineers, Plumbers, 

Janitors, etc. From your 
Hardware Jobber or 
direct from the factory. 


Write for full information about other K-D Hard- 
ware items: Ratchet Wrench Sets, Pliers Sets, etc. 


LANCASTER, PENNSYLVANIA 
25 years of “Making Hard Jobs Easy” 
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0 nationally of 24 Screw Driv- 

; ers. Tool steel 
ANY blades. Retail 
ago 19. lil. 10¢ to 35¢. 


#522 DeLuxe — 
Assortment of 12 
screw drivers. 
Every driver 
branded and 
warranted. Retail 
from 20¢ to 60¢. 


#806 Recessed 
Head Screw Driv- 
er. Extra large 

{ handle. Retail 
50¢ each. 


F er Tool Co ltd 645 
M. M. Davis, 1754 Mohican St 
Sanford Bros., Mocksville 
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webs RUBBERLINE FLOOR RUNNER 


1S STILL GOING STRONG! 


-.if schools, hospitals, hotels, 
oer ns, factories, offices, restau- 
omare Col bia,S.C. 
Company of Colum \ 
a sand traffic spots, this low-cost, 
“ag composition runner 15 


b- 
+e co the test on Jor worst pro 
py m4 Watch hugs the sat 
wines 10-SECOND sToRY or. 


aon RLIKE 
cf 

‘ke is skid-proof, thus po 
aa of slippery foors- ' oye yt 


cess stories wherever heavy traffic is a Low cost . LONG Lire 7" PRESERVES FLOORS 


*peg. U.S. PAT. OFF 


Rubberlike 
pectations. 


This Rubberlike Runner 
to oll kinds of weather thro’ 
withstanding the 

ition feotsteps- 
Ser most durable and satisfactory 
we have ever used!" 


HREVEPORT, 


FACTORY MANAGEMENT & MAINTENANCE 
INSTITUTIONS - MILL & FACTORY - HOTEL MONTHLY 
SCHOOL EXECUTIVE & SCHOOL EQUIPMENT NEWS 
MODERN HOSPITAL - PURCHASING 
BUILDINGS & BUILDING MANAGEMENT 
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RASS Cylinders 


wr as 


@ Perhaps nothing better illustrates Master's highly 
developed skill in producing the very finest in pad- 
locks than the precision-built, extruded brass cyl- 
inder. Engineered with the precision of the watch- 
maker yet sturdily built to withstand constant and 
rough use, this heavy piece of solid brass has been 
transformed into a protective device exact to a 
thousandth of an inch. Wartime use proves that 
it will function smoothly in the steaming tropics and in the frozen wastes of the 
Arctic as well as on your customer's garage door. The phosphor-bronze for 
springs and nickel silver for pin tumblers are the best that money can buy. 
The driving cam at the top is huskily designed in true Master style and incor- 
porates a special patented anti-pilfering feature. @ Master cylinders are typical 
of the quality built into every Master padlock — quality you will be proud to 
pass along fo your customers. Keep in touch with your jobber. We are exerting 
every effort to get more and more Master padlocks to him for you. 


a ~ Master Padlocks 


ERY GNE AN. OUTS TANOING VALGE 


Master Jock Company, Milwaukee. Wis. « Worlds Leading Padlock Wanufacturers 
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SCHWARTZ MANUFACTURING COMPANY 


Two Rivers, Wisconsin 


7 Alt Our Custemerns- [lanheal 


We are grateful to all our customers for their patience and 
cooperation during the trying times of war, when, despite our 
best efforts, we just couldn’t equal our past records of service. 


While the dairy industry was recognized by our government 
as essential to the success of our war effort, our valiant fighting 
men and women rightfully had first call upon some of the things 
that industry needed. Huge quantities of the fine cotton fabrics 
from which the famous Schwartz products are made were sent 
on errands of mercy instead, to bind the wounds of those who 
paid so dearly for our freedom.. 


Through it all, though — through the months of restrictions, 
curtailments, shortages and, transportation troubles — our cus- 
tomers displayed true forbearance, tolerance and understanding 
of our problems. 


Now, on the eve of a better and brighter day, we say to them 
again — THANKS ! 


Sincerely, 
SCHWARTZ MANUFACTURING CO. 


‘ 


President 
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COORDINATE WITH 
EVERY OTHER PART 


For Better Performance 





¥) 


Every part used in a Delco Water System is made in our 
own factory —under one roof. Complete control of each step 
in engineering, manufacture, inspection and assembly is there- 
by attained. Under this close supervision individual parts are 
coordinated to work together smoothly. 
Such teamwork in manufacture shows up in performance. 
. It is one of the reasons why thousands of Delco Water Sys- 
DELCO Shallow Well Water tems in use have outstanding records for 
System, Model AAT42 , ‘ . ‘ 
long service and efficient operation. It is 
another good reason why prospective deal- 
ers should try first to get a Delco franchise. 


MAIL COUPON TODAY! 
7. = 
“DELCO APPLIANCE DIVISION, Dept. HAS | 
gr a ee 5 ae 


I am interested in your Plan for Dealers. 
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Are Your Paint Colors Approved 
by the Greatest Judge in the Land? 


The Suprene Judge of the paint 
colors that you will offer in the 
competitive days ahead, is Mrs. 
Consumer. Her color prefer- 
ences in home decorating 
materials will make or break 
your profit and loss statement. 
Unless your postwar shelves 
are stocked with wanted colors, 
yot’re going to be plagued with 
shelf-warmers that turn into 
distressed and dollar-stealing 
mark-downs and close-outs. 
What can you do about it? 
Well, you can consider Lowe 
Brothers Color Research Plan. 
All set and ready for postwar 
operation, it’s a scientific method 
of taking the gamble out of deal- 
er’s color selections. Jt will ena- 
ble you to stock and sell quickly, 
at full profits—the paint colors 
wanted in your own locality. 
Sorry, but we can’t even hint 
now at the details of this revolu- 
tionary research method of pre- 
determining color trends. But 





we can assure you that it’s a 
proved method of assuring you 
paint colors which will move 
faster and result in a greater 
profit from a minimum stock. 

Research on Color Trends is 
Lowe Brothers postwar extra— 
over and above the continuous 


Lowe Brothers 


PAINTS * VARNISHES 





75 YEARS OF MASTER PAINT-MAKING 


KEEP ON BUYING WAR BONDS 


improvement in products, manu- 
facturing methods, advertising, 
and store selling 
techniques, which 
promise you un- 
surpassed profits, 


THE LOWE BROTHERS 
COMPANY 
Dayton, Ohio 
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(¢7 WANDY-SANDY, 


The Super-Salesman, 
go To work for you / 


ERE’S a canny Scotchman who wants to 
work for nothing! And what a selling job 
he’ll do for you! 











Handy-Sandy is the new character that is going 
to boost your sales of sanding paper and cloth by 
“CARBORUNDUM.” He smiles out at customers 
from the colorful label of the new Handy-Sandy 
Paper and Cloth Assortment. And he whistles at 






FOR PAINTERS. 
CARPENTERS. MECHANICS 
AND HOUSEHOLD USE 


- ANSOMTED GRITS 










‘em from the attractive display basket (right) that con oo 
you get as a sales aid with every 1% gross of UNDUM COMPANY, NIAGAMA PALES. ¥. ¥. 







Handy-Sandy packages. _ oe ARBORUNODUM 


Yes, this popular line of sanding paper 
—dressed up in a new package—will 
really start your profits rolling in! 
And without any extra work on your 
part. The self-selling display bas- 
ket is the only salesman you need. 





8, manu- 
ertising, 


Be sure to set the new, colorful 
Handy-Sandy Display Basket on 
the counter of your paint, wood- 
working and household departments. 
Handy-Sandy is backed by the 
famous name of “CARBORUNDUM.” 
Ask your distributor about Handy- 
Sandy today! The Carborundum 
Company, Niagara Falls, New York. 





THERE 1S A PRODUCT BY 


°, CARBORUNDUM 


TRA E 


FOR EVERY ABRASIVE APPLICATION 





(“CARBORUNDUM” is a registered trade mark of and indi f; ¢ by The Carborundum Company) 
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VALUE! 


HERE is the reason for over a century of Ingra- 
ham success. It has always been our policy 
and always will be our policy to produce reli- 
able, accurately made clocks and watches at 
the very lowest price possible for this quality. 
Now that complete victory has been won, the 
huge Ingraham plant will resume production 
of peacetime products as rapidly as possible. 
Your distributor will advise you when these 
and other outstanding Ingraham timepieces 
are available. 


K-21 —a reliable Viceroy —a very 
8-day metal popular pocket 
kitchen clock, 7" in watch. Thin model 
diameter with smart in attractive dust- 
modern cutout nu- tight case with clear 
merals, and clear unbreakable crystal, 
silver plated dial and 

pullout stem set. 


—> Square — l-day 
alarm clock. Popu- 
lar r@asonably 
priced quick: turn- 
over item, 45%" 
high and 4" wide. 
Modern dial, smart 
open hands, top 
stem shutoff and 
loud enclosed bell. 


© @€ @rteceeeeeeeeee 


+ heey A 


ein FF. 




















Wrist-Fit #10—> 
— rugged id- 
able wrist watch 
with chromium 
ated case, wrist- 
ig back, non- 
breakable 
and attractive 
leather strap. 
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a «No matter how few or how many R™R™ DON'T BEan“eager beaver”. 
radios you have on your floor... be It will do you a lot more good to say, 


sure they are radios with names that “Sorry, you’ll have to wait for the 
have national character and are nationally advertised radio you 
known to consumers! wanted” . . . than to deliver some 


nameless orphan whose “‘parents’’ will 
_—_— Chances are you won’t have P P 


enough radios to take care of even a 





have run away when quality and per- 


I formance are found lacking! 
small portion of the demand . . . so be 6 . 
2 “p< P.S. Thousands of dealers from coast to coast have 
ready with a sound, workable pr 1ority already indicated their preference for Motorola Radios 
because millions of Motorolas in homes and cars have 
system. Take orders and put your performed beautifully with minimum servicing during 
me a a a the war. There is sales power and profit in a favorably 
customers on a waiting list in which known name like Mofola 


they will have confidence. GALVIN MFG. CORP., CHICAGO 51 


Moloricta Radio 


FOR HOME AND CAR 
F-M & A-M HOME RADIO © AUTO RADIO * PHONOGRAPHS © TELEVISION © AIRCRAFT RADIO © POLICE RADIO © RADAR © MILITARY RADIO 
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lly 


the name made famous 


by foremost chefs! 


The favorite of foremost chefs is rapidly becoming 
No. | with housewives, too! Heavy duty PYREX 
brand glass; distinctively designed; equipped with 
the famous DUTCH Filter; nationally advertised; 
Fair Traded for protected profits —VACULATOR is 


“tops” in value! 





IN MORE AND MORE 
COFFEE MAKERS EVERY DAY! 


=== = 


clothless FILTER 


Sparkling CHINA 
NO cloth, NO paper 
Snaps in EASILY 
Fits all standard makes 


Free! 


DISPLAY DISPENSER 
STOPS the prospect! 
TELLS the story! 
MAKES the sale! 


L 





VACULATOR 


CHICAGO 6, U.S.A. 
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THE TWIN EIGHT 
OIL-BURNING PARLOR FURNACE 


Two, Eight-Inch Heaters in One Cabinet; 
Individually Controlled 


Low Pilot Flame 


low Flame for 
Moderate Weather 





Medium Flame High Flame 
for Crisp, for the Coldest 
Winter Weather 





Baltimore, M 


PARLOR FURNACES* DI 
PRINCESS RANGES * 
STREAMLINE 
RANGE ETERNAL 
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THE YANCEY CO., 
Atlanta, Ga. 
JR, WONT & co. 
MOIST. I _—_ SOUTHERN WHOLESALERS, 
INC. 


UNITED DISTRIBUTORS, _, /8eks0m, Mississip! 
lnc. 


SOUTHERN inaDIO CORP. 
SMALL ALL SCHELOSKY co. Los Angeles, 


MORLEY-MURPHY .. 
Green Bay, Mil 


SAVING SENSATION— 


PATENT 
PENDING 
‘ 


There’s a bright, promising 
future ahead for cooking and heating CSS 
ance dealers! Release of pent-up consumer 
demand is sure to create an active and 
highly profitable market. 

You'll be wise to prepare now for this 
coming business. With an ALLEN franchise, 
you'll be all set to offer customers a wide 
variety of famous ALLEN appliances for 
every need and every purse. 

The ALLEN Oil-Burning Parlor Furnaces 
shown here ... ALLEN’s Princess Range for 
coal or wood .. . ALLEN’s Oil-Burning 
Water Heater . . . these and other ALLEN 
appliances are all nationally known, fast 
sellers and profit makers. 

A new, exclusive feature of ALLEN Oll-Burning Parlor 
Furnaces is the revolutionary ALLEN ‘‘LoPilot'’ Burner 
which affords amazing fuel-saving economy. Specially 
designed pilot light permits fast low-pilot-to-high-fire 
burner operation. Drastically cuts stand-by fuel consump- 
tion. Has variable heat control—a flame for every need— 
just set the dial. (See illustration at left.) Remember— 
the time to act is now. For details of ALLEN products 
and the ALLEN franchise, write Dept. A. 


ALLEN MANUFACTURING CO., INC. 
Nashville, Tennessee 


Miami, Tampa, and Jacksonville, Fla. 


_—— CORPORATION 


D&u yd co. GEO. rh  UERLEVTNER & CO., INC 


Harrisburg. 


New Orleans, 
ROYAL Suresevies co. UNITED DISTRIBUTORS, INC. 


New Orleans, La. 
Houston, Texas — a) yy co. 


MURRAY- _— HARDWARE 
Lak artes, 
GOUGH INDUSTRIES, INC. Portland, Oregon 
Calif. NELSON & SMALL 
STRATTON-WARREN HDWE. Portiand, Me. 
co. WYATT-CORNICK, INC. 
M his, Tenn. Richmond, Va. 





SF tquipped with the FUEL- 


Mone pilot 





Rapids, lowa 
a" WHOLESALE SUPPLY 


co., LTD. APPLIANCE. WHOLESALERS OF 
6 Chi La. OREGON 











THE SINGLE TEN 


OIL-BURNING PARLOR FURNACE 


Large Heating Unit with 
One, Ten Inch Burner 





DALCO APPLIANCE 
Sacramento and San Francisco, Calif. 
WYETH HARDWARE & MFG. CO. 
St. Joseph 
—_ "RADIO "7 ELECTRIC CO. 


MOTOR POWER EQUIPMENT CO. 
St. Paul, Minn. 
— TELEVISION & APPLI- 
NCE CO. 


<< ttle, Wash 

RUDNING- ROBERTSON co. 
Sioux Falls, $. Dakota 

MASCON See esae rene, INC. 
Springfield, M 

EDWARD JOY ‘COMPANY 
Syracuse, New Y 

H. A. McRAE & “t0., INC. 
Troy, New York 















MAYBE WE ARE 


Behind The Times 


T SEEMS to be the fashion these days to 
have a distributor in every railroad junc- 
tion point and a dealer in every block—mass 


distribution—to supply a demand. 


Youngstown Kitchens have only seventy- 
five distributors and plans for about 7000 
dealers. This may not appear very aggressive 


or progressive at first glance. 


But this Youngstown - Distributor - Dealer 

Team is going to have fun building a long- 

pull profitable kitchen merchandising busi- 

ness. Every member of the team is going to 

enjoy the fruits of his own promotional 
labor. 


ee ; i Mad Until the last shot! 
Want to be “behind the times eg wy 


with us, and do an old-fashioned, 385.0 WaeSa 


. . é 7 poper— work for 
creative selling job that will assure Victory. then do 
your partto... 


you profits? Write for full infor- 
mation and the name of your 


nearest distributor. 


MULLINS MANUFACTURING CORPORATION 
WARREN, OHIO 
Design Engineering Service ¢ Large Pressed Metal Parts 
Porcelain Enameled Products 


Hitchens. 
by Mullins. 


YOUNGSTOWN KiTcHENS ¢ Mullins Manufacturing Corperation 
Dept. HA-945, Warren, Ohio. 
Please send me Youngstown Booklet, “Get Acquainted 
~ With Your Kitchen Business’. 





Street... 














City & Zone County........ 











“thar’s GOLD 


Clarke, leader in the Rental Field, is 
back in production with a new, im- 
proved line of Rental Equipment and 
Merchandising Plans to help you make 
real profits in your Floor 

Finishing Rental Depart- 

ment. ‘ 
CLARKE MV-8 


HEAVY DUTY 
SANDER 


CLARKE equipment is designed 
exclusively for Rental — rugged, 
fool-proof and easier to handle. 





CLARKE LV-8 
LIGHT WEIGHT 
SANDER 


ECONOMICAL: Clarke gives you low cost, 
continuous operation — more production 
per day insures customer satisfaction 
and more rentals. 


CLARKE POLISHER, 
SCRUBBER, STEEL WOOLER 





THE CLARKE PLAN for mer- 
chandising a successful 
Rental Service has been used 
by thousands of dealers. 


CLARKE 
“V-5" EDGER 


SEND FOR FREE BOOKLET 





Tells how to set up ond op 
Rental Department — also par details on 
all Clarke Equipment. 


AN \ 
Chetfec SANDING MACHINE COMPANY 
Pioneers in the Rental Gield 


30 CLAY AVENUE © MUSKEGON, MICHIGAN 
HARDWARE AGE 
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‘FIELD BRONZE POWDER & 
Ro... CLEVELAND 
~ SSF epee. 


che Sheffield Bronze Paint cp. 


Cleveland, Oxo 
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A CONCENTRATION of CONVENIENCES! 





















One ay 
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f 32 reroll est 
o! 





Florist 9007" 


Precious Buying Time Saved at 
THE MERCHANDISE MART 


’ No other marketing center in the world pro- 


active vides you with the many conveniénces of The 
Four attr 


restaurants Merchandise Mart! Even if you arrive with 


only a brief-case for a one-day trip that un- 
expectedly lengthens to a week, you’li find 





nearly everything you need at The Mart . 

men’s shops, a barber shop, drug store, bank, 
restaurants, buyer’s lounges, ticket offices, 
and many more accommodations to save you 
time and trouble. Extra hours are added to A 
your buying days at The 
Mart by this great concen- 5 Get in 
movinc 
driver 
the pe 
worthy 


tration of conveniences! 





Design 
drivers 





NTE Te 
THE:MERCHANDISE: MART 
Centered for Efficient Buying and Distribution 


CHICAGO 
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O/L TEMPERED TOOL STEEL BLADES 


UNBREAKABLE 
SHOCK-PROOF HANDLE 


OIL TEMPERED 
TOOL STEEL BLADES 


A Profit - Packed Assortment - 6 Popular Sizes 


#TW-654 . Trustworthy DeLuxe Screw 


Get in there and pitch for fast- 
moving. profit - paying 
driver sales. Beat competition to 
the pent-up market with Trust- 
worthy DeLuxe drivers. 

Designed for hard service, these 
drivers are built to sell and STAY 


screw 


SERVING THE INDEPENDENT DEALER 
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SOLD! Choice of craftsmen every- 
where because of heavy duty 
handle; provides increased lever- 
age, to prevent chewing off of 
bits and screw heads. Straight 
black neck of handle allows bet- 
ter finger-grip, better stability. 


Driver Assortment 


2 Each No. X-5166 
X-4166 
X-H65 
X-3164 


Blade Size 

5/16” x 6” 

YA" x 6” 

3/16” x §” 

3/16” x 4” 

X-4161 ° %y" x 1A” 

X-44 Clips Ye" x 21,” 

Packed 1 Dozen to Box with 1 Display 
Card. Weight—2!/,° Pounds. 


i 
#TW-2654 Trustworthy DeLuxe 
Screw Driver Assortment. Contains 
4 each of above listed sizes, »2 
Dozen with 2 Display Cards. 


ZA 
A551 


Te 


IN THE INTERESTS OF NATIONAL DISTRIBUTION 





ALL SET TO 


--. with the ee 
COMPLETE / noe 
Hardware 
Shovel Line 


STUART CLOSED BACK 
WILSON OPEN BACK 


Tax-Free 


Devotes 


COMPLETE in types, sizes, weights How's the 
COMPLETE in overall price range What's N 
COMPLETE in exclusive selling features 


SHOVEL AND TOOL CO. csi. 


A NATIONAL ORGANIZATION SPECIALIZING EXCLUSIVELY 
IN SHOVELS, SPADES AND SCOOPS 
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Other Thursday 
“The Hardware Dealers’ Magazine” 





Editorial and 
Advertising Offices 
100 East 42nd St.,” 
New York 17, N. Y., U.S. A. 


Executive Office 


Chestnut and 56th Sts., 
Philadelphia 39, Pa., U. S. A. 


Established 1855, succeeding and embodying “Hardware” of 

New York; “Stoves and Hardware Reporter,” St. Louis; “The 

Western Hardware Journal,’ Omaha; “Iron Age Hardware,” 

New York City; “The Hardware Reporter,” St. Louis; “Hard- 

ware Salesman,” Chicago; “Hardware Dealers Magazine,” New 
York, and “Good Hardware,” New York. 
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in Newton, 


Knows 


the 
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1908 by 
AUTOMATIC WASHER COMPANY 





‘““AUTOMATIC”’! 








ACCO CHAIN REPAIR LINKS 
NOW AVAILABLE IN 6 SIZES 


@ Your customers will thank you for reminding 
them to buy ACCO repair links for chains. They’re 
the handiest gadgets men can carry in their tool 
kits or pockets. 
With these repair links they can repair broken 
chain strong and safe in just a few minutes. Or 
they can join odd lengths together. That’s a big 
advantage at a time when every bit of chain is more valuable than ever before. It saves 
useful material and makes a limited supply of chains go farther. 
AMERICAN CHAIN repair links are cold-forged from rolled steel. Long, tapering laps make 
a smooth assembly. Links can be closed cold or heated for welding. Easy to close and they 
stay closed. Bright smooth finish. 
OTHER POPULAR SEASONAL ITEMS: American Chain is also supplying its wholesalers (under 
existing limitations) with the following chains, which are in great demand at this season: Cow Ties, 
Tie-Outs, Halter Chains, Pump Chain, Sash Chain, and 2/0 Tenso. Deliveries are also 
being made on Campbell Cotter Pins. 


co 


York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New Y ork, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 


In Business for Your Safety 
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Informal Editorial Comments ... 






Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








Are Manufacturers Favoring Chains, 
Department Stores, Etc., to the 
Detriment of Wholesale Retail Channels 
Because of OPA Price Ceilings?:— 


QO, has been ada- 


mant in its attitude toward re- 
laxation of its “price-absorp- 
tion policies” enforced upon 
both wholesalers and retailers, 
even in the face of obvious ad- 
vanced trade costs both . of 
merchandise and of operation. 
Exhaustive data, prepared by 
competent wholesale and _ re- 
tail authorities, has been pre- 
sented to Chester Bowles, OPA 
head—yet OPA policy is un- 
yielding. This data should 
have convinced any open- 
minded official that need for 
some relief is indicated—but 
always essentially the same 
conviction is expressed. That 
is “We must curb dangerous 
post-war inflation.” With this 
no hardware distributor or 
producer has ever quarreled 
—nor will they. 

Not only are distributors 
handicapped in their efforts to 
attain post-war rehabilitation 
because of the “price-absorp- 
tion program,” but also many 
hardware producers are in the 
unhappy situation where they 
can’t afford to resume normal 
production and distribution of 
their peace-time products—be- 
cause the war-imposed costs 
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of materials, labor and taxes, 
do not permit them a_ profit 
when they sell at ceiling 
prices. Admittedly, some re- 
lief has been provided on this 
phase of the problem in some 
cases, but it has not been sufh- 
cient to cure the uneconomic 
situation which is manifest. 
An excellent example of the 
problem, yet a very distress- 
ing phase of this situation, is 
summed up in a statement by 
the executive operating head 
of an important hardware 
wholesaler when he says: 

“It has come to our at- 
tention that some manufac- 
turers, in order to obtain 
higher prices for their mer- 
chandise, are selling to 
chain stores, department 
stores and syndicates, in 
preference to wholesalers. 


“The usual manufactur- 
er pricing set-up in the past 
has been to sell to whole- 
salers at a 50 per cent dis- 
count, and to sell to chains, 
department stores and syn- 
dicates at a 40 per cent 
discount. Therefore, at the 
present time, where the 
manufacturer has not been 
able to get OPA approval 
for higher selling prices 


and because of the demand 
for merchandise, the manu- 
facturer can make the dif- 
ference hetween 40 and 50 
per cent discount by selling 
to the above mentioned out- 
lets. This, of course, is very 
unfair to the wholesaler 
and will mean that large re- 
tail outlets will have mer- 
chandise to sell, and small 
retail outlets will have none, 
or at best very limited quan- 
tities. 

“I believe steps should 
be taken for the protection 
of the independent distrib- 
utor and retailer to see that 
they get their fair,share of 
merchandise.” 

The validity of this whole- 
saler’s contention is well es- 
tablished by advertisements 
and actual displays of de- 
partment stores and mail order 
branch stores. These feature 
many hardware store lines not 
vet available to wholesale-re- 
tail channels in any apprecia- 
ble quantity. This is grossly 
unfair and should stimulate 
wide and loud protest to OPA 
and producers. 


In this instance, our quar- 
rel cannot fairly be with the 
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manufacturer entirely as his 
problem, like that of the dis- 
tributor, is primarily self- 
preservation — and the law of 
self-preservation will never be 
repealed. It remains the first 
law of nature and also the 
first law of business and eco- 
nomics. 

The fault lies with the un- 
compromising attitude of OPA 
which should know or be con- 
vinced that the only safeguard 
against runaway inflation is a 
huge production, distribution 
and consumption program 
wherein labor is fairly paid; 
investors get some return; 
management is compensated ; 
consumers are well served; 
money is circulated ;re-employ- 


Are Salesmen Ou 


N our latest issue, Hugo 

Weyrauch, National Mfg. 
Co.’s_ vice-president, contrib- 
uted the article for the Harp- 
WARE AGE Post-War Forum. 
His title was “America’s 
Smokestacks Are Monuments 
to Salesmanship.” If you 
have not already read this 
story carefully please do so at 
once. It starts on page 120 
of the Sept. 13 issue. 

Apropos of this subject is 
a talk made by Ralph Car- 
ney, Coleman Lamp _vice- 
president, one of the most dy- 
namic salesmen in the hard- 
ware industry. He said, in 
part, as follows: 

“America can go from a 
sellers’ to a buyers’ market 
so fast it will catch sales- 
men bewildered and un- 
prepared. We will see a 
period of competition, both 
in improved quality and 
lower price, such as this 
country has never seen. 

“Salesmen are out of 
condition and need recondi- 
tioning as much as Joe 
Louis. American business 
is entering a period of new 


* 


t of Condition?:— 


ment made possible and last, 
but not necessarily least, it is 
possible for both businesses 
and individuals to continue to 
meet the extremely high tax 
burden that is with us. 

It is our solemn and sincere 
opinion that these and related 
basic factors can only be ac- 
complished under a minimum 
of government control which 
permits free enterprise to ex- 
ercise its full talents without 
the inhibitions which seem to 
haunt all public operations | 
however well conceived. 17 

PERHAPS THE FIRST 
MOVE SHOULD BE THE 
ELIMINATION OF OPA OR 
A DRASTIC CURTAILMENT 
OF ITS POWERS. 


* 








materials, goods, structures, 
uses with its sales force 
loaded up with laziness, 
carelessness and _indiffer- 
ence born of years of little 
selling. 

“Many retail salesmen 
and salesgirls have become 
not only indifferent, but 


impertinent — impertinent 
to both the customer and 
the boss. 


“In the succeeding dec- 
ade, salesmen will be the 
salvation of America just 
as surely as our safety and 
freedom has depended upon 
those in uniform during the 
war. We in the selling field 
may not be quite as desti- 
tute of abilities as Ameri- 
can forees after Pearl Har- 
bor, but we are yet a long 
ways from being able ta 
fight a winning peace-time 
struggle.” 

Mr. Carney concurs with 
Mr. Weyrauch but adds 2 
stinging challenge which 
should engage the earnest 
thought of all the men and 
women in all phases of the 
hardware industry. 
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Pt PROVED FEATURES FOR POSTWAR BUILDING 
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wry. 





OR generations doorknobs were taken for 
F granted, and designers have produced a 
vast accumulation of styles and shapes to 
match architect’s needs. Suppliers have been 
burdened with heavy stocks — architects often 
inconvenienced by delivery delays. 

Lockwood has done something about it. 
Polyflex is the answer. A dealer will stock one 
basic knob body, made of forged brass or bronze, 
and with the Polyflex interchangeable forged 
tops be able to supply without delay the 
Colonial, Modern or even initialed knob design 
which the architect has chosen, 


Polyflex 


Knob bodies and tops are forged 
brass or forged bronze — uniform in 
wall thickness and far superior to 


Polyflex helps the Lockwood dealer to give 





better service, and guasantees to the architect a 






cast brass or bronse in strength and uniformly high quality product, readily available. 


appearance. The tops are made in 
several concentric designs. Forged 






There may still be an opportunity for you to secure dis- 
tribution of the Lockwood line in your area. Write for 
details of the Lockwood Franchise program. 21 


LOCKWOOD Ba 


HARDWARE MFG. CO. 
FITCHBURG, MASSACHUSETTS 
Division of Independent Lock Company 


This advertisement addressed to 
architects will appear in the ARCHI- 
TECTURAL FORUM, ARCHITEC- 
TURAL RECORD and PENCIL 
POINTS (Progressive Architecture). 


MORTISE LOCK BOR-LOC UNIFAST CAPE COD BALL BEARING CLOSER 
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tops can be custom-made to include 
raised or recessed monograms, trade 
. Top and 





marks, coats of arms. . 
knob body are fastened together on 
the job by means of a concealed 






screw, and can be varied at any time 






as decorative features are changed. 
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L AST week when you 


drove through Millville, popula- 
tion 2137, you planned to stop 
long enough to have a chat with 
your old friend, Bill Smith, who 
runs the hardware store. You sold 
him years ago, remember? You 
should have done it. too, but you 
were late and drove on. Too bad! 
Bill Smith needs your help. 

When Bill started in business, 
his backer, a successful retired 
business man, advised him: “Bill, 
take care of that store for twenty 
years and after that the store will 
take care of you.” 

Twenty years have passed and 
Bill is worried—not that he hasn’t 
done well enough to date, but how 
about the years to come? 





JOHN H. STAUFFER 


You may have noticed when 
driving through Millville that the 
town has changed quite a bit. You 
were surprised to see the big chain 
stores in a town so small. 

Yes, Bill Smith did well m spite 
of the chain stores, although he 
always claimed too many manu- 
facturers depended on fellows like 
him for their profit. 

Bill had modernized his store 
and had gradually streamlined his 
way of doing business. In fact, the 
future of Smith’s store would look 
rosy, indeed, were it not for one 
dirty fly in the ointment. It seems 
the little farmer’s supply place 
you passed on the edge of Mill- 
ville has suddenly become a bee- 
hive of activity. When a few 
farmers started this business sev- 
eral years ago, nobody paid much 


_ The Tax-Free Co-op—Your Most 


By JOHN H. STAUFFER 


Treasurer, 
Herr & Co., Inc., 
Lancaster, Pa. 


attention to them and, while no 
bank would lend them money for 
this venture, it seems they had no 
difficulty, whatever, in making 
substantial loans from the govern- 
ment at a very low rate of interest. 
The Farm Credit Administration, 
formed m 1933, would lend co- 
operatives money at rates of from 
11% per cent upward. 

Not content with freely making 
these loans to all comers, every- 
thing was done to assist these 
newly-formed groups to make a 
success of their business. The 
farmer is not a ready “joiner” with 
any association, and it required 
millions of dollar’s worth of propa- 
ganda to sell them on the idea of 
tying up with his local co-opera- 
tive. Then, suddenly, Farmer 
Brown wakes up to the fact that 
here is a tax-free organization, with 
the special blessings of Uncle Sam 
heaped on it, that will sell him his 
needs at market prices and later 
return a share of the profit they 
realized on the sale. 


No Tax on “Refunds” 


The purchasing co-operative in 
Millville, Smith’s worst competitor, 
can at the end of the year dis- 
tribute its estimated profit to its 
customers in proportion to their 
individual purchases in the form 
of a “refund.” These refunds are 
not taxable to the store nor are 
they taxable in the hands of the 
receiver. They are merely con- 
sidered a reduction in price. 

Why has a condition of this 
kind been allowed to exist? 


“They shall beat their swords into ploughshares 
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Important Post-War Competitor 


“Tax-paying business does not ask 

that co-operatives be eliminated, 

but it does insist that they must 
pay taxes equal to their own” 


Strangely enough in Millville 
and elsewhere the people who 
should have been the most active 
in checking this new competition 
did absolutely nothing about it. In 
fact, Bill Smith wasn’t too aware 
of what was going on, for co- 
operative customers never men- 
tioned the organization when they 
came to Bill’s store to check prices. 

He heard plenty about Sears 
and Ward prices, but the farmers 
were definitely mum about the co- 
operative especially the profit- 
sharing angle and why, due to tax 
free operation, this was possible. 

The “Bill Smiths” in many 
walks of life are today threatened 
with the tax-exempt income of co- 
operatives. Government statistics 
indicate the number of these or- 
ganizations well over 20,000. 


Activities Are Wide 

They are no longer to be con- 
sidered a group of farmers pool- 
ing their selling and buying. Co- 
operatives are in a wide range of 
activity—the pasture is green. 
They lend money, process dairy 
products, sell fire insurance, oper- 
ate oil wells and general stores, 
build and sell farm machinery and 
even operate funeral parlors. 

National Co-operatives, Inc., of 
Chicago in July of this year an- 
nounced a new household refrig- 
erator and home freezer. This unit 
is to be marketed nationally 
through co-operative retail outlets 
and will mark the advent of an 
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extensive appliance program. Will 
the tax-paying producers, distribu- 
tors and retailers be able to com- 
pete ? 

During World War II the Na- 
tional Farm Machinery Co-opera- 
tive, Bellevue, Ohio, built tanks 
for the army. It is admitted by the 
Bureau of Internal Revenue that 
the co-operative’s profits on this 
venture were tax exempt. 

Bill Smith knows that this com- 
petition was set up against him 
with his own tax money and that 
if it is not checked it will ulti- 
mately drive him out of business. 
Competition that need pay no 
Federal income or excess profit 
tax can be mighty tough. 


Who Will Pay Taxes? 


Co-operatives share with their 
patrons only that portion of their 
profit not needed for expansion. 
It is, therefore, possible for them 
to build up large reserves, buy ad- 
ditional factories and operate them 
on the same tax-free basis. The 
aim of the movement is to produce 
everything they sell. Just who will 
pay the taxes after the co-opera- 
tives take over has never been ex- 
plained. 


Probably the most powerful 
lobby in Washington today is the 
Co-operative League, Inc., whose 
duty it is to see that members of 
Congress are properly impressed 
with the many votes they control. 
Their plea is not only for the farm 
marketing and purchasing co- 





Hardware Age 
Post-War Forum 





“They shall beat their swords into plough- 


shares, and their spears into pruning hooks” 


operatives but the national organi- 
zations such as the American 
Farm Bureau Federation, the 
Grange and the Farmers’ Union. 
Then, too, we must remember 
there is a strong movement in 
churches and schools supporting 
co-operative ventures, and that 
laws taxing co-operative’s earnings 
might well affect mutual insurance 
and building, and loan associa- 
tions. 


Must Pay Taxes 


Tax paying business does not 
ask that co-operatives be elimi- 
nated, but it does insist that they 
must pay taxes equal to their own. 

Mr. Dealer, Wholesaler and 
Manufacturer—the bell is ring- 
ing! Get busy! Prove to your 
Senator and Congressman that all 
is not a bed of roses in this co- 
operative trend. 

Remember, they are smart, their 
methods subtle, and unlike the 
goblins in Riley’s “Little Orphan 
Annie” these goblins are very real 
and “they’re going to get you if 
you don’t watch out.” 





and their spears into pruning hooks.”.... ii, 4; Michah, Iv, 3 
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Thanks Folks--It’s Been a Pleasure 


(This concludes a series of advertisements in which the customers expressed their 
views on our store. 





—Journal Photo 
Left to right (above), Mrs. Sid Ruth, Bernell Ramlo and R. J. Rumreich 


We appreciate all the kind things our customers have said about our service in these 
trying war times, and we the friendly co-operation you have given us — 
your patience when you had to wait to get badly needed item#—. It was never a pleasure 
to have to say we didn’t have what you wanted, but it was = pleasure to te deal with such 
friendly, s. The war is over now. We expect to have s complete 
stock of merchandise, ‘everything you want, as soon as anybody in northeast Iowa. We 
have enjoyed and on your patronage yo war times and look forward to 
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© J. RUMREICH 
of Decorah, Iowa, finds that a con- 
sistent and novel advertising pro- 
gram helps him to get more busi- 
ness from his area. He is engaged 
in a program which gets the atten- 
tion of both town and rural cus- 
tomers. As a result, his stere has 
a heavy traffic throughout the 
week, 

There are two weekly news- 
papers in Decorah, a city of 6000 
people, located in the heart of 
Iowa’s rich hog, corn and dairy 
cattle country. Mr. Rumreich runs 
one type of ad in the Decorah 
Journal and another kind of ad in 
the Decorah Public Opinion. 


“We, the Customers” 


The ad series in the Decorah 
Journal, entitled, “We, the Cus- 
tomers, Speak,” attracts much in- 
terest because each ad features a 
certain farmer. Usually, there is a 
picture of the farmer custemer, 
plus a description of his farm. 
Each ad contains a testimonial 
from the customer about the Rum- 
reich store, products and service. 

One such testimonial reads, “We 
like Rumreich’s store,” Smith says. 


At the top of the page is one of the 
“We. the Customers, Speak” series 
of ads which were featured in the 
“Decorah Journal.” Each ad was two 
columns wide and 5%, in. high. At 
the left is the ad which was used 
when this novel series concluded. 
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Helps Him Pyramid His Sales 


R. J. Rumreich carries on two types 
of campaigns in two local papers 
and has succeeded in building up 
his business with local customers 


“He looks after the equipment he 
sells and sees that it stands up. 
He’s glad to have you in his store 
and seems just as glad to see you 
when you don’t buy, as if you 
do. He stands by his customers in 
times of scarcity, and he is the 
kind of merchant folks will want 
to stay with in times of plenty.” 


Ads Widely Read 


Ads of this type are widely read, 
according to Mr. Rumreich. They 
add a personal touch to his copy, 
and make other farmers think of 
coming to his store to buy. He 
feels that combining the testi- 
monial ad with the picture ef the 
customer engaged in some duty 
on his farm makes it much 
more valuable. The testimonial 
all by itself would not be as inter- 
esting, he feels, as when a picture 
of the customer is combined 
with it. 

Mr. Rumreich published these 
advertisements for six months and 
recently concluded the series He 


is now following up this series of : 


customer ads in the Decorah Jour- 
nal with straight line display ad- 
vertising featuring new post-war 
merchandise. In this way, he keeps 
up a consistent advertising pro- 
gram in his community. 


“Our Town” Ads 


The other type of advertisement, 
published weekly in the Decorah 
Public Opinion, is a sort of com- 
munity cooperative venture. It has 
been running for more than a year 





and shows no signs of stopping, 
for it is extremely popular. 

Each week, part of the space in 
the “Our Town” page is devoted 
to a comprehensive article on one 
of the participating stores. There 
is also published a picture of either 
the exterior or interior of the 
store. 


The Store’s Record 


The article in the series which 
referred to the Rumreich Hard- 
ware was comprehensive and told 
of the various lines handled at the 
store. It outlined what the store 
had done to serve its patrons dur- 
ing the war and what it planned 
to do in the post-war period. The 
fact was also stressed that the store 
served both city and rural patrons 
equally well. 

“Our advertising is an impor- 
tant part of our merchandising 
program,” declares Mr. Rumreich. 
“Our newspaper ad program 
amounts to less than $15 per week. 
Both our weekly newspapers are 
well read and this means that ads 
in them are well worth while. Both 
papers carry a great deal of farm 
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Our Town 


* 
Exclusive Public Opinion 
Feature. 


RUMREICH SERVES FARMERS! 














ere Mr- Ramreich ts shows among his larce assortment 
of glassware and poliery novelties —Peblic Opinion Phot 


Production must go on! ad 

—— to render service during the most diffi- 
(cult merchandising era in the past decade has been 
the motto and goal of R. J. Rumreich of the Rum- 
'reieh Hardware. 
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This ad of the “Our Town” series 
appeared in the “Decorah Public 
Opinion.” It was two columns in 
width and full page in height. 
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ThE ANCIENT VORSEMEN WORE TINY 
STONE HAMMERS AS CHARMS 
TO PROTECT THEM FROM 

LIGHTNING AND THUNDER STORMS. 
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. sf by Walter Gall: 


TIRES FOR VEHICLES WERE 
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THEORY THAT "“SHENTLY MOVING 
VEHICLES WERE HAZARDOVE TO 
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news and information. Our store 
sells largely to farmers and this is 
important to us.” 

The farmer who comes to the 
Rumreich store finds many items 
that interest him. For example, in 
addition to regular farm items 
such as hay forks, steel goods, 
horse goods, milkers, separators, 
milk pails, and the like, he also 
finds two sizes of arc welders. 
These machines sell from $75 to 
$150 and are finding increasing 
favor with farmers. 


Farm Repair Aids 


Arc welders can be used for a 
variety of purposes around the 
farm, says Mr. Rumreich. The 
modern farmer does a lot of his 
own repairing and often has a 
modernly equipped workshop. The 
arc welder can help the farmer 
make many emergency repairs so 
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as to save time and expense, and 
that is why many farmers are in- 
terested in such equipment. 

Mr. Rumreich sells a well-known 
make of milker and this work 
keeps him out in the field a great 


deal. calling on farmers. Such 
work has also enabled him to make 
numerous contacts with farmers, 
many of whom buy current farm 
needs at the store and many are 
going to buy electrical appliances 
when available. 

To display his electric fence, 
Mr. Rumreich has rigged up a 
display which features an old neon 
tube. This tube goes on and off in 
conjunction with the operation of 
the electric fence controller. The 
tube, which hangs from the ceil- 
ing, Can easily be seen by all farm- 
ers who enter the store. Mr. Rum- 
reich reports that this device has 
helped him to sell a great deal of 
electric fence controllers, etc. ° 

Farmers are also buying stoves 
of all descriptions from the Rum- 
reich Hardware and are anxiously 
awaiting the many new types 


which will be available. 


Idea Gets Results 
On V-J Day, Mr. Rumreich 


placed an oil stove in his window 
and invited city and rural patrons 
to sign up now on a priority ar- 
rangement on oil stoves. Within 
a short time he had 40 signers for 
them, showing that there is going 
to be an excellent volume done by 
the firm when enough new mer- 
chandise is to be had. 

“Our ads helps us get the rural 
trade,” says Mr. Rumreich, “and 
we also try to be as helpful and 
sympathetic to farmers as pos- 
sible. We try to learn what prob- 
lems they face and to assist them 
in whatever way we can. In that 
way we build our own business 
by serving our patrons well.” 


The National War Fund 


HOWN below is the emblem of 

the National War Fund, Inc. 
The drive for contributions to this 
organization is as strong this year 
as it has been in the years of war. 
Now the finances contributed will 
take up the fight against the war 
born conditions of famine, pestilence 
and disease. The many foreign aid 
societies which help to make up the 
member agencies of the organiza- 
tion will try to alleviate the suffer- 
ing of the innocent civilian victims 
of war in the nations of our allies 
and in those countries occupied by 
the enemy. The campaign will con- 
tinue to finance the essential services 





of the USO for the men and women 


‘of our own armed forces, the United 


Seamen’s Service program for mer- 
chant marine men, and the work of 
War Prisoners Aid until the last 
American prisoner of war is re- 
patriated. 


NATIONAL WAR FUND 
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FOR OUR OWN-FOR OUR ALLIES 
The National War Fund emblem. 
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Growth of Tax-Free Co-ops Threatens 
Future of Tax-Paying Distributors 


Co-op tax freedom represents a real and 
dangerous threat. They are now doing an 
annual business of $7,000,000,000 and, 
at their present rate of growth, unless 
the government takes steps to tax them, 
at their present rate of growth they will 
be doing an annual business of $50,000,- 
000,000 in seven years. 


By LESLIE M. STRATTON 
President, 
The Stratton-Warren Hardware Co., 
Memphis, Tenn. 


E STABLISHED tax- 


paying hardware dealers who ex- 
pect to do business with the na- 
tion’s farmers—and the general 
public—would do well to take a 
better look at the plans of the 
Co-operatives. 

According to the “Pacific North- 
west Co-operator.” the Co-op 
hardware stores now have avail- 
able for sale, in plentiful or lim- 
ited quantities, at least 94 items 
to be found on the shelves of 
every good hardware store. Post- 
war, they promise to offer such 
things as steel posts, washing ma- 
chines, radios, grain bins, electric 


* 


* 


irons, poultry netting, paint brush- 
es, milk pails, hoes, clocks and 
padlocks. 

These organizations that bill 
themselves as associations set up 
for the mutual benefit of their 
member customers—-are charging 
into the business world at the 
speed of the Light Brigade. Sta- 
tistics show that they are expand- 
ing their businesses at the rate of 
33 per cent a year. 

They are not accomplishing this 
growth by the “go-get-em” Amer- 
ican method of offering the public 
something new. On the contrary, 
they are simply taking business 
away from the independents who 
have served their communities 


* 


Private business can be declared a monopoly and forced by 
the government to disband. The co-operatives cannot. 


Private business can't give rebates and discounts. The Robin- 
son-Patman Act says that co-operatives can. 


Private business can’t issue securities without first getting 
the approval of the Securities and Exchange Commission. 


Farmer co-operatives can. 


Private business can’t operate trucks without a certificate of 
public convenience. The co-operatives can. 


Private business can't break through OPA price ceilings 
without bringing down on itself a host of government agents. 


The co-operatives can. 


SEPTEMBER 27, 1945 





LESLIE M. STRATTON 


faithfully and well for generations. 

That’s a big mouthful and a 
definite challenge to the aggressive 
hardware dealer who, by inge- 
nuity and hard work and reliance 
on the American system of free 
private enterprise, has built up 
his business through good times 
and bad. But it is a fact, based 
on an inadequate provision in the 
Federal tax laws. 

Back in 1916, when Congress 
was writing a new Revenue Act, 
it provided that “farmers, fruit 
growers or like associations, or- 
ganized and operated as a sales 
agent for the purpose of market- 
ing the products of members and 
turning back to them the proceeds 
of sales” should not be required 
to pay Federal income tax. 

There was the co-ops’ loophole 
and never once have they slipped 
out of it. Indeed, far from losing 
this precious privilege denied to 
independent business, the co-ops 
have extended it outrageously. 
Today, as the result of still more 
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Federal laws and _ bureaucratic 
rulings, mammoth co-operative 
corporations, often far removed 
from the farmer’s produce and 
supplies, are just as exempt from 
taxation as the little local groups 
that set out years ago to raise the 
farmers’ profits by collective mar- 
keting of his crops. 

More than that, the Co-ops have 
actually acquired new privileges 
through the legerdemain of their 
potent Washington lobby, the 
ardent support of the three great 
farmer organizations, the growing 
interest of the CIO and AFofL 
and the sympathy of certain bu- 
reaucrats who apparently would 
rather like to see the end of our 
capitalistic democracy. 

Private business can be de- 
clared a monopoly and forced by 
the government to disband. The 
co-operatives cannot. 

Private business can’t give re- 
bates and discounts. The Robin- 
son-Patman Act says that co- 
operatives can. 

Private business can’t issue se- 
curities without first getting the 
approval of the Securities and 
Exchange Commission. Farmer 
co-operatives can. 

Private business can’t operate 
trucks without a certificate of 
public convenience. The co-oper- 
atives can. 

Private business can’t break 











through OPA price ceilings with- 
out bringing down on itself a host 
of government agents. The co- 
operatives can. 

And so it goes. 

The Farm Credit Act of 1933 
authorized the organization of 12 
regional banks for co-operatives 
and also of the Central Bank of 
Co-operatives to lend money on 
especially favorable terms. In 
1943 alone the co-ops used $467,- 
457,000 of credit extended by 
these banks. 

The AAA Act of 1935 provided 
that “recognition and encourage- 
ment” should be given to co-oper- 
atives in dealing with the govern- 
ment. Washington officialdom has 
interpreted this to mean “pref- 
erence.” For instance, the Farm- 
ers Union Grain Terminal Asso- 
ciation was named two years ago 
as the sole agency to purchase 
wheat for the Commodities Credit 
Corporation in the northwest. Pri- 
vate dealers were not even offered 
the refusal of this profitable busi- 
ness. 

The Phoenix, Arizona, owner 
of a hardware, lumber and furni- 
ture wholesale house proved that 
when he mailed out a letter saying 
that he had sold his $750,000 
business to a co-operative. “The 
dispesal of my _ business,” he 
wrote, “was a case where I had 
just grown tired of paying out 








Makes a Hobby of Pocket Knives 
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Arthur J. Woodland, St. Paul, Minn., manufacturers’ agent, has a pocket knife 
collection of more than 200 pieces—everything from a half-inch handle to the 
35-blade model in his hand. He says, “domestic” and foreign knives are in- 
cluded, all having been selected for their fine hand craftsmanship and precision 
workmanship. Every knife in the collection is an outstanding specimen which 
brings out the fine points of the pocket knife industry.” He began this valuable 
collection prior to the First World War, however. some of the knives are more 


than a century old. 
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everything I could make in taxes.” 

Today, the former owner is a 
stockholder of the co-operative 
corporation and _ vice-president 
and operating head of his erst- 
while business. He is no longer 
an independent business man. He 
is now a hired man. 

And the co-operative wholesale? 
Well, whereas the former owner 
once paid income taxes te sup- 
port the war effert and to run the 
government, the co-op now pays 
little or nothing. 

It remains for all private busi- 
nessmen everywhere to learn the 
facts and to point out some em- 
barrassing truths. For instance, 
when the co-ops say, as they al- 
ways do, that they have no profits 
(“whatever money we make is 
savings or net margins belonging 
to our members; it is a rebate or 
discount, paid to patrons as a 
patronage dividend”), business- 
men must be quick to set the rec- 
ord straight. 

There is no difference between 
the so-called savings dollar of the 


co-operatives and the profit dollar . 


of private enterprise. Both are 
made by the same processes of 
buying and selling. Both are the 
property of the owners of the 
business. If the privately earned 
profit dollar is subject to Federal 
tax, the co-operative profit or sav- 
ings dollar should be taxed on the 
same basis. 

Or when the co-ops declare, as 
James Peter Warbasse, president 
emeritus of the Co-operative 
League of America once did, that 
“co-operation already has in oper- 
ation the machinery which is ca- 
pable of being a substitute for the 
political machinery of the state,” 
ask them who is then going to pay 
the taxes to support the state. 

Co-op tax freedom is a real 
and dangerous threat—no fooling 
about it. They are doing a $7,- 
000,000,000 annual business right 
now. And unless the government 
takes steps to tax them, it won’t 
be long before they’re doing a 
$50,000,000,000 annual business. 
At their present rate of growth, in 
fact, just seven years. 

If their present plans for ex- 


pansion in the hardware field ma-. 


terialize, the independent hard- 
ware merchant will have been 
wiped out long before that time. 
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Step-up displays of china and glassware are featured on centrally located 
tables. Items are shown on white paper which serves to make them stand out. 








Devotes 30 Per Cent of Store Space 
To China, Glassware and Gifts 





; a7 profit mag- 


ic in percentages. At least that’s 
what Wm. H. Ware of Dixon, 
Ill. (population: 12,000), has dis- 
covered by turning over 30 per 
cent of his floor space for the dis- 
play of gifts, china, and glassware 
—all of which sold well in the try- 
ing period of “Sorry, there’s a 









Wm. H. Ware played up these lines 
when other articles were scarce 
and has profited by this policy 


war on; you'll have to wait for 
that.” 

Carrying a normal quantity of 
these lines in the pre-Axis days, 
the company exercised foresight 
at the beginning of the war and 
greatly expanded its stock, some 
of which was immediately placed 
in display windows, advantageous- 
ly situated in the store’s interior 
and mentioned in the local press. 
As a direct effect of this merchan- 
dising program, the lines have won 


for themselves a permanent niche 
in Ware’s business scene. 

Of course, setting aside a certain 
amount of space is in itself no 
guarantee that merchandise will be 
sold. It takes good salesmanship, 
the building and maintaining of 
good-will, courteous service and 
an on-your-toes approach to dis- 
play methods to insure volume of 
sales, to name a few of the musts. 

Step-up, modified-design dis- 
(Continued on page 124) 
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John Tracy of The 
Rawiplug Co., Inc.. 
of New York City 
delivers a _ sales 
talk on some of 
the lines which 
are manufactured 
by his company. 








Located in downtown New 
York, with no residential trade 
to draw from, this firm attracts 
passersby with its displays 
and demonstrations. And... 

































 Patterson’s Demonstrations 


to time on both large and small 
The uses of a new type of finish- p units of sale, depending largely on 
ing and buffing wheels are shown ATTERSON BROS. eye-catching window displays to 
was ccleunen anne Th. Cor. 15 Park Row, New York City, puts invite passersby to come in and 
borundum Co., Niagara Falls, N. Y. on store demonstrations from time see them. And the idea works so 
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Built-up 


well that demonstrators have 
usually stayed well beyond their 
originally scheduled time. 

Located at the Manhattan end 
of the famous Brooklyn Bridge 
(or as the store’s ads say “Easily 
reached opposite the Woolworth 
Building”) Patterson’s has no 
nearby residential trade to draw 
from since the district is largely 
given over to huge office build- 
ings. Further over are located 
many industrial concerns. Thou- 
sands of hurrying commuters pass 
the windows during morning and 
evening rush hours and many of 
the same people will look at the 
windows during luncheon hour. 
Thus, window displays must be 
real eye catchers in, order to stop 
passersby and interest them in en- 
tering the store. 


They Catch the Eye 


As to the value of store demon- 
strations, Walter M. Howlett, gen- 
eral manager of the company. 
says, “Our customers, particularly 
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pansion shields, etc. which included a printed invitation 


Pull In New Customers 


mechanics from all trades, come 
to the store for emergency pur- 
poses. Demonstrations of indus- 
trial items particularly serve to 
catch their eyes. When they make 
inquiries we tell them that we will 
always be glad to demonstrate in 
their own shops if they so desire.” 


Window Display 


Recently, Patterson’s had a win- 
dow display given over largely to 
two lines on which store demon- 
sirations were being given by fac- 
tory salesmen. One was a new line 
of buffing and polishing wheels 
made by a company, whose older 
products had long been offered by 
Patterson’s. The other was a line 
of screw anchors, expansion 
shields, drills, etc., long carried by 
the store. From 150 to 200, and 
sometimes more, people daily 
visited the store during the demon- 
strations in response to the window 
display invitation to do so. Many 
of them made immediate purchases 
of the featured lines as well as of 





window display featuring new type of finishing and polishing wheels with a line of screw anchors, ex- 
to visit the demonstration and names of the two lines. 


other merchandise. Daily sales on 
some of the items showed tenfold 
increases over pre-demonstration 
days. 


Volume Boosters 


One well-remembered store dem- 
onstration—of some months back 
~-on a portable welding machine, 
resulted in considerable gales vol- 
ume both during and after the 
demonstration period. There have 
been occasions when relatively 
small units of sale have been intro- 
duced in the store by the demon- 
stration method, although not al- 
ways tying in with a window dis- 
play. As a member of the store’s 
staff puts it, “We think demonstra- 
tions are a good way to introduce 
new lines, to the public, as well as 
to boost volume in products or 
lines we have long handled. Dem- 
onstrations have been held in the 
store over a long period of years 
but we expect to hold them, in the 
future, more often and whenever 
we find it convenient to do so.” 
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This Is the Hardware Reconversion 


HARDWARE AGE has received numerous urgent inquiries from hardware 
wholesalers and retailers manifesting a positive hunger for information re- 
garding the probable availability of merchandise and factory conditions 
affecting their various sources of supply. Universal among these questions, 
for which they sought some “ray of hope,” were the following: 

What can they expect and when? 


What merchandise, and in what quantity, will be shipped to them during 
the remainder of the year and early in 1946? 


HARDWARE AGE submitted these questions to a selected list of manufac- 
turers throughout the country. 


Max answers to the above questions were 
published in the September 13, 1945, issue 


of Harpware ACE and many more remain to be pub- 


lished. Limitations of space made it impossible to 1945. 


print all of these answers in a single issue. And the 
same limitations will make it equally impossible to 


. & 


complete them all in the current issue. For that rea- 
son, additional answers also will be printed in the 
next issue of Harpware AcE, that of October 11, 


These answers reflect the varied pattern of the re- 
conversion process in hardware and allied industries. 


HERE ARE SOME OF THEIR ANSWERS: 


“We cannot... give prompt 
delivery on orders...” 


by K. W. Atkins, 
Ist Vice-President, 
E. C. Atkins & Co., 
Indianapolis, Ind. 


Since the cessation of hostilities, 
we have been receiving many large 
orders for our products, and at the 
same time we were faced with a 
large backlog of orders in every 
line of our manufacture. 

We cannot just start out and give 
prompt delivery on orders we re- 
ceive and won’t be able to until these 
backlogs have been taken care ef. 
We'll furnish more goods to civil- 
ians, but we have kept government 
orders more or less current. 

It will be some time before every- 
one is satisfied and has enough saws 
and other tools on the shelves. 


+ + 


“, «» Gradual résumption ... 
of builders’ hardware.” 


by F. T. Wyne, President, 
Frantz Mig. Co., 
Sterling, Ill. 
Partial termination of war con- 


tracts permits a gradual resumption 
of our making a limited number of 
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items of builders’ hardware. All 
government contracts, however, will 
not be completed until Oct. 31, at 
which time we will begin the pro- 
duction of the smaller items of shelf 
hardware. 

Now concentrating on the manu- 
facture of barn door hangers and 
track, together with overhead door 
equipment. Shipment of these prod- 
ucts is being stepped up daily. 

* * * 
“, . » Reconversion . .. not 
difficult .. .” 
by A. M. Sasgen, 
Vice-President - Gen. Mgr., 
Grand Specialties Co., 
Chicago, Ill. 


Problems of reconversion are not 
difficult because we have been able 
to expand manufacturing facilities 
and maintain a steady, although re- 
stricted, volume of production of 
tools for essential civilian use. 

The company is now in position to 
ship in 10 days on orders for speed 
clamps, vises, wrenches, and in the 
builders’ hardware line—not effec- 
tive during the war—we will resume 
shipments, particularly on door 
holders, within 30 to 60 days. 





. . » Doing our best to re- 
sume production... as rapidly 
as possible . . . will try to pro- 
duce first those lines which 
will serve our customers best.” 


by H. H. Parks, Secretary, 
Chicago Spring Hinge Co., 
Chicago, Ill. 

We believe dealers are more aware 
of reconversion difficulties than at 
the close of World War I, as they 
have been subjected to more con- 
trols during this one. 

We are doing our best to resume 
production on items which were pro- 
hibited as rapidly as possible, and 
will try to produce first those lines 
which will serve our customers best. 


ee @& @ 


“We will not have anything to 
offer much before 1946.” 


by C. T. Poole, 
The Enterprise Mfg. Co., 
Akron, Ohio 


We hope that current manpower 
and material shortages will be re- 
lieved in time to permit us to manu- 
facture a fair range of Pflueger 
Fishing Tackle for next season. As 
things stand now, we will not have 
anything to offer much before 1946. 
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Outlook As Seen 


By Leading Manufacturers 


ay 


. » » Two plants will soon 
replenish the supply of shot- 
shells and cartridges . . . there 
are products which won't reach 
consumers for several months.” 


by J. M. Olin, President, 
Winchester Repeating Arms 
Co. and Western Cartridge Co., 
East Alton, Il. 


Post-war operation of the two 
companies, divisions of Olin Indus- 
tries, Inc., will provide employment 
for approximately one-third more 
workers than the pre-war level. This 
will mean 10,500 employees instead 
of 7200. 

And it will mean more and more 
commercial ammunition for hunting. 
crop protection and predator control. 

The two plants will soon replen- 
ish the supply of shotshells and car- 
tridges; however, there are prod- 
ucts which won’t reach consumers 
for several months. This is true, 
especially, of some models of Win- 
chester firearms which must be proc- 
essed from basic forgings to final 


assembly. 
* * *& 


“, « « If we could secure all 
the various materials needed, 
we would ... fill our distrib- 
utors’ orders promptly .. . Pro- 
duction of (our) tools ... will 
not be normal before next 
spring.” 
by J. A. Gardner, 
Vice-President, 
The Cincinnati Tool Co., 
Cincinnati, Ohio 


During the war, we increased pro- 
duction to more than six times nor- 
mal, and many of our distributors 
located near war industries secured 
a larger volume of business on our 
line than at any time previously. 

We have no reconversion prob- 
lems and if we could secure all the 
various materials needed, we would 
be in position to fill our distribu- 
tors’ orders promptly from now on. 
Difficulty in maintaining production 
on some materials is putting the 
brakes on our post-war plans. We 
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use malleable and the situation in 
that now is terrible; it may take 
several months to improve. There- 
fore, we are starting to reproduce in 
steel items formerly made from 
malleable. 

It is the writer’s opinion that pro- 
duction of tools such as we manu- 
facture will not be normal before 


next spring. 
* 


“, .. Inventories ... are short 
. « » On such items as wrench 
sets, adjustable wrenches, slip 
joint and side cutting pliers.” 


by G. N. Abt, Sales Manager 
Barcalo Mtg. Co., 
Buffalo, N. Y. 


As far as the tool division of this 
business is concerned, demand con- 
tinues to exceed supply for the prin- 
cipal reason that the wrenches and 
pliers which we make haven’t been 
available to dealers during the war 
period, except on highest ratings. 
So, inventories of our customers are 
shert, particularly on such items as 
wrench sets, adjustable wrenches, 
slip joint and side cutting pliers. 

We expect this condition will con- 
tinue for several months, but’ after 
the turn of the year our production 
will insure prompt delivery of all 
items but those in mest critical de- 
mand during the war. 


&® 8 @ 


“. . » Within two months’ 
time we can take care of any 
requirement...” 


by Frank White, 
]. L. Clark Mig. Co., 
Rockford, Ill. 


As far as our own hardware line 
is concerned, it is true that we have 
been able to maintain some produc- 
tion all through the war. Within two 
months’ time we can take care of 
any requirement placed in our care. 
The limiting factors thus far have 
been availability of men and mate- 
rial, and in our own case we believe 
conditions in this regard will im- 
prove rapidly. 





“, . « In full-scale production 
... the moment... after the 
surrender holiday.” 


by E. J. Town, 
Merchandising Manager, 
Master Lock Co., 
Milwaukee, Wis. 


Master Lock Co. was in full-scale 
production on its regular line the 
moment production was resumed 
after the surrender holiday. 

However, we agree too much 
shouldn’t be expected too soon. 
Shipments are being made just as 
rapidly as possible to our regular 
distributors, but we realize the job 
of re-stocking all the wholesale and 
retail establishments cannot be done 
overnight. 

There should be plenty of busi- 
ness for all if the transition from 
war to peace can be done in an 
orderly fashion. 


oe © @ 


“Factors principally governing 
a manufacturers’ production 
capacity are his own manufac- 
turing facilities; purchased ma- 
terials, both raw and finished, 
entering into the manufacture 
of his product; and manpower.” 


by W. B. McNeille, Manager, 
Pump Division, 
A. Y. McDonald Mtg. Co. 
Dubuque, Iowa 


The release by WPB of wartime 
control upon the manufacture of 
civilian goods has created a demand 
upon manufacturers that they are 
finding it difficult to satisfy. Fac- 
tors principally governing a manu- 
facturers’ production capacity are 
his own manufacturing facilities; 
purchased materials, both raw and 
finished, entering into the manufac- 
ture of his product, and manpower. 
Seme manufacturers have planned 
enlargement of their factories and 
increased manufacturing facilities, 
but are finding it difficult to pro- 
vide promptly the necessary and de- 
sirable enlargements and the addi- 
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tional manufacturing equipment. In- 
deed, a year or more for final com- 
pletion may be found necessary for 
building extensions and manufactur- 
ing equipment that ordinarily could 
be provided in a few months. 

Finished materials entering into 
the manufacturer’s product, such as 
motors, switches, controls, etc., are 
in much greater demand since WPB 
releases have been announced. 
Manufacturers are finding such fin- 
ished materials more difficult to 
secure, with deliveries in many cases 
extended beyond the deliveries es- 
tablished during wartime control. 
Manpower in certain areas remains 
critical. 

7. . * 


“Our reconversion . . . start- 
ed several months ago.” 


by W. J. Hodge, 
Vice-President, 


Norton Lasier Co., 
Chicago, Ill. 


Our reconversion to the manufac- 
ture of Door Closers started several 
months ago. We found ourselves 
accumulating a nice backlog of high- 
priority orders. 

Today, there are still many un- 
known factors, but we believe. that 
the old spirit of American competi- 
tive enterprise will solve many of 
these unknowns and enable us to 
quote firm deliveries. Therefore, we 
are optimistic about our ability to 
deliver the standard items of our 
manufacture. 

We are looking forward to renew- 
ing relationships with our builders’ 
hardware dealers, which we have 
missed so much. Reconversion has 
been a serious problem with us, but 
we feel the major portion has been 
solved. 

* * * 


“, « » Little direct results in in- 
creased shipments will be no- 
ticed for at least 30 to 60 days 


by L. H. Taylor, 


The Deming Co., 
Salem, Ohio 


The war termination will make 
numerous changes in our set-up as 
well as that of every other manu- 
facturer. Half of our government 
business has been cancelled, but 
there are many government orders 
to be completed. 

For the next 30 days we will be 
busy straightening out cancellations. 
This will take time, not only in the 
factory but in our production and 
purchasing departments. 

Little direct results in increased 
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shipments will be noticed for at 
least 3@ to 60 days, and during that 
period we don’t believe we can give 
our trade many additional pumps 
above what have gone out in the 
past. Our backlog remains ap- 
proximately the same. The picture 
for the future is very encouraging. 


* ca * 


‘, » » We have no reconver- 
sion problem...” 


by W. E. Wahl, 


Asst. General Manager, 
National Pressure Cooker Co., 
Eau Claire, Wis. 


Our situation has been unique be- 
cause we have made even more pres- 
sure cookers through the war than 
previously, due to government au- 
thorization and allotment of mate- 
rials. Therefore, we have no recon- 
version problem and the dealers are 
getting these cookers just as they 
have in the past. 

The hardware trade could use 
more cookers than we are now mak- 
ing if the manpower situation were 
better. Material itself is plentiful, 
and as we are able to get employees 
we will increase the volume ship- 


ments. 
* * # 


“No easing of the (chamois) 
situation in sight for quite a 
long time to come. No imme- 
diate return to normal (for 
sponges) is in prospect. The 
(cellulose sponges) picture is 
somewhat brighter.” 


by Jack B. Schroeder, 


Schroeder & Tremayne, Inc., 
St. Louis, Mo. 


Many chamois raw stocks that 
were available are being used by 
the Government not only for regu- 
lar cleaning purposes but for such 
items as leather clothing, flying 
suits, etc. This, together with 
droughts in certain sheep-raising 
countries, has produced an acute 
shortage of raw material. No eas- 
ing of the situation here is in sight 
for quite a long time to come. Like- 
wise, the ingredients used for tan- 
ning the chamois are also scarce. 

The production of sponges has 
been limited due to the disease 
which attacked all the beds some 
years ago. So far no immediate re- 
turn to normal is in prospect. The 
Government did use some natural 
sponges but production was inade- 


quate, so most of its needs were 
met with cellulose sponges during 
the war. Cancellation of govern- 
ment contracts will not, therefore, 
greatly affect the civilian market 
supply. The picture on cellulose 
sponges is somewhat brighter. We 
will endeavor to fill as quickly as 
possible orders, some of which have 
been on the books for over a year 
and a half. Just what the situa- 
tion is at present on new business 
on this item we are not yet sure. 
* * _ 


“We are converting as fast as 
we can, but war orders come 
first.” 
by C. R. Pritchard, General 


Sales Manager, Appliance & 
Merchandising Dept., 
General Electric Co., 

Bridgeport, Conn. 


With five exceptions, all models 
to be offered to the public are basi- 
cally the same as those sold just 
before the war. We have swung 
back into civilian production not 
only to meet consumer need, but to 
maintain employment. 

The company will make only one 
style of washer, three refrigerators, 
three ranges, three ironers and one 
roaster. The water heater line is 
almost complete, with six models. 

Production of four types of ap- 
pliances—electric clocks, irons, por- 
table heaters and refrigerators—is 
already under way and other appli- 
ances will be made in a few weeks. 
A light traveling iron and the steam 
iron will start in January. 

We are reconverting as fast as we 
*can, but our war orders come first. 

* + * 


“Initial deliveries of vacuum 
cleaners will begin this fall.” 
by H. W. Burritt, President, 


Eureka Vacuum Cleaner Co., 
Detroit, Mich. 


Production of the first vacuum 
cleaners made by Eureka Vacuum 
Cleaner Co. since April, 1942, was 
started this week (Aug. 27). We 
expect to reach our prewar rate of 
production peak by the end of this 
year. Initial deliveries will begin 
this fall. The company began pro- 
duction of its cordless electric iron 
the following week. The Williams- 
Oil-O-Matic division at Blooming- 
ton, Ill., resumed peacetime produc- 
tion previously. 
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Reconversion Outlook! 








“, .. In production for...a 
month ... Hoping to keep... 
moving fast enough so that we 
can release sample machines 
to all dealers by Oct. 1.” 


by J. S. Morris, 
Barlow & Seelig Mfg. Co., 
Ripon, Wis. 

We have been in production for 
better than a month now, but are 
still plagued with slow deliveries 
from suppliers and lack of definite 
pricing schedule approval from 
OPA. 

We are hoping to keep our pro- 
duction moving along fast enough 
so that we can release sample ma- 
chines to all dealers by Oct. 1. Of 
course, it will take months to pro- 
duce enough washers to take care of 
quantities needed by dealers. 


* * * 


“ ... Hope that by early next 
year we shall be . . . seeking 
new business.” 


by I. Ballonoff, President, 


Ballonoff Metal Products Co., 
Cleveland, Ohio 


The fact is that the end of the 
war has put greater pressure on us 
and thereby makes our backlog 
even larger. Conditions have not 
yet permitted us to step up produc- 
tion to any degree. For months our 
plant has been operating on a two- 
shift basis. Our only salvage is 
additional equipment, which we are 
endeavoring to obtain, but we know 
it will be several months before that 
is accomplished. 

Therefore, it is our opinion that 
our present delivery promise of al- 
most a year, of the most popular 
items, will continue for at least five 
or six months, and we hope that by 
early next year we shall be in the 
happy position of seeking new 


business. 
* * 


“We have already started nor- 
mal production of our Gem 
Micromatic Razor.” 


by Sidney Weil, Vice-President 
in Charge of Sales, 


American Safety Razor Corp., 
Brooklyn, N. Y. 


The American Safety Razor Corp. 
has already started normal produc- 
tion of its Gem Micromatic Razor. 
A large quantity are expected to be 
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distributed nation-wide by the first 
of the year. These will be the first 
delivery to civilians of all metal 
single-edge type razors since the cor- 
poration put its manufacturing fa- 
cilities into making weapons of war. 
Gem Micromatic Razors should be 
available to the public by Oct. 1 of 


this year. 
* * # 


“Production of Crosley home 
radio receivers will start in a 
small way in September .. . 
Our Richmond, Ind., plant is 
partly reconverted ... ready 
to produce 600 Crosley Shelva- 
dor refrigerators per day when 
materials are available.” 


by Frank A. Schotters, 


Vice-President 
The Crosley Corp., 
Cincinnati, Ohio 


A production of 1,400,000 home 
radio receivers and 450,000 electric 
refrigerators in the first full year of 
post-war operation has been set. 
Production of Crosley home radio 
receivers will start in a small way 
in September, size of initial output 
depending upon how fast we can 
get necessary materials. Our Rich- 
mond, Ind., plant is partly recon- 
verted . . . ready to produce 600 
Crosley Shelvador refrigerators per 
day when materials are available. 
Upon completion of our entire re- 
conversion program, 1800 Crosley 
Shelvador refrigerators will be pro- 
duced per day, and in addition to 
that, all the home freezers that our 
sales department can distribute. 


* * «# 


“It will be well into 1946 before 

any quantity of most Coleman 

products will be available to 
the civilian trade.” 


by A. W. Boyer, 
The Coleman Lamp & 
Stove Co., 
Wichita, Kan. 


The Coleman Co. is in a better 
than ordinary position to convert to 
civilian production so far as pro- 
duction facilities and manpower 
are concerned. So far as we are 
concerned, the necessary materials 
are and will continue to be for a 
period the bottleneck in our pro- 
duction. 

The termination of war contracts 


will make a small additional quan- 
tity of some civilian merchandise 
available, but by and large, and as- 
suming we will make progress in 
getting materials that we anticipate, 
it will be well into 1946 before any 
quantity’ of most Coleman Products 
will be available for the civilian 
trade. 
* * * 

“We are going to attempt... 
to supply customers with Cel- 
O-Glass, Vio-Ray window fab- 
ric and Elmo fabric on a basis 
that will be equitable to all.” 


by S. A. Atkins, 


Director of Sales, 
“Cel-O-Glass” Section, 
Fine Chemicals Division, 
E. I. du Pont de Nemours 
& Co., Inc., 
Wilmington, Del. 


We can say that our glass sub- 
stitutes are now released for civilian 
use and that reasonable quantities, 
as measured by prewar standards, . 
will be available in a matter of 
weeks. But if jobbers and dealers 
are thinking in terms of present re- 
quirements that may be two to 10 
times prewar requirements we can 
make no accurate promises. 

We are going to attempt to do 
what all other manufacturers sell- 
ing hardware try to do, mainly util- 
ize all facilities, manpower and raw 
materials as efficiently and promptly 
as possible and to supply customers 
with “Cel-O-Glass,” Vio-Ray window 
fabric, Elmo fabric, on a basis that 
will be equitable to all. 

* & # 


“It is going to take anywhere 

from 30 to 90 days to convert 

our plants to volume stove 
production.” 


by L. C. Ginn, 


Sales Promotion Manager, 
American Stove Co., 
Cleveland, Ohio 


American Stove Co. turned its 
plants almost inside out in order to 
do an efficient and outstanding job 
on war production and it is going 
to take anywhere from 30 to 90 
days to convert our plants to vol- 
ume stove production. 

Then, too, there is still the un- 
certainty of being able to obtain 
all the necessary materials to do a 
volume production job on our lines 
of Magic Chef gas ranges, coal and 
wood ranges and oil stoves and 
heaters. Our company has already 
shifted our reconversion job into 
high gear. We are going to do 
everything possible to supply our 
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customers with their requirements 
just as quickly as possible but, at 
the same time, retailers of appli- 
ances must censider that there are 
tremendous problems involved in 
terminating war contracts and re- 
conversion of plants. We feel sure 
most retailers appreciate this, but 
at the same time they are anxious 
to get merchandise as quickly as 


possible. 
. * * 


“We are in position to give 

prompt shipment on a very 

complete line of Manco Bolt 
and Wire Cutters.” 


by D. W. Jasper, President, 
Manco Mig. Co., 
Bradley, IIl. 


The raw material situation is still 
very bad, but not one that we have 
not been able to overcome so far. 
We are in position to give prompt 
shipment on a very complete line 
of Manco Bolt and Wire Cutters, 
although we have not yet been able 
to accumulate any stocks. We re- 
cently purchased the Carolus Mfg. 
Co., bolt and wire cutter and nail 
splitter makers, and expect to be 
in full production as soon as ma- 
terials are available. 


+: > .@ 


“Our case is probably unusual 

to the extent we are able to 

make immediate deliveries of 

our product Siloo Fuel Oil Tank 
Solvent.” 


by Harry Lee, 
Sales Promotion Manager, 
Petroleum Solvents Corp., 
New York City 


* * *# 


‘. « » Complete reconversion 
... has been effected . . . im- 
mediate production is being 
concentrated on the .22 caliber 
rifle.” 
by Frank Kenna, President, 
The Marlin Firearms Co., 
New Haven, Conn. 


Complete reconversion to peace- 
time production has been effected, 
but full production won’t be reached 
till the early part of 1946. 

The company has initiated the 
biggest sporting gun production in 
its 75-year history, and new em- 
ployees are being rapidly hired. By 
early next year, output will exceed 
previous peace-time peaks by 50 to 
60 per cent. 

The reconversion problem, as a 
matter of fact, was under way before 
VJ-Day, and the plant has been 
renovated and newly equipped. 
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This Is the 
Hardware 


Reconversion 
Outlook! 





Immediate production is being 
concentrated on the .22 caliber rifle 
and although it has also started on 
guns of higher power and the over 
and under shotgun, none of these 
types can he had before spring, 
1946. 


* * . 


“We are still building certain 

goods for the Government, 

which ... ties up . . . skilled 

experienced gunmakers. It will 

go well into September before 

we can go back into our own 
arms manufacture.” 


by Frank I. Clark, 


Sales Manager, 
Iver Johnson's Arms & 
Cycle Works, 
Fitchburg, Mass. 


Our problem is, to get back into 
our own shops, experienced workers 
who left us long since to take jobs 
that paid big. Cutbacks will release 
most of those workers, and the faster 
we can get them back, the quicker 
it will enable us to make headway 
in production of shotguns. The un- 
certainty, however, of this labor 
problem leaves us in a position we 
are not accepting orders for single 
guns with any positive promise of 
delivery in time for the fall selling. 

We are still building certain goods 
for Government, which do not indi- 
cate any stoppage. This ties up 
skilled experienced gunmakers we 
have, and unless these orders are 
cancelled in the meantime, it will 
go well into September before we 
can go into our own arms manufac- 


ture, 
* * # 


.. . Civilian . . . production 
... is under way.” 


by Mack Rapp, 


Detecto Scales, Inc., 
Brooklyn, N. Y. 


The resumption of civilian goods 
production in our own factory is 
under way. However, it will be at 
least six months to a year before 
we are back on 100 per cent pro- 
duction. 

There are many reasons. Time is 


required. Everybody wants to get 
back to civilian manufacturing as 
fast as possible, and a new labor 
staff must be built and taught. And 
there are engineering, production, 
material and sales. problems. 

Some of our civilian scales are 
in swing already and we are filling 
orders quickly. We tried an allog- 
ment setup at the beginning, but 
this bogged down miserably. Later, 
we simply cut down the orders as 
they came in. Finally, even this 
amounted to more than we could 
make and ship, so now we are just 
shipping partial orders and taking 
them in the order they are received. 

For example, A gives us an or- 
der for 100 scales. We are aware 
this is more than his normal re- 
quirement. We mark’ it for quar- 
terly shipments. When we make a 
shipment, his order then goes to the 
end of the list and when it comes 
up again we ship 25 per cent of the 
order and then repeat the process. 
This way, everybody gets a little 
of our production. 


* # # 


“We will require from four to 
six months to obtain normal 
production. Skilled level mak- 
ers are not available over- 
night.” 
by H. J. Ziemann, President, 
Empire Level Mfg. Co., 
Milwaukee, Wis. 


* # 


“While we will attempt to pro- 

duce quantities of all the prod- 

ucts of the American Gas Ma- 

chine Co. line this fall, we do 

not expect to be in full produc- 

tion before the first quarter of 
1946.” 


by Maclay Lyon, 


American Gas Machine Co., 
Albert Lea, Minn. 


This company was approximately 
96 per cent engaged in war produc- 
tion when the contract termination, 
immediately subsequent to V-J Day, 
went through. We have moved as 
swiftly as possible to begin the man- 
ufacture of certain civilian items. 
This first production, however, will 
make use of only such materials as 
we have in our factory. This means 
that we are immediately producing 
to the extent of our material, AGM 
camp stoves and lanterns. The pro- 
duction of AGM oil and gas fired 
water heaters and oil-fired heating 
stoves will be dependent upon our 


(Continued on page 132) 
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Shells Have Everything a 
Duck Hunter Wants 


BRIDGEPORT, CONN., SEPT. 27, 
1945. Power is uppermost in shooters’ 
minds when they buy shot shells for 
duck shooting. That’s why they ask for 
Remington Express. These long-range 
power loads deliver a smashing wallop, 
get out and up to bring down ducks, 





geese and other game at distances or- 
dinary shells can’t reach. 

Dealers have found that waterproof- 
ing helps to sell shot shells. The exclusive 
Remington Wetproof process makes 
Remington Express shells reliable in 
the duck blind. 


Remington “Shur Shot” Shells 
for Upiand Game 


Your customers who hunt upland game 
(rabbits, quail, partridge, and others) 
will find that Remington Shur Shot 
shells provide a combination of plenty 
of wallop with minimum recoil, plus 
dependable quality performance. 





Hi-Speed and Kleanbore are Reg. U.S. Pat. Off. 
by Remington Arms Co., Inc. 
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Remington“Express”’ Shot | 
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Remiagion DEALER LETTER Sm 





Soon we will see flights of ducks 
and geese, high overhead, wing- 
ing their way south. The first 
flight of migratory birds in the 
fall is always a thrilling re- 
minder to sportsmen that the 
waterfowl season is close at hand. 


This year, the 80-day wild- 
fowl hunting season has been 
continued the same as last year, 
and hunters are looking forward 
to a good bag of ducks, geese 
and other migratory game birds. 
In the Northern zone the season 
opens September 20 and con- 
tinues through December 8. In 
the Intermediate zone the sea- 
son opens October 13 and closes 











December 31. And in the South- 
ern zone the season will be from 
November 2 until January 20. 


The wildfowl season repre- 
sents to the dealer a period of 
heavy sales in shotgun shells 
and shotguns. Aggressive deal- 
ers have always capitalized on 
this business and will continue 
to do so when sporting firearms 
and ammunition again are avail- 
able. And the dealers who want 
to give their customers complete 
satisfaction will provide Rem- 
ington sporting arms and am- 
munition. For sportsmen have 
learned that ‘‘If It’s Remington 
—It’s Right!”’ 











HUNTERS PREFER 
REMINGTON “HI-SPEED” 
22'S... FOR POWER 


BRIDGEPORT, CONN., SEPT. 27, 
1945. Wherever hunters gather you'll 
hear them say that for hunting small 
game, you just can’t beat the tremen- 
dous power of Remington Hi-Speed 22 
cartridges. In tests, Remington Hi- 
Speed 22 bullets have crashed through 
seven 74-inch pine boards. 








HOW ONE DEALER ANSWERS 
DIFFICULT QUESTIONS 











“Give ’em a blank look (like you didn’t hear 
them), and pretty soon they go away.”” 
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Waldemar Retzlaff, head of the 
firm, does some stock checking. 


aS COUNTY, 


Minnesota, is fertile, rolling 
prairie country. Its inhabitants 
are hardly aware of it, but they 
typify an important change that 
is coming over American agri- 
culture—general acceptance of 





* “Main St. Steel 


EDITOR'S NOTE: This article, describing one of the 
notable hardware stores of the country, originally 
appeared in “Steelways,” published for the American 
Iron and Steel Institute. As the introduction to 
“Steelways” article says, “Meet Waldemar Retzlaff of 
New Ulm, Minn., one of the 29,000 hardware dealers 
who sell you $35,000,000 worth of steel a yéar.” 


power-driven machinery for all 
kinds of farm work. 

More power machinery on more 
farms may, as some prophets pre- 
dict, open up a vast new economy 
of plenty. 

America’s Middle West has 
been the proving ground for farm 
machinery since pioneer days. The 
new thing that is happening is the 
increase in the number of tasks 
performed by machine instead of 
muscle and the new willingness of 
the small farmer, with an acreage 


of from 60 to 300, to invest hard 
money in new-fangled apparatus. 

The war taught them, in Brown 
County as elsewhere. Farm labor 
shortages could be made up by 
mechanical equipment, to some 
extent. Over 1400 farm boys soon 
will come swarming home to 
Brown County, from military ser- 
vice, many equipped with war- 


taught mechanical skills and tech- 


nical knowledge, ready to turn 
them to practical account on the 
farm. No fear of a surplusage of 


7 eat ee ee 


Every hardware store has a clientele of hobbyists, Retzlaff's, in a great fishing country, is no exception. 
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farm labor, either; there’s always 
so much to do on a farm. 
Though American farm ma- 
chinery manufacture continued on 
a limited basis through the war, 
under WPB regulations, the na- 


tional pent-up peacetime demand 





Women buy more hardware store goods every year, and not just 
pots and pans. Retzlaff's store has a women’s department. 


will be. overwhelmingly large, au- 
thorities agree. 

Brown County presents per- 
haps more vividly than statistical 
studies ‘could*do, the picture of 
changing habits in agriculture. 
Farmers there are progressive and 
independent. They have worked 
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with some machinery all their 
lives. Twenty years ago their atti- 
tude toward investment in power- 
driven machinery was extremely 
tentative, even skeptical. During 
the depression of the 1930’s many 
could not have afforded tractors 
or motorized cultivators or bind- 






Mr. Retzlaff looks over some 
prospective customers who 
are inspecting his windows. 


ers. Today, however, practically 
every farm has been mechanized 
to a large extent. 

The trend to power machinery 
is sparked by an enthusiastic, in- 
telligent Brown County merchant 
who has been preaching, the gospel 
of power farming through the war 
years. His customers are mostly 
the small fellows, who live on their 
own farms of modest acreage. 

This man conducts a hardware 
store at New Ulm, the county seat. 
And his father sold the first trac- 
tor used in Brown County. In 
1946 they hope to sell 50 tractors 
—plus 200 tons of other mecha- 
nized farm equipment, from wind- 
mills to milking machines to com- 
bines. 

Waldemar Retzlaff, who runs 
the F. H. Retzlaff Hardware Co. 
store founded by his father, would 
be amazed to receive any credit 
for spearheading a regional trend 
to power machinery on small acre- 
age farms. But he has a national 
reputation in the hardware and 
farm implement trade and is a 
director of the Hall Hardware Co. 
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of Minneapolis, a chain of 500 
hardware stores in the middle 
northern states. 


Surprisingly, the hardware busi- 
ness weathered the depression of 
the 1930’s better than most retail 
trades. It is a significant business 
in our national economy, for the 
hardware store is where the public 
buys its steel for home use. It is 
also where many steel implements 
are bought for that basic industry, 
farming. 


A Well Staffed Store 


Mr. Retzlaff employs 10 sales- 
men and one woman. His 80-year 
father, who started the business 
58 years ago, never misses a day 
and Waldemar’s son, Marcus, 16, 
comes in after school and on 
Saturdays. 


The 45-year-old proprietor is 
big of frame, hearty of manner, 
never hurried, never too busy to 
pause to listen to a tale of woe or 
a good yarn. There are few men, 
women or children in his ‘trade 
territory whom he doesn’t know 
by first name. To the folks of 
town and county he is just a good- 


t. 
| 
i 





natured, prosperous Main Street 
merchant. But the outside recog- 
nition which has come to him is 
based on the fact that he is a man 
of ideas. 


Farm—Home—Factory 
One of Mr. Retzlaff’s ideas is 


that a farm is at once a home and 
a factory for the preduction of 
food. The food must be of top 
quality, to bring top prices. A 
means of getting it to market must 
be provided in advance. To keep 
production on a steady, depend- 
able level, a machine can do more 
than a man, as he puts it in plain 
farmer language. 


Mr. Retzlaff has talked this 
around the county so much that 
people josh him a little about it, 
but big Waldemar likes that. His 
part in the phenomenal increase 
in the use of power machinery on 
Brown County farms he honestly 
considers a minor one. His role 
is to have the machinery on hand, 
to understand it, to be able to ex- 
plain it—and to keep a competent 
repair shop and a large selection 
of replacement parts. 


Hardware men are more than salesmen. In addition to merchandise 


customers want advice on anything from metallurgy to mechanics. 
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Mr. Retzlaff’s store is merely 
the channel, he says, through 
which intelligent farmers obtain 
the machinery they need. There 
are six other hardware. stores in 
New Ulm, including outlets of two 
national chains. All do an excel- 
lent business. 

The ultra-modern store front, 
with its neon sign and smart 


plastic finish, typifies the entire | 
establishment. But there’s a homey | 
Main Street air about it, too. And | 


Mr. Retzlaff looks the part of an 


old-fashioned, small-town  mer- 
chant. 
One Saturday morning this 


spring, Mr. Retzlaff stood at the 
rear of his store where he was 


engaged in checking the invoice | 
of a shipment of steel fence posts | 
which had just been delivered. He | 


picked up his pipe and searched 
his pockets for a match. 


“The hardware business is the | 


steel business, to the people of our 
town and county,” he said. 


it would be like. 


10,000 Items of Steel 
“We handle nearly 10,000 dif-’ 


ferent kinds and sizes of articles 
made of steel and iron, everything 
from a tractor to a tack. Last 
year, we sold $100,000 worth of 
steel. Just look around here,” Mr. 
Retzlaff swept his pipe in the di- 
rection of piles of barbed wire, 
fencing wire, pipe, galvanized 
poultry and hog feeders. 


“When father started this busi- | 


ness in 1887 Brown County farm- 
ers fed and watered their stock 
from wooden troughs and I guess 
they even used wooden milk pails. 
Steel and machinery, that’s what 
we farm with now—power ma- 
chinery in the field, equipment in 
the barn, the house, all saving 
labor. Minnesota farmers are be- 
coming sold on machinery to do 
their work. A farmer has to be a 
pretty good mechanic to handle | 
modern farm equipment and most 
of them have learned how. 

“That goes double for us hard- 
ware mien, too,” Mr. Retzlaff 
chuckled. “When a part wears 
(Continued on page 125) 
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“Of | 
course, we carry a good many | 
other items, too. But life around | 
here would be sort of barren with- | 
out steel. I just can’t imagine what | 


Order 








FOR CASH REGISTERS 


KELLOGG QUALITY Brushes are a 
boon to lazy cash registers because they 


are strictly traffic items and sell 


quickly when prominently displayed in 


traffic locations. It’s easy to under- 


stand why they are such excellent 
traffic items when you consider how 
essential they really are,in the house- 
hold. Every woman who comes into 
your store is a prospect for not merely 
one, but several! That is why the 
KELLOGG QUALITY Brush Mer- 
chandisers are always plainly marked 


Nellegg 


bualte 


with the name of the brush (suggest- 
ing its use), its number and its price 
. to make the most of store traffic. 


wholesaler today 


KELLOGG BRUSH MFG. CO. WESTFIELD, MASSACHUSETTS 





KELLOGG QUALITY BRUSHES ARE SOLD ONLY THROUGH RETAIL STORES 








If the proper type 
of precautions had 
been taken no fire 
would have raged. 


Make the Coming Fire Prevention Week 
The Most Effective on Record! 


This year it is from Oct 7 to 13. 
Cooperate in its observance, check 
your premises for fire hazards and 
urge others to follow your example 


{a thousand lives 


lost and $403,000,000 worth of 
properties destroyed— 
This was part of the awful price 


paid during the past year as a re- 
sult of some 668,000 fires that 
licked their way greedily through 
public establishments, __ private 


dwellings, business places, manu- 
facturing plants and miscellaneous 
buildings, sparing neither rich nor 
poor, children nor adults. 





FIRE PRevENTION 


WEER-GQevw 7/3 





Building, 


This is the poster prepared by the National 
Board of Fire Underwriters to be used for Fire 
Prevention Week. Offices of the organization 
are at 85 John St., New York City, 7; 22 W. Adams 
St.. Chicago, 6, Ill... and Merchants Exchange 
San Francisco, 4, Cal. The poster 
measures 19 by 23 in. and is in two colors. It 
costs $10 per 1000 and miniature stickers of 
this design are 20 cents per 1000 in rolls of 


500 and 1000. 






These are the irrefutable facts; 
this is what can be computed in 
dollars and cents and totaled in 
columns of figures. But there is 
no method to estimate the grief, 
sentimental values and smashed 
hopes caused by the destructive 
flames. 

The story won’t differ much this 
year—unless, and it’s a big “un- 
less,” the common sense do’s and 
don’ts of Fire Prevention Week 
are Closely followed not only from 
Oct. 7 to 13, the week of observ- 
ance, but all the year round. 
Supporting hardwaremen in 
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AUTOMATIC FIRE DOOR EQUIPMENT 


wees 


MERICA suffers a fire loss of ap- 
proximately $1,000,000 a day! 
During wartime, the extreme serious- 
ness of this situation is intensified by 
the way this grasping hand destroys 
vital industrial production! 
A potent weapon against this 
enemy is Richards-Wilcox Automatic 
Fire Door Equipment because it is 


e Failure-proof! e Lowers insurance rates! 
@ Requires no maintenance costs! 
We have available many stories, au- 
thenticated by unretouched pictorial 
records, wherein a small, timely in- 
vestment in R-W. Equipment saved 
many millions and stopped delays in 
production. 

R-W Fire Doors made of heavy gauge 


Richards-Wilcox Mfg. Co. 





Mntiltan laduStres/ 


corrugated steel sheets, plus the extra 
protection of sheet asbestos cores 
stops the spread of fires. Automatic 
closing of R-W Fire Doors, at any set 
temperature, is made positive by a 
fusible link. R-W Fire Doors carry 
the Underwriters Laboratories seal 
of approval. | 

Now, learn more about R-W Fire 
Doors, the dependable “watchmen” 
who work 24 hours a day, day after 
day. Send for FREE catalog describ- 
ing in detail our Fire Door equip- 
ment for all sizes and types of door- 
ways. Write today! 





INTERNATIONAL 
FIRE PREVENTION 
WEEK OCT. 7-13 






























































SALES 
MORE PROFITS 


in Triple-Protected 


PLASTEEL 


ROOFING FOR FARMS 


=f 





Yes, more sales mean more profits 
and here’s why: PLASTEEL is just 
what the farm market needs and 
% wants today! It’s the industrial type 
of ing that gives extra protection 
where it’s needed most. It’s a time 

* and ‘labor saver—because it’s easy 
to handle. PLASTEEL has practically 
everything built-in! It’s made of 
high-strength steel sheets scientif- 
ically processed and sealed against 
all climatic and corrosive conditions 
with a weather-tight asphaltic plastic 
needs neither paint nor repairs. 
Then for beauty and permanence the 
plastic is coated with pure mineral 
mica. TRIPLE PROTECTED! That's why 
dealers stock more and sell more 
PLASTEEL ROOFING to farms— 


and it’s available now! 


For Details, See or Write 
Your Distributor Today 


Protecte Steet Propucts 


WASHINGTON - PENNSYLVANIA 









their effort to lessen the ravages 
of this national menace the Na- 
tional Fire Protection Associa- 
tion, the National Board of Fire 
Underwriters, Chamber of Com- 
merce of the United States, Inter- 
national Association of Fire 
Chiefs, National Safety Council 
and ‘the American Red Cross, to 
name a few. 


All are backing the prevention 
program internationally and some 
of them, such as the National Fire 
Protection Association, have post- 
ers, brochures and other promo- 
tional material available and ready 
for dissemination across the na- 
tion. Samples are free and quan- 
tities can be bought at a nominal 
cost. And representatives of these 
organizations are eager to give 
tips and, suggestions and to an- 
swer any questions on fire pre- 
vention. 

In one of its booklets, the Na- 
tional Fire Protection Association 
reports the following information: 
More than half of the fires in this 
nation occur in dwellings; our 
country suffers the highest per 
capita fire loss in peacetime of 
any country in the world and— 

Rubbish is a double fire hazard 
because it may either ignite spon- 
taneously or serve as quick fuel 
for a stray spark; a spark as tiny 
as that made by rubbing a cat’s 
back is all that is needed to set 
off an explosion of gasoline vapor. 

They are not pleasant facts. 
Nor, for that matter, are these: 
Two-thirds of all fires are in 
buildings and a third of all fire 


losses are in dwellings; in 1944 
there were 62,750 mercantile fires 
at a total loss of4§88,050,000; all 
indications are that fires of all 
kinds are on the increase—at a 
higher cost per capita; causes of 
fires range from defective chim- 
ney flues to explosions and in- 
clude hot ashes, coals, gas and 
appliances, spontaneous ignition, 
thawing pipes, grease and tar. 

In short, the causes of fires are 
many and the cost high. Hard- 
waremen can play their part in 
the campaign to lick “the enemy 
that is never licked” by taking the 
usual home precautions and check- 
ing and re-checking their places 
of business against fire hazards. 
And by participating actively in 
Fire Prevention Week. 

This means advertising by win- 
dow displays and ads in the local 
press. Convince your customers 
that most fires can be prevented. 
Quote figures used here and that 
are available to you through any 
one of the national fire organiza- 
tions. A window display showing 
what fire can do either by pictures 
or actual material taken from a 
nearby fire is always compelling 
enough to make people stop and 
look. 

Ads could tell your customers 
that you are ready to do heating 
equipment and appliance repair 
work, that you have fire extin- 
guisher recharging facilities—and 
that in every way you stand pre- 
pared to help your customers 
make this the most effective Fire 
Prevention Week yet. 


Things You May Not Know 


PU VHE first trail-makers in America 
were buffaloes. 


* * * 


Muzzle-loading of firearms reign- 
ed from the fourteen to the nine- 
teenth century—500 years, more or 
less. 

* * * 

The Ojibway Indian name for the 
red squirrel is Adjidaumo, meaning, 
appropriately enough, “tail-in-the- 


” 

‘ * * * 

The Gila monster is the only 
poisonous lizard in the United 
States. 

* * _ 


In the Orient the chirping noise 





of the house cricket is highly appre- 

ciated and many households keep 

them in cages, the cages often 

elaborately wrought and decorated. 
* * * 

Tennessve is the country’s leading 
state in the number of European 
wild boars, the herd now numbering 
approximately 500. New Hampshire 
has a herd of about 200. 


* + 


No state in the Union is entirely 
without some big game, although the 
white-tail deer population of Kansas 
is only 15 and Delaware has only 19. 
The white-tail population of Penn- 
sylvania is estimated at 750,000. 
— Remington News Letter 
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TO BOOST 
YOUR SALES 


What a gift for a man who likes good tools — famous cutting 
tools in a convenient kit with a gay Christmas wrap. You'll 
find instant demand for these modern Bruno hole cutters, that 
sell on sight to mechanics, home owners, farmers, maintenance 
workers, technicians and schools. 


BRUNO cutters have been sales leaders ever since they 
were introduced — in their colorful, sales-building Christmas 
wraps they'll go like hot cakes. One Bruno cutter replaces 
several fixed-radius tools — cuts holes 5” to 12”; larger 
model 1” to 214’”. High speed steel blades make clean, fast 
cuts in boilerplate, sheet metal, plastics, wood, fibre, mason- 
ite, hard rubber and other materials. Easily sharpened. 













Feature these display cartons in your windows and on coun- 
ters. They’re high quality, nationally advertised products — 
backed by the reputation and guarantee of one of the coun- 
try’s best known manufacturers of fine tools. Order your 
supply of the No. 4800 Deal now. Each Deal contains six 
No. 790 Bruno Kits. If not available at your jobber, please 
write or wire Dept. HA, Bruno Tools, Beverly Hills, California. 
SHIPMENT GUARANTEED 


We guarantee to ship all gift-wrapped merchandise immediately. 
No. 790 Kits are easily made into regular stock by removing gift 


wrapping. 

ADVERTISING MATERIAL 
One or two column newspaper mats (65 line screen) picturing Bruno 
Kit No. 790 supplied on request. é 


No. 100 with %” straight 
* shank cuts holes %” to 
1%”. No. 101 with %” 
straight shank cuts holes 
1” to 2%”. 





Beverly Hills 





California 
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This Store Is Headquarters 
For the Local Farmers’ 


Ample stocks of what the farmers 
and dairymen need help increase 
sales for Freeport Hardware Co. 


Milk coolers, in several sizes, are increasingly popular in the area. 


120 


QO... of the impor- 


tant phases of the modern farmer’s 
work, especially the dairy farmer, 
is the proper cooling of milk. This 
has long been done and is still 
being done, to a large extent, by 
slow, laborious processes. The 
average milkhouse on dairy farms 
consists of a small building in 
which there is a concrete or wood- 
en tank. Into such tanks the farm- 
ers place cans of their precious 
milk for cooling. 

If the cooling process is done 
correctly the milk stays pure. If 
it isn’t, then the milk spoils. This 
results in loss to the farmer. 

The electrically operated milk 
cooler is finding considerable fa- 
vor with many dairy farmers who 
realize the value of keeping milk 
at the proper temperature. The 
Freeport Hardware Co., Freeport, 
Ill., has been handling large milk 
cooling cabinets and finds that 
farmers are interested and are 
buying them. 

The cabinets carried by the 
store are of various sizes. The 
four-can size, which will do for 
the small producer, sells for $242. 
The six-can size sells for $330. 
With milk prices at profitable 
levels, the competent dairy farmer 
can buy coolers and pay for them 
in a reasonably short time. 

The Freeport Hardware Co. 
stocks and sells many other farm 
items, and this fact brings numer- 

(Continued on page 124) 
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Now Available in Limited Quantities! 


It's back, to step up your stove pipe sales and profits — Milcor’s 
famous LockJoint! 

Here's the stove pipe with the exclusive Milcor features 
that not only make store selling easier, but keep on selling 
your customers by giving satisfaction during actual service: 

The Locking Device locks easily by hand. Notched edge 
inserts into opposite groove, forming tight seam. Pipe can’t 
pull apart. 

The Non-Slip End Lock prevents up-and-down movement 
of lock. Prongs on locking tongue fit concealed slot. 

The Short Fade-Away Crimp — with edge turned in slightly 
— permits quick, easy assembly. Crimp fades away rapidly, 
giving wide, smooth shoulder surface before the bead — to 
assure a snug fit which adds considerable strength to the as- 
sembly and eliminates the danger and unpleasant odor of leakage. 

Add to these the handsome Milcor Super Blue Finish and 
you've got a stove pipe that sells on sight! 

LockJoint Stove Pipe and accessories are now available in 
reasonable quantities — in standard sizes. Get set to make 
money this heating season. Order LockJoint now! 


+ + + equipped to THE J.M.&L.A. . @ Division 


provide additional O SBORN (0. of Mibcor Steel 


service through Company. 
CLEVELAND 14, OHIO 
DETROIT 2 © BUFFALO 11 @ CINCINNATI 25 
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The Pincor Mower Ul Ss teel 
of Tomorrow is 
Aggressive Dealers want a Modern, Dependable Power Lawn 


Mower with Outstanding Performance Features to Satisfy the 
trend of customer demand. 
FIRST—The New Pincor All Steel Power Mower is strong 
and tough, for STEEL eliminates costly breakage, insures 
longer wear and DEPENDABILITY. 

SECOND—Pincor Power Mowers have been engineered with 
EXTRA POWER, for rugged performance and new handling 
ease, assuring CUSTOMER APPEAL AND DEMAND. 
THIRD—The Common Sense Pincor Direct-to-Dealer Policy 
will make Pincor Power Mowers a fast selling, profitable line 
for aggressive dealers. 


PIONEER GEN-E-MOTOR 


corporation . 
5841-49 West Dickens Chicago 39, Illinois 
Export Address: 25 Warren St., New York 7,N.Y. Cable Address: Simontrice N.Y. 
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Dynamic. 
New Features 


% One Piece Welded 
Steel, Unbreakable 
"Chassis 


* Rugged Six Spider 
Welded Steel Reel 

* Extra Powerful 11, 
H.P. Engine 

* Heavy Duty Auteme- 
tive Type Clutch 





% Cenvenient Reverse 
fer Sharpening 

* Cutting Height Hand 
Adjusted from ‘4 te 
21 Inches 

% Sealed Lubrication 


* Simplified Threttie 
and Clutch Centrols 


| and many other new features 


There’s a DIRECT-TO.- 
DEALER Pincor Power and 
Hand Lawn Mower Fran- 
chise Open in Your Com- 
munity. Write Today! 


= 























| 
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to buy.’ The store carries a large 
and varied stock of milk and cream 
cans, other dairy utensils, as well 
as general dairy supplies. 

There are many water systems 
on various farms and this calls for 
V-belt replacements from time to 
time. The firm has a sizeable 
stock of various types. They are 
displayed at a wall location near 
the front of the store. The result 
is that farmers frequently stop 
and pick out belts that they need. 

Steel goods, electric fencing, 
crocks, hay tools, stoves, etc., are 
items which the farmer can also 
buy at this store. Such items fre- 
quently are given excellent window 
display and this helps to promote 
sales. 

This store sells bottled gas to 
farmers in 20-lb. and 100-lb. con- 
tainers. There is no delivery ser- 
vice. The farmer must come and 
get his drums. For the 20-lb. drum 
he pays $1.40. The 100-lb. drum 
costs him $6.40. 


Devotes 30 Per Cent of 
Store Space to China, 
Glassware and Gifts 


(Continued from page 103) 
plays are employed for the center 
tables, which feature pottery, china 
and glassware and have glass 
shel¥es. The individual items 
stand out all the more because of 
the white paper on which they are 
displayed. 

Without exception, the lines are 
successful. This applies to colored 
cookies jars, $1.50 and up, col- 
ored coffee and teapots, $1.75 and 
up, and the artistically-designed 
milk pitchers, which are especially 
popular with the farmers. Ditto 
for the wooden ware, which in- 
cludes colorful decorated bowls, 
and the dining room and kitchen 
pictures, as well as the dinnerware, 
sold in sets of 32, 53 and over. 

So, all lines are whisked off the 
counters by’the customers. This is 
as true for the enamelware line as 
it is for the others. Each piece is 
so arranged on the shelves that its 
handle points toward the patron 
examining it. Which is an excel- 
lent selling angle. Customers are 
more apt to buy merchandise that 
they can pick up and _ inspect 
closely. 
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“Main St. 
Steel Merchant” 
(Continued from page 115) 


out, it’s only part of our job to 
have one in stock, to replace it. 
We have to show the customer 
how to fit it, and if he can’t, we 
have to be able to do it for him. 

“But farm machinery doesn’t 
take all our attention. Come in 
the store and see.” 

A country town hardware store 
on Saturday morning is an excel- 


lent vantage point from which to | 





see how the Americans who are | 


sometimes colorlessly described | 
as “ultimate consumers” absorb | 
the tremendous amounts of steel | 
needed for normal day-to-day | 
living. 


They Come to Buy 


There was nothing synthetic 
about this throng of ultimate con- | 
sumers. Most of them had come | 
to Retzlaff’s for a purpose, to buy 
some needed articles; but they 
were not in a hurry. There was 
plenty of time to chat and visit, 
and it was evident that the hard- 
ware store has become a natural 
meeting place for women as well 
as men. Even in wartime there was 
such a variety of merchandise to 
be bought, inspected or just cas- | 
ually looked at, that the store | 
atmosphere invited visitors. 

A modern hardware store, even | 
in a town of 8500 such as New | 
Ulm, tends to divide its goods into 
departments. Women shoppers get 
special attention. A girl clerk is 
in charge of household goods. A 
few gimcracks with plenty of eye- 
appeal highlight the displays of 
the kitchen utensils. Dishes and 
glassware, cutlery and pots, pans, 
roasters, knives and skillets fill 
sections of a long wall counter. 


A mother slipped in for a mo- | ' 


ment to pick up a new frying pan. | 
Company was coming for Sunday 

dinner, which in a town like New | 
Ulm is still an occasion for an old- | 








Latest News on 
RECONVERSION 
on page 164 
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AWARD BRIGGS & STRATTON 


QUALITY CONTROL RATING 









ARMY AIR FORCES— 




































rd 99 


For over two years Briggs & Stratton has 
produced the General Electric high-tension magnetos 
used on the /8-cyl. Pratt & Whitney 2000 h. p. 
engines powering high-flying fighters, bombers and 
transport planes. In recognition of the high 
standards of inspection procedures and control in the 
manufacture of these magnetos, the U. $. Army Air “i : 
Forces have accorded to Briggs & Stratton the 
“APPROVED” Quality Control Rating. 
















































Engineered throughout production 
by a staff of skilled technicians, 
HOLTITE Screws, Bolts, Nuts and 
allied fastenings are made with the 


precision of small tools. This 


scientific manufacture assures your 
customers of accurate, rugged, 
enduring fastenings that can be 
used with complete assurance of 


dependable performance. 


HOLITITE fastenings are furnished 
in all standard sizes, types and 


head styles, with slotted heads or 


HOLTITE-Phillips Recessed Heads 


_ in all metals and finishes. 


HOLTITE-Phillips 


_— the modern screws for safe 


=" 


driving with hand, spiral or power 


- drivers. Stock them for home work 


shops and repairs. 

















HOLITITE fastenings are packaged 
in sturdy, attractive boxes with 
color-coded labels. An asset to 
users of shelf stock, these labels 
contain complete information of 
contents for quick, easy reading. 
Colors act as automatic indicators 


to save time selecting stock or 
taking inventory. 
















ma 


New Bedford 
@ Mass..USA 








| gathered around 80-year-old F. H. 


fashioned feast that lasts a couple 
of hours. The two frying pans 
she already had wouldn’t cook all 
the chicken fast enough, she said, 
and anyway one of them had 
warped at the bottom and was no 
good for frying eggs any more. 
Inside of five minutes she selected 
a pan, paid for it and was on her 
way. 

Because the women’s depart- 
ment is at the front of the store, 
the ladies do not have to walk 
around piles of wire or elbow past 
knots of men selecting repair parts 
or tools. Unless they want to, that 
is. Actually, many women nowa- 
days seem to enjoy hardware 
shopping, and often come in to 
order or pick up items that their 
husbands need. 


Change in Tempo 


There was a distinct change in 
tempo toward the back of the 
store. Instead of hurrying pur- 
chasers, there were two separate 
groups of men. Both groups were 
doing a lot of talking, but the cash 
register wasn’t ringing often. 

The fishing season had brought 
out the local notables of the Isaak 
Walton league, in which Mr. 
Retzlaff is a leading spirit. Jim 
Williams, another Main Street 
merchant, had the floor at the mo- 
ment. He was explaining the tech- 
nique in landing a northern pike 
which won him last year’s trophy 
awarded by Retzlaff. 

“We keep Waldemar pretty busy 
in the summertime,” he related. 
“You see, to compete for the steel 
rod, or reel, or whatever he de- 
cides to put up as the season’s 
prize for the biggest fish, the fish 
has to be brought in and weighed 
right on that scale over there. 
Well, you know you can’t time a 
fishing expedition to meet closing 
time for the hardware store and a 
fish loses weight if you keep him 
overnight. So poor old Waldemar 
is dragged away from home many 
a summer evening, to come down 
and open up and weigh in a fish. 

This is good fishing country 


around here and competition gets 


pretty keen.” 
In another corner, a grave and 
judicious jury of hobbyists was 
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Most of the men were workers in 
wood, and all were interested in 


the purchase one of them was as does the New Ulm store— 


about to make of a new. square- 
cutting chisel for his drill press. 


For over a half century some of | ment to the public. New Ulm 


these men, many now white- 
haired, have been gathering at 
Retzlaff’s of a Saturday morning, 
to talk politics and town improve- 
ments, discuss crops and then get 
down to the important business of 
their hobbies. They include Pro- 
fessor Emil Backer of Dr. Martin 
Luther College, Walter Gareis 
from the State Bank of New Ulm, 
Hy Diepolder, retired farmer, and 
John Gronan who several years 
ago retired from the contracting 
business. 


Retzlaff, founder of the store. Thousands of hardware stores 





in American cities, small and 
large, carry on the same function 


bringing household and farm ne- 
cessities, sport and hobby equip- 


merchants, both in hardware and 
other lines, are good merchan- 
disers and their modern store 
fronts and expert displays show it. 

Folks of New Ulm and Brown 
County welcome the changes which 
power machinery is making in 
their community. Cautious at first, 
they are responding to the enthu- 
siasm of their Main Street hard- 
ware man. They see a better fu- 
ture because, as Mr. Retzlaff says 
so often, “a machine can do more 
than a man.” 





Their Post-War Plans 


Were Not Just on Paper 


ITH its eyes on post-war busi- 

ness in refrigeration and air- 
conditioning, Yakima Hardware Co., 
Yakima, Wash., wholesale and retail, 
began to give serious consideration 
to those lines well before V-E Day 
had arrived. To offer, as soon as 
stocks are available, efficient service 
in refrigeration unit and air condi- 
tioning system sales, service and re- 
pair, the company purchased a 
building for modernization into an 
air-conditioning and _ refrigerating 
department, finished some months 
ago. Just as soon as units are avail- 
able for display and for sale they 
will be installed in the new show- 
room—a one story structure 100 by 
140 feet, which formerly had been 
occupied by a grocery and feed store. 
Eventually the latest models of 
home and commercial air condition- 
ing, cooling and heating systems, 
quick freeze units, oil-burners, 
stokers, home and commercial re- 


on seem | 
= sm} 
— 





Yakima Hardware Co., Yakima, Wash., modernized this building inside and 
out for refrigerator, air conditioning, ventilating. heating and roofing activ- 
ities. As new appliances arrive they will be installed promptly in this new 
display room. { 
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frigerators, kitchen cabinets, home 
laundries, garbage disposal units, 
and other home and industrial ap- 
pliances, roofing material and a 
complete electronic department will 
be featured. Enthusiastic about the 
new department and the possibilities 
of quick-freeze units, C. L. Le 
Masters, manager of the department, 
says, “Frozen foods ready for serv- 
ing from home freeze units will be 
the coming thing. The country’s 
farmers will be emancipated from 
old-time farm work drudgery. With 
electrification of farms all over the 
nation a definite possibility, it be- 
hooves hardware concerns every- 
where to go after this bulwark of 
new farm appliance business.” 

The large parts department will 
be in the rear of the building, which 
will also house Mr. LeMasters’ 
office, general office space. The 
company’s tin shop is also in the 
new refrigeration and air-condition- 
ing building. 











on the AEW 


HACK SAW 
BLADE 


















Charles Leonard Hardware Co., Inc. 






Completes Its First 100 Years 


Petersburg, Va., firm 
is celebrating its 
centenary this year. 
Plans now under way 
for new warehouse 


ik request didn’t 


seem at all unusual to Charles 
Leonard. If the men wanted a 
pulpit, then that’s what they would 
get. 

Ten minutes and one old church 
pulpit later, one of the men ad- 
mitted that they hadn’t really 
wanted one, that a bet had been 
made between them that the store 
just didn’t carry everything. 

This incident happened years 
ago in the Charles Leonard Hard- 





Present officers of the company, left to right: C. Howard Kinsey, 
vice-president; Frank M. Hobbs, president and secretary. and E. O. 
Talmage, secretary. On the wall behind Mr. Hobbs hangs his cer- 
tificate of membership in the Hardware Age Fifty Year Club. 


ware Co., Inc., wholesale house in 


Petersburg, Va. Today the com- 
pany is celebrating its 100th year 









of business—and, considering the 
war-created shortages, it’s still dif- 
ficult to stump employees when it 
comes to supplying hardware. 

The start, with Charles Leonard 
at the helm, wasn’t too impressive. 
English-born, he began with more 
hope than capital—$10, to be 
exact—in a small gun and lock 
shop on the main business street, 
assisted by his brother. 

Frank M. Hobbs, current presi- 
dent and treasurer, remembers the 
founder as a colorful and an astute 
businessman, yet with a softness 
toward the younger generation’s 
pocketbook. “We would have Mr. 
Leonard wait on us because we 
could get more out of him. When 
we went in with forty cents to buy 
a fifty-cent ball, he would say, 
“Well, if that’s all you have, I'll 


have to take it.’ ” 


Since those early days, business 
has mushroomed, there have been 


- several changes in location and, of 


course, personnel. The firm now 
covers southside Virginia, eastern 
and central North Carolina and 
part of South Carolina. 

In 1908 Mr. Leonard relin- 


(Continued on page 136) 
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HIGH-PRESSURE 
BUCKET PUMP 


YES SIR... There will be 
a lot of farmers asking 
for this LINCOLN Onit 


DVERTISEMENTS in leading national 
farm papers will feature this Lincoln 
High-Pressure Bucket Pump. These ad- 
vertisements will create a demand in the 
farm trade, Be ready to supply the farmer 
when he calls. Order from your whole- 
saler today and get the profit on these 
added sales. 


Farmers know uality. Show them the 
Lincoln Bucket Pump. Explain its many 
features— 


1. Pump develops high-pressure with 
ease. Container holds 25-Ibs. of lubricant. 
2. Unique piston design—no foot valve MODEL 1271A 
required. Special Linpak piston HIGH-PRESSURE 


packing. 
3. Check valve designed for BUCKET PUMP 


minimum restriction to lubri- 
cant delivery. 


4, Container seams are electrically 
welded. Both the lid and the container 
are made of the same heavy-gauge steel. 
Lid will not buckle. 


5. Foot step extends across container 


bottom to give added rigidity. 4$ TH & Ti i & 
° dy, ip hand itioned 
patna ty mab ore ba STOCK UP- 
carrying. Handle is hollow to receive 
nozzle when not in use. 


"IT'S THE FINEST THAT MONEY CAN BUY!" 
CINCULN 


Pioncer Builders of Engineered Lubricating Eguipment 


C3512 
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Big Sales for, 
GLADDING’S INVINCIBLE 


Gladding’s Invincible Bait Casting Line has been |; 
consistently listed as the line that has been used to 
land prize-winners in fishing contests. It accounted 
for most of the 22 prize- 
winning fish caught on Glad- 
ding lines in the 1944 Field & 
Stream Contest. 

Is it any wonder that so many 
of your customers ask for Glad- 
ding Invincible? 





ee en 
DONEGAL 
B.F.GLADDING & CO., INC. p—prtovortwed OTSELIC 


SOUTH OTSELIC, N.Y. 


GLADDING LINES 
Whede ty Feshesinehi fos Fahemen: 















— und you Dealers are waiting for 


WORD FROM UNION 


when New-line Leaders 


can be released..’. 


New Sales- PULL is assured right now for 
the UNION Sporting Goods and tools you’ve 
found so profitable in the past. We’ve been 
planning for you while producing for War, 

plans by old hands who know what 
sells; evolved from the merchandising ex- 
perience of 80 years. 


All the items in which UNION excels will 
sell faster than ever by their new-feature 
appeal plus accumulated demand for UNION. 


ROLLER AND ICE SKATES, FISHING 
TACKLE, CHISELS AND SCREW- 
DRIVERS, HACK SAW ‘FRAMES, 
GUN IMPLEMENTS. 


























HARDWARE COMPANY 
aw FUE Ge EY 





TORRINGTON. CONN. 


NEW YORK OFFICE AMBER 
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CONTAINING 














y for 


e) N At long last—you can now supply your trade 
with DDT—the powerful insecticide that means 
certain death to Flies, Mosquitoes, Roaches, 
ers Moths, Bed Bugs and many other insects. 


f 


After producing millions 
of units containing DDT for 
our Armed Forces, the 














- for O. E. Linck Company is 

ou ve 3 s | 

been now turning out a com- 

War, plete line of DDT com- 

what pounds for civilian use. TAT Solution for win- 
ex dow screen — is 

Under the long-estab- economical because it 

lished 

; will name TAT, scientific com- 

ature pounds containing DDT 

NION are now available in 

SsING Sprays, Concentrated So- 

*REW- / lutions and powders— 

AMES, Za— attractively packaged and 





TAT I ’ P d ° 
destroys roaches. += powerfully merchandised 


with striking counter and window displays and 
consumer literature. TAT Insect Spray is avail- 
able for immediate shipment in pints, quarts, 
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mediate Delivery! 


At last — a solu- 









half gallons and 
gallons and priced 
to yield Jobbers 
and Dealers a lib- 
eral margin of 





Ausiiditing SSE 


rn | SPRAYS « POWDERS *« SOLUTIONS 








bug problem with 
TAT 


profit at $3.25 per gallon. Also in bulk for large 


users. 






nated with 


either large or small, who 
have little insecticide experi- 
ence. The O. E. Linck Com- 
pany’s reputation for high 
standards is your guarantee 
of large DDT profits not only 
today and tomorrow but for 
years to come. Order through 
your Jobber without delay! 


BS Carper beetles =| MPORTANT: 


In the 


TAT Insect mad scramble to get in 
on the early profits, it 
would be a mistake for 
you to handle under- 
: strength formulations put 
~— enti out by manufacturers, 





TAT Insect Spray to 
kill flies and mosquitoes. 


manuractureo by O. E. LINK (0., INC. monrciair, N. J. 


(tormerly Soilicide taberatories) 






tion to the bed 


Insect Spray. 











This Is the Hardware Reconversion Outlook 





As Seen By Leading Manufacturers 


ability to obtain raw materials and 
components. We expect these to be 
in comparatively free supply after 
manufacturers have had an oppor- 
tunity to complete their terminations 
and inform mills exactly what rate 
of allotments will be freed by con- 
tract termination. 

While we will attempt to produce 
quantities of all the products of the 
AGM line this fall, we do not ex- 
pect to be in full production before 
the first quarter of 1946, 


* * - 


“It looks as though we might | 


have to await the return of our 
own men now in the service to 
resume normal production.” 


by D. M. Houghton, 
W. W. Cross & Co., Inc., 
E. Jaffrey, N. H. 


We have been allotted sufficient 
steel to cover normal production. 
However, we are afraid that our 
customers are going to expect more 
than the manpower situation will 
permit us to produce. Located in 
a small town (3000 population), 
not within 20 miles of any large 
city, over 150 of our 400 employees 
entered military service, and we 
could replace but about 50 of them. 
The families of the men (and 
women) in service are still living 
here, in the same houses. Conse- 
quently there are practically no liv- 
ing quarters available for families 
which might come here as the re- 
sult of lay-offs in other places. It 
looks as though we might have to 
await the return of our own men 
now in the service to resume normal 
production. 

oe 68 
“Thirty per cent of the accumu- 
lated orders for Minute Mons 

will be shipped by Oct. 1.” 


by J. L. Ellman, Sales Manager, 
Minute Mop Co., Chicago, III. 


Production has started on eight 
new sponge houseware items which 
the OPA approved for us in June. 
Thirty per cent of the accumulated 
orders for Minute Mops will be 
shipped by Oct. 1. We will be mak- 
ing deliveries on five of the eight 
new sponge houseware items in four 
weeks. It will be several months. 
however, before an ample supply of 
cellulose sponge will be available. 
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(Continued from page 110) 


“In my opinion, from three to 
six months will pass before nor- 
mal production is reached.” 


by R. H. Chirgwin, 
Sales Manager, 
Industrial Division, 
The New Haven Clock Co., 
New Haven, Conn. 


Time of reconversion will vary 
greatly with the individual needs 
and requirements of the manufac- 
turers and producers. Obviously, 
the problems with us are few. 

Items with a number of machined 
components will be delayed pending 
completion of the various opera- 
tions. The more operations and the 
greater number of pieces to com- 
plete assemblies, the greater the 
delay before parts pass through the 
feeding lines to final assembly. In 
my opinion, from three to six 
months will pass before normal pro- 
duction is reached. From that point 
on. production potentialities are 
unlimited. 

* * * 
“We are in position to make 
immediate shipment of all size 
Ray Flex Blades for all size 
mowers and all makes.” 


by H. W. Rayburn, 
Flex Blade Works, 
New York City 


* ” * 


“Reconversion : . . is not a 
problem with us...” 


by H. B. Curtis, President, 
The Bridgeport Hardware 
Mtg. Corp., 
Bridgeport, Conn. 


Reconversion as such is not a 
problem with us in this corporation 
for the reason that during the war 
a large part of our production has 
been our regular standard products, 
such as screw drivers, wrenches, 
pliers, nail pullers and cold chisels, 
which we were making prior to the 
war and which met specifications 
for war material. 

We are already in continuous 
production of standard tools with 
this exception: 90 per cent of pro- 
duction from this time on will go 
to civilian distributors. Labor sup- 
ply has been at a minimum here, 
but. lately we have hired new 
employees. 





/ 


We are looking forward to a sub- 
stantial production of our various 
products beginning now and for 
months to come. 


“By the first of the year Wear- 

Ever aluminum will be rolling 

off the line in ‘relative full pro- 
duction’.” 

by Robert L. Becker, Vice- 
President in Charge of Sales, 
The Aluminum Cooking 
Utensil Co., 
New Kensington, Pa. 


With few exceptions our war con- 
tracts have been cancelled, those 
few to be completed will be finished 
within the next four to 12 weeks. 
By rapid conversion to civilian pro- 
duction, the company hopes to avoid 
any long term unemployment result- 
ing from military cut-backs and to 
speed up shipment to its customers 
We are speeding up current civilian 
production to the extent that by the 
first of the year Wear-Ever alumi- 
num will be rolling off the line in 
“relative full production.” The com- 
pany went into full war production 
several months before Pearl Harbor. 

ss 4 


“Camillus knives should be 
rolling off our production lines 
by early next year.” 


by Charles Parker, 
Camillus Cutlery Co., 
New York City 


Camillus will now go all-out for 
a speedy reconversion and get back 
into production of its quality pocket 
knives ‘for the hardware trade. 
These Knives should be rolling off 
our production lines by early next 


year. 
oS F 


“We expect a limited produc- 
tion to start about Oct., 1945.” 


by R. V. Kohn, Sales Manager, 
The Lux Clock Mtg. Co., Inc., 
New York City 


As far as our company is con- 
cerned, after three and a half years 
of complete absorption in war work, 
we are now reconverting for civilian 
production and expect a limited 
production to start about Oct., 
1945. 
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And we expect to increase our 
production appreciably after we re- 


ceive a steady flow of material, 


which we believe will be early in 


1946. 


oo a @ 


“We will continue our allot- 

ment plan and do our best to 

distribute our civilian produc- 

tion on a fair and equal basis 
to all customers.” 


by J. W. Baldwin, 
Sales Manager, 
Harrington & Richardson 
Arms Co., 
Worcester, Mass. 


We are engaged mainly on Gov- 
ernment work for the remainder of 
this year. Our civilian production 
will be extremely limited. We will 
continue our allotment plan and do 
our best to distribute our civilian 
production on a fair and equal basis 
to all customers. Government or- 
ders must still take precedence over 
any and all civilian orders and we 
can only look forward to the time 
when we can actually resume full 
civilian production and start reduc- 
ing our heavy backlog of orders. 


* * 7 


“The John Meck Industries 
started production of radios 
Aug. 21, and expect the first 
shipment will be made before 
the middle of September.” 


by John S. Meck, President, 
The John S. Meck Industries, 
Plymouth, Ind. 


The company terminated all war 
contracts in the past 10 days, started 
turning out radios Aug. 21 and ex- 
pects to reach production of 2000 
sets a day shortly and that the first 
shipment will be made before the 
middle of September. 

Pre-war producer of public ad- 
dress and sound equipment the com- 
pany will produce a complete line 
of table model, console, and radio- 
phonograph radios. First produc- 
tion will be limited to the “Trail 
Blazer” a five tube superhetrodyne. 

* ¥* * 


“We anticipate full scale civi- 
lian production in September, 
on all of our window materials.” 


by Harold Warp, 
Sales Manager, 
Flex-O-Glass Mig. Co., 
Chicago, Ill. 


We anticipate full-scale civilian 
production in September on all of 
our window materials, but dealer 
shelves are empty (of glass substi- 
tute stocks) and we will be a long 
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time catching up with demand. 
Millions and millions of square 
yards of Wyn-O-Glass, Glass-O-Net, 
Screen Glass and Flex-O-Glass was 
used by the U. S. Government dur- 
ing the war to protect our boys in 
all parts of the globe. 


* * 7 


“We ... have been able to | 


manufacture hardware type 
coated abrasives in sufficient 
quantities to maintain a fairly 
good service to our hardware 
customers.” 


by E. Chamberlain, 
Behr-Manning Corp., 
Division of Norton Co., 
Troy, N. Y. 


While technical coated abrasives 


for use in high speed metal grind- | 


ing and finishing have occupied 
practically our entire war produc- 


tion schedule, we have, neverthe- | 
less, been able to manufacture hard- | 


ware type coated abrasives in suffi- 
cient quantities to maintain a fairly 
good service to our hardware cus- 
tomers. Hardware type grinding 
wheels have likewise been furnished 
by us throughout this period with 
only slightly increased shipping 
periods. 

The relaxing of restrictions on 
paper and cloth backings for our 
products will necessarily have the 
effect of improving our position 
such that we, in turn, can render 
improved service in the very near 


future. 
* — * 


“Accepting orders for 60-day 
delivery...” 


by Thomas Kapner, 
The Datom Co., 
New York City 


Regarding the products of The | 


Datom Co., we are accepting orders | 
for 60-day delivery, which, deliveries | 
consist mostly of oval and oblong | 
roasters in heat-resistant glass. 


* * * 


“Full momentum... can be ex- 
pected within 60 to 90 days.” 


by W. R. Hosford, 
Sales Manager, 
Hand Tools Division, 
Duro Metal Products Co., 
Chicago, Ill. 


While our products—hand tools 
do not involve any reconversion 
problems, we do have the deploy. | 
ment of manpower and materials to | 

contend with. 

Even if materials become avail- 
able within a few weeks, it prob- | 
ably will be the first or second | 








HYDE PUTTY KNIVES HAVE 


FEATURES 


youcan SELL 

















NEW BLADE: 
Hydex Steel 
Custom Hardened 
Custom Tempered 
Custom Ground 
Mirror Finish 


NEW HANDLE 
Hydite Plastic 
Light Weight 
Does not shrink 
Does not break 
Securely Riveted 
There 1s profit 
for you and 
satisfaction for 
your customers in 
Hyde Putty Knives 


WRITE TO— 


HYDE 


MANUFACTURING CO. 
Southbridge, Mass., U.S.A 


The Rost ate 
BETTER BRAND 


mouse and rat 


TRAPS 





@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OjL TEMPERED SPRINGS 


McGILL METAL Propucts Co. 
Marengo, Illinois 
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Thies 
PLIERS 
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for More Tool 
Mileage 





Pliers for 
‘Every Need 





‘UTICAs+ 


DROP FORGE & TOOL 
eo ae OO a ATE CO N 
UTICA,N.Y. 





quarter of 1946 before we can ex- 
pect to make even reasonably 
prompt shipments. 

Full momentum on production in 
our factory, however, can be ex- 
pected within 60 to 90 days, pro- 
viding materials are not tied up by 
the stampede for steel. 

i * * 


| “Expect a limited number of 











radios within 60 days. Electric 
ranges will be available for 
display and sample purposes, 
in limited numbers, by mid- 
December.” 


by Ross D. Siragusa, 
President, 
Admiral Corp., 
Chicago, Ill. 


All of its distributors were ad- 
vised Aug. 21 to expect a limited 
number of radios within 60 days, 
with more ample consignments dur- 
ing the Thanksgiving-Christmas pe- 
riod. An eventual daily capacity 
of 10,000 radios and 6,000 auto- 
matic record changers. Expect to 
exceed July-December quota of 16,- 
000 refrigerators . . . these must go 
into government stockpile. Electric 
ranges will be available for display 
and sample purposes, in limited 
numbers by mid-December. 


* + 


. « » Engaged in reconver- 
sion ... to peace-time produc- 
tion.” 
by E. H. Schermann, 
Secretary-Sales Manager, 
Schlueter Mig. Co., 
St. Louis, Mo. 


During the past three and a half 
to four years, at/different intervals, 
we produced a few items in dairy- 
ware, as permitted by WPB. Now, 
since termination of war contracts, 
we are engaged in the reconversion 
of our plant to peace-time produc- 
tion. In many departments, it is 
going to take 90 or more days before 
the job is completed; when it comes 
to raw material, it is going to take 
longer than that. 

Tin plate iswone of the tightest ma- 
terials on the market. Most of our 
tin comes from former Jap-occupied 
territory and national stock is new 
at a new low ebb. In all proba- 
bility, it will take six months to a 
year before any amount of tin can be 
obtained from these areas. 

The continued strict controls on 
tin will affect the making of all tin- 
ware items, tin and copper-bottom 
wash boilers and copper wash boil- 
ers. Civilian output will expand 
from now on, but at a more gradual 








tate than many expect. On the 
whole, there won’t be much change 
in the overall supply situation until 
the end of the year. 

. * * 


“Our production of tools now 
will be fully devoted to the 
hardware wholesalers and re- 
tail dealers.” 
by J. B. Parsons, President, 
Mayhew Steel Products, Inc., 
Shelburne Falls, Mass. 


We face no shortage of materials, 
manpower or equipment and we are 
serving our distributors more 
promptly and better than ever be- 
fore in our history. For more than 
three years we have manufactured 
millions of tools for the Armed Ser- 
vices but also have well served our 
wholesalers during the same period. 
Our production now will be fully 
devoted to the hardware wholesalers 
and retail dealers. 

It will not be possible, of course, 
to fill the demands being made upon 
us from stocks on hand. But we 
will do our share in the rebuilding 
of the channels of distribution in 
the hardware field. 


oe 2 2 


“We ... are in position to sup- 

ply the trade with all of (our) 

items on almost immediate 
delivery.” 


by Lester Williams, 
General Manager, 
Consumers Glue Co., 
St. Louis, Mo. 


We are in position to furnish 
some of our products such as lino- 
leum paste in tin cans, in place of 
glass jars, that we went to the 
past several years. We have suffi- 
cient raw materials on hand and 
hope that we will be in position to 
continue to render the same service 
for the coming months that we have 
been able to give during the past 
months. We manufacture a number 
of products and are in position to 
supply the trade with all of these 
items on almost immediate delivery. 


* * * 


“... Entire output of all types 
of saws is going to our civilian 
customers...” 


by C. W. Boaz, Sales Manager, 
Curtis Saw Div. 
of Curtis Mfg. Co., 
St. Louis, Mo. 


At present, our entire output of 
all types of saws is going to our 
civilian customers and will continue 
in this manner. We hope for a re- 
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duction in the time required in fill- 
ing orders when the manpower 
situation improves. 

The demand for wood-cutting saws 
will continue . . . as the need for 
lumber is and will be very great. 

* ” * 
“, . « No reconversion prob- 
lem...” 


by P. W. Embury, President, 
Embury Mig. Co., 
Warsaw, N. Y. 


Lanterns were available through- 
out the war-time period to the extent 
of production beyond military re- 
quirements. Although demand ex- 
ceeded supply, it is probable short- 
ages were never acute to the con- 
sumer. 

Facing no reconversion problem, 
‘we anticipate a steady though grad- 
ual improvement to our jobbers. We 
shall continue to make most pre-war 
items in our lantern, torch and truck 
flare. lines, and lanterns shall be 
made of terne plate for a still in- 
definite period. 


* * * 
“. « »« Over the next few 
months deliveries will be 
speeded...” 


by N. E. Zistel, 
The American Crayon Co., 


Sandusky, Ohio 


We hope to increase production 
gradually to the point where sup- 
plies of Old Faithful products will 
be available to all. Our first aim is 
to increase production as fast as the 
proper raw material and labor are 
on hand. 

We feel that over the next few 
months deliveries will be speeded’ 
up considerably. 


e. @&. @ 


“It will take us about 60 days 





to reconvert and... it is a | 


‘question as to whether we will | 


have ample material to run on 
full production.” 


by F. L. Gurtner, Treasurer, 
Modern Steel Co., 
Geneva, IIl. 


We have been cancelled out on 
our war work, and it will take us 
about 60 days to reconvert and at 
that time it is a question as to 
whether we will have ample mate- 
rial to run on full production. 

We feel that it will be six to 
eight months before we will be in a 
pesitien to get into full production 
—if then, due largely to difficulty in 
obtaining ample raw materials. 
(Continued on page 182) 





SEPTEMBER 27, 1945 






a 


2h 
pil tO 


<iPM . 


INSECT 
KILLE 


s 


Your customers have been 
waiting for DDT. Give them the spray 
that contains this potent ingredient 

in generous measure—super-strength Double 
D T. No kerosene—100% active ingredients! 


Double DT kills insects and bugs on contact. 
Mosquitos, flies, fleas, roaches, bed bugs, moths and 
other pests succumb instantly. Moreover, Double DT remains 
deadly for a prolonged period of time to insects that crawl or fly onto 


sprayed areas. Does not stain. 


Alt DDT PRODUCTS ARE NOT ALIKE 


Know Your Supplier if You Don't Know the Product 















Many unscrupulous manufacturers are offering 
as “the real thing” inferior fly sprays that contain 
only a minute quantity of DDT. For the protection 
of your customers, and to insure repeat sales, 
we urge that you stock a superior, tested 
product like Double D T, made by a firm with a 
25-year reputation for fine insecticides. Meet 
the demand for genuine DDT with the 
best DDT product available — order 
a supply of Double D T now. 


It’s a Dependable Product if 
it’s Labeled Da P 














COMPARE the features of this all- 
steel Master Rule's “Streamline” 
with any other rule... compare its 
ability to give direct readings on 
inside dimensions without adding or 
subtracting and its calibration accu- 
racy of .005”. . . compare its “‘finger- 
tip” position lock, its extra long 
“claw” and its use as a height gauge, 
caliper or scriber! 

These features plus outstanding 
durability and a simple, foolproof 
construction have built an enviable 
reputation and a tremendous cus- 
tomer demand for this leader among 
pocket rules. 

Write for further information on 
the “Streamline” as well as Master's 
complete line of wood and steel tape 
rules. 

Priced to Retail at 


=" 
EACH 
Spare blade 65¢ each 


408—8 ft. Streamline $2.25 each 
Spare blade 70¢ each 


MASTER RULE MFG. COMPANY, INC. 
815 E. 136th Street, New York 54 
Branch: P.O. Box 1587, Oakland, Cal. 









Charles Leonard Hardware Co., Inc. 





Completes Its First 100 Years 


(Continued from page 128) 
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Today's building. built in 1919, is modern and much larger. 


quished sole ownership and_ the 
firm was incorporated under its 
Charles as 
president; F. M. Hobbs, vice-presi- 
dent and manager; C. C. Brown. 
secretary and treasurer, and J. A. 
H. Newsom, director. 

Mr. Leonard, who once re- 
marked to his wife when she repri- 
manded him for playing poker 
with the younger crowd in town 
that he had “killed off all the old 
1916 at the age 


present name, with 


ones,” died in 
of 90. 

“He was generous,” says Mr. 
Hobbs, who became president in 
1921. “When the business was in- 
corporated, he gave me and each 
of two others of the older men 10 
per cent of the stock, retaining 70 
per cent for himself.” He also pro- 
vided in his will, since he had no 
heirs, for a further sharing of 
stock among the employees, leav- 
ing the balance to his wife. When 
she died, he said there was to be 
another distribution. 

Now one of the oldest and larg- 
est wholesale houses in the South, 
the company is quartered in a 
four-story brick building, with 
more than 100,000 sq. ft. of floor 
space, and is run by Mr. Hobbs. 
C. Howard Kinsey, vice-president ; 





EK. O. Talmage, secretary; J. L. 
Swingle, director, and Francis 
Robertson, director. 

Under their leadership, plan- 
are being blueprinted for the erec 
tion of a modern warehouse. The 
site has already been chosen. It 
has a three-street frontage and two 
railroad sidings on the fourth side. 
with railway facilities on two floor 
levels and plenty of room for 
parking and warehouses if de- 
sired. As soon as possible, pres- 
ent lines—electrical. household ap- 
pliances, mill supplies and insulat- 
ing material—will: be enlarged. 
Then it’s on to the second 100 
years! 














Charles Leonard, founder 


HARDWARE AGE 























ZINC PLATED STEEL GRIP For' Concer service 
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WHITE ASH HANDLE clear tacquer rinisn* 








STURDY CONSTRUCTION Eve-sPreat 


EXPERIENCE 
ROUND OR SQUARE POINT 


LONG OR D HANDLE 


KNOW-HOW ABILITY 
s 


» HIGH CARBON STEEL BLADE 


WAX PROTECTED 





| 


PRODUCTION FACILITIES  "K. ' 
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SALES APPEAL AND DEMAND 








HIGH QUALITY AT SAME LOW COST -~ 





The High Quality Line that Enables You 


to Make Money at Competitive Prices. 


MAM Loy 


METAL PRODUCTS CO. AKRON 8, OHIO 
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HOT WATER 
HEATING 
EQUIPMENT 
WINDOW 


MERCHANDISE: 


Hot water heaters, 
gas, oil, coal, range 
boilers, stove pipe. 


valves, gal- 
vanized and black 


pipe. 


BACKGROUND: 
All panels of buff 
corrugated board or 
painted wallboard. 
Cut-out letters of 
bright red material. 


Concentrate on Hot Water Heating 
And Housewares in Early October 


HARDWARE AGE Original Window Display IDEAS 


FALL 
HOUSEWARES 
WINDOW 


MERCHANDISE: 
Enamelware items, 
dish pans, pudding 
pans, double boilers, 
sauce pans, stew ket- 
tles, water pails, tea 
kettles, coffee perco- 
lators, refrigerator 
dishes, canister set, 
pressure cooker, elec- 
tric irons, flour sift- 
ers, glass ovenware, 
water glasses, dutch 
oven, pressure can- 
ners, skillets, cutlery, 
strainers, custard 
cups. 


BACKGROUND: 
All panels of buff cor- 
rugated board or 
painted wallboard. 
Cut-out letters of 
dark brown material. 
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Only TRIMZ Ready-Pasted Wallpaper 
Gives You All 5 Sales Advantages! 
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1. EXTENSIVELY ADVERTISED. Backed by 2. EFFECTIVELY MERCHANDISED. Tying in 3. COAST-TO-COAST POPULARITY... More 
the biggest advertising campaign in with national ads featuring Hollywood than 1,000,000 smart homemakers have 
wallpaper history—more than 42 mil- stars and other celebrities is a free six- beautified rooms with this new miracle 
lion messages in eight national maga- piece window display set, swatches, wallpaper. Guaranteed washable and 
zines, home magazines and farm papers. folders, newspaper ad mats. fadeproof. Many colorful patterns. 
TAKE A TIP FROM OTHER 
WIDE-AWAKE MERCHANTS 
Trimz dealers the country over 
have gone to town with this 
new miracle wallpaper. It’s a 
fast-seller! It's a repeat item! 
It’s a profit-booster! 

So follow the lead of other 
progressive retailers. Stock, 
feature and display Trimz 
Ready-Pasted Wallpaper . . . 

















and cash in on the biggest ad- 





4. SELF-MERCHANDISING PACKAGE. Each 5. GOOD PROFIT. You get 35% gross vertising campaign in wallpa- 
pattern individually packaged in 81- profit on every sale of Trimz Ready- per history. If you aren't 
foot roll (equal to 3% rolls ordinary Pasted Wallpaper— plus extra profits already doing so, mail coupon 
wallpaper), together with 20 feet match- on such related Trimz products as below for full details—soday! 
ing border and complete instructions. Cedar Closet Paper, Borders, Kut-Outs. 
p------------------: 


TRIMZ COMPANY, INCORPORATED 
Merchandise Mart, Dept. HA945 

Chicago 54, Illinois. 

I’m interested in those big profits and free 
display material. Rush me details. 





PUES 6640. 056'5 ba neabadgedes.000n des ped 0066s 
REG. U. S&S. PAT. OFF 
Division of United Wallpaper, Inc. |§ (~QMMM E EEE EEE EI 
World's Largest Manufacturer of Wallpaper CE EOE PP Tey oe en 7 ears 
and Ready-Pasted Decorations 
SPP er eer cre) Akh ere 


Chicago 54, Illinois 








NOTE: If you are a jobber, state how many 
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Display Contractors’ Electrical and 
Plumbing Supplies in Late October 























CONTRACTORS CONTRACTORS’ 


SUPPLIES |__| WINDOW 


MERCHANDISE: 





—\ 











: pli pulleys, belting of all 

UM kinds, belt laces, 

blocks, sledges,. 

picks, nails, chain. 

rope, vises, anvils, 

_- saws, —_ 

grinding wheels. 

( TY welders, small hand 
tools. 


BACKGROUND: 

Pp All panels of buff 
corrugated board or 
painted wallboard. 
it LA Cut-out letters of 
bright red material. 
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ELECTRICAL 
SUPPLIES 
WINDOW 


MERCHANDISE: 


Wall fixtures, electric 
lamp bulbs, drop 
cord, B-X cable, flood 
lamps, wall plates, 
friction tape, iron 
cords, extension 
cords, wiring devices, 
etc. 


PLUMBING 
SUPPLIES 
WINDOW 


MERCHANDISE: 


Drain pipe. opener, 
toilet bowl cleaner, 
toilet seats, toilet 
tissue. medicine 
cabinet, sink plung- 
ers, pressure drain 
cleaners, faucet re- 
seater tool, faucet 
washers, toilet bow] 
brushes, tank floats, 
tank balls. 
BACKGROUND: 

All panels of buff 
corrugated board or 
paihted wallboard. 
Cut-out letters of 
bright red material. 
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EVERYTHING HOUSEHOLD 


ELECTRICAL 3 PLUMBING 


FOR THE HOME =F ‘ NECESSITIES 
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There will be millions of homes built when 
restrictions are lifted. These homes will 
need to be supplied with basic needs. 


And there are millions of these 
people too, who know that living 
comfort makes for happiness. 





And there'll be millions of these sold, 
because they too supply a basic need. 
There’s not a fad in the trio. 








Naturally Victron Dealers won't run into the millions, but there'll 

be enough and they'll be happy too—selling products that people 

nee know about—really want—and will buy. 

ee: @ This 40-second survey of basic Americana is worth 100 pages 
3.8. TCn0 of involved guesstimating by the experts. 

evecravcar arrunets 





Here’s another well-known fact. Victron Electric appliances are 
quality built for the great American Market, whose solid background 
stems from home sweet home. 






Victron Ventilating Fans—Victron Portable lroners—Victron Fans-— 
constitute a small line—product wise—but manufacturing wise it 
means we can take the time necessary to make each Victron product 
good enough to be outstanding—in design engineering, customer 
appeal and honest value. Victor welcomes inquiries from dealers who 
would like to keep pace with Victor's plans for civilian products. 












MANUFACTURER OF VICTRON DESK AND PEDESTAL 
FANS—VICTRON VENTILATORS —VICTRON 


FANS—VICTRON AIR CIRCULATORS—VICTRON EXHAUST 
PORTABLE IRONERS—VICTRON F.H.P. MOTORS 


VICTOR ELECTRIC 


PRODUCTS INCORPORATED 
Dept. HA-92745, 2950 Robertson Avenue, Cincinnati 9, Ohio 








SEPTEMBER 27, 1945 
















FRANK W. POSEY 


made vice-president. 








FRANK W. POSEY, first 
vice-president and credit man- 
ager of The Walter Tips Com- 
pany, Austin, Tex., wholesale 
hardware distributors, reached 
the half-century mark in the 
hardware business last June, 
a fact more im- 
pressive because he has been 
identified that 
period with the same company. 


made even 


during entire 
Mr. Posey began his business 
career with a bank but after 
a short joined the 
Walter Tips organization on 
June 25, 1895, as the first 
stenographer the firm had ever 
hired. Promotion followed pro- 
until in 1940 he was 


period 


motion 


His 50th anniversary with the com- 


pany was celebrated on June 26 last when he was the 
guest of honor at a dinner at the Austin Country Club 
which was tendered him by the executives, directors and 
employees of the company. Tribute was paid the guest 
of honor by George J. Groos, president of the company 
and himself a member of the HArpware Ace Fifty Year 
Club. He was also presented with a handsome diamond 


ring as a token of esteem from the organization. Mr. 





in Austin. 


Posey has been a leader in both civic and church work 
He has served as president of the Austin 





Chamber of Commerce, the Kiwanis Club and the Texas 
Wholesale Credit Association. For many years he Has 
been a deacon in the University Presbyterian Church. 
He is an ardent fisherman and hunter and is an excep- 


tional marksman. 


He says from now on business will 


never interfere with his favorite forms of recreation. 


J. E. GASTON, president 
of Cason, Monk & Co., Nacog- 
doches, Tex., celebrated his 
69th birthday last April and 
will round out his 52nd year 
in the hardware business this 
September. Born April 30, 
1876, Mr. Gaston entered the 
hardware field in 1893 in the 
employ of the same firm of 
which he is now president. He 
says, “I began work with this 
firm as a very young man as a 
clerk and all of my business 
life has spent in this 
same organization, experienc- 
ing the changes that took 
place from the log wagon and 
buggy days to this modern 


been 





J. E. GASTON 


age of electrical gadgets. Mr. Gaston has been associated 
with the Methodist Church for 58 years, was superin- 
tendent of the Sunday Schook for 22 years and is now 
honorary steward of the church. He has never eld politi- 
cal office but has always been in the front of every civic 
movement intended for the good of his community. His 
hobbies are of the outdoor type—fishing and cattle 


raising. 


WILLIAM H. -TURN- 
BULL of Brentford, Ontario, 
Canada, is 90 years of age and 
has been in the hardware 
business for 64 years. Born 
Feb. 20, 1855, he entered the 
hardware business in 1881 and 
in 1890 moved to his present 
location. He is still at it and, 
it is said, can be found at his 
store at any hour of the day. 
Mr. Turnbull can recall many 
stirring events in the history 
of Canada among them being 
the Fenian Raids and the 
Northwest Rebellion. He also 
heard the great address on na- 
tional policy delivered by 
Prime Minister Sir John A. 








WILLIAM H. TURNBULL 


Macdonald. Mr. Turnbull is an original member of the 
Colborne Street Methodist Church and the oldest official 
of the present Colborne Street United Church. His hobby 


is of an outdoor nature—flowers. 
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Faster, Bigger post-war radio profits WILL 
go to Sentinel dealers because Sentinel’s 
New Radios will be built to MOVE... Move 
men and women to look—then buy... Move 
your profits UP! And Sentinel’s all-time rec- 
ord of less than 1% for servicing charges 
keeps your profits up! 


There will be a Sentinel to catch every 


— 




















fancy—fill every need! AC or DC—FM or 


AM—table or console—radio-phonograph 
or portable—battery or ,electric—their new 
materials, styles, and colors will attract— 
their Performance-Perfection will sell! Learn 
about Sentinel’s new angle for edit, big- 
ger, more lasting dealer profits! Call your 


Sentinel distributor TODAY. 


FOR STUDIO TONE IN YOUR HOME 


Sentine 


2020 RIDGE AVENUE, EVANSTON, ILLINOIS 
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10-15 Million Homes in Next 10 Years 


Expected of Industry, Says Foley, '21y-\"easurer: 


One million to one and a half 


million new houses a year for 


10 years—that’s what private en- 
terprise is counted upon to pro- 


vide, according to Raymond M. 


Foley, commissioner, 
Housing Administration, 
speech, Sept. 12. 

Speaking before industry rep- 
resentatives, he said that the 
FHA program had done well 
prior to the war in housing con- 
struction and that “we must 
(now) accept our job in housing 
and do it.” 

He said, too, that he was con- 
vinced that when the building in- 


in a 


Federal 


dustry says it is ready and will- | 


ing to attack the field of housing 
need, it is sincere. 

“The problem areas for the 
industry,” he said, “are in the 
low-rent market, in proper shelter 
for minority groups, in low-cost 
mass market for home owners, in 
rehabilitation of existing homes, 
in rural home betterment and 
country homes, in urban re-de- 
velopment and in the sphere of 
veteran aids.” 

A solution to these problems, 
he said, involves all concerned 

| and is a “vast and challenging 
task.” 











WILLIAM 8S. ALLEN 


ALLEN HEADS SALES, 
WINCHESTER REPEATING 
ARMS-BOND ELECTRIC 


William S. Allen has recently 
been appointed sales manager of 
Winchester Repeating Arms Co. 
and Bond Electric Corp., divi- 
sions of Olin Industries, Inc., 


Marathon Foundry & Machinery 
Co., Chicago., Ill. 


OLIN INDUSTRIES 
FORMS WESTERN BRASS 
MILLS DIVISION 


Olin Industries, Inc., East 
Alton, Ill, has recently consoli- 
dated all its brass mill business 
into an integrated division called 
Western Brass Mills. Marshall W. 
Acker, former general manager 
of East Alton brass mill opera- 
tions, has been appointed d+ 


rector of the new division. Pro- | 


| duction facilities serving the di- 
| vision are the brass mills at East 
' Alton and New Haven, Conn., 


operated in connection with two } 


Turner, vice-president, 


also of 


GERAGHTY, GENERAL 


Buffalo Bolt; S. P. Car, secre | SALES MGR. MILWAUKEE 


Barton B. Dawes, 
| sales manager; Kenneth Moore, 
comptroller, and Hugo Hecht, 
| plant manager and supervisor. 





HENRY HANSON CO. 
FORMS DOWDING DIV. 
FOR HI-SPEED TAPS 


ter, Mass., has recently 
nounced the transfer of its hi- 
speed finishing equipment 
North Attleboro, Mass., where 


established. 
devote its entire facilities to the 
engineering and finishing of hi- 
speed taps. Henry L. Hanson 
Co., Worcester, will continue to 
supply trade requirements on 
both hi-speed and carbon steel 
| taps. 








GREEN, VICE-PRES. 
SALES MANAGER FOR 
W. F. MEYER & SONS 


Harry A. Green who has been 
sales promotion manager of J. 
R. Clark & Co., Minneapolis, 
Minn., recently joined W. F. 

| Meyer & Sons, Chicago, IIl., as 

vice-president and sales mana- 
| ger. His headquarters will be in 
| Chicago until Jan. 1, when he 
will move to New York City. W. 
| F. Meyer & Sons is manufactur- 
| ing a complete line of metal 
laundry, utility and other house- 
wares items. 


other divisions of Olin Industries, 


namely the Western Cartridge | 
Co., East Alton, and Winchester 
| Repeating Arms division, New 
Haven. With standardized equip- 
| ment at both mills, similar prod- 
ucts can be shipped from each, 
according to the geographical lo- 
cation of the customer and the 


East Alton, Ill. Mr. Allen has | available facilities at either mill. | 


New Haven, Conn. He was asso-| Eclipse 


| 
also been made assistant sales 


manager of the ammunition divi- 
sion, Western Cartridge Co., divi- 
sion of Olin Industries, Inc. 
will make his headquarters in 


He | 


| 
| 





ECLIPSE LAWN 
MOWER CO. OFFICERS 
R. B. Flershem, 


| 
| 
i 
Lawn 


president, 
Mower Co., 


ciated with Union Carbide & | Prophetstown, Til., recently ac- | 
Carbon Corp., Chicago, Ill, in | quired by the Buffalo Bolt Co., | 
executive sales and advertising | announced the election or ap- 
capacities, and was vice-president | pointment of the following: C. L. | 
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HARRY A. GREEN 


Henry L. Hanson Co., Worces- | 
an- | 


to | 


the Dowding division has been | 
This division will | 


STAMPING COMPANY 


| TT. F. Geraghty has recently 
| been appointed general sales 
manager of The Milwaukee 
Stamping Co., Milwaukee, Wis. 





T. F. GERAGHTY 


| succeeding B. A. Otten, who has 
| retired due to ill health. A 
| graduate of M.I.T., Mr. Geraghty 
| has been with the company 26 
years. He has personally con- 
tacted all the company’s manu- 
facturers’ representatives through- 
out the United States and knows 
most of its customers. 





VOGUE CERAMIC IND. 
ACQUIRES UHL CO. 


| 

| 

| Vogue Ceramic Industries, Inc., 
225 Fifth Ave., New York City, 
recently announced its acquisi- 
tion of the 96-year-old Uhl pot- 
tery Co., Huntingburg, Ind. Now 
known as Vogue Pottery Co., this 
plant had been closed for two 
years, and its reopening has pro- 
vided considerable peace-time 
employment. . Household crock- 
ery and contract packaging items 
for food and cosmetic fields. 
products of the company, will be 
sold by Vogue Mercantile Co.. 
as selling agent. Another com- 
pany subsidiary, Vogue China & 
Glass Co., Bronx, .N. Y., plans to 


| expand when plant machinery 


and equipment are available. 
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Washing Machine Makers Protest 


The OPA’s announced decision 
to grant a maximum increase of 
1.7 per cent over 194] f.o.b. plant 
billing prices as the factory ceil- 
ing on household washers and 
ironers will be protested for- 
mally as soon as the ruling is 
received by the industry, accord- 
ing to Bernard J. Hank, Chi- 
cago, Ill., who is president and 
chairman of the board of the 
Conlon Corp. and chairman of 
the OPA domestic laundry equip- 
ment industry advisory com- 
mittee. 

“The OPA pricing policies, if 
adhered to, will defeat the tax 
program of the United States 


government,” he declared. “When | 


you prevent profits you automati- 
cally prevent collecting taxes on 
profits.” 

The advisory committee object- 


ed to the OPA’s original figure 
of 5.2 per cent, characterizing it 
as based on an “unacceptable 
and incorrect pricing formula.” 

Manufacturers at their latest 
session with the OPA said they 
would proceed on their cash re- 
serves, losing money in returning 
to civilian production, and must 
have relief by 1946. 

“Industry members announce 
also that they are reviewing their 
plans for the expansion of plant 
facilities and employment,” Mr. 


Hank said. “The OPA pricing 


formula is particularly bad be- 
cause before a manufacturer can 
get price relief, if at all, he must 
go further into the red. Con- 
ceivably, even if he got the maxi- 
mum relief possible under OPA 
regulations, he easily might stay 
in the red.” 








MORROW, ASS’T. MGR. 
SALES, WOOD SHOVEL 
& TOOL COMPANY 


Ray B. Morrow, formerly with 
the Ingersoll Division, Borg-War- 
ner Corp., New Castle, Ind., has 
recently joined the Wood Shovel 
& Tool Co., Piqua, Ohio, as as- 
sistant manager of sales. He suc- 
ceeds V. G. Scott who now is 


production manager of the com-| New England 


pany. While with Ingersoll, Mr. 
Morrow was assistant in sales at 
the New Castle office, and con- 





RAY B. MORROW 
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tacted hardware and mill sup- 


| ply distributors in Ohio, Indiana, 
| Kentucky and southern Illinois. 
| Prior to that, he was also with 
| Ames Shovel & Tool Co., Ander- 


| 


son, Ind. 


W. S. MANCHESTER 
SALES AGENCY FORMED 


W. S. Manchester, formerly 
sales manager, 
Sherwin-Williams Co., recently 


organized a sales agency, known 
as the W. S. Manchester Co., 32 
Amherst Road, Waban 68, Mass. 
A. E. Weber, Portland, Me., has 
been appointed Mr. Manchester’s 
successor in Maine and south- 
eastern New Hampshire for 
Sherwin-Williams. 





MOFFIT EXEC. V.P. 
RUBEROID COMPANY 


Samuel P. Moffit, formerly 


| vice-president in charge of sales, 


| was recently 


elected executive 
vice-president of the Ruberoid 


| Co., New York City, manufac- 
| turers of building products. Louis 


Herscovitz, formerly sales man- 
ager, western division, was elect- 
ed vice-president and general 
sales manager of manufacturing, 
and Walter G. Cowan, formerly 














| eastern division manager, vice- 
| president and general manager 
es | of manufacturing. Messrs. Moffit, 


OPA’s Pricing Polici 


Herscovitz and Cowan are also 
directors of the company. 


WILCOX, PACIFIC COAST 
REP. FOR BRIDGEPORT 
HARDWARE MFG. 


George P. Wilcox has recently 
been appointed Pacific Coast rep- 
resentative for The Bridgeport 
Hardware & Mfg. Co., Bridge- 
port 5, Conn. He will handle the 
sale of Bridgeport mechanic’s 
hand tools in the states of Wash- 
ington, Oregon, California, Ari- 
zona, and Nevada. His headquar- 
ters are at 408 S. Spring St., 
Los Angeles 13, Cal., and 131 
S. W. Fourth Ave., Portland, Ore. 


GRANT SALES MGR: 
BIGELOW & DOWSE CO. 
Joseph M. Kennedy, vice-presi- 

dent in charge of sales of 
Bigelow & Dowse Co., 169 A St., | 
Boston, Mass., wholesale hard- | 


| 





R. F. GRANT 


ware distributors, has announced 
the appointment of R. F. Grant 
as sales manager. Mr. Grant is 
succeeded in his former position 
of assistant sales manager by V. 
E. Chandler, former city sales- 
man. H. V. Jacobson is now man- 
ager of the company’s appliance 
division at 8652 Beacon St., 
Boston. 





ELLINWOOD IND. LTD. 
FORMED—TO MAKE HOME 
PRODUCTS; MACHINES 

Ray Ellinwood recently has 
announced the formation of a 
new firm, Ellinwood Industries, 





| 


| fields. 
| wood was president of Adel Pre- 





RAY ELLINWOOD 


Ltd., Los Angeles, Cal., which 
will produce materials and ma- 
chines in the agricultural imple- 
ment, marine equipment business 
machine and home products 
Until recently, Mr. Ellin- 


cision Products, Inc., which he 
founded in 1937, He sold a con- 
trolling interest in Adel to Trans- 
america in 1943. While with the 
latter company, he had con- 
ceived or helped to develop 65 
inventions. Others to be asso- 
ciated with Mr. Ellinwood in the 
new business are Robert S. 
Furst, assistant to the president 
in charge of post-war develop- 
ment at Adel, Robert Berns, de- 
velopment division designer at 
Timm Aircraft, and Carl Camp- 
bell, formerly director of pur- 
chases for Vultee Aircraft. 





KREILING OPERATES 
CENTRAL STATES SALES 
MFGR.’S AGENCY 

William M. Kreiling, Jr., has 
announced that he is operating 
the Central States Sales Co., 
Suite 637-39 Law Bldg., Kansas 
City 6, Mo., manufacturers’ 
agents. 
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No. 27 
CARBON TYPE 
WRENCH 


“Meet Your 
Postwar Market” 


Outside a Quonset hut in Reykjavik, 
Iceland, an aviation mechanic is tight- 
ening up an engine mount of a B-24 
... On Luzon, a halftrack is getting the 
final going over under a palm thatch 
. . . Down at Groton, Connecticut, an 
instrument panel is being installed in a 
newly commissioned ‘sub.’ Hundreds of 
thousands of Bridgeport double-end 
wrenches are doing such jobs from the 
rising to the setting of the sun... 
Making new friends and customers for 
the most popular wrench you can sell 

when war needs diminish and civilian 

production increases. 



















































Bridgeport 





DROP- 


KN 











FORGED TOOLS 


SEPORT HOWE. MFC 





















| 


JOHNS-MANVILLE 
PLANS $40,000,000 
EXPANSION PROGRAM 


The Johns-Manville Corp., 
Manville, N. J., has recently an- 
nounced the construction of the 
first unit in a new research cen- 
ter, in which intensified research 
and development worlk® on build- 
ing materials will be conducted. 
The entire expansion program, 
totaling 40 million dollars, it is 
hoped, will provide 25 per cent 
more jobs than were available in 
its most successful pre-war year. 
Buildings projected for the com- 
pleted which will be 
completed in from five to seven 
years, include a_ research Jab- 
oratory and administration build- 
ing, two combination laboratory- 
factory buildings, a 


center, 


research 
engineering and machine shop 
building, a water filtration and 
waste processing building and a 
garage and stores building, all 
to be located near Bound Brook. 
N.. J: 


ANDERSON, MGR. G-E 
HOME LAUNDRY DIV. 


C. E. Anderson, formerly as- 
sistant comptroller, General Elec- 
tric Co., 1285 Boston Ave., 
Bridgeport 2, Conn., has been re- 
cently appointed manager of the 
company’s home laundry equip- 
ment division. He succeeds J. 
M. Wicht, who has resigned. He 
will be responsible for all engi- 
nering, manufacturing and sales 
activities concerning G-E wash- 
ers, ironers and dryers. Mr. 
Anderson joined the company in 
1924 and served successively as 
assistant statistician, auditor of 
disbursements and assistant to 
the comptroller of the company. 
He became auditor of the appli- 
ance and merchandise depart- 
ment in 1936, and was elected 
assistant comptroller three years 


ago. 


STRATTON & TERSTEGGE 
HAS NEW OFFICES 


Stratton & Terstegge Co., 
wholesale hardware distributors, 
Louisville, Ky., has recently an- 
nounced that it will oceupy new 
and modernized offices soon. The 
old office building has been re- 
paired including 
modern lighting, sound-resisting 
ceilings, new. private offices, etc. 


extensively, 


JOHNSTON ASSISTS 
PRATT & LAMBERT, INC. 
V.P. & GENERAL MGR. 


Herbert R. Johnston, formerly 
head of the pigment products 
laboratory, Pratt & Lambert, Inc., 
Buffalo, N. Y., has recently been 
made assistant to the vice-presi- | 





dent and general sales manager, 
Mr. Johnston joined the company 
in 1917, and during the first 
World War was largely re. 
sponsible for the development of 
Fll Liberty Dope and the plas. 


ticizer used in it. 





KELLER, V.P. HOUSE- 
WARES SALES, HOLLAND 
SEC. EKCO PRODUCTS 


Ekco Products Co., Chicago, 
Ill., has recently appointed Fred- 
erick Keller as vice-president in 
charge -of housewares sales. Fran- 
cis J. 


secretary to fill the vacancy left 


Holland has been made 


by the resignation of M. King 
Schrager. Mr. Keller has heen 
with Ekco for a year-and-a-half 
as general sales manager of the 
housewares division, and before 
that was vice-president and gen- 
eral sales manager of Peerless 
Novelty Co., Grand Haven, Mich. 
He also operated his own engi- 
neering and export business. Mr. 





FREDERICK KELLER 


Holland recently resigned from 
Little & Co., Ine., food processors, 
Chicago, IIL, as president and 
general manager. Later he en- 
tered the trust department of the 
Northern Trust Co. and was as 
sistant secretary until 1944. 





FRANCIS J. HOLLAND 


HARDWARE AGE 
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JAMES REPRESENTS 
UTICA CUTLERY CO. 
IN SOUTHWEST 


J. L. James, Dallas, Texas, has 
recently been appointed south- 


western selling representative for 





J. L. JAMES 


Utica Cutlery Co., Utica 4, N. Y., 
Kutmaster products. He _ has 
taken over the territory formerly 
covered by the late A. J. Pfeiffer, 
including Texas, Oklahoma, and 
Arkansas. 


CORNING CANADIAN 
PLANT TO RECONVERT 


Corning Glass Works, Corning, 
N. Y., recently announced that 
reconversion for glass manufac- 
turing will be started imme- 
diately at its Leaside, Ontario, 
Canada plant. Operations will be 
handled by Corning Glass Works 
of Canada, Ltd., a new company. 
This plant will make Pyrex brand 
baking ware, and operations may 
eventually be expanded to in- 
clude other types of glassware. 
Officers and directors of this nev 
company include Amory Hough- 
ton, chairman; Glen W. Cole, 
president; Eugene W. Ritter, 
vice-president; John L. Ward, 
secretary and treasurer, and in 
addition to these officers the 
directorate is made up of 
Charles D. LaFollette, Benjamin 
S. Peirson, and Arthur W. 
Weber, all connected with the 
parent company. H. C. Bates, 
formerly director of optical glass 
division, Research Enterprises, 
Ltd., is general manager. 


ALVEY, RANGE-WATER 
HEATER SPECIALIST 
FRIGIDAIRE DIVISION 


B. W. Alvey has recently been 
named range and water heater 
specialist for the Frigidaire Di- 
vision, General Motors Corp., 
Dayton, Ohio. He began his ca- 
reer as manager of Alvey’s Gen- 
eral Store, Winnebago, Minn.. 





SEPTEMBER 27, 1845 





and then he became sales super- 
visor and divisional merchandise 
manager, Northern States Power 
Co., Minneapolis, Minn., for 10 
years. He also served the Edi- 
son General Electric Appliance 
Co., and the Basca Mfg. Co. 
prior to his appointment to the 
WPB as production service spe- 
cialist, in 1944, 


SCHAIBLE CO. NAMES 
JOHN H. PETTY & CO. 
REP. IN NEW YORK 


John H. Petty & Co., 18 E. 
41st St., New York City, has re 
cently been appointed to repre- 
sent The Schaible Co., Summe 
St., Cincinnati 4, Ohio, in the 
New York area. This is part of 
the company’s program for pro- 
viding more adaquate  service- 
coverage to its customers through 
more representatives and smalle1 
territories than in the past. 


MacGREGOR-GOLDSMITH 
OPENS N. Y. OFFICE 


R. W. Scallan, vice-president 
and sales manager, MacGregor- 
Goldsmith, Inc., Cincinnati, 
Ohio, announces that the com- 
pany is using a system of allo- 
cating merchandise at present 
available for consumer use, by 
which all distributors, large and 
small, receive an equitable pro- 
portion. A warehouse and office 
has been established in 25] 
Fourth Ave., 20th St., New York 
City, to increase distribution in 
the eastern states, sales terri- 
tories have been revised, and 
four salesmen added to the staff. 
Also the formation of company 
outlets in all major domestic 
centers of population is planaed, 
and the expansion of export 
markets is contemplated. 


HOLT MFG. COMPANY 
MOVES TO OWN BLDG. 


The Holt Mfg. Co. has recently 
moved to its own building at 
651-667 20th St., Oakland, Cal. 
A full line of Holt floor mainten- 
nance and sanding machines is 
coming down the assembly lines 
at the plant now. The key exec- 
utives of the company, William 
E. Holt, president; H. R. Wilter- 
mood, sales manager, and W. R. 
Holt, production manager, all 
were in the service during the 
war. W. R. Holt, son of William 


Holt, became a lieutenant in the 


AAF, flying P-38’s, scoring a | 


high flying record as a photo 
reconaissance pilot during his 18 


months. overseas, and making 85 | 


missions. Mr. Holt, a flier vete- 
ran of World War I, joined the 
Coast Guard as a lieutenant, and 


Mr. Wiltermood also served as a | 
lieutenant (j.g.), in the Coast 


Guard on harbor security duty. 
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4 The thrilling taste of hot coffee hours away 
from a stove . . . the dazzling performance of 


Thermos vacuum insulation in any temperature ' 


...no wonder Thermos brand vacuum bottles are 
always in demand! 

And this demand will continue. Many new users 
have acquired the vacuum bottle “habit.” Many 


So i ll? 


we “Don’t You Spill that Hot Coffee on Me!” 


old users are waiting for the improved postwar 
Thermos products. The list of vacuum ware pros- 
pects grows longer all the time. 

“Thermos” advertising keeps constantly in touch 
with these customers for you—builds your market 
on a sound and friendly basis. Depend on Thermos 


for a fast-moving, peacetime line. 


THE AMERICAN THERMOS BOTTLE CO., NORWICH, CONN. 


Thermos Bottle Co., Ltd., Toronto 


Thermos Limited, Londor 


THE HEART OF THE 


WORKMAN’S LUNCH KIT 





One of Many 


im War-Curtailed 
Thermos Models 1 Ns 





MAME O06. 0.5. PAT OFCE 


Band VACUUM BOTTLES 
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MILLIONS BEING TOLD OF SYLVANIA’S 9-BULB 
PACK—PLANNED TO BOOST YOUR UNIT OF SALE! 


Now! Buy Light Bulbs Like Eggs! 


The new SYLVANIA 
“HANDY 5 PACK” 


OF Five suies 







- HOt 0n0 thilta 
Ctrl lo pay! 


HANDY, SAFE TO BUY! 


No fuss! No fum- 
_ blel You buy 5 
% Sylvania bulbs, 


HANDY, SAFE TO CARRY! 


Tuck new “Handy 
5 Pack’ under 
é your orm; drop if 
= im your shopping 
1; basket. You use 
little space. There's 


HANDY, SAFE TO STORE! 

, Put ‘‘Handy 5 
Pack” on a closet yah oe 

shelf, ina bureau #, Peg 

drower-anywhere 

a you wish. Ingen- 


a DVERTISING 
NAL SPREAD 


-olor in the 


HANDY, SAFE TO USE! 


No searching 
through a lot of 
» loose bulbs. No 
danger of bulbs 
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Big-Scale Advertising 
Backs Handy-Pack Idea, 
Ups Bulb Turnover 





The Handy 5-Bulb Pack, smash merchandising 
hit that sells five electric light bulbs in one 
convenient carton, is being backed to the limit 
by Sylvania Electric national advertising ap- 
pearing in seven coast-to-coast publications. 


Devised to speed light bulb turnover for re- 
tailers everywhere, by boosting the unit of sale. 
the new Sylvania 5-bulb pack idea — through 
the kind of advertising shown here — is reach- 
ing over 15 million people— actual total circu- 
lation of these national periodicals. (See panel 
lower left.) 


Shoppers will be impelled to buy not one or 
two, but five bulbs in one compact package. 
They'll see instantly the advantage of buying 
a safer unit to carry—and one that’s easily 
slipped into a home drawer, with bulbs always 
in one spot, on hand as soon as they are needed. 


WHAT THE 5-BULB PACK 


MEANS TO YOU 


1, It sells 5 instead of 1 bulb~ either factory- 
packed or self-selected. 


9, It builds repeat sales—customer will return 
to get his bulbs in this safer, easier stored 


Handy 5-Pack. 


g, It saves wrapping time and material —clerks 
get the pack with shopper’s bulb selections 
already inserted. 


Here’s a revolutionary method of bulb sell- 
ing that’s made to increase profits by speeding 
turnover and cutting down selling expense! 


WIRING DEVICES; ELECTRIC LIGHT BULBS: RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICBS 
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ERNEST MARTIN 


MARTIN RETIRES FROM 
AMERICAN STOVE CO. 


After 43 consecutive years with 
the Stove Co., 
land, Martin re- 
cently 


American Cleve- 
Ohio, 
retired as a sales super- 


had 


attached 


Ernest 


been a 
to 
the company’s northern sales di- 
vision office in Chicago. Mr. Mar- 


visor. He formerly 


sales representative 


tin was presented with a gold 
signet ring at a dinner party 


given in his honor. Later about 
45 friends in the trade staged a 


banquet for him, at which he 
received a memory book® signed 
by all present and a pen and 


pencil set. He has been succeed- 
ed by Ray Ehlert, who sold the 
company’s Magic Chef ranges in 
the Chicago area before the war. 


BRIDGEPORT BRASS 
PLANS EXPANSION 
ADVANCES TWO MEN 
The Bridgeport Brass 
Bridgeport, Conn., has recently 
announced an 


Co., 
expansion pro- 
gram to speed reconversion 
calling for new buildings equip- 





“On Call” Basis for Industry Advisory 
Committees Until WPB Dissolves 


Industry advisory committees 
of an over-all type .will be re- 
tained on an on-call basis till 


WPB goes out of business, that 

agency said Sept. 7, when it is- 

sued supplementary rules to gov- 

ern its advisory groups. 

As an example, WPB said that 
Over-all Construction Ma- 

Industry Advisory Com- 


the 
chinery 
mittee would stay intact, but that 


other committees representing 


segments of major industries will 
be dissolved. 

The agency, however, said that 
it will continue to seek advice 
of 


new 


industry members whenever 


plans affecting production 


are to be formulated or changed, 


and that it will still schedule 
meetings when three committee 


members make the request and 
the subject concerns WPB. 








use on punch presses and there- 


fore established the 


suggestion system. 


employees 
He 
both world wars by being supet 
intendent of the de 
partment at Schenectady during 


served 
munitions 
the first war. and by working on 


the of airplane 
cabin superchargers for regulat- 


development 


ing air pressure during World 
War II. In 1940 he won the 
Modern Pioneer Award, spon- 
sored by the National Associa 


tion of Manufacturers. 


GATHANI LTD. WANTS 
TO HANDLE U. S. 
HDWE. IN AFRICA 


Gathani Ltd., P. O. Box 329, 
Nairobi, Kenya Colony, Africa, 
has announced recently that it 
would like to Ameri- 
can hardware manufacturers in 
Africa. They request that manu- 
facturers who are interested send 
f.o.b. of their products, 
samples, if available, and cata- 
logs. 


represent 


prices 


MARTIN-PARRY CORP. 

MOVES TO DETROIT 
The Martin-Parry Corp. has re- 
cently announced the transfer of 


its executive offices from York, 


| Pa., to 319 Fisher Bldg., Detroit, 


ment and modernization of nu- | 
merous departments. Mead W. 
Batchelor, vice-president in 


charge of production has been 
appointed to the director’s board, 
and = John 
counsel, is 


Dawson, company 


now assistant secre- 


tary. 


STEENSTRUP RETIRES 
FROM GENERAL ELEC. 


Christian Steenstrup, “daddy 
of the G-E hermetically sealed 
refrigerator mechanism.” and 
consultant for the General Elec 


tric Co.’s refrigeration engineer 
ing division, Bridgeport, Conn.. 
retired recently after completing 
44 years of service. Starting his 
career as an apprentice machinist 
in a Danish machine shop, he 
came to America, studied English 
and joined G-E in Schenectady 


Mich. The company’s subsidiary, 
Rexair, Inc.. vacuum cleaner 
manufacturer, has been head- 
quartered in Detroit for some 
time. Other manufacturing ac- 
| tivities of the company include 
automotive items and_prefabri- 
cated “Metlwal” partitions for 
domestic, commercial, and ma- 


as a toolmaker. He developed an | 


automatic indexing device for 


150 


rine installations. 


CORNING GLASS FORMS 
PUBLIC RELATIONS 
DEPT. ROBERTSON MGR. 
Corning Glass Works, Corning, 
N. Y., recently announced the 
establishment of a public rela- 
tions department with Thomas F. 


Robertson as manager. Head- 
quarters will be in Corning, 


N. Y., and the department will 
handle all company activities con- 
cerned with its relations with the 


Mr. Robertson’s former 
business experience includes edi- 


public. 


torial and advertising functions 
at Prentice-Hall Inc., New York 
City, publication of a_ weekly 
newspaper, and sales promotion 
work with Remington Rand, Inc. 


HARRISON HARDWARE 
CHANGES ITS NAME 


The former Harrison Hard- 
ware Co., Inc., was succeeded re- 
cently by Clarke Siviter Co., P. 
O. Box 1011, St. Petersburg, 
Fla., there having been no cor- 
porate structure changes at that 
time. The retail division of the 
business sold at that time 
to Maas Bros., Inc., Tampa, Fla. 
Mrs. A. C. Siviter is president 
of the company and A. C., Siviter 
is secretary and treasurer. 


was 





HOWARD de FRANCEAUX 


DE FRANCEAUX OPENS 
MANUFACTURERS 
SERVICE BUREAU 


Howard de Franceaux who re- 
cently resigned as sales manager, 
Rochester Can Rochester, 
N. Y.. has announced the forma- 
tion of Howard de Franceaux 
Associates, Room 303 Westory 
Bldg., 605 14th St., N. W., Wash- 
ington 5, D. C. The new firm 
will serve as Washington office 


Co., 


and service bureau for manufac- 
turers handling such problems as 
reconversion pricing, contract ter- 
minations, renegotiations,  to- 
gether with U. S. government 
and foreign government procure- 
ment problems. 











COLUMBUS McKINNON CHAIN; CHISHOLM MOORE 


HOIST CORP. WIN E.: Commdr. 


E. S. Smith, Jr., USN, 


recently presented the Army Navy E pennant to the Columbus 
McKinnon Chain and the Chisholm Moore Hoist Corp., Tona- 
wanda, N. Y. Major John F. Hotchkiss, told the assemblage 
that CM equipment furnished the Army, “made ours the finest 
tank and automotive equipment in the war.’ Four discharged 
veterans, who are now back at their jobs in the plant, made 
up the color guard. Don S. Brisbin, vice-president and sales 
manager, stated that employment would probably remain at 
a high level in view of the backlog of peacetime orders in 
both divisions. Left to right: Commdr. Smith, O. H. Hager, 
and Leslie B. Powell, representing industrial chain depart- 
ments, Major John Hotchkiss, E. J. Byrne, representing the 
hoist department, Robert E. Gerspacher, automotive chain 
division, and vice-president in charge of sales for the affiliate 


corporations, Don S. Brisbin. 
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In 1941 the Goulds Jet-O-Matic, the first successful 
jet-type pump for water system use — with its dual- 





service application for either shallow well or deep 
well operation— made its appearance on the market. 


Its merit was recognized immediately by wholesalers 
and dealers. They were quick to see its advantages 











and to capitalize them in ready sales to farmers and 
other rural dwellers who found in the Jet-O-Matic 
many features that made it the outstanding value in 
water systems. 


In a period of several months, before the war cur- 
tailed their production, more Goulds Jet-O-Matics 


were sold than any other unit. 


As shown so plainly by its record-breaking sale be- 
fore the war, the Goulds Jet-O-Matic will provide the 
sound foundation for establishing a water system de- 
partment as an exceedingly important part of your 


selves, but the many items of equipment and acces- 
sories that utilize running water. 


To support your water system department program, 
you can count on Goulds for full co-operation in 
merchandising, advertising and selling. 


P= GOULDS PUMPS, Inc. 


SENECA FALLS, NEW YORK 


business, not only for the sale of water systems them- . 


Operation. 


A COMPLETE LINE 
TO FILL ANY REQUIREMENT 


Led by the Jet-O-Matic, the Goulds line includes 
the famous “CID” Shallow Well Piston Pump and 
Deep Well Working Heads, and the Pyramid larger 
capacity shallow well units — a line that enables 
you to fill any requirement of your rural and sub- 
urban customers. 


MUL WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 


The Famous Dual-Service 
Goulds Jet-O-Matic, for 
Shallow or Deep Well 
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From the determination of consumer style demand 
to the final phases of manufacturing, the new Gilbert 
Clock line will reflect a steadfast purpose 


To design, produce and deliver a product as YOU 





want it. 
* The above illustrations do not reflect 
actual designs adopted by silbert 


Clack makers to the nation since 1807 


THE WM. L. GILBERT CLOCK CORP. 
WINSTED, CONNECTICUT 









| 


| asbestos covering for pipes, in 











OBITUARIES 


EDWIN H. MULFORD served with the Navy during the 
Mulford, 91, | First World War. He is survived 


| by his widow and a son and 








Edwin Hastings 





president, Prentiss Vise Co., New 
York City, and the Henry daughter. 
Cheney Hammer Corp., Little ri 


EDWARD S. EVANS 
Edward S. Evans, 66, presi 
dent, Evans Products Co., De- 
troit, Mich., died recently at his 
home, after a brief illness. He 
| had returned home a few days 
| before from a visit to his West 





EDWIN H. MULFORD 


' 
| tional 
| was at one time president, Lock- 


| heed Co., and an organizer of 
| Stinson Aircraft Corp. He was 


| erating 


Coast plant and fell ill shortly 
afterward. He founded the Na- 
Glider Association and 


| manager in 1925 and 1926 of the 
| Detroit Arctic Expeditions, and 


president of the Parks Air Col- 
lege, St. Louis, Mo. He organized 
his company in 1915 and then 
entered the army as a captain, 
in charge of overseas boxing and 
for the Quartermaster 


| Corps during the first world war. 


Falls, N. Y., died recently at his | 
home in Montour Falls, N. Y.| 
After finishing his education at 
Pennsylvania Military Institute, 
Chester, Pa., he and two part- 
ners, organized the Salamander 
Felting Co., manufacturers of 


New York City. He later left 
this company and joined with 
his father, Gen. John E. Mul- 
ford, in the formation of a part- 
nership to take over the patents 
of the Prentiss vise. In 1877 the 
partnership incorporated under 
the name of the Prentiss Vise 
Co. Gen. Mulford was president 
until his death in 1908 when Mr. 
Mulford, who had been secretary 
and treasurer, succeeded to the 
presidency. In 1925 the Prentiss 
Vise Co. purchased the Henry 
Cheney Hammer Corp., Little 
Falls, N. Y., the company be- 
coming a subsidiary of the Pren- 
tiss Vise Co. Mr. Mulford also 
became president of that com- 
pany. He is survived by his 





widow, a son and a daughter. 


MILO FROHOW 


Milo A. Frohow, 49, factory 
representative for Albertson & 
Co., Sioux City, Iowa, died re- 
cently in Wesley Hospital, Okla- 
homa City, Okla. He became rep- 
resentative for the company in | 
Oklahoma City in 1929. He was | 
a member of the Knights of | 


In connection with his work in 
providing training for aviators, 
he was commissioned a lieuten 
ant colonel in the Air Corps 
Reserve. 

Mr. Evans is survived by his 
widow and twin sons. 





DONALD D. SMITH 


Donald D. Smith, 57, president. 
Porcelain Products Co., Cleve- 
land, Ohio, died recently in New 
York City, while he was on a 
business trip. He is survived by 
his widow and a daughter. 





EDGAR A. GRUHLER 


Edgar A. Gruhler, 52, sales 
manager, Thomson-Diggs 
Sacramento, Cal., died recently 
at his home. Mr. Gruhler, en 
tered the employ of the Thomson- 
Diggs Co., in 1910 as an office 
boy and had been associated with 
the firm since. He served over- 
seas in World War I, and was a 
member of the American Legion 


Co., 


|He was also a member of the 


Washington Lodge No. 20, F. & 
A. M. Scottish Rite. He was ap- 


| pointed sales manager of the 


company early this May to suc- 
ceed the late A. E. Goddard, who 
was vice-president and_ sales 
manager. He is survived by his 
widow, a daughter and a son 





R. I. CARTER 
R. I. Carter, 62, who engaged 





Pythias, American Legion Post | in the hardware business in Gar- 
35, and was a life long member | den City, Kan., until 1943, died 
of the Lutheran Church. He! recently after a brief illness. 


HARDWARE AGE 
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SYLVAN BRAUN 
Sylvan Braun, 56, president, 


Enterprise Mfg. Co. of Pa., Phil- | 
adelphia, Pa., died recently. Mr. | 
| 





SYLVAN BRAUN 


Braun, who leaves a host of 
friends throughout the trade, en- 
tered the company as a clerk in 
1903, and had many years of 
experience in practically all de- 
partments of the company. He 
had been with the company con- 
tinuously, except during the 
First World War, when he 
served in France with the Army 
Signal Corps.: He developed the 
line of Enterprise so that now it 
includes, meat choppers, coffee 
mills, and food processing ma- 
chines for home and for food 
processors and packers. Mr. 
Braun was well known for his 
civic and philanthropic activi- 
ties in Philadelphia. Survivors 
include Mrs. Braun, and a son, 
who is now serving in the Navy 
as an ensign. 


FRED C. STEPHENSON 
Fred C. Stephenson, represen- 


| manufacturers, 


transferred to the New York 
office as district manager of sales. 
In 1919 he was promoted to gen- 
eral manager of sales, and was 
elected vice-president in 1920. 
He served on the Cold Steel Ad- 
visory Committee, WPB. He is 
survived by his widow, a son and 
a daughter. 


MARTIN HEINEKE 
Martin Heineke, 83, president, 
Heineke & Co., lawn mower 
Springfield, Ill.. 


| died recently after an illness of 


two months. Mr. Heineke joined 


| Sattley Bros. when 21 and, while 


with that company, invented a 


| straw stacker. In 1902 he formed 


| 


tive for, Chicago Spring Hinge | 


Co., 1500-1502 Carroll Ave., Chi- 


cago, Ill., for more than 25 years, 
£9, 


passed away recently, after a | 


serious illness of several months 
duration. His many friends in 
the hardware trade will miss his 
good fellowship and sense of 
humor. Survivors include his 
widow and a daughter. 


TRACY F. MANVILLE 

Tracy F. Manville, 65, vice- 
president, Columbia Steel & 
Shafting Co., Pittsburgh, Pa.., 
died recently at the West Penn 
Hospital, in that city, after suf- 
fering a heart attack. Mr. Man 
ville siarted his business caree1 
as assistant to his father in the 
Manville Bros. Mfg. Co., machine 
tool makers. He joined the sales 
staff of Columbia in Boston in 
1914, and three years later was 








1945 


the firm of Heineke & Co. to 
manufacture farm implements. 
Since about 18 years ago, how- 
ever, the company has been mak- 
ing hand and power lawn 
mowers. He was a member of 
Grace Lutheran Church. Sur- 
vivors include his widow, three 
daughters, and one son. 





B. R. FOLEY 


B. R. “Barney” Foley, sales 
manager, Birtman Electric Co., 
Chicago, IIl., passed away sud- 
denly on Aug. 31. Well known 
to hundreds of men in the hard- 
ware trade for his pleasant per- 
sonality and friendly smile, he 
had been with Birtman since 
June, 1923. He joined the com- 
pany as a salesman in Chicago, 





B. R. FOLEY 


——— 


five years later became district 
sales manager and in 1930 was 
nameg sales manager. 


STEEL WAREHOUSE UNIT 
SUSPENDS SEPT. 28 


The Warehouse Branch of the 
Steel Division, WPB, will discon- 
tinue operations as of Sept. 28. 
Steel warehouse problems within 
the scope of WPB should be re- 
ferred to the Distribution 
Branch, Steel Division, WPB. 
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Big, strong and durable...for those 
heavy-duty jobs . . . with that built-in-to- 
last quality that every farmer and me- 

chanic demands—made as only Camillus 
can make it, combining sixty-nine years 
of pocket knife experience with the 
latest production methods and equip- 
ment. For your fine, top-quality line, 
look to Camillus... one of the oldest 
and.Jargest manufacturers of knives 
in America. Camillus Cutlery Com- 
pany, New York 17, N. Y.—a busi- 
ness founded in 1876 by Adolph 


Kastor. : 
i 
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U.S. Pat. Nos. 2255527 and 127471, and Can. Pat. 


No. 401088. Name 


Good news travels fast! 


And so the news of WARM 
MORNING Coal Heaters has spread 
the length and breadth of the Nation. 
Merchants everywhere have learned 
of this amazingly different heater... 
the heater with exclusive, patented, 
interior construction features. They 
have seen its remarkable heating 
performance and economy. 


Reg. U. S. and Can. Pat. Off. 


The result: Nearly a Million 
WARM MORNINGS in Use! It’s 
the heater that far outsells them all 
.--and good reasons why! 


ORDER NOW from your wholesale 
distributor. If he i¢ temporarily out 
of WARM MORNING Heaters, re- 


member... they’re worth waiting for! 


LOCKE STOVE COMPANY 


114 WEST lth STREET 


J * Dri ; rs Tn lopian*. Stay, 








KANSAS CITY 6, MISSOURI 
(TJ-17) 
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PRODUCTS 


Flat Irons, Toasters, 
Waffie Irons, Sandwich 
Toasters, Grid-A-Bouts, 
Table Stoves, Heaters, 
Poppers, Hair Driers, 
Mixers, Heating Pads, 
Infra-Red Lamps, Fans. 
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Te fact that it's a thing of beauty will make you proud to display it—your 
customers eager to own it. Dominion appliances cleverly combine the ele- 
ments of design, construction, simplicity and price. Thousdnds of dealers will 
make them available—as soon as reconversion permits. This is now under 
way. Add up these points and you have sales appeal—sales appeal at a 


price which is attractive to the customer and profitable for you. 


Be on the lookout for the new Dominion line—it's worth waiting for! Keep in 
touch with your distributor who will have up-to-date informatien as to when 


he will have Dominion appliances for dealer distribution. 


ominion 


TRADE MARK 





YB DOMINION ELECTRICAL MFG., INC. 
MANSFIELD, OHIO 





Da Pont Exhibit Shows 


The special exhibit of war 
equipment using du Pont ma-| 
terials and originally intended | 
only for employees of the E. I. 
du Pont de Nemours & Co., Wil- 
mington, Del., was shown Sept. 
11 at the Hotel du Pont, in that 
city, to a number of editors. 
Many items were displayed in 
that exhibit for the first time 
having until very recently been 
on the “classified” list, Harold 
Brayman, director of the com- 
pany’s Public Relations Depart- 
ment, stated that while the col- | 
lection shows primarily the in- | 
corporation of du Pont materials 
in the products used by the 
armed forces, it demonstrates at 
the same time how the industrial | 
chemist is improving the proper- 
ties of a great many articles that 
may also be used by civilians. 
Increased strength, reduced} 
weight, greater flexibility, better | 
resistance to weather—these and 
other qualities have been im- 
parted by the use of chemical 
products. It is impossible, since | 
the company does not in ‘most | 
cases fabricate the finished | 
articles in the exhibit, for us to | 
say with definiteness how | 
when some of the war-time de- | 
velopments will appear on the 
civilian scene, he pointed out. 

Nylon was shown in a variety 
of forms including flying suits, 
immersion suits, parachutes, anti- 


War Contributions 


blackout equipment for flier-. 
storm-proof tents, mosquite 
proof hammocks, featherweight 
“canvas” for army cots, gloves, 
and shoe laces and Nylon ropes. 

A featured exhibit was a neo- 
prene, synthetic rubber-coated 
bridge pontoon as used in Euro- 


pean invasions. Cellulose sponges 


that will absorb gasoline but not 
water and those used as part of 
the equipment for distilling 
fresh water from sea water were 
on exhibit as was the principle 
of the smoke screen. Insecticide 
and incendiary bomb applica- 
tions were shown as well as ex 


plosive rivets, fuses, detonators. | 
| rocket and bazooka projectiles. 


Remington Arms Co. displayed 
many types of firearms and am 
munition. Grasselli Chemicals 
Department showed D.D.T. 
secticide, germicidal rinses, gas- 
oline bombs and signal flares. 
The Organic Chemicals Depart 
ment exhibited dyestuffs in mili 
tary clothing, water repellents. 
self-sealing PT boat gasoline 
tanks, soapless soap and “Ari- 
dex” water resistant chemicals 
for treatment of fabrics. 


“Lucite” bomber noses, Nylon 
bristled paint brushes, co-axial 


cable and assault wire, and many | 


other war items to which that 
department contributed were dis 
played. 








DETROIT WHITE LEAD 
WORKS NOW ROGERS 
PAINT PRODUCTS, INC. 


Earl L. Hess, vice-president 
and general manager, Detroit 
White lead Works, Detroit, Mich., 
has recently announced that the 
company name has been changed 
to Rogers Paint Products, Inc. 
The change in name is being 
made to facilitate and simplify 
merchandising and _ streamline 
operations and there will be no 
change in personnel or organi- 
zation. 


HILLS-McCANNA PLANS 
MAGNESIUM PROGRAMS 


The Hills-McCanna Co., Chi- | 





igan Ave., Chicago. Metallurgi- 
cal aspects of magnesium alloys, 
and wrought products, plus the 
past, present and future of mag- 
nesium were the subjects com 


| mented on at the meeting. 
| addition 


Of Industrial Chemistry to Victory | 





| tion, is now mill supplies buyer 


in 





| ware as mill supplies representa 


| ATLANTA SERVICE OFFICE 


In | 
to the speeches, the 
three-play program consists of a 
display of magnesium alloy sheet, 
rod, tubing, extrusions, forgings, 
sand, die and permanent mold 
castings as well as some finished 
parts and the showing of Hills- 
McCanna Co. educational movie 
film, “Magnesium, the Miracle 
Metal.” 


DELAWARE HARDWARE 
BUYER STAFF CHANGES 


J. Henry Topkis, secretary, Del- 
aware Hardware Co., 2nd and 
Shipley Sts., Wilmington, Del., 
wholesalers, has announced seve- 
ral changes in that company’s 
buying staff. H. R. Hall, forin- 
erly mill supplies expediter, is 
now merchandising manager for 
specialty lines. J. H. Davidson, 
former head of the priorities sec- 


succeeding J. Henry Topkis in 
that capacity. E. J. Tee who is 
in charge of the steel warehouse 
is now also buyer for general 
hardware lines. . 

On Oct. 1, C. R. Staib for 16 
years a plant buyer for the 
Krebs Pigment plant at Newport. 
Del., will join Delaware Hard- 


tive for all of Delaware. 


BINGHAM HEADS SCHICK 


Cecil L. Bingham has recently | 
been appointed supervisor of the 
Schick Service, Inc., Stamford, 


Conn., Atlanta, Ga., office. He 
will head the service station at 
517-518 Forsythe Bldg., N. For- 
sythe St., Atlanta, Ga., as well 
as the retail service clinics, which 





bring Schick Shaver service to} 
Shick users in nearby key cities. 


WANTS LINES FOR 
FLORIDA, GEORGIA 


W. J. McCuiston, 3638 North- 
west 15th St., Miami, Fla., has 
entered business as a manufac- 
turers agent to cover all 
Florida and the Georgia coast 
line, for the sale of maintenance 
lines to hardware and marine 
supply stores. He will shortly be 
joined by his son, Ted W. Mc- 
Cuiston, at present serving in 
the United States Navy as a 
lieutenant-commander. Mr. Mc- 
Cuiston, Sr., has had varied 
wholesale and retail experience. 

Ted W. McCuiston is a grad- 
uate electrical engineer from 
Oklahoma A. & M. College and 
has been in the Navy, from which 
he expects his discharge shortly, 
for more than three years. Fol- 
lowing college he was a Westing- 
house graduate student course 
member and then sales engineer 
for machinery for Frick-Reid 
Supply Corp., Tulsa, Okla. 
Prior to becoming a commis- 
sioned officer in the Navy he was 
a manufacturers’ agent handling 
maintenance equipment for oil 
field production. 


of 


ARCHER-DANIELS 
MIDLAND CO. OPENS 
RESEARCH LABORATORY 


S. M. Archer, president, Archer- 
Daniels-Midland Co., 600 Roan 
oke Bldg., Minneapolis, Minn.. 
recently announced the formal 
opening of the company’s new 
central research laboratory. The 
new facilities of this laboratory 
will provide for greater fields of 
activity primarily devoted to the 
advancement of vegetable oil and 
nutritional research. Located on 
38th Ave., South in Minneapolis. 
the laboratory has over 40,000 sq. 
ft. of space. 








cago, Ill., in cooperation with | | 


the Chicago division of The Dow | 
Chemical Co. and Revere Cop- | 
per & Brass, Inc., has planned | 
a series of 14 educational pro- | 
grams emphasizing the unlimited 
peacetime possibilities of mag- 
nesium. The initial program was 
presented to the American So- 
ciety of Tool Engineers at 
Huyler’s restaurant, 308 S. Mich- | 


156 


COOLERATOR CO. DISTRICT MANAGERS’ .CONFERENCE: The 


Co., 


Coolerator 


Duluth |, Minn., recently held a district managers’ conference in Duluth. As all of the 
company's war contracts have been cancelled, the organization is now free to complete 
the conversion process and start producing civilian units. The company says that it should 
be in sizable production by Oct. 1, on Coolerator steel ice refrigerators and freezers, and 
two months after that date, production on electric refrigerators will commence. 
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ROPER Geo Kenge 


in A HEW FREEDOM 
GAS HITCHEN..... 


This fine ROPER Gas Range is looking at millions of 
prospective range buyers...looking at them right now 
from the pages of America's leading home magazines 


These prospects are looking right back, too...and be- 
ing delightfully impressed by what greets the eye. For 
here they find a range they've been waiting for along, 
long time...a range graciously combining practical 
beauty with performance features that "ring the bell”. 


Ask the man who sold Roper gas ranges yesterday, is 
selling them today and will sell a lot of them tomor- 
row. He will tell you about the outstanding accept- 
ance Roper enjoys among housewives everywhere. 


GEO. D. ROPER CORPORATION, Rockford, Illinois, manufac- 
turer of ROPER, “America’s Finest Gas Range”, for all gases 
including L.P. (Liquefied Pétroleum) gas. 










Offices and warehouses in Atlanta - 
Boston - Chicago - Cincinnati - Cleve- 
land - Dallas - Denver - Kansas City, 
Mo. - Los Angeles - Oakland - Phila- 
delphia - Pittsburgh - Portland, Ore. 













HARDWARE BRIEFS 








ARKANSAS 


Hampton’s Hardware & Appli- 
ance Co., Marianna, Ark., is now 
located in its own building on 
Main St., which was- purchased 
recently by Col. Eugene Hamp- 
ton. Col. Hampton, following 
his discharge from the Army 
opened the hardware‘and appli- 
ance business about a year ago, 
| and expansion of business forced 
| him to seek larger quarters. 





Hodges Hardware & Furniture 
| Co., Forrest City, Ark., has re 
cently announced the remodeling 
and redecorating of a building on 
Front St., where it will soon 
locate. Store plans an enlarged 
stock of merchandise in its new 
building, with twice the former 
floor space. 

H. B. Stuckey, recently pur- 
chased the Fuller-Judy Hardware 





| Judy and the Fuller estate. Mr. 
Judy will remain with the firm 
| indefinitely. 


Roy A. Horne, proprietor, the 
Horne Hardware store, Ozark, 
Ark., recently opened his store 
formally to the public. 





CALIFORNIA 


the Westwood Hardware & Paint 
Store, 2028 Westwood Blvd., West- 


wood Village, Los Angeles, Cal. | 


Co., Waldron, Ark., from W. E. | 


Walter I. Leech has purchased | 


J. Olen Dillman has recently 
announced the opening of Dill. 
man’s Hardware Store in Newton, 


Ill, 


INDIANA 


Beulah Hood recently opened 
The Hardware & Variety store, 
600 E. Walnut St., Evansville, 
Ind. 


MISSOURI 


Harry Estas, recently pur- 
chased the Rohn Hardware store, 
Fulton, Mo., from Willard Rohn, 
who had been connected with the 
store both as employee and owner 
for 39 years. It will now be 
known as the Estas Hardware 
Store. 


NEBRASKA 


Francis P. Matthews has re- 
cently sold his interest in the 
|O. K. Hardware store, Omaha, 
Neb., and in the building, to the 
| principal owner of the business, 
| John Kresl, former city commis- 
sioner. 


OKLAHOMA 
The Loy Hardware Building, 
| Guthrie, Okla., was. recently 


damaged by fire. The building 
was gutted and the roof col- 
lapsed. 


— 


| He had operated a chain of stores | 


in Texas for 22 years under the 
name, Leech Stores. 





L. O. Burke has opened a hard- 
| ware store, 8423 W. Pico Blvd., 
| Los Angeles, Cal. He was for- 
merly a merchandise manager for 
Sears Roebuck in San Antonio, 

Texas, and Oklahoma City. 





ILLINOIS 
| Elmer Peters with Dr. E. L. 
Rauth, will open the Rauth- 


Main St., Belleville, Tl]. Mr. 
Peters formerly was a_profes- 
sional baseball player. 





Lyle W. Ziegler Hdwe., Elgin, 
Ill., recently had a very bad fire. 
Harley Boles has recently pur- 
chased the hardware business of 
| Calvin Gentes. Mr. Gentes pur- 
chased the W. H. Bruce hard- 
ware store in 1925 and conducted 
| the business at the same location 
| until 1931 when he moved to the 
| Brumm block. 


Peters Hardware store, 1405 W. | 


| 


| 


CYLER AND HEGEMAN 
JOIN ELECTRONIC LAB. 
| SALES DEPARTMENT 


John W. Cyler, and F. Theo- 
dore Hegeman have recently been 
added to the sales department of 
Electronic Laboratories, 8 S. 
| Dearborn St., Chicago 3, Ill. Mr. 


Cyler had been head of the order 
| department. 


Mr. Hegeman will 
represent the company in each 
of its sales fields. 


PORTLAND MART READY 
FOR OCCUPANCY 


The Portland Merchandise 


| Mart, 821 N. W. Flanders, Port- 


land 9, Ore., is now ready for 
occupancy, and all its space has 
been taken. Fisher-Meier, Holt 
Berni and Berni Bros. purchased 
the three-story building a year 
ago to convert it to a sales build- 
ing. The entire first floor is oc- 
cupied by the three companies 
mentioned. The other two floors 
are divided into separate display 
rooms facing a main corridor. 
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FRIGIDAIRE BRANCH 
MGRS. HOLD MEETING— 
ON RECONVERSION SALES 


The Frigidaire Division, Gen- 
eral Motors Corp., Dayton, Ohio, 
recently held a three-day, recon- | 
version-to-sales conference for its | 
branch managers and distribu- | 
tors. The conference included a | 
showing of the new Frigidaire | 
products, sales campaigns to be 
utilized in presenting Frigidaire 
appliances to the public, and 
organization plans for future 
manufacturing. Distributors were 
enlightened as to the availability | 
of refrigerators, electric ranges 
and other commercial products 
during a tour of the Dayton 
plants, At the end of this con- 
ference, all Frigidaire distribu- 
tors conducted dealer conferences 
in each district throughout the 
country, at which time they 
passed on the information gained 
at the Dayton meeting. 





ADVANCE THREE ON 
PHILIP CAREY MFG. 
SALES STAFF 
The Philip Carey Mfg. Co., 
Lockland, Cincinnati 15, Ohio, | 
has recently promoted three of 
its sales representatives, namely, 
Eric W. Hammarstrom, sales man- 


Montreal, Canada; R. W. Gallo- 
way, assistant to the dice-yeesi-| 
dent in charge of sales, and | 
Walter E. Hess, merchandise 
manager of dealer sales. Mr. 
Hammarstrom was with WPB as 
Deputy Chief of the Non-Metallic 
Section, Building Materials Divi- 
sion, before becoming assistant 
to the vice-president in charge of 
sales. Mr. Galloway has been 
merchandising manager of dealer 
sales, and his successor, Mr. 
Hess, has been with the company 
since 1932. He formerly served 
as manager, Carey roofing depart- 
ment, 


ELECTRONIC LAB. 
FORMS TOY DIVISION 


Electronic Laboratories, In- 
dianapolis, Ind., has recently an- 
nounced the formation of a new 
division to manufacture toys op- 
erated by electronic devices, 
called Elec-Toy. The company ex- 
pects to be in production of some 
items in time for the Christmas 
market. It plans to manufacture | 
a fluorescent paint chest for 
youngsters, with a black light 
unit to make colors glow in the 
dark, and a small intercommuni- 
cations two stations system to be 
plugged into the regular light- | 


ager for Philip Carey Co., Ltd.,\ ing supply. 











KENNALLY WINS NUTMEGGER GOLF TROPHY: William 
Kennally, right, Philco Radio & Television Co., receives the 
golf trophy of The Nutmeggers, Inc., from Charles A. Peter- 
son, The Laurel Supply Co., president of the club, following 
the Sept. 12 Nutmegger-hardware dealer golf tournament at 


the Avon Country Club, Avon, Conn., Sept. 12. 


nally had a gross card of 84. 





Mr. Ken- 
Of the 70 members, dealers 


and guests attending the party 38 participated in the golf 
tournament held that afternoon. Low gross card for guests 
was 77, that of Z. S. Gow, The Laurel Supply Co. Kicker’s 


handicap winners were J. Eno, Jr.; Frank J. Trieber, Clark 


Bros. Bolt Co.; 


H. R. Burgoff; 


J. D. Morton, and President 


Peterson. Following an afternoon of golf, there was a turkey 


dinner and floor show. 


In charge of the party was the Nut- 


meggers’ entertainment committee headed by Douglas Arn- 
out, Clemson Bros., Inc., assisted by C. F. O’Brien, Bethlehem 
Steel Co.; Walter Nelson, Sullivan Tool & Supply, Inc.; Paul 
Faxon, American Pulley Co., and Fred Christopher, United 


Autographic Register Co. 
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There’s a SILOO profit waiting for you with 
every sale. SILOO is the quick, easy positive 
treatment for the cleaning of fuel oil tanks and 
heating equipment. It is a nationally. advertised 
product of fourteen years standing, developed 
as an antidote to clogged oil filters and pipe 
lines. 

SILOO also keeps the entire fuel system free 
from water, removes polymerized gum and acts 
as an inhibitor against electrolysis. It is Non- 
Explosive, Non-Inflammable, Non-Corrosive, 
Non-Poisonous. Anyone can use SILOO—just 
pour it in. Write for dealer proposition. 


PETROLEUM SOLVENTS CORPORATION 
Solvents For All Types of Petroleum Residues 


General Offices: 331 Madison Avenue, New York 17, N. Y. 









UDELL, MEMBER EKCO 
PRODUCTS HOUSEWARES 
SALES DIVISION 

Ken Udell has recently been 
appointed to the housewares 
sales division, Ekco Products Co., 





KEN UDELL 


Chicago, Ill. Mr. Udell, who 
fermerly was in the specialty 
sales division of the Chase Brass 
& Copper Co., Waterbury, Conn., 


is in charge of housewares’ sales | 


in California and adjacent states. 
During the war years, he was di- 
rector of sales and distribution 
for a Los Angeles manufacturer 
of aircraft parts. 


NORTHERN WHOLESALE 
HARDWARE LOSES ONE 
WAREHOUSE IN FIRE 


Although fire destroyed the 
main warehouse of Northern 
Wholesale Hardware Co., Inc., 


109 S. E. Salmon St., Portland 
14, Ore., dealer-owned whole- 
sale house, on Sept. 2, opera- 
tions were resumed immediately 
at a second warehouse of the 
company, located a few blocks 
from the main warehouse, at 
which point offices were opened. 
Stocks at the second warehouse 
were used to resume business. 

Thomas L. Willis, president 
of the. company, states, “We 
have a large amount of mer- 
chandise in transit and see no 
reason why we should not be 
back to normal within the next 
30 days.” 


ODT TO LIFT BAN 
ON CONVENTIONS 
AS OF OCT. 1 


The ban on conventions, group 
meetings and trade shows will be 
removed Oct. 1, Col. J. M. John- 
son, chairman, War Committee 
on Conventions and _ director, 


ODT, said Sept. 11. 
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Until Aug. 17, permission of 
the War Committee on Conven- 
tions was required for meetings 
of non-local character or with 
more than 50 non-local partici- 
pants. Later, the limit was set 
at 150 and state-wide meetings 
were allowed. 

Col. Johnson said lifting of the 
| ban was not an invitation to 
travel, “nor can it be considered 
an assurance that transportation 

capacity will be available.” 








INDIA FIRM WANTS 
AMERICAN LINES 


The Industrial Trading Co., im- 
| porters and merchants, Mirjapur, 
| Lodhwad, Ahmedabad, India, is 

seeking sole agencies in India for 
American manufacturers of a 
wide variety of products. Inter- 
ested primarily in the lines of 
| larger manufacturers the com- 
pany gives as a reference the 
Philadelphia Commercial Mu- 
seum, Philadelphia, Pa. Lines 
in which The Industrial Trading 
Co. is interested include hard- 
ware, chemicals, cutlery, stainless 
steel hospital ware, surgical 
instruments and hospital furni- 
ture of all types. 


U. S. PLYWOOD CORP. 
| RE-ELECTS DIRECTORS 
| The 
Corp., 55 West 4th St, New 


York City 18, has recently an- | 
the re-election of the 


nounced 
following directors: S. W. Anto- 
| ville, James J. Dunne, Lloyd S. 
Cilmour, William A. Leary, E. J. 
Maroney, Lawrence Ottinger. 
| Simon Ottinger, Monroe W. Pol- 
| lack, and R. Clay Wilcox. 





LT. JAMES FERNLEY 
AWARDED SILVER STAR 
POSTHUMOUSLY 

The late Lt. T. James Fernley, 
Il, 24, son of Mr. & Mrs. George 
A. Fernley, his father being sec- 
retary, National Wholesale Hard- 


ware Association, Philadelphia, 
Pa., has been awarded post- 
humously the Silver Star and 


Bronze Star with one Oak Leaf 
Cluster. Lt. Fernley enlisted in 
1942, and attended OCS at Fort 
Riley, Kan. Assigned to the 29th 


seas in Sept., 1942, and received 
further training in England. He 
was in the D-Day invasion of 
France and was wounded in St. 
|Lo for which he received the 





United States Plywood 


Infantry division he went over- | 





LT. T. JAMES FERNLEY 


Purple Heart, and a battlefield 
promotion to first lieutenant. He 
was awarded the Silver Star for 
gallantry in action in Germany. 
He led his reconnaissance pla- 
toon in advance of the infantry 
and during one engagement, dis 
mounted from his armored car to 
place his weapons most advan- 
tageously. He returned to his 
car, and covered the operations 
of his dismounted groups with 
machine guns until he was killed 
by sniper fire. 

| (Additional news on page 170) 
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ELECTROMASTER DISTRICT MANAGER CONFERENCE: Gerald Hulett, vice-president 
Electromaster, Inc., Detroit, Mich., recently announced the details concerning the distribu- 
tion and sales program for the company’s electric ranges and water heaters, at a meeting 


of the district managers. 


The plan includes wholesale and retail outlets, hardware and 


other appliance outlets in contrast with the pre-war policy of directly through light and 


power companies. 


The meeting, opened by the company president, 
attended by Leonard Leavis, New England; H. K. D 
and Miami; Earl Sigler, Texas-Louisiana district; P. L. Miles, middlewest area; 


R. B. Marshall, was 


lewees, southern cities between Atlanta 


F. E. 


Drouillard, Detroit and Michigan; Albert M. Solen, Denver to Phoenix; Thomas Fielder, 
south Texas and part of Oklahoma; Alex Kuehlthau, northwest; Ben Sanderson, California; 
Edward Kramer, lowa-Nebraska, and David Kirk, Misouri. Subjects discussed at the meet- 
ing included the design of postwar Electromaster appliances, marketing program of com- 


mercial equipment, advertising and sales promotion, and new products. 


Left to right 


Russell Bloomberg, F. E. Drouillard, Ruth Graham, Leonard Leavis, Alex Kuehlthau, E. J 


Heinrick, L. G. Senghas, Edward Kramer and H 





. K. Dewees. 


Inset shows Gerald Hulett. 





HARDWARE ACE 








a ee 


mepig 


PS es 


Laan: J 


he SAREE RR, eee 


re 





SEP" 


SRCBE 





PEF ha 





'VERNLEY 


a battlefield 
utenant. He 
ver Star for 
in Germany. 
issance pla- 
the infantry 
gement, dis 
nored car to 
nost advan- 
ned to his 
» operations 
‘roups with 
> was killed 


page 170) 







resident 
jistribu- 
neeting 
ire and 
sht and 
ll, was 
Atlanta 
1 ae 
Fielder, 
fornia; 
> meet- 
f com- 
- right 
Se 
Hulett. 


E AGE 










When J. Wiss & Sons introduced PINKING 
SHEARS back in 1935, they did more than 
add a new number to the line—they 
offered the women of America a brand 
new means of simplifying home dress- 


making and giving a smart professional 
finish to home-made clothes. 





DRESSMAKERS’ SHEARS 
WITH INLAID CRUCIBLE 
STEEL BLADES 
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TRIMMER HANDLES 














Consistent Advertising, Merchandising and 
Sales Promotion have made this Wiss ~ 
Specialty the most popular Shears in the 
world. Hundreds of thousands of pairs of 
Wiss Pinking Shears have been sold to date. 
And during the war years public and store le 
demand for these shears has been more. active ois 
and urgent than on any single item in 1 the oe 
Wiss line. We are now making Pi 
in limited quantities but hope and believe 
»~ thatthe day is not far distant when we « 
ae ooelr: ‘supply our customers with c < y 


i? WISSs & SONS co. 
Newark 7, New Jersey 
Establishea! 1848 









NAIL SCISSORS FOR 
CUTTING TOE NAILS 
AND FINGER NAILS 






































Pocket Scissors 
Dressmakers’ 
Toilors’ Shears 
Pinking Shears 
Kitchen Shears 
Barbers’ Shears 


Sewing Scissors 
School Scissors 
Embroidery Scissors 
Manicure Scissors 
Nail Scissors 
Buttonhole 












Scissors 
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When Customers Ask for Stove and 
Farnace Castings SELL THEM 


FIRELINE 


it’s firebrick in moist, putty -like 
form that fits all stoves and furnaces 





FIRELINE “fits” your stove or 
furnace. You can put it in 
yourself. 


When 
firebox and firepot castings, sell them Fireline right off your 


customers ask for 


shelf. No waiting for castings or tile, no losses through 
uncalled-for orders, changed models, bootleg misfits. Fireline 
repairs any kitchen range, heating stove, or furnace. 


Fireline is the highest grade refractory material in moist, 
putty-like form. It is highest-quality industrial refractory 
material adapted to domestic use; withstands 3000 deg. F. 


FOR FURNACES 


Repairs cracked firepots—protects good firepots. 
Fireline lining prevents the escape of gas, odors, 
and soot into the building. 100 Ibs. required to 
line average 22 to 24 in. furnace, resulting in a 
very sizeable sale—and profit. 


FOR HEATING STOVES 


In heating stoves, circulating heaters, base, burners, 
etc., Fireline repairs cracked firepots and protects 
good firepots from burning out. It forms a gas-tight 
lining entirely around the firepot, sealing all cracks 
and holes. Average sale 30 to 50 Ibs. 


FOR COOK STOVES 


Fireline replaces cracked and burned-out stove 
brick and firebox castings. It is readily moulded to 
any shape, then baked out by the fire. Average sale 
5 to 10 Ibs. 


Do not confuse Fireline with the dry fire clay mixtures. 
Packed in 5 and 10-Ib. cans (60 lbs. per case), also 50 and 
100-lb. drums. Available immediately from your jobber. 
Stock this profitable, available item at once. Mail the coupon 
below for bulletin, prices, and discounts. 


FIRELINE STOVE & FURNACE LINING CO. 
1859 Kingsbury St. (Dept. H), Chicago 14, Ill. 
SOROS 0 2 88S 00S OOSEESTSRSS SSSR SES TESEMy 


Fireline Stove & Furnace Lining 


Co. 
1859 Kingsbury St. (Dept. H), Chicago 14, Ill, 


Please send full information, prices, and discounts on Fireline. 


Firm 
Address 
Signed 

Name of preferred jobber 


Lcdkomtanbatanwcaconans elipeccine cn cntantiienanto-ajigbal 
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A “*y 
Limitation Le236 has <= - 
revoked, but priority > 


j il, 
zlations still preva 
paciies carrying ratings must 
be given preferencée 














(CHICAGO) 
SPRING HINGES 


As we resume production of re- 
stricted items, we will use our 
efforts on those which we believe 
will serve our customers best. 
During the period when we are 
getting into production on items 
which were prohibited we sug- 
gest that we can give better ser- 
vice if you will confine your 
orders, in so far as possible, to 
items which were permitted 
under Limitation Order L-236. 





Type 2001 
The ‘'Triplex'* 















Thicago Spring Hinae Co. 
CHICAGO U.S.A. NEW YORK 





An Electrolytic 

Tool of 
101 

Uses... 


New 
Buh ELECTROPLATER 


Plates Gold, Silver, Nickel, Copper! 


NEW SALES-MAKER! ... just what every hob 
byist and mechanic needs and wants! With the new 
battery model Warner Electroplater eniire modets 
and fittings can be plated easily and quickly. Wore 
articles, faucets, tools, silverware, éle., can be replated 










REPEATING 
PROFITS ON 
SUPPLIES 


Owners of Warner 
Electroplaters come 
back again and again 
fog‘ needed supplies. 
You make vepenting 


with beautiful coat of gleaming metal. Equipment i» 
cludes: 10’x14” Control Panel, Variable Voltage 
Regulator, Work and Brush Terminals, Battery 
Connectors, Patented NYLON-LUCITE Elec- 
trolytic Brush with 4 Anodes. All necessary sup 
plies: Electroplating Compounds for Gold, Silver, 
Nickel, Copper—also Degreaser, Cleanser, Instruc- 



















odes, and og Gold, 
ices Nickel and 






Copper Electroplat- tion Book and Wiring Diagram. LIST PRICE 
ing Compound. a $19.75. Your price for sample, $14.81. Lots of 3 


or more: $13.17 F.O.B. Shipping weight 7 tbs. each. 


MASON-WILLIAMS CO., Dept. B-10 
663 N. Wells St. CHICAGO 10, ILL. 





Prsaded with your 
first shipment. 
ORDER TODAY! 














HARDWARE AGE 













mec 


Al 


th 








SEI 





Fe ey 


pw 
INER 
ATER 


pper! 


| every hob- 
Vith the new 
niire modets 
uckly. Worm 
n be replated 
juipment im 
ble Voltage 
ils, Battery 
ITE Elec- 
cessary sup 
old, Silver, 
er, Instrue- 
3ST PRICE 


D 10, ILL. 
some 


E AGE 




















EXQUISITE FIGURINES 


made of terra cotta composition, resembling 
ANCIENT CHINESE PEWTER WARE in o RICH 
LACQUERED RUST MOTTLED with GREEN, while 
the entire BASE is DARK GREEN. 





CHINESE IMMORTALS 





ALSO 
No. 4529 Z 
CHINESE 
MUSICIANS 


6/2 inches high. 
Felted base: 2!/, in. 
Packed: 1/3 doz. 
asst. $18.00 per 
doz. pieces. 











No. 4530 Z 





11 inches high. Felted base: 2x 2'/2 inches. Weight: 24 Ibs. 
to the doz. Packed: 1/3 doz. asst. $21.00 per doz. pieces. 


Be sure to send for our complete set Z of GIFT GOODS, we have 
them from $1.80 per doz. to $90.00 per doz., all big sellers. 





115-119 Z 


South Market St. 





Chicago 6, Ill. 

















MODERN 
KITCHEN 
TOOLS 


... fast an the way 
back to unlimited pro- 
duction ... but allot- 
ments may be in order 
a short time longer. 
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> Sell Dy bags of 
torling ROCK SALT 


to every customer 





iH for the CAR... 


where it can be kept handy 
to sprinkle under car wheels 
when car gets “stuck” in 
snow or ice. 


IT | for the HOME... 
to keep steps, driveways, 
sidewalks, porches, bare of 
treacherous ice and snow... 
and safe for work and play. 












ITLL PAY to mention Sterling Rock Salt in 
your ads—and display it. Ask for colorful dis- 
play cards and window streamers. Sterling 
Rock Salt comes in containers of six 10-lb. bags. 


Order from your wholesaler today. 











Auger -Action 








ROCK SALT 


INTERNATIONAL SALT 


COMPANY, INC. SCRANTON, PA. 
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CONSTRUCTION ORDER L-41 WILL BE 
CANCELLED COMPLETELY, AS OF OCT. 15 


PROGRAM TO SPEED CONSTRUCTION 


Inter-agency program to be set-up to increase scarce 

building material supply. OPA to strengthen building 

materials price control. Financial group aid sought to 
prevent unsound financing. 


(Washington Bureau 
of HARDWARE AGB) 


Despite vigorous protests 
from OPA that revocation of 
order L-41 would greatly weaken 
the price agency’s ability to 
hold-in-line John W. Snyder, Di- 
rector of War Mobilization and 
Reconversion, announced on Sept. 
18 that the order, limiting home 
and commercial construction and 
public works, would be dropped 
from WPB’s books on Oct. 15. 

A six-poiat program to speed 


expansion of the construction in- | 


dustry was also announced by 
Mr. Snyder. Under the OWMR 
program, worked out jointly with 
WPB, OPA, OES, and NHA, 
the following will 
taken: 

1. Through inter-agency  ac- 
tion an active campaign to in- 
crease the supply of scarce 
building materials will be under- 
taken and if necessary price 
and wage increases and priori- 
ties to break bottlenecks will be 
granted. Building materials still 
in tight supply, according #o 
WPB, are: brick, cast iron pipe, 
gypsum board, clay sewer pipe, 


steps be 


structural tile and asphalt roof- | 


ing materials. The lumber situa- 
tion is reported to be improving. 

2. The War Production Board 
will strenghten inventory con- 
trols to prevent hoarding of 
building materials so that build- 


lending institutions tu minimize 
the danger of inflated prices due 
to excessive demand. 

5. Representatives of industry 
groups, including real estate, 
building supplies, and construc- 
tion, will be called to Washing- 
ton to map out a voluntary pro- 
gram to increase quickly the 
production of all materials and 
facilities needed for an ex- 
panded home-construction indus- 
try, and also to help fight in- 
flated building costs and real 
estate prices. 


6. The National Housing 


Agency in conjunction with in- 


dustry representatives will pro- | 


vide an 


information and ad- | 


visory service on home values, | 


available to 
federal assistance 
is involved. 

In announcing this progiam 
and commenting on the lifting 
on Oct. 15 of all restrictions on 
private construction, Mr. Snyder 


any prospective | 
home-buyer regardless of whether 
in financing | 


made the following statement: | 
“The rapid expansion of the | 


construction industry can be the 


greatest single additional source | 


of jobs in our entire economy. 


This was in the minds of all | 


of us when it was agreed that 
L-41 should be lifted. 

“At the same time we all rec- 
ognize that to expand construc- 


' tion we must expand the pro- 


| This 


duction of building materials. 
It is not enough merely to lift 
restrictions. .We must  antici- 
pate the bottlenecks before they 
become serious and take proimpt 
and active steps to increase sup- 
ply of materials and assure fair 
distribution. 

“We also know that the pres- 
ent housing shortage is bound 
to continue for some time and 
that there may be pressure to 
increase the price of new homes 
in response to an active demand. 
All federal agencies have been 
directed to use all appropriate 
measures to discourage infla- 
tionary pricing of new homes. 
is a problem which the 
industry itself must help jo 
overcome. A boom in prices / 
now would have inevitable re- 
percussions later on.” 








“Hard Goods” Price Increases Allowed 
Four Classes of Users Under Amended Reg. 


The consumer durable-goods | 
regulation was amended Sept. 5, 
to eliminate delay in granting 
necessary price increases on 
“hard goods” sold for industrial, 
commercial, professional and in- 
stitutional uses, OPA said. The 


| action is effective Sept. 9. 


| 


ing will not be delayed by arti- 


ficially created shortages. 
3. The Office of Price Admin- 


istration will strengthen price 


control of building materials to | 


counteract inflationary pressure. | 


4. The Federal credit agencies 


will do everything possible to | 


discourage excessive and un- 
sound lending on mortgages. 
They will enlist voluntary co- 


Thereafter, a manufacturer of 
any item under the consumer ' 
durable-goods regulation, if sold 
for ultimate use by one of the 
four classes of users listed above, | 
may apply for a price increase 
when existing ceilings are below 
cost of production, OPA said. 
When increases are granted, 
OPA will make whatever adjust- 
ments may be necessary in dis- 
tributors’ ceiling prices, the 
agency said. 

In the same action, OPA elim- 
inated eligibility provisions cov- 
ering manufacturers of  con- 
sumer-durable items destined for 
sale to household users. The ac- 
tion was taken, OPA explained, 


operation of banks and other | because experience showed the 
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adjustment provisions were both 
unwieldy and unsound, pattic- 
ularly as they affected distrib- 


utors. Manufacturers of this type 
of goods, if they can show their 
over-all operations are at a loss 
or will be so immediately, may 
apply for a price increase under 
an order to be issued shortly, 
OPA said. 








Pricing Provisions Not Applicable 
Now on Retailer-to-Retailer Sales 


The special pricing provisions 


that ordinarily apply when goods | 


are sold to reduce surplus inven- 
tories no longer apply to retailer- 
to-retailer sales of textiles, 
apparel, furniture or house fur- 
nishings covered by the retail 
pricing chart regulation, OPA 
said Sept. 7. 

A special supplementary pric- 
ing order was set up to take care 
of sales made under the WPB’s 
inventory control order L-219, 
OPA explained. With the is 
suance of the pricing chart regu- 
lation, however, the pricing pro- 
visions of the 
with the pricing provisions of the 
special order wherever retailer- 


to-retailer sales were concerned. 

Since the retail pricing chart 
regulation has been amended to 
permit retailers to charge sub- 
stantially the same price on their 


| sales to other retailers as per- 


| mitted by 


the 
order, 


supplementary 


pricing these “cross- 


| stream” sales now are made ex- 


| 


empt from the special pricing 
provisions devised for inventory 
surpluses. 

Goods controlled by WPB Or- 
der L-219 and sold “upstream” 


| that is, to wholesalers and deal- 


latter conflicted | 


ers other than retailers—remain 
subject to the supplementary 
pricing order. 
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Now More Than 
957 MILLION Advertisements 
on Savogran Products in These Magazines in 1945 


THE SAVOGRAN COMPANY 
2627 Army Street 


60 West Superior Street India Wharf 
@ a L@NClOm I’) BOSTON 10, MASS. SAN FRANCISCO 19 
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worth the wait. 
again be available in TUCKER- 
DUCK quality as soon as the re- 





COMFORT... 





Worth Waiting For! 


Yes, indoor and outdoor com- 
fort that has long been a favor- 


ite with sportsmen will be well 


And it will 


strictions on hardwood and can- 
vas duck are lifted. 


Watch for 


TUCKER-DUCK QUALITY 


LAWN CHAIRS 
FOLDING CHAIRS 
CAMPING COTS 


JUVENILE FURNITURE 
CANVAS SPECIALTIES 





Ft. Smith, Arkansas 
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Industrial Rubber Footwear 
Rationing Is Ended 


Rationing of industrial rubber boots, mine pacs, bootees and 
footwear has ended, Price Ad- other footwear in this class 10 
ministrator Chester Bowles said-| in. or more in height, and pacs, 
Sept. 4. Rubber boots and rubber | bootees and work shoes below 10 
work shoes went off the ration | in. in height. 
list at midnight on that date. Production schedules for 1945 

The following six types of rub- call for approximately 3,000,000 
ber footwear were rationed: hip- pairs of these six types of foot- 
height boots, above-knee-height | wear, which are 1,250,000 more 
boots, below-knee-height heavy | pairs than were turned out last 
boots, below-knee-height light | year. 











Release of Mica From Govt. Stockpiles 
To Speed Elect. Appliances Reconversion 


Reconversion in the electrical | commercial electronic equipment. 
appliances field will be acceler-| Manufacturers of those appli- 
ated through the release of mica | ances will benefit from the gov- 
from government stockpiles, pend- | ernment action, although produc- 
ing resumption of private pur- | tion may be hampered by lack 
chase of mica now restricted by of other materials. 
government purchasing programs,| Government officials said the 
WPB said Sept. 7. The present | | lower qualities of mica in the 
government purchase commit- | £0vernment stockpiles are in lim- 
ments will terminate Nov. 30,/ ited supply, and will be released 
and steps are being taken to al-| ly against firm orders. Under 


low parallel private purchase | the pry ga ~% ance Om 
prior to that time. tion 0 , Miscellaneous min- 


Mica. d its h e erals division, will allocate the 
Mica, due to its heat-resistance | ing to assure equitable dispo- 


and insulating qualities, is used ition. For this purpose WPB 
in many types of household ap- plans to use form WPB-1085 to 
pliances, such as toasters, per-| obtain complete information from 
colators, vacuum cleaners, refrig- | mica users regarding their orders 
erators, as well as radio and and inventories. 








150,000 Vacaum Cleaners for 4th Quarter 
Possible If Textiles Are Available 


Vacuum cleaner production, | Though machines made this 
lagging because of the continued | year are not expected to reach 
stringency of cotton textiles for retail markets in any volume 
bags and hose coverings, may rise | until after Jan., they will be re- 
to 25 or 30 per cent of the pre- leased through normal trade 
war manufacturing rate by Jan.,| channels and will not be ration- 


WPB said Sept. 12. ed, WPB reported. 
This means that from an ex- | 


pected production of some 40,000 
cleaners in the third quarter, | 
ending Sept. 30, the rate may 
rise to 100,000 or 150,000 ma- 
chines in the fourth quarter or | 
possibly more, depending on the | 
availability of necessary textiles. | materials plan regulation 4, gov- 

Cleaners made in 1945 gen- | ering sales of controlled mate- 
erally will be similar to those | Tials by warehouses and distrib- 
made before the war. Manufac- pangs was issued Sept. 7, provid- 
ture probably will be divided | ing for the automatic revocation 
among low, medium and high-|°f that regulation with the ex- 


CMPR 4 AMEND. DIES 
WITH CMP SEPT. 30 


An amendment to controlled 


priced models in about the same | Piration of CMP, which governs 
proportion, according to state- 
ments received from producers, 
WPB said. 


the distribution of steel, copper 
and aluminum, on Sept. 30, WPB 
reported, 
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Rationing of all new commer- 
cial motor vehicles, including 








/market were given profit factors 


trucks, truck-tractors and _trail- 
ers, will be terminated Dec. 1, 
ODT announced Sept. 7. 

The ODT explained that the 
steps by which the rationing con- 
trols and procedures will be 
lifted are as follows: 

Effective Sept. 22, persons de- 
siring to obtain a new commer- 
cial motor vehicle will no longer 
be required to file an application 
with ODT. They may simply 
place a firm order for the vehicle 
with the dealer. Effective Oct. 1, 
ODT will no longer issue cer- 
tificates of transfer covering new 
commercial motor vehicles, but 
during the period of Sept. 22 to 
Sept. 30, inclusive, ODT will 
issue certificates of transfer on 
approved applications submitted 
prior to Sept 22. 

During October, dealers are 
prohibited from transferring new 





ODT Explains Steps for Ending Rationing 
Of Commercial Motor Vehicle By Dec. 1 


commercial motor vehicles except 
to. holders of valid certificates 
of transfer. ODT urged holders 
of such certificates to place firm 
orders with the dealers of their 
choice before Nov. 1. 
November, dealers are required 
to give preference in delivery of 
new commercial motor vehicles 
to holders of valid certificates of 
transfer who have placed a firm 
order with them on or before 
Oct. 31. 

Dealers may, during November, 
deliver vehicles to any person 
not a holder of a certificate of 


During | 


transfer, provided they have not | 


made. commitments to a holder of 


such a certificate who shall have | 
placed a firm order with them | 


prior to Nov. 
of transfer, which will not ex- 


1. All certificates | 


pire until a date subsequent to | 
Nov. 30, shall cease to be of any | 


force effect on and after 


Dec. 1. 


or 








Mfrs. Get Profit Factors to Work Out | 
Adjustments in Ceiling Prices 


Reconverting manufacturers of | 
eight classes of consumer and in- 
dustrial items ready to enter the 


by OPA Aug. 21 for use in work- | 
ing out individual adjustments in 
ceiling prices. 

The adjustment orders with 
the profit factors will also be 
used by firms needing a higher 
price than would result from the 
industry-wide percentage increase 
to their individual 1941 prices. 


Products included in this ac- 


tion, and the applicable profit | 


factors, are: domestic stoves of 


| all kinds, 3.7 per cent; domestic 


washing machines and ironers, 
2.6 per cent; metal household 
furniture, 2.4 per cent; vacuum 
cleaners, 4.6 per cent; miscella- 


neous hardware, excluding prod: | 


ucts under the new regulation 
covering builders’ hardware, 5.1 
per cent. 








Lumber Order, L-335 Revoked As of Sept. 30 
—No Farther Lumber Allocations, Says WPB 


Distribution of lumber will be 
free from controls Oct. 1, WPB 
has announced, with lumber 
order L-335 revoked, effective 
Sept. 30. Though lumber pro- 
duction this year is expected to 
amount to only 29,500,000,000 
board ft. this year, as compared 
with 32,500,000,000 board ft. in 


1944, military requirements have 
declined so sharply since the end 


of the war that lumber will be | 


in more plentiful supply. 


Military requirements for lum- | 
ber mounted from 15 per cent of | 


total consumption in 1941 to 74 
per cent in 1944, 








U. S. WILL RELEASE 
SOME ZINC RESERVES 


Government stockpiles of zinc, 
which approximate 187,000 
tons, will be available in part to 
supply deficiencies in zinc pro- 
duction for reconversion needs | 
during the next six months, 
WPB announced Sept. 14 





SEPTEMBER 27, 1945 


Government holdings of slab 
zinc totaled 187,200 tons on July 
1, 1945, while zinc concentrate 
holdings approximated 314,500 
tons on Aug. l, 


1945. These | 


holdings compared with a total | 


government stockpile on Jan. 1, 
1945, of 547,700 tons of com- 


bined slab zinc and zine concen- 
trates. 














FOR EXTRA PROFITS 
—FOR EXTRA STORE TRAFFIC 
—AND HAPPY CUSTOMERS 


k-PURPOSE FOOD 


cuoroen 





WILSON’S NEW SENSATIONAL 
“ALL PURPOSE FOOD CHOPPER” 


@ultra modern in design. 


one piece all metal construction. 
Durable bright metal fin- 
lade 6%, inches wide, height over- 
Priced for fast turn-over 
Cat. No. 302. 
Immediate deliveries. 
Sold only through recognized jobbers. 


cutting edge. 
ish. Hf 

all 4% inches. 
and volume sales. 
doz. to carton. 


Order from your jobber 


WILSON SPECIALTIES, 


737 W. VAN BUREN ST. 


Of heavy gauge 
Keen 


Three 


RETAIL 


49° 


EACH 


INC. 


CHICAGO 7, ILL. 





i 
/ ) 


IN 
“a {Se 


PAINTERS —— 


 T 
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or pail securely. 
gauge rust-proof metal. 


display box. 


WILSON 





737 W. VAN BUREN ST. 
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NEW! 
HANDY 
PAIL 
HOLDER 
FOR ALL 
LADDER 
WORKERS 


= 








_* 
WINDOW | WASHERS 


a) 7 


Q 


AN "ON THE COUNTER" SELLER 
THAT BUILDS EXTRA PROFITS! 


Slips over rung of ladder to hold any can 
Householders buy on sight. 
Fits on right or left side of ladder. Of heavy 
Comes carded and 
priced, 48 in attractive self-selling counter 


ONLY 


25? 


Retail 


CHICAGO 7, ILL. 


Order from your JOBBER 


SPECIALTIES, 
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Reconversion 
wont 
affect 


| HOPPE’S No.9 
Demand 


Hoppe Gun Cleaning Products move steadily 
in both war and peace because millions of 
shooters—military and civilian—have learned 
from experience that Hoppe’s No. 9 is a de- 
pendable remover of primer residue, powder 
soot, leading and metal fouling—and that it 
effectively protects from rust. 


There'll Be Plenty of Customers 
for Hoppe’s No. 9, Hoppe’s Gun 
Cleaning Patches, Hoppe’s 
Lubricating Oil, Hoppe’s 
Gun Grease and Hoppe’s 
Gun Cleaning Packs. So 
“stock up now” with these 
dependable sellers. Your 
Jobber can supply you. 


FRANK A. HOPPE, Inc. 


2314A North 8th Street 
Philadelphia 33, Pa. 









































@ If you want to know how Mid-States 
has served its accounts under directives 
and allotments, just ask any Mid-States 
dealer. He will tell you that he has re- 
ceived his full allotment and in spite of 





Heiss scsai Mall at CN Yolk Wachee’ 
most trying conditions, a high standard * hold fast... even in "walk 
2 wees Sein sed planers “BN, 


of service has been maintained. 
Mid-States has ‘“‘One Policy for All,” 

and every Mid-States dealer knows that 

it works to his advantage in tough times | REP es AND as i“ 2, eee id * ries 4. 

just as well as in the good times. _ ee a MOLLY BOILER PLUGS 

MID-STATES STEEL AND WIRE COMPANY i ae The immediate wall area around 2 








MOLLY CORPORATION 


MOLLY 


Barbed Wire + Steel Posts * Steel Braced Wood Gates 
Blue Ribbon Bale Ties and other steel products for the farm. 
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Steel-Fashioned quality 
was maintained to our 
very first pre-war materiel 


























ao day ; we took up just where 

earned we left off, and are advanc- 

3 a de- ing from there. 

oe The Walters line still 
stands as America’s stand- 

rs ard—the deluxe equipment 


s Gun for the finest homes of 
your community. 
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WALTERS /, 0047 


COMPANY 
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Bla Y SC AKMONT 
ALLEGNENY COUNTY, PA 
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Is a Well-Known Name 
for Quality Metalware 


Long before war brought us shortages and sub- 
stitutes, your customers knew SCHLUETER’S 
DeLuxe Trade-Mark as a symbol of the best in 
household metalware. And when war shortages 
are ended, they will again call for well-made, 
well-advertised, well-known DeLuxe Household 
Metalware. 

Illustrated here are just a few of SCHLUETER’S 
extensive line of top-quality DeLuxe Metalware 
items which were popular with the public and 
profitable for the Dealer before the war. You'll 
want to stock them agair when scarcities are over, 
because people wil! 2 zain call for them by name 
—and that makes ;7ur selling job easier, quicker, 
more profitable. 


Have You Bought That Extra War Bond? 


chlucter- nf C. 


RIEGEL TEXTILE CORP. 242 maoison ave, new york 17 ST: LOLS: MO: 
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Tire Makers Free to Make All Sizes, 
Kinds of Tires—Qualities Limited 


manufacturers 
leased Sept. 13 from government 
control of the size and kind of 
tires they may produce but must 
stick to a single quality in each 


Tire were re- 


size WPB_ has_ announced. 


Amendment 7 to Appendix II of 
Rubber Order R-1, was amerided 
to provide that only one quality 
of tire may be made in each 
size and described as a “100 
level” tire. 








STEEL PRODUCERS CAN 
NOW ACCEPT ORDERS 
WITH TWO EXCEPTIONS 


Restrictions placed on_ steel 
producers prohibiting the ac- 
ceptance of any production order 
calling for delivery in September, 
1945, of certain types of sheet 
and strip steel, except controlled 
material orders identified by a 
Controlled Materials Plan “Z” 
allotment symbol, or orders spe- 
cifically authorized by the WPB, 
have been removed, WPB an- 
nounced Aug. 22. 

Z is the allotment symbol un- 
der the CMP given to small man- 
ufacturers who use not more 
than $50,000 worth of all forms 
of steel in their total production 
per quarter under PR 27. 

The action was taken by revo- 
cation of direction 75 to CMP 


Regulation 1 ji icipati ° ‘ 
. in anticipation of | appointed assistant 


large military cutbacks expected 
in September. The direction also 
required steel producers to fur- 
nish weekly reports of their sheet 
and strip steel cancellations, and 
these reports are no longer re- 
quired. WPB said also that di, 
rection 76 to CMP Regulation 1, 
issued July 16 as a supplement 
to’ direction 75, prohibiting 
changes in allotment symbols on 


existing sheet and strip steel 
orders, has likewise been re- 
voked. 


GLASS CONTAINERS 
RESTRICTIONS LIFTED 


Quota restrictions on the use 
of glass containers have been 
lifted, WPB reported Sept. 7. 

While the supply of glass con- 
tainers is not adequate to meet 
civilian demand fully, the mili- 
tary requirements are too small 
to warrant the retaining of con- 
trols, WPB explained. Removal 
of controls on glass containers 


was effected by an amendment to | 


Order L-103-b, 
glass containers 
closures. 


governing 
and 


new 
tinplate 


stands, only tinplate closures re- 
main under control. Restrictions 
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| on the use of tinplate closures | 


will be necessary for an indefi- 
nite period, as no easing in the 
available supply of tin i8 antici- 
pated in the near future, WPB 
said, 


TIN FOR HARDWARE 
STILL RESTRICTED 
Hardware is among items in 
which the use of tin will con- | 
tinue to be restricted by WPB. | 


Other products in which tin can- 
not be used are: tablets, mark- | 
electrical and | 


ers, memorials, 
other fixtures, braces, handles | 
and levers. 

Making this move through 


amendment to tin conservation | 
order M-43, WPB said that in- | 


asmuch as manganese and silicon’ 


| offer adequate substitutes for tin 


in the bronze used to manufac- 
ture most of the products cov- 
ered, production of these -items 
would not be greatly affected. 





TIRE ALLOTMENT PLAN 
ON TIRE PRODUCTION 
IS REVOKED 


The tire allotment plan govern- 
ing the production of truck, bus, 
tractor, implement and industrial 
tires has been revoked effective 
Sept. 7, WPB announced. This 
action was taken by the revoca- 
tion of appendix IV to rubber 
order R-l. 

This revocation eliminates the 
requirement that manufacturers | 
of new equipment obtain a tire 
allocation from WPB. There is| 


no change in the procedure for 
purchase of replacement tires. 
Part B of the tire rationing cer 
tificate must still be turned over 


'to a tire manufacturer to obtain 
{shipment of replacement tires. 


This action does not apply in 
any way to passenger car or 
motorcycle tires. 





ROPE DISPOSED ONLY 
FOR SPECIFIC END 
USES, OWNERS TOLD 


Shipbuilders, fabricators, deal- 
ers and other owners of rope 
made available as the result of 
cancellations may dispose of this 
rope only for specific end uses, in 
conformity with established re- 
strictions, WPB said Sept. 13. 

Sales and deliveries must con- 
tinue to be made according to 


this rule: “No processor or 
dealer may sell, deliver . . . new 
rope ... in whole . . . except 


for the end uses for which the 
product may . . . be manufac- 
tured.” Permitted end uses are 
listed in Schedule A (rope) and 
B (twine) of order M-84. 








NEWS OF THE TRADE 








DARDEN, ASS’T SALES 
MGR., GOULDS PUMPS 
WATER SYSTEM DIV. 


J. B. Darden has recently been 
sales man- 
ager, water system division, 
Goulds Pumps, Inc., Seneca 
Falls, N. Y. He has been in the 
sales department of the company 
since 1929, and has had experi- 
ence in the field, in both Phila- | 
delphia and Washington, D. C., | 


district offices. 





PAGE STEEL & WIRE 
ESTABLISHES SALES 
OFFICE IN DETROIT 
Page Steel & Wire Division, | 
American Chain & Cable Co., | 
Inc., Bridgeport 2, Conn., has re- | 
cently established a new sales | 
office, General Motors Bldg., De- 
troit, Mich., for the purpose of 
improving customer service. E. B. 
Brant and W. R. Stephens, for- 
merly in Monessen, Pa., will 
make their headquarters there. 
GLAD, SOUTHERN 
SALES MANAGER FOR 
EMERSON RADIO 
Phil Glad, formerly manager of 
field inspection for Emerson 
Radio & Phonograph Corp., New | 


| York City, has recently been ap- | 
As the amended ofdé?” how | 


pointed southern sales manager. | 
His headquarters will be in At- 
lanta, Ga. Prior to joining 


Emerson, Mr. Glad was chief 
engineer, radio section facilities 
branch, U. S. Army Signal Corps. 





STANLEY WORKS PLANS 
TWO NEW BUILDINGS 


The Stanley Works, New 
Britain, Conn., recently an- 
nounced that the Turner Con- 
struction Co., New York City 
will construct the two manufac- 
turing buildings planned for its 
New Britain, Conn., plant. Work | 
will start immediately. 





SIMPLEX RADIO NOW 
PHILCO CORP. OF OHIO 


The Simplex Radio Corp., San- | 
dusky Ohio, a wholly owned sub- 
sidary of Philco Corp., Phila- 
delphia, Pa., and producer of 
automobile radio sets, has recently 
changed its name to the Philco 
Corp., of Ohio. 





GORDON, VICE-PRES. 
IN CHARGE SALES 
FARADAY ELECTRIC 


ANDERSON, CENTRAL 
STATES DIST. MGR. 
ANDERSON CORP. 


E. L. Anderson has recently 
been appointed central states dis- 
trict manager of the Anderson 
Corp., 161 Summer St., Worces- 
ter, Mass., with headquarters at 
6401 N. Caldwell Ave., Chicago 
30, Ill. Mr. Anderson also rep- 
resents the Charles Parker Co., 
Meriden, Conn., makers of vises. 


ENTERTAIN 145 AT 
BROOKLYN OUTING 


The annual Dutch treat outing 
of the Brooklyn Hardware Asso- 
ciation, Sept. 13, at Jones Beach, 
Long Island, N. Y., followed by 
a chicken dinner. at Baldwin 
House, Baldwin, attracted 145 
dealers, salesmen and guests. 
The golf tournament, scheduled 
as one of the main events, had 
to be cancelled because of re- 
pairs to the golf course. The 
annual salesmen vs. dealers base- 
ball game was won by the sales- 
men to the tune of 21 to 12. 
Ralph S. Allen, Diamond Ex- 
pansion Bolt Co., who was in 
charge of arrangements for the 


| outing, was the champion horse- 


K. K. Gordon, formerly eastern 
district manager for two years, | 
has recently been elected vice- | 
president in charge of sales, Fara- | 
day Electric Corp., 11 S. LaSalle 
St., Chicago 3, Ill. Mr. Gordon 
succeeds Paul H. Hill who has 
resigned to become general sales | 
manager for Schick, Inc., Stam- 
ford, Conn. 





shoe pitcher. Shuffleboard hon- 
ors were captured by George 
Haupt and Arthur Segerdell, 
The Yale & Towne Mfg. Co. 

Charles C. Haselton, James 
Swan Co., New York City, and 
a member of the HaRpwARE ACE 
Fifty Year Club, was presented 
with a birthday cake in honor of 
his 87th birthday. 
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Jbl we Vou Stogwing Were for lis 7 


“Not a thing wrong, Mother. Just want to tell Ed Abernathy how pleased 
we both are with that Myers Water System he installed for us a couple of 
years ago. Never a mite of trouble since — and plenty of water, too Figure 


we ought to pat him on the back for giving us such good advice ” 
“ “ = 


Dad's friendly expression of gratitude may be rare among 
customers. But the dealer who stresses ample capacity along 
with Myers Quality, assures the greatest possible satisfaction 
to those who buy from him. Good will so generated inevitably 
helps to build more sales. 


THE F. E. MYERS & BRO. 
Dept. C-22, Ashland, Ohio 


Water Systems «© Pumps ¢ Sprayers * Hay Unloading Tools 
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ERNMENT WAR-TIME RESTRICTIONs 


September 27, 1945 


Electric ranges—Edison Gen- 
eral Electric (Hotpoint) Appliance Co., 
Chicago, Ill., officials said recently that 
its electric ranges will sell at or near 
1942 prices. The announcement was 
made as the first models for post war 
rolled from the production lines at the 
company’s West Side range factory 
since April, 1942. Production consisted 
of three models, carrying full prewar 
bright-finish trim on a deluxe model, 
and other refinements on a moderate 
cost and a lowest-priced model. 

eee 

Aerosol insecticide bombs— 
A retail ceiling price of $4.00 has been 
set on one pound “bombs” of aerosol 
insecticide, a solution containing DDT 
tu be sold in small volume, OPA an- 
nounced, effective Sept. 8. The ceiling 
will be $3.00 for sales to retail dealers. 
The product is intended to be dis- 
tributed experimentally to three or four 
cities in selected areas and is in the 
form of a “bomb” dispenser containing 
an insecticidal mixture held under gas 
pressure and is for civilian household 
use. 

7 + o 

Stock millwork—A limit to 
the additions retailers of stock millwork 
may make to their selling prices to com- 
pensate for increase acquisition costs 
was announced by OPA, effective as of 
Sept. 10, 1945, under Amendment No. 
9 to MPR 293-Stock Millwork. Retail- 
er’s ceiling price for millwork items, 
except combination doors, is now his 
March, 1942, price plus increased acqui- 
sition costs experienced since that time 
in a purchase of the same quantity of 
the item from a supplier of the same 
If in March, 1942, the retail 
seller bought from different classes of 
suppliers or in different quantities, he 
may add only the increase in maximum 
prices of the class of supplier that in 
the three months ended March 31, 1942, 
made the largest total shipments to him. 
No addition may be made, however, for 
increased acquisition costs resulting 
solely from purchasing from a more dis- 
tant supplier, or from a different class 


class. 
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of supplier or in smaller quantities. 
July, 1945, is established as the end 
date for the adding of increased acqui- 
sition costs by retailers to their maxi- 
mum prices. This means that no in- 
creased costs resulting from increases in 
the selling prices of their suppliers after 
July, 1945, may be passed on by retail- 
ers to their customers. Sellers of red- 
wood stock millwork other than those 
for whom ceiling prices are provided in 
MPR 253-Redwood Lumber and Mill- 
work, here after are to price their prod- 
ucts under Revised MPR 293. 


So @€.79 


Some recent announcements 
—OPA has announced a new procedure 
for civilian lumber producers to adjust 
maximum prices where present ceilings 
are hampering production. A producer 
may apply for ceiling adjustment if the 
major part of his total dollar output in 
his last fiscal year is of the items on 
which he now suffers hardship; or if 
the current “hardship items” account 
for 85 per cent of output of any one 
of his plants in his last fiscal year. A 
limit to the additions which retailers of 
stock millwork may make to their sell- 
ing prices to compensate for increased 
purchase costs, was announced by 
OPA, effective Sept. 10. Some kinds of 
garment and glove goat leather may be 
sold to the civilian trade at military 
contract prices for a limited period, 
OPA has ruled. An increase of $4.25 
per 1,000 sq. ft. in manufacturers’ ceil- 
ing prices for gypsum lath and gypsum 
liner board, in the eastern seaboard 
marketing area is authorized, while a 
mark-up is permitted of 2% cents per 
square yard in California and Nevada. 
Manufacturers of asphalt and tarred 
roofing products have been supplied 
with a new method of adjustment of 
ceiling prices when the individual man- 
ufacturer’s production, if discontinued, 
could not be replaced. 

” 7 * 
More OPA decisions—Dollar- 


and-cent ceilings have been established 
by OPA on additional items of vitrified 


chinaware declared surplus by the 
armed forces. Finally, a, retail ceiling 
of $4.00 has been set on one-pound 
“bombs” of aerosol insecticide, a solu- 
tion containing DDT, expected to be 
sold in small volume in the latter part 
of the current season. 
ss. *s > 

“Hard goods” prices—On 
Sept. 4, OPA amended its consumer 
durable goods regulation, to eliminate 
delay in granting necessary price in- 
creases on “hard goods” sold for in- 
dustrial, commercial, professional and 
institutional uses. Hereafter, a manu- 
facturer of any item under this regu- 
lation, if sold for ultimate use by one 
of the four classes of users listed above, 
may apply for a price increase when 
existing ceilings are below cost of pro- 
duction, When increases are granted, 


OPA will make whatever adjustments © 


may be necessary in distributors’ ceil- 
ing prices. In the same action, OPA 
cancelled the eligibility of manufac- 
turers of consumer durable items des- 
tined for sale to household users. These 
manufacturers formerly were eligible 
for a price increase if they could show 
they were producing one or more items 
at a loss, that they dealt with only a 
few distributors, and that these dis- 
tributors had agreed to absorb the price 
increases that might be granted. Manu- 
facturers of this type of goods, if they 
can show their overall operations are 
at a loss or will be so immediately, 
may apply for a price increase under 
an order to be issued shortly. 


* . * 


OPA price rulings — Trade 
analysts comment that OPA’s reconver- 
sion pricing policies are one of the most 
critical factors facing business today. 
The Guaranty Trust Company im its 
monthly review, for example, points out 
that “the general sweeping away of 
emergency restrictions since the Japa- 
nese surrender has left price controls 
almost intact. Serious misgivings exist 
in some quartférs, not because price 
regulation is temporarily retained, but 
because the rules governing prices of 
manufactured goods reappearing on the 
market are believed to be too rigid to 
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America’s Hottest Sign Deal! 


Here’s your opportunity to take advantage of 
Admiral’s nationwide advertising — to get your 
Neon sign up and selling far ahead of competition 
—to identify yourself as an Admiral dealer. 
Admiral is able to offer this attractive sign pro- 
gram only after months of planning. There’s a 
sign for every purpose. For information about 


Admiral’s cost-sharing plan, write today! 


TUNE IN CBS Sundays 1:30 PM EWT for 
Admiral “World News Today.” 


Male 


RADIOS - REFRIGERATORS fh. a 


ADMIRAL RADIOS + DUAL-TEMP REFRIGERATORS + ELECTRIC RANGES + HOME FREEZ 
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Each Forsberg HY-FLEX BLADE 
that carries the famous WHALE 
BRAND mark of ey is scienti- 
fically heat treated to add the tough- 
ness that gives these molybdenum 
blades practically equal performance 
with high god, tungsten steel. 
They’re gauged and checked through- 
out every step of their manufacture 
and given a stiff bending pounds test 
before you get them for quick sale. 





The same characteristic Forsberg standard of qual- 
ity in_« populer line of WHALE BRAND Hack 
Saw Frames. Machine shop mechanics and elec- 
tricians have found these rugged Frames always 
reliable. They're priced right, moreover, to give 
you over-the-counter action. 


SPEED UP SALES 
WITH THIS 
SILENT SALESMAN 
Order the fast meving Deal 
Ne. 1012 and ¢ this Coun- 
ter Display FREE! It holds 
sales making folders, as well, 

fer your counter. 
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© MFG. CO., BRIDGEPORT, CONN., U.S.A. 
































give producers of some such goods ade- 
quate incentive for quick reconversion 
and to offer dealers sufficient induce- 
ments to promote their distribution.” 


* . * 


Paint materials problems— 
Paint manufacturers, forced to pass up 
much civilian business right now be- 
cause of their limited supply of raw 
materials, are hoping increased quanti- 
ties of oils and pigments will be avail- 
able by the first of the year. Paint 
makers feel their future is promising, 
due to an assured boom in construc- 
tion and in many durable goods indus- 
tries for which paint is essential. De- 
ferred maintenance and redecorating of 
homes and other buildings will also 
offer wide markets. Manufacturer, dis- 
tributor and retailer inventories are re- 
ported at an all-time low. With the 
war’s end, WPB revoked many of the 
stringent limitations on the use of such 
supplies as chrome pigments, steel 
drums, fiber shipping cartons, lead and 
tung oil. However, manufacturers say 
the price of tung oil is so high and the 
supply so short that its use is prohib- 


itive. Manufacturers’ quotas of white 
and red lead, linseed oil and resin have 
all been increased since the end of the 
war, but will remain under WPB re- 
strictions until supplies improve. Ac- 
cording to the Department of Agricul- 
ture, there will be a crop of 33,972,000 
bushels of flax this year, a 10,500,000- 
bushel increase over last year’s yield. 
Nevertheless, paint producers assert 
that supplemental imports from Argen- 
tina will be needed. Manufacturers say 
that the war brought no revolutionary 
developments in paint making. However, 
new resins have been brought into use, 
synthetic substitutes have been found 
in the field of quick-drying oils, and 
special finishes resistant to water, fire 
and sun have been perfected. 


. > 7 


Work gloves—WPB will con- 
tinue, until the first of the year, the 
special program to stimulate production 
of work gloves. Schedule F to Order 
M-328-B will be in effect through the 
fourth quarter, covering canton flannel 
gloves and mittens, hot mill gloves and 
two-thumb husking gloves and mittens; 











This display tells its story at a glance. 


Trimz Co. Wallpaper Display 
Showing 26 Patterns 


ESIGNED to fit any size or 

shape wallpaper department, 
and lending itself to use in many 
positions, this display of Trimz Co., 
Inc., 1012 S. Spaulding Ave., Chi- 
cago, Ill., shows actual samples of 
all 26 patterns. In the form of three 
hinged panels, each measuring 64% 
in. high by 55 in. wide, or 64 by 14 
in. overall, both sides of the panels 
carry the wallpaper samples. Sturdy 
and permanent, the fixture is valu- 
able also as a decorative addition to 
a wallpaper store or department. The 
flexible, compact unit is obtained by 
the dealer with the master display 


dealer, which involves the purchase 
of 12 boxes of each pattern. Also 
included are attractive handout cir- 
culars, a six-piece set of colorful 
window and store display material, 
and a proof sheet illustrating news- 
paper ad mats, available free on re- 
quest. Each wallpaper design is 
marked with name and number, and 
the middle section has a pocket 
which holds literature, and two 
charts, one giving recommended 
papers for various interior color 
schemes, and the other showing how 
much paper is needed for different 
sized rooms. 
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also leather combination gloves and mit- 
tens. and jersey gloves and mittens. 


ss ¢ * 


Insecticides — Late in August, 
WPB removed controls on the alloca- 
tion of arsenic, saying that there is an 
adequate supply of arsenic available, 
including domestic production as well 
as imports from Mexico, Canada and 
Peru. In addition, shipping lanes to 
Sweden have been opened, Sweden be- 
ing the world’s largest producer of 
arsenic. WPB says further that there 
have been no serious insect infestations 
in the South, so there are large carry- 
over stocks of arsenic for agricultural 
purposes remaining from the produc- 
tion of the past two seasons. Civilian 
calls for DDT, the efficient new insec- 
ticide, have been so great that pro- 
ducers say some time will be required 
before they can be even partly met. 

© * * 


Enough anti-freeze — WBP 
says there will be enough anti-freeze 
to assure all of the numerous motorists 
who will return to the roads this winter 
a sufficient supply to prevent damage 
to motors, but it will not be the per- 
manent type. The situation prevailing 
in the three classes is stated thus: (1) 
Glycol, or permanent anti-freeze—little 
more than in past several years for 
civilian use. Any increase slight, de- 
pendent entirely on how much less the 
army will need. (2) Ethyl, or alcohol 
type, adequate for all civilian needs; 
(3) methanol—none of this type anti- 
freeze available for civilians for some 
time. Present supplies still needed for 
use by the armed services, As to the 
prices for the glycol available and the 
more plentiful ethyl anti-freezes, OPA 
says that the price ceilings will remain 
for some time, probably through this | 
fall and winter. 





. * ad 


Golf balls—Synthetic rubber 
golf balls, which carry off the tee 95 
per cent as far as pre-war natural rub- 
ber balls, should be available in un- 
limited quantity for the late links 
seasons in the South and West, the 
United States Rubber Co. announced 
recently. The company plans to go into 
production immediately, the government 
having lifted restrictions on manpower 
and materials. The balls will not be 
available in the north and east before 
spring in any appreciable quantity. 


* * * 


Repair shop aids—WPB has 
summarized the effect upon repair 
shops, of its revocation of numerous 
regulations, and of the revised priori- 
ties system in Priorities Regulation 29. 
CMP Regulation 9A, used by indus- 
trial repair shops and by electricians, 

(Continued on page 178) 
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RAZOR BLADE DRAW 
anIVES 





THE 
GREENLEE LINE 


Auger Bits 

Expansive Bits 
Socket Butt Chisels 
Socket Firmer Chisels 
Car Bits 

Razor Blade Draw Knives 
Automatic Push Drills 
Spiral Screw Drivers 
Bit Extensions 

Bell Hangers’ Drills 
Turning Tools 


And many more. 
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PusM ORNS 


SPIRAL SCREW DRIVERS 


TURNING TOOLS 


AND MANY MORE 








those people . . 





Each month more thousands of carpenters, home 
craftsmen and woodworking students are learning 
more about the high-quality GREENLEE hand tool line 
and the name it carries. 
One way that this has come about is through the 
constant distribution of the GREENLEE Handy Calcu- 
Jator—an unusual woodworker’s aid packed with 
valuable working data and answers to common, yet 
complex problems. 
Through GREENLEE national advertising your 
customers have learned about this Handy Calculator. 
They are among the thousands upon thousands who 
have sent their dimes for this “way below cost — 
GREENLEE offer. It has made real GREENLEE fans of 
. a profit-making postwar customer 
list for you who stock the GREENLEE line! 
Read about the entire GREENLEE program /7 
at work to help you build a great postwar iI reo.) 
hand tool market... get your copy of ata 
“Tool Profits’, free. Greenlee Tool Co., 
Division of Greenlee Bros. & Co., 1809 
Herbert Avenue, Rockford, Illinois. 
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A Better Automatic 


Mouse Trap 


REQUIRES NO BAIT ee ep 
CATCHES SEVERAL MICE .<@ueeeeeee 
WITH ONE SETTING 


Sells on sight. This au- 
tomatic trip trap winds 
like a clock—and one 
setting is good for up to 
16 mice or small rats. 


Ideal for homes, mills, 
granaries, elevators, all 
purposes. Rodents can be 
destroyed while in trap, by 


immersing in water. 







Made of 28-gauge galvan- 
ized sheet metal. Perma- 
nent, trouble-proof. 


Better than average profit. Im- 


mediate deliveries. Write today 
for illustrated price list, 


NOCKONWOOD INDUSTRIES, Ltd. 


Dept. H, Bloomfield, lowa 


‘ADJUSTABLE Shelin 


costs no more than ordinary ie 
fixed shelves when made with | 


Patent No. 1758952 
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PILASTER STANDARDS and BRACKETS 


«Equally at home 
with fine cabinet 
work or heavy- 
duty stock shelves. 


Write for Bulletin 40-50 


* Shelves adjustable 
every inch... 
raised or lowered 
instantly. 

*Brackets snap in 
or out at a touch, 
yet will not budge 
under the heavi- 
est load. 

*Slots numbered— 
easy to line up 





shelves. 

*Saving on car- 
pentry pays for 
hardware. 
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iman Ave., Chicago 8, Ill. 
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GARDEN CITY PLATING & MEG. CO. 


Ogden Bivd. & S. Ta 









READY NOW! 



















BRUSH-TOP 


SPOT REMOVER 
1O¢ ant 25¢ 


© SafeWay Brush-Top Spot Remover 


is preferred because of its Brush Top » 
applicator, its non-explosive fluid in a 
bottle, ready for instant * 


x feos 

use. Thousands of packages sold every 
day before the war—more thousands 
used today by men and women of 
the Armed Forces—and still more will be sold when the war is won. 
Plan now for your share of profitable SafeWay sales. Write 
for details. 


SAFEWAY CHEMICAL COMPANY 
6920 Lorain Ave., Cleveland 2, O. 





* T LAST—bare-hand efficiency 








ity 


women have wanted...in 


New Housekeeping Gloves 


—and so they’re a 
selling sensation! 


@ Ebonettes fit every hand snug 
to the fingertips — their curved 
fingers and roomier palm offer 
new comfort — they pull on as 
easily as a cotton glove — they 
have a non-slip finish that grips 

y- 





even wet soapy things tight 
These improvements mean a 
real bare-hand efficiency, long 
wanted by your customers. 
Don’t miss the profit of Ebon- 
ettes’ rocketing popularity — 
order from your jobber. Pro- 
duction is steadily increasing 
— keep asking. 


Only 3 sizes to stock — 
small, medium, large, 
fit all hands. Full profit 
— Fair Trade 49c, OPA 
ceiling 61c. Display car- 
ton—dozen size assort- 
ment that sells out. 
National advertising is 
creating profitable sales 
for you. 


THE PIONEER RUBBER COMPANY 


Teast aes 

Over 25 years of Quality Glove Making O"Guarazieed by» 

306 Tiffin Road Willard, Ohio, U.S.A. \ Good Housekeeping 
New York Los Angeles Rees soveenste 
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“SPEE-DEE™ Fabric Cement 


now on the market, is used for soo 
fabric and canvas goods including ‘clo A 
It is waterproof and flexible. All hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 


Also do not fail to order a stock of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It gives the’ best 
of satisfaction, and has a big demand. Your 
jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
Manufacturers of "Spee-Dee" Products 
Owosso, MICHIGAN 
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“AVENT" Double Action Feature 
STRONGLY APPEALS TO HOUSEWIVES 


AVENT when used as a flue vent also air conditions the kitchen by 
allowing natural chimney draft to remove cooking fumes leaving 
air sweet and clean. The AVENT flue vent is of heavy gauge steel 
W2 inches in diameter. Formed steel band fasteners provide four 
points of contact. Fits any flue opening. White, green or ivory 
enamel. Prompt delivery. One doz. to carton. Descriptive folder 
on request. 


THE METALOID CO. 


5815 Kinsman Rd. Cleveland 4, Ohio 
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YOUR FUTURE 
LIES IN 
EXPORT! 


A healthy post-war business will be in 
large part an export business — are 
you prepared to take advantage of 
foreign markets? 


At no expense to you, we are in a posi- 
tion to promote and distribute your 
goods abroad, pay cash for your mer- 
chandise in the U. S. 


* WE RELIEVE YOU OF ALL RED TAPE 


ON SHIPPING SPACE, GOVERN- 
MENT RESTRICTIONS, CREDIT RISKS, 
FOREIGN LANGUAGE COMPLEXI- 
TIES, AND DETAILS OF EXPORT 
DOCUMENTS AND SHIPPING. 














OUNTRIES 
NG THE C ti 
an WE ARE REPRESEN 
: i Egypt 
South and Central America ome 
Syria 
swede — 
“oa Icelan 
cernzetan ibd i 
Union of Sou ceyon 
Trans-Jordan te a 
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“PLAN YOUR ALLOTMENTS 
TODAY FOR POST-WAR SALES. 


Detailed information will be promptly forwarded 
_upon receipt of your inquiry without obligation. 


DANCO 


ere POR AT UO SR 
99 HUDSON STREET e NEW YORK 13, N, Y. 

















electrical contractors, plumbers and 
other civilian repair shops, is in effect 
until Sept. 30, with its assigned allot- 
ment symbol and preference rating. 
Also effective until the end of Septem- 
ber is Order P-126, for repair shops 
servicing commercial and industrial re- 
frigerating and air conditioning sys- 
tems. On Sept. 30, however, these regu- 
lations, along with many others, auto- 
matically expire, and the unfilled rated 
orders automatically become unrated 
orders. WPB says it may be to the ad- 
vantage of shops doing maintenance 
and repair work to place rated orders 
now, deliverable on or before Sept. 30, 
for hard-to-get items such as new frac- 
tional horsepower motors and certain 
refrigeration repair parts. Likewise, 
until the end of September, contractors 
have the privilege of using their cus- 
tomers’ ratings for rated orders on hard- 
to-get items, if deliverable on or before 
Sept. 30, for maintenance and repair 
work for their customers. 
* + s 


Rosin uses eased—More rosin 
will be available for civilian purposes 
as a result of WPB amendment to 
Order M-387, though it is not expected 
that any increase in overall consump- 
tion will ensue. Civilian uses for rosin 
include soap, foundry supplies, insec- 
ticides, oils and greases, paper and 


paperboard, pharmaceuticals, printing 
ink, natural and synthetic rubber, 
leather finishes, textiles, shoe fabrics, 
adhesives, coated fabrics, linoleum, pro- 
tective coatings and shoe polish. Ac- 
cording to the amendment, such indus- 
tries have been reclassified, and have 
been assigned quotas about double their 
previous civilian releases. 
2 * * 

Metal toy scarcity—Report- 
ing on a- nation-wide survey of toy 
Inanufacturers and toy buyers, James L. 
Fri, managing director, Toy Manufac- 
turers of the U. S. A., Inc., New York 
City, recently stated that despite metal 
restrictions ending after V-J day less 
than eight per cent of the toys available 
for this Christmas will be metal. Total 
toy volume of $110,000,000, wholesale 
valuation, is expected with metal toys 
accounting for less than $8,000,000 -or 
about one-sixth of the normal propor- 
tion of metal toy volume. Mr. Fri also 
stated that rubber toys are not expected 
to appear in any volume this year and 
that plastic items will be available in 
about the same quantities as last year. 

- 7 + 4 

Fabrics and flags—WPB ac- 
tions on Aug. 11, (1) enlarged the 
list of end uses for which priorities 
assistance will be granted to obtain 
chemically-coated woven fabrics, (2) 








Hotpoint Will Reduce Number of Range Models 


HE Edison General Electric 

Appliance Co., Inc., 5600 W. 
Taylor St., Chicago 4, IIl., accord- 
ing to Gregory L. Rees, manager 
range sales division, will reduce con- 
siderably the number of range mod- 
els produced when civilian manu- 
facture is resumed completely. He 
added that consumers’ needs can be 
met with a very few styles, and the 
benefits of larger production of each 
of them passed along to the con- 
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The Hotpoint Masterpiece 
RC-8 deluxe range. 


sumer. He concluded saying that 
design and manufacturing improve- 
ments would make it possible to 
supply the smaller line yet meet all 
consumer requirements, with the re- 
sult that dealers will be able to stock 
the complete line with a smaller in- 
ventory than in pre-war. The new 
ranges will be produced in three 
models, the Hotpoint Masterpiece 
RC-8 deluxe range, illustrated above, 
with automatic clock control timer. 
Calrod heating units, and Calrod 
thrift cooker unit.twin Venetian light, 
illuminated switch dials, warming 
compartment, giant thrift cooker. 
oven racks for roast, and a condi- 
ment set. Floor space requirements 
are: width, 39 in.; depth, 25 in. 
Hostess model will have automatic 
clock control and timer, vanity Vene- 
tian lights, indicating switch dials, 
6 qt., thrift cooker, and Calrod heat- 
ing units. Occupies 37 in. width 
and 25 in. depth. Century RC-15 
has one piece porcelain cooking top, 
newly designed storage bin across 
the entire front of the range, Calrod 
heating units, and standard Hot- 
point oven, over-all floor space is 
37 in. wide and. 25.in. deep. 








arranged priorities, assistance to obtain 
cetton fabrics for lamination purposes 
in footwear production, and (3) estab- 
lished an AA-3 preference rating to 
processors for cotton fabrics for certain 
types of flags. The end uses added tw 
the chemically-coated fabrics preference 
rating schedule included binding and 
welting; belts; bicycle saddles; elec- 
tric heating pads; footwear; fuel pump 
diaphragms; hat sweat pads; hospital 
equipment; industrial work aprons; 
luggage; mending tape; rain coats, 
auditorium seats, and weatherproof 
jackets. Flags are included jin a new 
group for preference rating, permitting 
processors to apply for an AA-3 rating 
to obtain flag bunting and print cloth, 
less than 64 sley, for official, religious, 
signal and service flags. Processors who 
need less than 500 yds. of cotton fabrics 
for flags per quarter may use self- 
assigned ratings. Larger users may use 
only preference ratings subject to WPB 


authorization. 
- > > 


Bicycle production — Amer- 
ican bicycle manufacturers, states a re- 
cent bulletin of the Bicycle Institute of 
America, Inc., 122 E. 42nd St.. New 
York 17, N. Y., Miss Cecile Meehan, 
executive secretary, have the potential 
facilities to provide between five and 
six million new bicycles each year. Be- 
ginning in 1936 the annual sales of 
bicycles in the United States averaged 
1,000,000 a year, continuing at that 
figure until the nation entered the war, 
when necessary curtailments for war 
needs interrupted bicycle production. 
When conditions permit, probably early 
in 1946, says the Bicycle Institute, the 
number of models will be increased. 
Surveys show that 97 per cent of al} 
children want bicycles and census rec- 
ords reveal that approximately 2,000,000 
children each year reach the age at 
which they desire bicycles. 

7 e . 


Lead—WPB has cautioned that 
lead continues scarce and that many 
pre-war users of it will not be able 
to obtain sufficient supply in the im- 
mediate future, despite the end of the 
war. Order M-38 controlling use of 
lead must be continued and relied upon 
to provide lead, even scrap, for per- 
mitted uses. M-38 has now been amend- 
ed to limit the antimonial lead that may 
be used for storage batteries to nine 
per cent antimony content, except where 
specified for contracts for the Army or 
Navy, U. S. Marine Corps or the War 
Shipping Administration in which an 
alloy with a higher content of antimony 


is mandatory. 
” . > 


September tire quotas — 
September quotas of passenger car, 
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WRITE FOR YOUR FREE COPY OF “A GUIDE TO USING ALUMINUM PAINT 
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DO YOU WANT. 


from MAINE to FLORIDA? 


Ir you have a new product to in- 
troduce, or, if you want additional 
distribution NOW on the East 
coast, then you’ll want to meet up 
with these efficient men of McAleer. 
They’re seasoned salesmen—who 
recognize product advantages, know 
market needs, and the outlets that 
serve them best. Let McAleer put 
your new appliance or houseware 
product into the best, tested, turn- 
over markets. @ E. J. McAleer & Co. 
is one of Philadelphia’s largest dis- 
tributors of nationally famous house- 
ware products—including Pyrex ware 
and the complete O-Cedar line. Our fa- 
cilities enable us to establish quick con- 
tact with all major Eastern outlets. 
Inquire now for complete details/ Your 
inquiry will be handled in confidence. 







In peacetime, in addition to being a 
leading distributor of housewares, we 
make metal kitchen and wall cabinets. 





AND COMPANY, INC, 
1422 MN. Sth Street 
PHILADELPHIA 22, PA. 









A BACKGROUND ct tamous time-tested imperial products 
available in limited quantities ... but be assured that when victory is 
: ours, we will be better equipped to meet your every need. 


a a eat 
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truck and bus tires for civilian motor- 
ists*will be the same as the August 
quotas, says OPA. These quotas are 2,- 
500,000 passenger car tires, 386,862 
small truck tires, and 200,000 truck 
tires, 8.25 or larger. 


Passenger car production— 
Completely revoking, as of Sept. 1, 
order L-2-g, all WPB restrictions on the 
production of passenger cars have been 
removed. The order, as issued in Jan., 
1942, had prohibited the production of 
passenger cars from that date. Thence 
forward, under L-2-g no passenger cars 
were produced until July 1, 1945, when 
quotas were reestablished, a total of 
250,000 cars being permitted for pro- 
duction during the remainder of the 
year. Finally, these quota limitations 
on production were lifted Aug. 24. 


* * > 


Asbestos brake linings — 
WPB has lifted restrictions on the use 
of asbestos in the manufacture of clutch 
facings and brake linings for new auto- 
mobiles, through an amendment to the 
asbestos textile order (M-283). While 
asbestos textiles will now be permitted 
for new cars and trucks, the amount 
available will be subject to allocations 
for war and other higher rated uses. 


Import controls relaxed—aAs 
of Sept. 5, WPB removed import con- 
trols on a number of materials, former- 
ly governed by order M-63. Among 
the imports thus released are: Balata; 
broomcorn; brushes; cabretta sheep- 
skins; chamois leather; copper; cotton; 
feathers; graphite; horse hides; iron 
and steel scrap; istle or Tampico rope, 
twine or yarn; leather products; silver 
ore and silver products; wool; and zinc. 
Among the materials that remain under 
M-63 control are: Calf and cattle hides 
and leather; bristles; chrome ore, coir 
yarn and products; corundum; cotton 
linters; industrial diamonds; gluestock 
and hide cuttings; goat and kidskins 
and leather; curled hair; hemp; jute 
fiber and products; kapok; lead manu- 
facturers (collapsible tubes, foil and 
storage batteries); manganese ore; 
Manila and sisal fiber, cordage and 
products; mica; pyrethrum; and 


rotenone. 
* * *& 


Jute fabrics—WPB is planning 
to permit imports of miscellaneous jute 
goods, under order M-63, for U. S. con- 
sumption. Included are such items as 
linoleum burlap; paddings and inter- 
linings; jute fabric for carpets and 
felts; webbing, sacking cloth and tar- 
paulin. for upholstery; bagging for 
covering cotton and hop cloth for bal- 
ing hops.» Users desiring to participate 
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in such imports were asked to file appli- 
cation before Sept. 11, giving a com- 
plete description of the material wanted, 
the source from which it will be ob- 
tained, the end use for which it is de- 
sired, and the total net weight in 
pounds, WPB said that since the 
quantity of miscellaneous jute goods 
that may be approved for import is ex- 
tremely limited, no quantity of each 
product can be set until all requests 
submitted have been reviewed. Burlap 
(Order M-47), brattice cloth, and 
finished jute bags of all kinds are not 
covered in this plan. 


Paper products released — 
WPB has revoked order M-24l-a, re- 
moving all quantity restrictions on the 
manufacture of a large variety of con- 
verted paper and paperboard products. 
This will open the way for increased 
supplies of such items as toilet paper, 
facial tissue, paper towels, napkins, 





drinking straws and waxed paper. 
Other converted paper products, pre- 
viously limited to. a percentage of nor- 
mal production, but now unrestricted, 
are Venetian blinds, window. shades, 
draperies, paper carpets and rugs and 
retail packages of wrapping paper. 
Also, increased supplies of grocers’ and 
variety bags should soon be available to 
the general public and paper shipping 
sacks to industrial users. WPB an- 
nounces the revocation of three orders 
controlling production, L-261 (grocers’ 
and variety bags), L-304 (specialty 
bags), and L-279 (paper shipping 
sacks), all effective immediately. 


ss ¢ *# 


Air express shipments—The 
volume of international air express 
shipments handled for July rose 31.57 
per cent over the same period last year, 
according to the Air Express Division 
of Railway Express Agency. A total 
of 26,443 international air express ship- 








“Must Hardware Stores Operate Sundays?” 


N the “Just Among Ourselves” 
pages of the Aug. 16, 1945, issue 
of Harpware AGE there appeared 
an article, “Must Hardware Stores 
Operate Longer Hours and Sun- 
days?” The editorial played up the 
fact that drugstores have gotten a 
few items of merchandise away from 
the hardware stores, and proposed 
that, in order to cope with the situ- 
ation, we stay open evenings and 
Sundays. It ended by saying, “At 
any rate, it is something to think 
about.” 
~I have been thinking and I am 
deeply concerned. Not because of 
the few items we have lost to 
the drugstores, but because of 
the spiritual issue involved. In the 
26 years I have been in the hardware 
business, I have seen many items 
sell well for a long time and then 
fade from the picture, some because 
of the drugstores and some because 
of other reasons. I have never had 
the slightest trouble in finding profit- 
able items to take their place. I also 
find that a live hardware merchant 
can make a good living without mak- 
ing a slave of himself by staying 
open longer hours. To me, this 
surely would be a step backward. 
The Sunday opening is a greater 
cause for alarm than any other 
aspect of the question. One of the 
saddest tendencies in America today 
is the increasing disregard for a 
fundamental law of God. “Six days 
shalt thou labor and do all thy 
work” is not a temporary injunction 


but a basic principle given of God. | 


One day in seven, kept free of busi- 






ness and ordinary work, is alike 
needful to man and respectful to 
God. 

The story is told of a Chinese beg- 
gar who three times approached a 
man who had seven pieces of money 
on a string about his neck. Touched 
by his need the man kept giving 
until he had given the beggar six of 
his seven coins. Then he lay down 
under a tree to sleep. As he slept, 
the beggar crept silently back, cut 
the string and stole the seventh coin, 
taking it away with the six that had 
been freely given to him. 

I have found in 26 years in busi- 
ness that honoring God with His 
portion of my time and putting prin- 
ciple ahead of gain has paid from 
every possible angle. Our service 
men who are wearing the Medal of 
Honor earned it because in their 
crisis hours they only asked, “What 
should I do?” and then they did it. 
The seven-day week question, if 
answered from the angle of “What 
is right?” only has one answer— 
“Six days shalt thou labor.” 

My determination is to stick to 
God’s wise plan. If proposing a 
change were left in my hands I 
would suggest that instead of invad- 
ing God’s day in search of gain, we 
should give Him a better place in 
the other six than He now has in 
most of our lives. Give God a chance 
in your life and business and I am 
sure it will prove satisfactory 
Roy Moore _ 
Lapeer Hardware, 
Lapeer, Mich... . * 
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HAND AND POWER 
TOOL GRINDERS 
SICKLE GRINDERS 

GRINDING .WHEELS 

SHARPENING STONES 


ABRASIVE FILES 











GENERAL 


3618 W. PIERCE STREET 





Manufacturers of 
2 
Quality 
“4 Hardware 


Buy from your regular jobber 


HARDWARE 


VISES 
SKATE SHARPENERS 
LAWNMOWER SHARPENERS 
and GARDEN TOOLS 
LAWN RAKES 
GRASS CUTTERS 
WEED CUTTERS HOSE REELS 


COMPANY 


WISCONSIN 





MILWAUKEE, 











MAYDOLE HAMMERS | 
Hit the Nail! A CSFINE TOOLS | 
















SINCE 1831 


Maydole Hammers have dee the world’s standard and good carpen- | 
ters’ choice for over 100 years. Made in a complete line of styles and | 
sizes. Other Mayhew products include quality Screw Drivers, Nail 
Sets, Knurled and Octagon Punches, Cold Chisels, Burring Reamers, 

“All Steel’? Wood Chisels, Star Drills, Taps, Adjustable Dies, and 
Screw Plates. Ask your Jobber Salesman or write for literature and 
information to 


MAYHEW STEEL PRODUCTS, Inc. | 


Shelburne Falls, Mass. 





Theyre Cash Register Hambers/ 





Now ... more than ever 


_ the name to remember 
_.. the place to try first! 


Yes, try Hindley first for all kinds of 
Wire Hardware, Cotter Pins, Plumbers’ 
Specialties, Flat Spring Keys, Riveted 
Keys, etc. We’ll do our usual best, sub- 
ject to prior orders. Send for our latest 
catalog. 


HINDLEY MFG. CO., 60 JOHN ST., VALLEY FALLS, R. I. 














TINT, LOCK COMPANY 
SINCE 1888 © LANCASTER, PENNA. 





*BELTS | 
«TIME 


Supply House or 


DOES NOT CONTAIN GRAPHITE [im 
Joseph IE IK GIN crucivie Company + viv. 40c9 + sersey city 3, ns 


SEPTEMBER 27, 1945 


Get one at your 


write for Data 


Sheet #27. a? 





BRIGHT «2 BRASS 


WIRE GOODS 


Pa eer ek eee eee pane ne eeming 





SELL ... To every plant 


in your area. Wherever 
belting is used this Dixon 
Product goes over Big. Plant 
men know it. Show it, sell it 
and profit. Do you know 
Graphite Gus and his lively 
profit makers? Write for 9 


A CAST GS SOTA ARR IT 
‘ 





Data Sheet Directory. ; 
oe me es . ‘ : 
eae oh Lees iow CRG LE BIE ES ge 
é SE Pe ai 00 AG a A rapt 554 Hteatigon 
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Nearly a Hundred Years 
Of Wire Specialization 


In that time we have made untold millions 
of hooks, eyes, rings, screws, etc., for use 
in homes, stores, and on farms, the length 
and breadth of this land. Then came the 
war, necessitating practically our entire 
facilities. 


Now, with victory a reality, we are giving 
nation-wide attention to the hardware trade, 
always the “backbone” of our business! 


M. S$. Brooks & Sons, Chester, Conn. 
Since 1848 


BROGKS f° HOGKS 


National 


Still a symbol 
of fine 
HARDWARE 















UT for the duration many mem- 

bers of this extensive line will 
not be seen on the home front. The 
facilities of our larje modern plant 
ive first call to the war effort, and 
whateveravailable hard wareis allotted 
for civilian use will be fairly rationed 
to our many loyal dealers. 
We hope the day is comin? soon when 
a decisive victory will give us the 
“GO” sign for full-speed production 
to serve a world at peace. 


We supgest using, Government priority 
forms for all of your urgent hard- 
ware requirements. 

NATIONAL MANUFACTURING 


COMPANY 
STERLING -: + - ILLINOIS 











ments, not including traffic to and from 
Canada, was reported for July, com- 


pared with 19,204 for July, 1944. 


U. S. Plywood sales—Sales 
for the three-month period ended July 
31, 1945, by United States Plywood 
Corp., New York City, were $9,050,000, 
including approximately $400,000 of 
newly acquired subsidiaries which are 
not consolidated, compared with $5,611,- 
700 in the same quarter last year. 


This Is the Hardware 
Reconversion Outlook 


“(Continued from page 135) 


. - Do not foresee any chance 
for . . . increased supply... 
for balance of this year and 
into early months of next year.” 


by F. E. Schmitt, Jr., 
Hercules Powder Co., 
Wilmington, Del. 


Turpentine is the only one of our 
products that finds its way to civil- 
ians. All others of our manufacture 


| are either chemical raw materials, 


components of other products or 


| special-class products. 


We do not foresee any chance for 
an increased supply of Hercules 
Steam-distilled Wood Turpentine 
for the balance of this year and on 
into the early months of next year. 
A large percentage is still being 
used for the production of chemi- 


| cals, and though the war is over, we 
| expect to continue to supply these 





materials in approximately the same 
quantity as during the past several 
years. 

Speaking generally, it is our opin- 
ion that the supply of turpentine 
will be fairly tight, at least until the 
new crop comes in about April 1. 
1946. 


* * 7. 


- Back into normal produc- 
tion within a few weeks.” 
by J. C. Caldwell, 
Asst. Sales Manager, 
Indiana Glass Co., 
Dunkirk, Ind. 


We have no reconversion problem 
and just as soon as we get addi- 
tional manpower we can return to 
normal production. 

We are in a critical area and have’ 
been operating at about only 60 
per cent of our capacity. With the 
cancellations and cutbacks of war 
contracts, we believe this will en- 
able us to get back into normal 
production within a few weeks. 










* 
PROTECTING 


AMERICA'S 
HAND POWER 





THE BOSS MFG. CO., KEWANEE, ILL., U.S.A 





You Wikl Profct 
by “Peaturing 


DRAKE 


SOLDERING IRONS 





Outstanding quality values backed 
by 25 years of soldering i iron map- 
ufacturing experience, DRAKE 
Soldering Irons have the built-in 
customer satisfaction you find 
profit in selling. There is « 
DRAKE Soldering Iron just right 
for every purpose. 

INDUSTRIAL BUSINESS 


The ived stamina of DRAKE Sol- 
_ makes them particularly 


war plents. You can 
sell DRAEE dering Irons to those 


is No. 701—100-watt 


ee | Selaert I This same type 
ron. 
fron also pom i ja 60 and 150-watt 


ASK YOUR 
JOBBER 


Write for latest 
information about 





DRAKE THAN INC. 


3656 LINC 
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jee « Don't expect to be back 
_ ae great neck 
after the first of the year...” modern 


by W. T. Davis, Sales Manager, plastic handle 


United S Co., 
Ypsilanti, Mich, screw driver 


We have found out that recon- | 
version has many headaches. It is 
like starting up a new business: you 
have to obtain new sources of sup- 
ply for raw materials and purchase 
parts from sources that have recon- 
version headaches themselves. 

We don’t expect to be back into 
normal production until some time 
after the first of the year, and now 
we are unable to set up production 
ryns in our factory ahead of actual 
receipt of steel and to purchase 
parts. For these reasons we can’t 
give anyone delivery dates on or- | 
ders we are holding. 

We hope to be able to announce 
within 90 days models we expect to |: 
produce in 1946. 


* * See Your Jobber! 
“We ... are straining our fa- | shafts scientifi- 


cilities to make deliveries of the 
best quality available and as | °ly tempered 


PR ma ucrygwhere ickl ible.” high grade Alloy 
é > ao eal Tool Steel. 


by Melroy Sinclair, 





























b Small tool replacement in post-war Acting Sales Manager, Work end heat 
will be tremendous. Today every Sinclair Industries, treated to 
kind of tool is taking a real beating . 
in an effort to bring an earlier Vic- St. Louis, Mo. | withstand wear. 
=. —— one for ts te American (and world) manufac- | Fluted Red-and- 
ve Yee See eee venieme mcs turers are not going to be able to 

assets to Hardware Dealers’ Lines. h full _ ., . ith Black PLASTIC 

} Vaughan high quality material, de- reas —_—as om uction, cee HANDLE is slip- 

sign and workmanship are your as- suddenly or progressively, apace shott 

: surance of repeat sales that come with their own plans or with con- proof, - or- 

ey Seeies Vanalilie complete line sumer demands. proof, will not 

Ei of Hammers, Hatchets, Axes and In = own case, and from ob- splinter or warp. 
Small Tools. servation of our suppliers of raw 











No. 700 Assortment 


Here is a small tool assortment that 
will sell tools on sight when dis- 
played on your counter. Each display 
consists of 30 assorted chisels and 
punches of various sizes. 





of Tt always pays te buy a good tool 


| VAUGHAN & BUSHNELL | 


MANUFACTURING CO. 


CHICAGO 3, ILLINOIS 
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materials and machinery, we have 
experienced certain bottlenecks 
dressed in new clothes, but recog- 
nizable as the same bottlenecks that 
occurred in war production — de- 
mand beyond capacity. 

Just as this situation was reme- 
died in the war emergency, industry 
itself will remedy the situation. In 
the meantime, we, like others, are 
straining our facilities to make de- 
liveries of the best quality available 
and as quickly as possible. 

* #2 
“War contracts were termi- 
nated at our factory as of July 
1, 1945, and we are rapidly at- 
taining resumption of civilian 
goods production.” 
by G. A. Norris, 
General Sales Manager, 
Ben H. Anderson Mig. Co., 
Madison, Wis. 








For additional comments see 
the October 11, 1945, issue 
of HARDWARE AGE 








An ideal tool for 
electricians and 
radio men, as 
well as for the 
hobbyist. 





Other Great Neck Lines 


hack saw blades— 


molybdenum 
tungsten 
high speed 
keyhole saw blades & handles 


phillips screw drivers 


screw drivers (wood handles) 
wood chisels (plastic 


or wood handles) 














Great Neck Saw Mffrs., Inc. 
Mineola, N. Y. 
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And Still Available for Bleedware Distribution 


Sentinel Radio 
Vest Pocket Set 


Radio set designed to be incon- 
spicuously carried in vest pocket, hand- 
bag or concealed about the person. Bat- 





teries are self-contained and its aerial 
contained in the wire leading to the 
ear piece. Can be carried anywhere, 
and without the slightest disturbance to 
anyone, as only the user can hear the 
programs through the ear _ piece. 
Speaker, or ear-piece will be entirely 
inconspicuous of the hearing-aid type. 
Complete unit includes radio, batteries 
and tubes, in a small compact case, not 
much larger than a cigarette case. 
Sentinel Radio Corp., Evanston, Il. 





Pump for Farmers 


Aircraft type pump supplies hy- 
draulic power for the control of tractor- 
mounted implements. Size of a man’s 
two fists, pump runs off the tractor en- 


gine. Pressure it provides raises or - 


lowers at the flip of a handle, plows, 
harrows, cultivators, etc. Said to be 
highly efficient through the full range of 


184 


operating temperatures encountered, 
ranging from sub-zero to tropical. 
Longer service is said to result from 
automatic adjustment of end clearances 
which compensates for wear. Borg- 
Warner Corp., Pesco Products Divi- 
sion, Cleveland, Ohio. 





Sonneborn Floor 
Cleaner Folder 


Illustrated, four-page folder of in- 
terest to maintenance men and superin- 
tendents in schools, hospitals, institu- 
tions, etc., which describes Floorlife 
cleaner. Says that the cleaner, de- 
signed to clean and wax in one appli- 
cation, will remove heel marks, and 
grease spots readily, will not injure 
or scratch inlaid surfaces, and can be 
applied by hand or machine. L. Sonne- 
born Sons, Inc., 88 Lexington Ave., New 
York City 16. 


Cory Buffet Queen 


Cory Glass Coffee Brewer Co., 231 N. 
La Salle St., Chicago 1, Ill, will offer 
an attractive combination, comprising 
an 8cup glass coffee brewer, extra 
serving decanter and two burner elec- 
tric stove with two heats for brewing 
and for maintaining coffee, at correct 
serving temperature. Coffee brewer is 
lustrous, hand-striped glass, has plastic 
hinged decanter cover, plastic safety 
stand for upper bowl and measuring 
cup. Stove has chromium finish, plastic 
handles and heat control switches. 








Majestic Coal 
Chute Design 


The Majestic Co., Huntington, Ind., 
announces a new home coal chute or 
metal foundation coal window. Known 


ES ae 


f 


as No. 550 chute, it is made of unbreak- 
able pressed steel. Frame is of pressed 
steel .095 thick and arc-welded at 
corners. Door is of 13-gage pressed 
steel, ribbed for added strength and ap- 
pearance. Pressed steel hinges secured 
by electronic welding, and body is 16 
gage blue annealed steel with spot 
welded seams and punched for mortar 
lock. Gravity lock, with cast, semi- 
steel pin and stamped lock housing is 
positive and secure. Unit has a coat 
of asphaltum, rust-resisting paint. Unit 
will be available in one size, 23 by 17 
by 8 in. 





“Slipit”—for Windows, 


Doors, Drawers, Etc. 

“Slipit,” jelly-like chemical com- 
pound for preventing and stopping 
sticking windows, doors, and drawers. 
May be brushed or rubbed on. Said to 
be harmless to fine finishes, clothes and 
hands, and will not become gummy or 
sticky. Also helps prevent swelling of 
wooden parts. One application usually 
lasts a year. Slipit Products Inc., 169 
Water St., New York City. 
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Sign of a QUALITY LINE. 


eoethat draws quality customers, too! 





















The Plomb sign does three important things for the distributor 


FINE HAND TOOLS who displays it. 
FOR YOUR NEEDS=- First, it tells customers and prospects this leading line of fine 


hand tools is in stock. 


The Plomb Line surpasses all others in 
completeness of assortments—of all Second, it ties in with Plomb advertising and popularity to 


teol types for all types of users. - fi 
bring more desirable tool volume. 


SCREW DR IVERS Third, it emphasizes the fact that the distributor is featuring 
quality merchandise in his store — is building business on, 


PU LLERS customer satisfaction and goodwill. 
PLUMBI NG TOOLS Thus, you'll find the Plomb Line not only attracts those who- 


Cc are interested in quality hand tools but will contribute in a sub+ 
WREN HES stantial way to improving the reputation you already enjoy 


TO O L S F TS j for quality and service. 


Write for catalog and complete details today.—Plomb Tool 


SOCKETS ano ATTACHMENTS Company, 2227 Santa Fe Avenue, Los Angeles 54, California. 
PUNCHES ano CHISELS 
BODY ano FENDER TOOLS 
PLIERS 


Coe and many other tools 


































- 


SEPTEMBER 27, 1945 









Bishop Venta- 
Glass Windows 


Venta-Glass window has shutters or 
louvres made of plate glass, which do 
not raise up and down. They are easily 





opened er closed by the slight move- 
ment of the front or floating frame. 
Natural cushion of air formed between 
each overlapping louvre will prevent 
breakage, if the window is closed force- 
fully. Louvres can be tilted to any posi- 
tion, and when open they are horizontal. 
When closed, the louvres overlap slight- 
ly, creating a water-tight seal. Window 
is manufactured complete, ready and 
easy to install. Available in a wide 
variety of standard window sizes, it fits 
any regular window frame. Can be in- 
stalled in doors also. Regular window 
sereens can be mounted on the outside 
of the window, and the screen need not 
be removed when washing the window. 
In cold weather a storm sash may be 
substituted. Both inside and outside 
of the windows may be washed simul- 
taneously by tipping the louvres hori- 
zontally. Frosted louvres in bathrooms 
are ideal for privacy. Half clear, half 
frosted Venta-Glass doors and windows 
offer interior decorators ideas in win- 
dow and door treatments. Can also be 
used in ceilings and interior walls. Nu- 
Air-Wa Co., 601 S. Vermont Ave., Los 
Angeles 5, Cal. 


Booklet Suggests Light 
Bulb Merchandisers 


Westinghouse Lamp Division, Bloom- 
field, N. J., has prepared a booklet sug- 
gesting new lamp merchandising ideas. 
Booklet says light bulbs, portable lamps 
and lighting fixtures should be grouped 
together in a “See-Ability Center.” A 
series of sketches carrying out the 
theme of grouping related items are in 
the booklet. Designed for large and 
smal] stores, sketches illustrate how 
light bulbs and related items in the 
lighting group might be displayed. For 
small stores, sketches tell how light 
bulbs might be merchandised in com- 
bination with electric appliances. Book- 


WHATS NEW 


let says lamp displays should be on 
high traffic aisles, the more they are ex- 
posed, the more will be sold, Full 5-ft. 
table is recommended. As floor space 
and architectural conditions vary so it 
would be impossible to suggest stand- 
ard dimensions, however, each display 
should be tailored to fit the individual 
needs of the dealer or utility. 


Meck Kit Sent 
To All Dealers 


John Meck Industries Sales Corp., 8 
S. Dearborn St., Chicago 3, Ill., has 
shipped a radio and promotional kit to 
each dealer on its list. Each kit con- 
tained the first production of the com- 
pany a five-tube AC-DC Superheterodyne 
table model set in a red and white 
plastic cabinet. It also held a ribbon 
display piece for the window, package 
of advertising material with streamers, 
posters and folders, advertising matter, 
and publicity stories, price tags and 


dealer order blanks. 








Howes Cast-Iron 
Topless Stoves 


Designed for use as fireplace grates 
and barbecue grills, they are 24 by 12 
by 9%4 in. in size. Fits most any fire- 





place and is portable, weighing about 
40 lbs. Burns coal, wood, charcoal, and 
briquettes. Made from black cast iron. 
Has special draft control which assures 
steady, uniform, controllable heat, and 
enclosed ash-pit. Cast-iron bowl re 
flects heat outward and downward for 
uniform heat. S. M. Howes Inc., Taun- 
ton, Mass. 








Cabinet for Literature 
And Selling 


Frigidaire Division, General Motors 
Corp., Dayton 1, Ohio, has issued a 
planning guide for stores, titled, “De- 
sign for Selling.” Contains 38 pages of 
practical information, and is well illus- 
trated. Guide is based on the space 
needs of the product, the customer and 
the salesman. Plans organize the store 
space into selling units. Unit principle 
gives a flexibility of application which 
makes the plans practical and usable 
by any dealer, any type store, any size 
department, and any style decoration. 





Includes detailed working. drawings. 
color schemes, store front. design, store 
location, etc. 

In line with this design for selling 
campaign, the company has also made 
available a literature and sample cabi- 
net which furnishes a compact housing 
for the various devices and literature 
used in promoting a sale. Has doors at 
either end with a divider in the middle, 
and can serve both selling stations. 
Doors hold pockets for order blanks, 
and the shelves are deep and wide to 
accommodate product construction 


samples. Top serves as counter and ~ 


divider between selling stations as 
illustrated. 
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NOT RUST, b-- 9 by 
Gnish. Light and 








POR on SURMNS WICKLESS STOVES, 
aauces Aso 











Poteet! 
ATLAS AseesTOS ComPamY, HeaTe weiss Pa 






















Top Notch Wicks are burned off to 
an angle which assures the highest 
efficiency in burning. 


TOP NOTCH: 


GLASWIK: 


VICTORY: 








“The ATLAS Line 
of stove wicking is complete 


Cylindrical type made of high grade 
cotton yarn, carefully woven to insure 
against binding and sticking. Complete 
with metal carrier to fit most popular 
makes of oii cook stoves and room 
heaters. Packed in attractive boxes. 
The finest kindler on the market. Made 
of treated spun glass yarn. Will outlast 
the orenary kindler many times over. 
Furnished in either 5/7 ft. individual 
boxes or 100 ft. rolis In widths of %”, 
1”, 1%” and 1%”. 





FLAMEMASTER: Neittorcea. "Woven to give. you better 


service than the ordinary asbestos wick 
Packed in colorful boxes of gener 5 ft. 
A, 100 ft. in widths of %”, 1%” and 
1 


An economical asbestos wick which will 
light quickly, burn without soot — 
produce a hot flame. Boxed in 5Y, 
rolls in widths of %”, 1”, 14%” and fag f. 
Can also be supplied in 50 ft. lengths. 


Fill your needs for these lively sellers from one source! 


ATLAS ASBESTOS COMPANY, NORTH WALES, PA. 





Producers of Asbestos Products for 21 years 





NEW! Pes Past Selling 


MmeUCAW MOLDED PLASTIC UNITS 





AMERICAN MOLDED PLASTIC 


SINK STRAINER 





Note cross brace rib design for greatest strength. Prevents sagging. 
Maintains rigidity. 


300 PER CENT more draining area than in ordin strainers. 


Square openings for faster draining. + gg A .. Y AND 


LEANED. Will not stain, scratch, 
T CORRODE. Retains original handsome 
easy ~4 handle, aend—made of tough plastic for 





AMERICAN 
MOLDED 
PLASTIC 

HAT AND 
COAT HANGER 


(Also > Sane for Some, uten- 
etc., in closet, bathroom 
‘ and kitchen.) 
Will carry the heaviest over- 
coat. Sketch shows steel rein- 
forcement for rigidity. Steel 
plate backs plastic base panel. 
Steel arm extends entirely 
through hollow hook and is 
integral with steel base plate. 
Base measures 1%”x2%4”, ex- 
tends out from wall 2%”. 
Furnished with two screws. 


Here is a strong, colorful, de- 
pendable hanger that will not 
chip nor fade. Beautiful solid 
colors. Smart new style. In- 
stant appeal wherever shown. 


Wire or write at once for Iilustrated descriptive Bulletins 
and prices. 






1758 N. Honore Street, Chicago 22, lilinois 
Telephone: ARMitage 3045 
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Check These Exclusive 


he 


SOLDERING 






* SAVES TIME 
w® SAVES EFFORT 
*% SAVES WEIGHT 
® SAVES CURRENT 
® SAVES THE IRON 


HOT IN 90 SECONDS 
READY FOR USE..! 


its many exclusive features put the 
Kwikheat Soldering Iron in a class by 
itself. That's why it wins enthusiastic 
praise from those who use it—why 


Lighted Safety 
Wall Plug 


Electrically lighted wall plug, called 
“LumiNite” safety pilot plug, has been - 
developed by The Associated Projects 





Co., Columbus, Ohio. Combination 
cord cap, convenience outlet and safety 
pilot, this plug is encased in an attrac- 
tive ivory plastic housing. Readily 
plugs into any prong type wall electri- 
cal outlet. Tiny bulb inside the hous- 
ing, emits a soft glow through the front 
portion of the unit, providing a pilot 
light for conveniently locating wall re- 
ceptacles without fumbling or hazard of 
electrical shock. Also affords a night 
safety light. Light burns continuously 
day and night, tests show it costs less 
than 2 cents per year for current. Pro- 
vides two convenient outlets for plug- 
ging in other electrical fixtures. In- 
structions are supplied for adapting it 
as a cap for the end of the cord to elec- 
trical devices. 


Star 6NX Double 
Edge Blade 


The American Safety Razor Corp., 
315 Jay St., Brooklyn, N. Y., is again 
making two Star 6NX double edge 
blades for civilians. Made by a process 
known as 6Nx, which produces very 





Kwikheat is fast becoming America's 
most talked-about iron—why you cer- 
tainly want to stock it... lists at $11. 
Write today for complete information. 


6 TIP STYLES 


Interchangeable 


SEES 












«+ « WRITE FOR DETAILS 








— WHATS NEW 


AND STILL AVAILABLE FOR HAROWARE DISTRIBUTION 





fine edges. Placed on the market in 
1942, the production since then has 
been devoted to the armed forces. Spe 
cial window and counter display, as il- 
lustrated, is available. 


Handicart, Golf 
Utility, Garden Cart 


Fully, collapsible, and all metal pre- 
cision built, this cart has rubber tires. 
Folded size is 11 by 11 by 38 in. Has 
perfect balance, according to maker, 
and 400 lbs. capacity. Designed for 
use as a golf, utility and garden cart. 
Has finger-tip control adjustable handle 
position for weight stabilization, all 
metal disc wheels, and thrust-type dual 
ball bearings, to assure free rolling. Has 
various accessories including, light- 
weight golf bag with hood; tray pocket 
for golf balls, tees, and score card, 





which slips in grooves on cover, utility 
pocket and hamper, for shopping, laun- 
dry or picnic; kiddy-perch, which sits 
on top of the hamper, and a vanity box, 
combination ash tray and container. 
Carts Incorporated, Sales Division, 35 
N. Arroyo Pky., Pasadena 1, Cal. 





Youngstown Kitchen 
“Min-A-Kit Book” 


Youngstown Kitchens, Mullins Mfg. 
Corp., Warren, Ohio, has published a 
booklet enabling customers to design 
their own kitchens in miniature cailed 
the “Min-A-Kit Book.” Contains 20 
pages and 46 models, with valuable in- 
formation on kitchen planning, and is 
printed on heavy tag. Contains many 
pages in color, and models of cabinet 
sinks, base and wall cabinets, stoves, 
and refrigerators. Planners cut out 
the models, assemble them into life-like 
dummies, use the book cover to form 
the kitchen walls and design kitchens 
of any size and style. Booklet is avail- 
able upon the receipt of 10 cents. 
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HOUSEWIVES ARE KEEPING THEIR HOMES 
CLEANER WITH . laa 7] 
recister SHIELDS 











Saves seen and ce eet cleaner heating 


ADJUSTABLE TO ANY SIZE OF HOT-AIR REGISTER 
Wall and Floor Models — Beautiful black or walnut steel 








$T. LOUIS 6, MO. 


BROADWAY AT CASS AVE. 











Make Your Store 


Waterproofing Headquarters 








You can stand 
scuarely back of 


KAY-TITE 














| Kay-Tite Sp Epabes t 10 0 Ib. packages 


age of water. 

It’s guaranteed te 
do the job. 

Any one can apply 
it. Goes on like 
paint. 


" For— 
Cellar Wallis and Fleors 
Concrete Ma 


Retaining Walls 
Brick Walls and Plers 


also can be u 

Al for po a4 sup be 
and masonry, 

con 

Osers are always enthusiastic boosters. They will boost your 
store as 5 the place to get real waterproofing satisfaction. 

and 60 1b. drums. It comes in 
Grey and ite. A 10 lb. package will waterproof 100 to 150 aq. ft. 
Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 
























































PREMIER 
Electric 
WATER HEATER 
Made with 
— ~~ CHROMOLOX 
. ys & we 1500 watt 
: han << | Heat Unit 
rs xkK* 
A Hot 
Write for — < x "Sonert” 
Folder ; 
and 7 
Dealer 
Discounts. 








HOW IT WORKS 


Lift pail so as to immerse the 
Chromalox Heat Unit in con- 
tents. Hang on switch lever 
hook. This turns on the heat. 
Remove the pail, the switch 
snaps off. Portable. Weighs 
about 8 lbs. Shock proof. 
Long lasting, heavy pF sy construction. 


HOW IT SELLS 
Fast! There are dozens of uses for this item. Folder gives 
many suggestions. Easy to demonstrate. Good margin. Folder 
and prices mailed on request. 
THE NATIONAL IDEAL CO. 
906 N. Summit St., TOLEDO 4, OHIO 





























DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


Increase your profits. Join tne swing 
Dearb the ote line of 


to 

vented and unvented heaters offering 
outstanding Safety end Canvenience 
features plus Matchless Performance. 
Va the Gualty line tbat leads ta sole 


FEATURES THAT SELL 


Ultra-smart Appearance—Air Insulated 
Cabinets— Hi-Crown Burners — Aute- 
Chassis— 





truly Outstanding. 
They Offer a Taikable — Visible and 
Saleable difference. 


WRITE FOR LITERATURE 


AIR COOLED CABINETS 
For Safety 


Air Inguisted Cabinets end the fire hasard. The cabinet never gets het. Yes, = 
eas install it against the C) 
seared fing The ayphenaire chassis is “the 








wall—tight. No 
teins. ss ‘ers. No burned furniture. 
secret. It’s patented. Dearborn’s famous cool cabinet feature is s major com- 
tribution to safety. 
suT. 
PRO. 
@ 


NAT. 
MFG. 
MIX. 





FAMOUS HI-CROWN BURNER 
with Bive Flame Pilot Light 


par tg a me pe Se yh ne ee eh gy 
and Blue Flame Pilot Light. unequalled burner performance plus the 
convenience and safety of 


DEARBORN STOVE COMPANY 








3256 Milwaukee Ave., Chieage, fl. 3625 S. Grand Ave., Les Angeles, Calif. 
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AN ADDITION TO 
THE CONVALCO LINE 





FORSTNER | 


AUGER BIT 





Woodworking manufacturers, pattern 
shops, home craftsman... all who bore 
holes at angles find the convenient 
Forstner Bit indispensable. Because the 
Forstner Bit is guided by its circular rim. 
and has no spur... this bit cuts angles or 
cuts any arc of a circle. It leaves a smooth- 
walled, flatbottomed hole in the toughest, 
knottiest wood. 

Furnished with hand brace shanks, from 
a. 2”, and with machine shanks up 
to 3”. 


CONNECTICUT VALLEY f& 
Expansive Bits 


SAVE MONEY 


One Expansive Bit Takes the Place 
of Many Other Bits 
Connecticut Valley Expansive Bits 

make good work easier, because: 


















1 They cut smoother holes, 
more easily, for their is a 
spur on head of bit. 


2 Smooth, no-clog point 
threads give positive pull. 
3 


They feature a Non-slip cut- 
ter, result of a step holding 
the clamp under tension. 


& Edges are keener be- 
cause of hand shar- 
pening. 


5 Necked shanks on both 
Clark and Wright 
types. 


obi CON VALCO 
Connecticut Waller Wie. Co. 

)ncorytrated /874¢ 

eBROOA o\\} 


WHATS NEW 


AND STIL AVAILABLE FOR HARDWARE D/STRIBUTION 





(Amerock No. 500 
Demonstrator 





The American Cabinet Hardware 
Corp., Rockford, Ill., is offering a new 
No. 500 demonstrator showing the com- 
plete Amerock post war line of cabinet 
hardware. Enables dealers to show cus- 
tomers on one compact display the com- 
plete line of Amerock hardware. Four 
distinctive “matched” design patterns 
offer a choice of both plain and fancy 
designs, with and without colored ac- 
cent. Prominently displayed is the new- 
ly designed “stratoline” pattern. Two 
model operating doors, which are a part 
of the demonstrator, can be opened and 
closed to test the easy operation of 
catches and hinges. Also show how 
hardware is applied to both flush and 
offset doors. Automatic color selector 
is also featured on this demonstrator. 
Shows six colors of deluxe hardware 
against any one of the six basic cab- 
inet colors. Demonstrator is equipped 
with a rigid easel permitting it to be 
used as a counter and window display. 
Two separable hinges mounted on back 
permit it to be quickly and _ easily 
mounted on wall post or display panel. 





Gas Industry Offers 
Dealer Sales Kit 


Association of Gas Appliance & 
Equipment Manufacturers, 60 E. 42nd 
St., New York City 17, is offering a 
new sales kit designed to help dealers 
tie-in to the gas industry’s enlarged 
promotional activity. Kit entitled “A 
New Kind of Post-War Plan—Selling 
Two Out of Three Women for You” is 
a joint project of 20 gas range manu- 
facturers who build gas ranges to “CP” 
standards. Material for use by dealers 
and described in the kit includes: win- 
dow and floor displays, bill stuffers, 


wall murals, kitchen photographs, sound 


slide films, billboard and _ car-card 
posters, miniature kitchen displays, 
salesmen’s selection and _  salesmen’s 


training guides, newspaper ads and 
store planning guides. Purpose of the 
kit is to bring dealers up-to-date on the 
gas industry’s new national advertising 
and promotional campaigns, sales train- 
ing programs, New Freedom Gas 
Kitchen activity, architect and builder 
reference manual, new home builder's 
programs, etc. 


Holt Floor Maintenance 
Machine Catalog 


Holt Mfg. Co., 651-667 20th St., Oak- 
land, Cal., issued a descriptive catalog, 
reorganized and simplified, on its floor 
sanding and maintenance machines. 
Prices have been brought up to date, 
and several pages have been added on 
the care and most effective use of the 
equipment, Special two-color section is 
devoted to helpful hints on floor main- 
tenance problems. Section features a 
stain removal chart. All types of Holt 
floor sanding and maintenance machines 
are shown, and the many lines of. ac- 
cessories. Catalog is loose-leaf and 
bound by a two-color cover. Can be 
had as complete unit, or merely the 
pages specifically requested. 


Magnesium Griddle 


Sunday Nite Chef griddle made from 
magnesium, is designed to cover two 
burners of standard gas and electric 
ranges. Has a cooking surface measar- 
ing 9% by 16 in. and is 3/16 in. thick 
and weighs about 2 lbs. Temperature 
is uniform over entire cooking surface, 
says the maker, thus pancakes and sim- 
ilar foods brown evenly regardless of 
location on griddle. Griddle can be 


used for grilling, frying and baking. 
One burner model, with detachable 
lifter-type handle will be available soon. 
The Dow Chemical Co., Midland, Mich. 
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MINUTE MOP 
of Cellulose Sp 
Products 








e Minute 
Bath 
TUB 
BRUSH 


List, 
Price, 


69c 





and irksome 
Keeps hands 
works up rich, 


ing lather. 


ping weight, per gross, 50 


dirt. 
Made of Du 
Pont oe _— 

mounted wood 


—— Ti long. only. 


Line 
onge 









the bath 


Tops for cleaning 
tub easier and faster. 
Ends stretching, 


straining 

over. 

dry, yet 
ca 












hetenasinaht 


List Price. . 


it does away with unti 
Measures 4%” otis Ce Oe 
weight, Der gross, 22 ibs. 





(te '35¢ 


Price 
Mos 
for yen coffee 





Cellulose Sponge 


mops. Shipping weight, per gross, 2 





e Minute 
WINDOW 
BRUSH 








block measures 


1%”, with a 





47 ibs. 


nationally. 


oe 13 E.23rd. 
, “$ CHICAGO 16 
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e Minute 
LAVATORY 
BRUSH 


— 
29c 


For keeping wash bowls and sta spotless 
the time. The housewife who delienee in = 
liness quickly sees its speed-up advantages, 4 









Shipping 


thod yet 
makers, 


Ditchers, jars, bottles—all 
deep china and glassware. 


head is 


sectioned and set into handle, resembling «a 

paddle-wheel, that washes clean as you twist 

handle. Packed in counter display eartons of 12 
© ibs 








There's a ready market 
awaiting this handy, effi- 
cient housekeeping device 
«=== that gets windows rk- 
ling with less work. Espe- 
cially useful to clean small, 
partitioned windows. W' 

x 


5%” 
18 


long. Packed one gross to 
the case. Shipping weight, 


Gund & gear onde now to your jobber and 

learn how easy it is to cash in on new, 
pat with the the steady-selling, femous Minute 
Mep Cellulose Sponge Line that’s distributed 


eatre 


_\MINUTE MOP (0. 


St. 
iLL. 











Bruno Tools 
Hole Cutter Kit 


New kit for cutting holes of various 
diameters in wood, metal or plastics, is 


being made by Bruno Tools, 9330 Santa 


Monica Blvd., Beverly Hills, Cal. Is now | 


being packaged in a special Christmas 
wrap. Kit No. 790 is available with 
straight shanks for use in drill presses, 
pneumatic and portable electrical drills. 
Contains one model No. 100, adjustable 
hole cutter, with ™% in. shank for cut- 
ting holes % in. to 1% in. and one 
model No. 101, % in. shank that cuts 
holes 1 in. to 2% in. Kit covers all 
diameters, 5 in. to 2%4 in. Tools have 
high speed blades, with all-purpose 
grind for cutting efficiently in wood, 
metal transite, masonite and other 
“problem” materials. 





Flur-O-Locks for 
Fluorescent Lamps 


Flur-O-Locks are an inexpensive lock- 
ing device for fluorescent lamps to 
elimiminate the danger of the lamps 
falling on employees and machinery. 
Also reduce troubles resulting from 
vibration and improper installation. 
Easy to install, they are made in three 
standard types to accommodate all 
standard fluorescent lamp sockets and 
for 20 to 100-watt lamps. Circular of- 
fered to dealers, contains catalog num- 
bers, installation drawings, and instruc- 
tions, and a sample for actual use. 
Laduby Co., New Haven, Conn. 





Bulletin On 
Air Motors 


The Bellows Co., Senacon Division, 
861 E. Tallmadge Ave., Akron 10, Ohio, 
has issued a bulletin describing its line 
of reciprocating air motors. Printed in 


| green, red, and black, and containing 7 
| pages, it tells what Bellows motors are, 


illustrates some of their uses and advan- 
tages, includes dimensional drawings, 
and accessories, and pictures on the 
back cover, five different Bellows air 


| power units. 








| 
| 
| 



















HEAD YOUR BUYING LIST 








ZIM CAN OPENER 


Opens any shaped cans, leaving 
edges clean. Strongly made for 
long service. Folds upward 
when not in use. 


ZIM JAR OPENER 





Removes screw caps, bottle caps, pry-up 
caps and friction caps. 
wall when not used. 


Folds flat against 


ee 


DELUXE MODEL 
ZIM JAR OPENER 


STANDARD MODEL 


Leaves entire board for ironing. Folds back 
when not in use. 





WHEN THE WAR IS WON... 


we will supply you with the familiar Zim 
appliances and new “postwar” ones too.. 
Meanwhile, we are apportioning the products: 
which regulations permit us to make so each 
customer will get some. 








ZIM MANUFACTURING CO. 
Headquarters for Labor-Saving Home Appliances 
3037 CARROLL AVE. 


— CHICAGO 12, ML 
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Sparton Tool Pipe— 
Tube Cleaning Tool 


The Spartan Tool Co., 6007 Lincoln 
Ave., Chicago, IIL, introduces a self- 
contained power-driven tool for cut- 





ting and removing obstructions, stop- 
pages, slush or scale from curved or 
fitted pipes, drains, humidifiers, etc. 
Machine is designed to house and drive 
% in. by 100 ft. of flexible steel shaft- 
ing. Flexible rod automatically coils 
and uncoils as it is fed into and from 
the container. Driving mechanism is a 
motor-driven head which is removable 
from the stand. In operation the unit 
is held at the opening of pipe or tube, 
so the desired length of flexible rod 
may be fed into the pipe. For remov- 


WHATS NEW 


AND STULL AVAILABLE FOR HARDWARE DISTRIBUTION 





ing waste material, rod has elyptical 
shaped, spring steel, cutter heads. Nor- 
mal speed of heads is 300 rpm, but 
upon encountering resistance from ob- 
struction, the rod stores up energy un- 
til the accumulated torque overcomes 
the resistance and release of such 
torque load spins the cutter at 750 rpm. 





Universal Better 
Living Booklet 


“How to Plan Now For Better Liv- 
ing,” is the title of Landers, Frary & 
Clark’s, New Britain, Conn., 20-page 
consumer booklet designed to assist 
homemakers in planning their electri- 
cally run homes of tomorrow. Divided 
into six categories dealing with cooking 
and serving, storage and preparation, 
cleaning and dishwashing, home laun- 
dry, cleaning equipment, and health 
and comfort areas of the home, and the 
appliances and housewares used in such 
areas. Presents layouts of the U-shaped, 
L-shaped and corridor kitchens, ideal 











THE 

“TEDDY” 
WAX 
APPLICATOR 









\ 






CHANGEABLE “LAMBSWOOL" PAD 


PRACTICAL and SALABLE 


The “Teddy” Wax Applicafor is thoroughly practical to 
spread the wax and polish a floor perfectly. It is sal- 
able, because it enables the housewife, or handy- 
man to do a creditable job quickly, easily and 

», economically. It is well constructed throughout 
—far superior to the ordinary flimsy kind of 
wax applicators which soon wear out. The 


| oe 
A 


‘ 


is readily detached for washing or replacing. When needed EXTRA 
PADS are available at small cost. These Pads are made of the 
finest lambswool—soft and pliable. Both the block and handle are 
made of strong, durable hardwood. Two handy sizes: 8” x 2" block— 
48 in. handle; 11” x 2” block—48 in. handle. Retail at $1.00 and $1.35 
each. They sell well and return a good profit. Send for Circulars and 


Trade-prices. 


STANTON SUPPLY CO., 137 Federal St, BOSTON 10, MASS. 
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laundry set up, and convenient ar- 
rangement of bedroom and bath. Thor- 
ough in its depiction of type of wire to 
be used in homes, it gives suggestions 
for good lighting, terraced shelves, 
ventilators, built-in radios, kitchen 
cabinets, etc. Closes with two pages on 
what to look for when you buy, includ- 
ing ideas as to looking for trademarks, 
guarantees, and selection of reputable 
dealer. Priced at $5 per 100. 





Amic Vernier Caliper 
And Height Gage 


American Measuring Instruments 
Corp., 240 W. 40th St., New York City, 
ig making an Amic Vernier Caliper and 
Height Gage, which has a one-piece 
open window type slider, with no cross 
members or rivetted parts. Sliders con- 
sist of a solid piece of tool steel. Made 
in three sizes, 10-in., 18-in., and 24-in., 
Vernier Height gage is available in 
English measure or in metric measure 
in 250-mm, 460-mm and 600-mm range. 
Base of the height gage is hardened, 
ground and lapped on top and bottom 
surfaces. Slide, base and fine adjust- 
ment are treated by a chemical process 
which penetrates and protects the parts 
against corrosion. Resulting black 
adds to the attractiveness of the gage. 
Amic Vernier Calipers are made in four 
sizes, 6-in., 10-in., 12-in. and 24 in. 
range. Also available in English mea- 
sure, or in metric measure in 150-mm, 
250-mm, 300-mm, and 600-mm range. 








Tool steel blade is hardened on the 
jaws and is made from one piece which 
is cut or stamped, out of the slide blade. 
Gages are provided for inside and out- 
side measurement. 
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Makinen Lures 
For Fishermen 


Makinen Holy Comet is uniquely de- 
signed with a hole in the head through 
which water flows as it is reeled in, 
causing a definite wiggle and jitter. 
Makinen “Merry Widow” lure has a 
special joint design and hook-up con- 
struction to give it a life-action. It 
darts, wobbles and shimmies. Maker 
says that once it hooks there are no 
short strikes. Makinen Tackle Co., 
Dept. 49, Kaleva, Mich. 


Whitlock Supply 
Luggage Handles 


Streamlined luggage handles, made 
entirely of metal. Designed for re- 
placements on inexpensive luggage, tool 








boxes, and wherever sturdy handles are 
necessary. Handles are finished in 
black or brown baked enamel to match 
most luggage, and are furnished with 
bright steel loops for easy and secure 
attachment. The Whitlock Supply Co., 
17 Warren St., New York City 7. 





Gen. Detroit Book— 
Vehicle Fire Fighting 


The General Detroit Corp., 2270 E. 
Jefferson Ave., Detroit 7, Mich., has is- 
sued a booklet entitled, “How to Put 
Out a Motor Vehicle Fire.” Contents 
consist of concise instructions on what 
to do when fire starts, how to handle 
ignition fires, gasoline fires, fires in the 
car interior, under the hood, and under 
the car. Furnishes simple rules to fol- 
low in the prevention of such fires. 
Complete I.C.C. safety regulations are 
also included. ‘Contains 32 pages and 
is illustrated throughout. Available free, 
to fleet operating officials. 





Carbide Combustion 
Engine Lubricant 


Internal combustion engine lubricant 
particularly for cold weather use. Made 
to any desired viscosity, and wax free, 
it contains no petroleum oils. Lubricant, 
according to maker, practically elimi- 
nates sludge and varnish formation in 
the engine. Eases starting in cold 
weather and pour-points vary from —30 
to —80 deg. F. Made in two types, wa- 
ter soluble and water insoluble, the lat- 
ter being used for lubricating internal 
combustion engines, refrigerating ma- 
chines and all types of machinery op- 
erated under conditions of low tempera- 
ture. Sales at present are restricted to 
war uses. Carbide & Carbon Chemicals 
Corp., unit of Union Carbide & Carbon 
Corp., 30 E. 42nd St., New York City 17. 
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FRANK McCABE says. 


BUY 
U.S. WAR 
BONDS & 
SAVINGS 
STAMPS 


NOW! 


SWING-A-WAY STEEL PRODUCTS co. 


We wish we could print all the 
letters we receive praising 
SWING-A-WAY CAN OPENERS 


“Couldn’t keep house without it” .. . 
“Marvelous” . . . “No skipping or miss- 
ing” .. . “Cuts clean every time.” The 
comments are endless. 

Mr. Buyer, take a tip from America’s 
housewives. See what's different about a 
SWING-A-WAY CAN OPENER too! 
Watch it cut open just ome can. You'll 
notice bow the new, floating knee action 
double-geared construction (patent ap- 
plied for) automatically rides with the 
shape of any can. . . how the gears adjust 
the cutting knife to any irregularities. 

That’s why SWING-A-WAY’S are the 
can openers for you to feature in the 
future... they react quickly to promotion 
. . . They sell and resell for big volume! 





CAN OPENER 


e Merchandise Mart «+ Chicago, Illinois 











PROMPT 








DELIVERY 


in any quantity— 
Large or Small 


MILK 
STOOLS 


12" high, 10" seat, made of heavy formed 
steel, reinforced and spot welded. 


Finished in gray enamel. 


GIRTON MANUFACTURING COMPANY 


MILLVILLE, PENNSYLVANIA 


















GOLD WITH 
BLACK BORDERS 
Make $10.00 Jobs 

Cost $1.00 For 

Boats, Windows 

or any Surface. 
FREE SAMPLES 


Order direct until Jobbers can supply. 
Agents Wanted 
D-O Decal Co., New York 58, N. Y. 








OLD” 


The Non-Split, indestructible Fibre-Plug with 
the C r-Wire. 
Also Drills & Holders. Now in use over 10 


years. 
Some Territory still open for active agents. Apply 


Datatine industrial Co., Inc. 
Fifth Ave., New York 














Remember Wher it's 


STOVES 
Oil—Gas— Wood—or Coal 
Brushes—Paint—Rope 








Kitechen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO., Inc. 
Wholesalers and Distributors 
101-103-105 Light Street 
Baltimore 2, Maryland 














UF KIN 


““MEZURALL”’ TAPE RULE 


PRECISION TOOLS - 


TAPES + RULES 


SAGINAW. MICHIGAN WEW TORK CITY 








WHATS NEW 





Magic Pilot-Constant 
Lever Oil Control 


Automatic Products Co., 2450 N. 
32nd St., Milwaukee 10, Wis., has de- 
signed a “Magic Pilot” for indefinitely 


maintaining a constant pilot feed on the 


 elalaes i 

dese, 
A-P constant level oil control. Pilot 
automatically controls the oil flow re- 


quired by the low-burning 
flow orifice in the pilot, 
ging and oil waxing, 


pilot. Oil 
prevents clog- 
says the maker, 


with virtual elimination of all need for 
servicing. 
Wagner Folder on Elec.— 


Automotive Products 


Wagner Electric Corp., 6400 Plym- 
outh Ave., St. Louis 14, Mo., issued a 
16-page folder, form GU-86, describing 
its entire line of electrical and automo- 
tive products—motors, transformers, in- 
dustrial brakes dnd controls, hydraulic 
brakes, air brakes, etc. Includes also 
pictures and addresses of Wagner’s 29 
sales and service offices, and an air- 
plane view of the factory. Printed in 
three light green, blue and 
white. 


colors, 


Handbook—Eastern 
Stainless Steel Sheets 


Eastern Stainless Steel Corp., Balti- 
more 3, Md., has issued a 96 page hand- 
book, entitled, “Eastern Stainless Steel 
Sheets.” 
are devoted to a pictorial review of the 
importance of stainless steel in various 
industries. Information section en- 
titled, “Why Stainless Steel Resists Cor- 
rosion,” and extensive data on gages. 
sizes, tolerances and finishes is in- 
cluded. Has four-page turnout spread 
giving complete details on properties of 
Eastern stainless steels, and a complete 
section on processing and fabrication. 





First 34 pages of this catalog | 





ASCO 


LEATHER and SADDLE SOAP 


Cleans 
Softens 
Polishes 

All leather 
except 


| 

Preserves 
} 

suede 





FAST SELLER 
25¢ 50c 


GIVES that— 
” Expensive Leather Look” 


THE SECRET IS IN THE 
ASCO L-A-T-H-E-R 
Ask your jobber or write to 


| ASCO CHEM. CO., 641 Lexington Ave., B’kiyn. 

















AMERICAN SHEARER MFG CO,» 








METAL DUST PANS 


RED ENAMEL FINISH 
HALF-COVERED 


AVAILABLE JUNE 1ST 


V. H. Worman Associates 
1584 Merchandise Mart, Chicago 54, Illinets 
























( WERE’S WHAT 
FOLKS NEED 


to repair walls, floors, 
furniture, woodwork or 
plaster. This plastic 
repair material comes 
in powder form...just 
mix with water and 
ase. Will not shrink. | 
Sticks and stays pat. 


WATER 
PUTTY 


wiLl NOT SHRINK 
STICKS AND STAYS pur 








Your jobber con give immedicte 
delivery on Durhom's Rock-Herd 
Weoter Putty. Pocked twelve t-Ib. 
cons or four 4-Ib. cons to case. 
Also evaileble in 25, 50 and 
WOOIb drums for industrial users. 


DONALD DURHAM CO. 
Des Moines lowe 


The PLASTIC Repalr Materlal 
in POWDER Form 


HARDWARE AGE 











— -— ss. «=» | 4244 -¢ & wm © «@ 





] 
; 


‘SOAP 





Look” 
iS IN THE 
T-H-E-R 
to 


Ave., B’kiyn. 
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Hex, Mothproof 


Made by Koppers Co., Inc., White 
Tar Division, Kearny, N. J., Hex, moth- 
proofs and protects, woolens, upholstery, 





and rugs. Made up of active in- 
gredient, lithium fluosilicate, 1.2 per 
cent, inert ingredients, 98.6 per cent. 
Maker states that it is odorless, and 
non-inflammable. No sprayer or attach- 
ments are needed, merely sponge it on. 
One application is said to be sufficient 
to mothproof the article. 


Automatic Dishwasher 
And Waste Disposer 


Westinghouse Electric Appliance Di 
vision, Mansfield, Ohio, will make an 
automatic dishwasher which has a 
square top-opening unit, in which the 
housewife places her dishes, glassware 
and silver, closes the lid, and presses 
a button. Machine sprays the dishes, 
washes them for five minutes and rinses 
them twice. It cleans and drains itself 
automatically and shuts off. Complete 
cycle requires 12 minutes, and water is 
150 deg. F. Has one-third greater ca- 
pacity than pre-war models. Racks of 
washer include a light, lift-out center 
on the top rack to facilitate loading 
and unloading of dishes on bottom rack. 
Silverware receptacle is on top rack to 
insure thorough cleaning. Bottom rack 
will hold 28 large dishes, top rack, 12 
cups, 12 glasses and 12 saucers, or 32 
glasses, or 20 cups and 12 saucers. 
Basic unit without a cabinet will fit into 
a work surface next to the sink, and 
used three times a day will consume 16 
cents worth of electricity a month. 
Maker states fast moving shower of 
little water pellets, which clean the 
dishes, will not move the finest glass 
about in the washer. Aiso to be made 
is an electric unit called Waste-Away 
that will grind up garbage and flush it 
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down the drain. Garbage unit thor- 
oughly cleans itself and is easy to in- 
stall. They can be installed separately 
or together. 


Firecraft Self 
Cleaning Rake 


Rake designed for both the lawn and 
the garden, is made with self-cleaning 
tines. Has an all-steel head that may 
be turned back at will by a simple push 
motion on the ground, which at the 
same time cleans out the accumulated 
leaves and dirt from the tines. Raking 
position is instantly restored by the cen- 
tering spring in the barrel head, when 
lifted from the ground. With the safety 
catch closed, rake can be used for 
garden cultivating. Head or barrel 
rotates in, and is held firmly by three 
steel ring bearings, giving three point 
support, On the center bearing arm is 
mounted a steel spring latch hook. 
Pressed down with finger or foot it 
holds the head rigidly for cultivating, 
and when released permits the tines to 
be turned for cleaning. Enameled in 
red, with natural wood handle it is 
available in two sizes, 14 in. with 18 
tines, and 18 in. with 22 tines. Fire- 
craft Corp., 3319 S. Wallace St., Chi- 
cago 16, Mil. 


Mill-Rose 
Pipe Brushes 


Brushes shown are designed for 
plumbers and pipe fitters for use on 
copper installations. Each brush is de- 
signed to clean the outside of the pipe 
and the inside of the fitting to the 
proper depth in the sizes mentioned. 
Brushes are said to have the proper 
gage, hardness of wire, and uniform 





diameter for its particular use. Fitting 
brush made in following pipe sizes, %, 
%, %, %, %, %, %, 1, 1%, 144, 1%, 
and 2 in. Pipe brush made in four 
sizes, %, %, %, 1 in. The Mill-Rose 


Co., 1985 E. 59th St., Cleveland 3, Ohio. 











KEEP WARM 
ee ee oe Oe 






Seal your home 
against drafts 
and cold, stop 
expensive heat 
leaks! Keep out 
dust, dirt. Just 
press MortTitTE 
pliable plastic 
tape around 
windows, doors, baisibiaaeds, 
etc. It’s easy! It’s sure! 


$425 





A roll covers about 
80 ft., enough for 5 


windows 
nee pe of 
. ockies a 
At hardware, paint, Canada 


dept. stores and 
lumber yards. 


J. W. Mortell Co., 508 Burch St., Kankakee, Ill. 


Above is one of the advertisements running 
in national and trade magazines and Sunday 
newspapers building a biq demand for 
Mortite. 


ORDER THROUGH YOUR JOBBER 





ARMSTRONG- BRAY 
GEAR AND WHEEL PULLERS 
Prompt Shipment 


Essential Tools 


because they save hours of time, prevent 
costly breakage and long shut downs. 


STEELGRIP Standard Rigid Arm Gear and 
Wheel Pullers are of improved design. 
Will not slip from work. Arms are forged 
and heat-treated. 2-arm, 3-arm and spe- 
cial models. 12 types and sizes. 
CHAINGRIP Universal Pullers pull wheels, 
solid gears, pinions, efc., even at con- 
siderable distance from end of shaft. 
Proof-tested chains have both chain hooks 
and special pulley hooks. 3-ton and 12- 
ton capacities. 


Write for Catalog Sheets. 


ARMSTRONG-BRAY & CO. 
“The Belt Lacing People” 
5348 Northwest Highway Chicago 30, U.S.A 
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ATKI 


THE SAW THEY ASK FOR MOST 


Hand Saws 
Hacksaws 


Cresscut Saws 
Keyhole Saws 


Circular Saws 
All Other Types 





E. C. ATKINS AND COMPANY e 410 S. ILLINOIS ST., INDIANAPOLIS 9, INDIANA 
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KILLS 








This powerful dis- 
infectant also kills 
blue bugs, fleas, ticks, cattle lice, termites, 
roaches, ants and similar pests. 


Something to Sell When the Going is Tough! 


Nationally advertised — widely distributed — 
Satisfied customers in all parts of the country 
as a result of years of successful use in homes 
and on farms. This powerful disinfectant 
helps control diseases. 


STOXITE LABORATORIES 
BOX B CHESTERTOWN, MARYLAND 























TWO NEW UPRIGHT MOD. 
we eg: 
Processing. - t. 
—. See, = inchades 
ment. bias one oot 12 cub. ft. ft. 


capacity. Low pricel Tremen- 
dous market! 


! Tyler Fixture Cerp., Dept. H-9, a weteme 
| Please rush illustrated booklet on —— 
| freez ( ) upright models ( ) chest model 





{ Send Coupon Today! 


TYLER FIXTURE CORPORATION + NILES, MICHIGAN 








For three genefations Brownie Clamps and Turnbuckles 
have proven their high standard of quality ... in types and 
sizes for almost every shop need, for assembling operations 
or tool, die and pattern work. They're designed for maximum 
strength, durably finished and fitted with accurately ma- 
chined screws. Typical Majestic quality! 


Available in Limited Quantity — See Your Distributor 


Huntington, Ind. 


the Majestic Company, 























FROM CAMMAKT DP 
am aeVele WW ed 2 Wel 


WAFFLE-KNITTED 
IRONING BOARD PADS 
and COVERS 


ills “ 


Textile [\ 











There's no waste circulation — your Help Wanted, Ac- 
counts Wanted, Sales Representatives Wanted and Business 
Opportunities advertisements go straight to the hardware 
trade—the very class you want to reach. You can run a 


HARDWARE AGE, 





Hardware Age Takes Your Sales Message To Over 23,000 Subscribers 


Classified Opportunities Dept., 100 East 42nd St., New York 17, N. Y. 


fifty-word, set solid, classified sales message under any of 
these headings for five dollars; or a Position Wanted ad at 
a (Special Rate) of only two dollars. Send check or money 
order (only) to 
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It costs no more to own the best. Buy RED DEVIL 
modern-line Glass Cutters and painters’ and glaziers’ tools. 


RED DEVIL TOOLS 
Irvington, New Jersey, U. S. A. 


s COLYMBIAN VISES 


THE BEST MADE 


% Columbian Vises 
are the standard for 
strength, workman- 
ship and depend- 
ability. Columbian 
Vises offer your cus- 
tomers the greatest 
value in efficient 
and economical vise 
equipment. All types 
for all work. See 
your distributor. 


THE COLUMBIAN VISE & MFG. CO 


9017 Bessemer Ave. Cleveland 4, O. 
























We are again in « posi- 
tien to offer limited quan- 
tities of good quality 
heavy Silver Plated Flatware 
with steel base. This ware 
gives lasting satisfaction with 
reasonable care and usage. 
Flatware demand will exceed the supply 
available for many months to come. 


Order today. 








M6SS149 30-pe, set: 12 teaspoons, 6 
tablespoons, 6 forks, 6 stainless blade 
knives, Price complete with display 
chest. Per set $6.95, 


WHOLESALE DISTRIBUTORS 
SINCE 1911 


JOSEPH HAGN oo. 217-223 W. MADISON ST., CHICAGO 7 


* MARSHALLTOWN TROWELS* 


MARSHALLTOWN TROWEL COMPANY °* MARSHALLTOWN. IOWA 
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PUSH-LESS HANGERS ¢ PUSH-PINS 


When you sell one—sell both. Double your 








151-£ 

JMINUM LEVE 

sales and profits. Preferred since 1900 for NTER( Mer? 4 
VIAL Cates 


MOORE PUSH-PIN COMPANY «© Sexce /900 E mM : : 4 E L EVE Ls 


113-25 Berkley Street, Philadelphia 44, Penna. c 


every pin-up or hang-up need. 








XTH STREET MILWAUKEE, WISCONSIN 


DON’T PASS 
THIS PLATE 


Champion’s popular wrought 
Mail Box Plates SHOULD BE 
ON YOUR POST-WAR LIST. 
Made of wrought steel, dull 
brass and Parkerized finish. 
Good looking and inexpensive 
—a typical Champion. 

















Champion Wrought Mail Box Plate No. 9170 


THE CHAMPION HARDWARE COMPANY 


51 Murray Street, NEW YORK, N. Y. 








GENEVA, OHIO 
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Help Wanted. Accounts Wanted 
Business Opportunities 
Sales Representatives Wanted 


Allow Seven Words for Keyed Address 
or Your Address 





Set solid, maximum, 50 words....... $5.00 
All capitals, maximum 50 words..... 6.00 
Each additional word......... -10 
Positions Wanted 
(Special Rate) set solid, maximum, 
SB WOTED cccccccccdscrcccccesers $2.00 
Each additional word......... .05 





BOXED DISPLAY RATES 
$8.00 Per Column Inch 





DISCOUNTS FOR CONSECUTIVE INSERTIONS 
5% discount for 4 or more insertions 


Due to the special rate, these discounts do 
not apply on Position Wanted Advertise- 
ments. 


REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Cata- 
logs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing. 


HARDWARE AGE is published every 
other Thursday. Classified forms close 15 
days previous to date of publication. 


Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 








100 East 42nd St., New York 17. N. Y. 








WANTED —SALESMEN CALLING ON 
Hardware Dealers, Department Stores to carry 
Wholesale and Manufacturing Lines in Pennsyl- 
vania, Michigan, Indiana and Buffalo. Can be 
handled as side line. Paint brushes, floor brushes, 
mops, brooms, etc. Commission basis. State ref- 
erences and past experiences. Address Box K-240, 
care of Harpware Acez, 100 East 42nd St., New 
Yorke 17, N. ¥ 


EXPERIENCED BUILDERS AND GEN. 
ERAL HARDWARE SALESMAN Seeks Major 
Line for the Northwest Territory. Twenty years’ 
experience. Contacts established. Available im- 
mediately. Address Box K-227, care of Hagp- 
=e Acs, 100 East 42nd St., New York 17, 





GENERAL SALES & ADVERTISING MAN- 
AGER with Enviable Record in Marketing Wide | 
Variety of Household Products Nationally, avail- 
able to reliable manufacturer, minimum income 


| well 
stores, and large retail trade in Eastern Central | 
reliable 


| 





| for Couple Good Reputable Lines. 


requirement $10,000.00 commission basis preferred | 


or will take over exclusive sales rights nationally 
or sectionally of meritorious products and finance 
high caliber sales organization. Confidential. Ad- 
dress Box K-242, care of Harpware Acr, 100 
East 42nd St., New York 17, N. Y¥. 


LINE WANTED — BY ESTABLISHED 
AGENT for Hardware Dealers, Supply Storer, 
Building Supplies, Lumber Yards, Electric Supply 
Stores, General Wholesale Supply Stores, South 
East. We have the Dealers—We are Producing 
Now—We need one good Quality Line. Straight 
Commission. Address Box K-239, care of Harp- 
ware Ace, 100 East 42nd St., New York 17, N.Y. 














BUY knives, lighters. bobby / 
model goods, fonntain pens, novelties, 
leather goods, school supplies, other 


quick-selling goods, where America’s top 
hardware stores buy —from RIOLEM 
COMPANY. Large stocks, powerfully ad- 
vertised, bring good business to you. 
Write us today! 


RIOLEM COMPANY 
Riclem Building, New Rochelle, N. Y. 





AN EFFICIENT SALESMAN, GOOD 
TRAINING AND BUSINESS BACKGROUND, 
acquainted with hardware jobbers, chain 


otates. Desires connection with well 

manufacturer of hardware, housefurnishing or 

toois, to sell with present line. Dependable refer- 
ence. Address Box K-209, care of Harpware 


Ace, 100 East 42nd St., New York 17, N. Y. | 





MANUFACTURERS LINES WANTED. Sell- 
ing Direct to Dealers and Mill Suppliers for past 
23 years, Hardware, Electrical and Cutlery 

ve & large following in New Jersey and New 
York. Carry some . Address Box K-219, 
care of Harpware Acz, 100 East 42nd St., 
New York | 17, N, ¥. 


MANUFACTURERS SALES REPRESENTA- 
TIVE NOW FINISHED with War Work. Open 
Several years’ 
experience selling Builders & Cabinet Hardware & 
Building Specialties. Acquainted with Hardware 
Jobbers, Dealers, Lumber & Builders Supply 
Dealers handling these lines. Ohio, Indiana, 
Kentucky, West Virginia. Address Box K-237, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 





| APARTMENT 


AND 
MAN, 


HARDWARE, MILL 
HOUSE SUPPLIES 


BUILDERS’ 


| fifteen years’ experience as buyer with Large New 





York Jobber Seeks Position or Partnership with 
Reliable Concern. Highest references furnished. 
Will locate anywhere. Address Box K-248, care 
of Harpware AGz, 100 East 42nd St., New York 
17, N. Y. 

EXPERIENCED HARDWARE MAN DE- 

SIRES POSITION with Reliable Firm. Has had 
12 years’ experience in builders’ hardware, mill 
supplies, paint, plumbing and electrical supplies. 
Thoroughly experienced in table and floor appli- 
ances, such as refrigerators, washing machines, 
gas ranges, etc., and both decorative and indus- 
trial lighting fixtures. Address Box K-263, care 
of Harpware AGe, 100 East 42nd St., New York 
17, N. Y : 
WANTED SALESMEN TO CALL ON Hard 
ware Jobbing Trade and Dairy Industry Selling 
Dairy, Galvanized, and Enameled Ware for one 
of the Largest Sheet Metalware Manufacturers 
in the Middle West. In making application state 
age, schooling, experience, salary expected, loca- 
tion of home, also whether single or married, 
territory preferred. Write Box K-251, care of 
Ne he Ace, 100 East 42nd St., New York 
17, ‘ - 











SOLE REPRESENTATIONS 
FOR HOLLAND 


Active Dutch Business-Corporation with 
several Branch Offices and excellent relations 
in Agriculture and Horticulture, Metallurgic 
Industries and Building corporations, wanted 


SOLE REPRESENTATIONS FOR 
HOLLAND 
of American Manufacturers of all kinds of 
Machinery, Motors, Tractors, Tools and Ma- 
terials, in the widest sense, needed by Ship- 
builders, Engineworks, Builders, Construction- 
Iron-Shops, Farmers and Market growers. 


Please write to: 
HANDELSONDERNEMING “LATUMEBO” Oost- 
Kinderdyk 177, ALBLASSERDAM (Holland). 


HARDWARE WHOLESALER HAS OPEN. 
INGS FOR SALESMEN to cover the following 


| territory: New England =, Virginia, sf 
| land, Washington, D. C., 


d Eastern Pennsy 
vania. Line could be handled in conjunction with 
other products, such as paints or brushes. Ad- 
dress Box K-257, care of Harpware Acr, 100 
East 42nd Street, New York 17, N. 





ATTENTION MANUFACTURERS 
Aggressive Factory Representative in the Metre 
Dolitan New York District with a Large Follewing of 
Forty Years Contact with the Wholesale Hardware 
Trade, Cutlery, Housefurnishing Trade, Novelty Jeb- 
bers, Syndicate Stores, Premium Users is Looking 
for Additional Lines. 

Address Box K-21!, care of a ge ‘wo 
100 East 42nd St., New York (7, N. Y. 














FOR IMMEDIATE DISPOSAL 


BOLTS, NUTS, canes 


@ Quantities Available in inal er ~ 
Pac ages at Greatly Reduced Prices. 
write, wire. 
LEVINSON STEEL SALES CO. 
33 Pride St., Pittsburgh, Pa. (Grant 3241) 


ELECTRIC WIRE SALES 
REPRESENTATIVES 


Large Mfr. Electric Wire and Cable is 
National and Export Sales Organization. 
Territories Open. Commission. 


WHITE ELECTRIC CABLE CO. 


Haverstraw, N. Y 


onal 








MANUFACTURERS REPRESENTATIVE 
covering 
WASH .—IDAHO—UTAH—MONT.—OREGON 
Established Over 82 yeers. 
Desires Lines of Merit. 
E. A. CROCKETT & COMPANY 


135 Harvard N., Seattle, 
Write for further information end references. 


ONION SETS 


Best qe —srepenty cleaned, screened 
and graded. 

Let us know your requirements, we will 
be pleased to submit prices. 


OLTHOFF BROS. 
South Holiand, Ill. 








EXPERIENCED HARDWARE 
SALESMAN 


to Represent a Reputable Manufacturer 
Sash Pulleys, or Other Similar Items in 


A 


Hinges, 

junction with Line of Locksets now handled. Calling 
on Hardware lers, Luraber Yards, and Jobbers ta 

the New Jersey and Eastern Pennsylvania 

Territory. “Gun Gornich cebegupec 


Address Box K-256, cre of HARDWARE AGE 








100 East 42nd St., New York 17, N 





SWEDEN 
We seek Contact with Producers of House- 
hold Machines, Bakery and Pastry 
Ice Cream Meat Machines, Either 
for Delivery Complete or in Separate Parts 
for Assembling in Sweden. Excellent Sales- 
The Advertiser 








men. is coming to U. 8S. A. 
as soon as possible. Ljungs Industrier, 
Malmo, Sweden. 





WANTED 
LOCAL REPRESENTATIVES 


Who are Now Calling on Wholesalers in the 
Hardware and Weldin Fields to Handle Our 
Complete Line of ‘ety Equipment. 
Bacellent Opportunity. Write for Full Details. 
American Industrial Safety Equipment Co. 
394 Bridge Street, Brooklyn, New York 








KALAMAZOO POST-WAR FRANCHISE 
OPPORTUNITY 


Kalamazoo — with a New Full Line of Stoves, Re- 
frigerators and Furnaces tied up in one complete mer- 
chandising package—offers franchises to quality desler: 
in certain markets and communities. Kalamazoo, « 
famous name in cooking and heating for 45 years, 
means large volume and pre#* pccsibiiities for post- 
war. For complete information write te noon = Aon 

Kalamazoo Stove & Furnace 

325 _ Rochester Ave., Kalamazoo Dy Michigan 








WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 


WILLIAM BROUDY 
72 Sumner Ave., Brooklyn, N. Y 
Tel. Evergreen 8-2547, 8-1729 
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CLASSIFIED 


SALESMAN:—AN ESTABLISHED BOS- 


TON JUBBER, covering retail hardware and | 


sporting goods stores, has openings in the fol- 
lowing territories; Maine, New Hampsbire, Ver- 
mont and Mass. State Age and Full Qualifica- 
tions. Write Box K-233, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y. 


~ YOUNG BUYER Formerly with Well | Known 
Purchasing Agency also Familiar Export, having | 


many cor unections among manufacturers and job- 
bers seeks First Class Position in above capacity 
or opportunity to represent reputable firm. Free 
to travel. Address Box K-260, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 

FACTORY REPRESENTATIVE IN A PO- 
SITION to Handle One or Two Additional Lines 
eof Merit for Southwestern Territory. Fifteen 
years of good standing with the automotive, hard- 
ware, sporting goods and toy jobbers. University 





Sales Company, Factory Representatives, 3717 
Stanford Street, Dallas 5, Texas. 
CAPABLE AND AGGRESSIVE SALES 


REPRESENTATIVE Wants Additional Quality 
Lines for the Pacific Northwest covering Hard- 
ware and Plumbing Jobbers. Address Box K-255, 


care of Harpware Ace, 100 East 42nd St., New 
York 17, N 
SALESMEN AND BROKERS sell retailers 


and Jobbers CERTIFIED RAT .KILLER. Re- 
tails for 15c and is put up on handsome display 
cards. Large profits and commissions. rite:— 
Certified Products Co., Dept. 112, Louisville, Ky. 


GOOD OPPORTUNITY FOR HARDWARE 
SALESMAN to call on the trade in Pennsylvania; 
Counties of McKean, Elk, Jefferson, Clearfield, 
Cameron, Potter and Tioga. Must have hardware 
experience but not necessarily have traveling ex- 
perience. Should live in this territory. Address 
P. O. Box 962. Buffalo, N. Y. 

IF YOU WANT AN EXCLUSIVE STATE 
DISTRIBUTORSHIP for Popular $3.00 Fire 
Extingusher and Can Purchase Reasonable Supply 
of Profitable Merchandise; and if you have the 
ability to organize a sales force or else sell many 
kinds of Dealers yourself, write or wire FIRE- 
KILLER oe —_ 106 North Franklin St., 
Syracuse 4, N. 

or WITH ESTABLISHED 
TRADE REQUIRES Three Full Time Repre 
sentatives to headquarter in New York, Atlanta, 
and Dallas. Must have acquaintance with Hard- 
ware Jobbers and if has with Electrical Jobbers 
will be more valuable. Must have or be able to 
get good automobile. Commission arrangement 
with ample drawing account for traveling expenses 
and home maintenance. Sales Manager will inter- 














view. Address Box K-253, care of Harnwaret 
Ace, 100 East 42nd St., New York 17, N. Y 





LINES WANTED 


In Texas, Oklahoma, Arkansas, Louisiana, Mississippi 
end his, Tennessee — by Well Financed Sales 
Organization—20 years Selling Electrical, Department 
and Hardware Trade—Warehouse and Display Rooms. 
Best references. Personal conference can be arranged 


Write Box K-261, eare of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








meer FACTORY REPRESENTATIVES 
Hardware ——. Group Stores, Leading 
Se Dealers and Seed Stores on Eastern Sea- 
bosrd Can Serve Bony Additional Line of Merit for 
Part or Entire Territory—Washington, D. C., to 
Maine, Including a Cities and Princi- 
pal Trading Centers. Experienced Sales Per- 
sonmel and Long Established Connections assure good 
volume. Highest trade references. 
Write Box K-247, care of aesounas pos 
100 East 42nd St., New York {7, 








FOR SALE 
Electrical Supply Jobbing Business Located 
in One of the Most Aggressive Industrial 
Areas on the Pacific Coast Doing Annual 
Volume in Excess of $600,000 Can Be Pur- 
chased for Invoice Approximately $140,000. 
Address Box K-245, care of HARDWARE , as 
100 East 42nd St., New York 17, N. 











Distribution—Present and Postwar 
Established—Reliable—Aggressive 


Selling Agents 
ANCO CORPORATION, Pittsburgh, Pa. 
Branch Offices 
New York - Philadelphia - Detroit - Chicago - Cleveland - Louisville 
Cis hh Ge 6 oe. We will carry the 
sccounts or you can bill 
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OPPORTUNITIES 


MANUFACTURER’S AGENT COVERING 
METROPOLITAN CHICAGO IS _INTER- 
ESTED IN HANDLING ADDITIONAL 
ITEMS FOR MANUFACTURER. Address Box 
K-236, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y. 


ADDITIONAL LINES WANTED by Manu- 
facturers Sales Representative now calling on 
Hardware Jobbers and Large Retail Hardware 


Stores in the State of Wisconsin. Eleven years 
personal contact with the trade. Commission or 
salary. Addgess Box K-252, care of HARDWARE 
Acs, 100 East 42nd St., New York 17, N. Y. 


WAN TED HARDWARE LINES OF MERIT 
Direct from Manufacturer. We are established in 
the business and with the trade. Are selling hard- 
ware distributors now. Headquarters Minneapolis, 
Minnesota. Address Box K-244, care of Harp- 
ware AGeE, 100 East 42nd St., New York 17, 
| es 

FACTORY REPRESEN TATIV E—TWENTY 
YEARS’ personal contact among chain store syn- 
dicates hardware and electrical distributors in 
greater New York seeks line—references fur- 
nished. Address Box K-259, care of Harpwarr 
Ace, 100 E. 42nd St., New York City 17, N. Y. 


SALESMAN—TO TAKE OVER ESTAB- 
LISHED TRADE in Connecticut to sell well 
known “Shanday” Line of Brushes, Mops and 
Housefurnishings. Applicant must live in Con- 
necticut. Commission basis. SHANE 2 HAYS, 
INC., 5300 - 21st Avenue, Brooklyn, N “ef 


LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by ienced 


Warehouse .. . 
Plan for Post War now. Address Perkins Sales 
Co., 610 Newbury Street, Boston 15, Mass. 


MANUFACTURER'S REPRESENTATIVE 
WITH YEARS OF EXPERIENCE selling the 
Hardware Buyers, Jobbers, Chain Store Buyers 
and Mill Supply Houses in Chicago and Adjoining 
Territory desires Quality Lines with Manufactur- 
ers on a commission basis. Address Box K-238, 
care of Harpware AGe, 100 East 42nd St., New 
York 17 

POSITION WANTED AS BUYER OR AS- 
SISTANT. Experienced shelf, builders hardware, 
tools, machinery, housefurnishings, garden, mill 
supplies, capable general management, systematiz- 
ing, perpetual inventories, sales promotions, re- 
organizations, personnel. Definite executive capa-- 





bilities, college education, versatile, adaptable. 
Married, Jewish, presently employed as buyer 
wholesale distribuors. State Details. Address 


Box K-249, care of Harpware Acs, 100 East 
42nd St., New York 17, N. Y 





WANTED! 


* Three experienced sales- 
men familiar with whole- 
sale hardware or millwork 
jobber trades—North, Cen- 
tral, Northeast and entire 
Southern territories open— 
to sell nationally advertised 
product for new division of 
a large corporation—prefer 
men between 25 - 35 years 
old — salary commensurate 
with experience and ability 
—submit details of experi- 
ence, education, and present 
compensation. 





Address Box K-243 
Care of HARDWARE AGE 
100 East 42nd St., New York 17, NW. Y. 








SECTION 


WANTED: TO PURCHASE HARDWARE 
STOCK AND BUILDING IN LOWER MICH- 
IGAN, Located in a City with Population of 
5000 or Less. Address Box K-241, care of Haap 
-_ Ace, 100 East 42nd St., New York 17, 
i. ws 

SALESMEN WANTED—TO SELL FIBRE 
BASKETS AND HAMPERS. Hardware Trade, 
Department Stores, Gift Shops, Chains, Etc. 
Commission. All territories. Write in detail. Ad- 
dress Box K-223, care of Hanpware Acz, 100 
East 42nd St, New York 17, N. Y. 


REPRESENTING A CHEMICAL CO. ‘CALL 
ING On 95% of Feed Dealers and Hardware 
Stores on Long Island could easily handle a 
Very Good Paint Brush Line, Insecticides or 
Fertilizer, Wish to Represent Manufacturer Only. 
Address Box K-250, care of Harpware Acr, 
100 East 42nd St., New York 17, N. Y. 


” WANTED—GOOD LINE TO SELL to Hard. 
ware & Furniture Trade—In the States of S. C., 
Ga., Ala., and Fla. Have three Good Men that 
know the Trade. Address Box K-254, care of 
Harpware Ace, 100 East 42nd St., New York 
17, N.Y ues 

FOR SALE — HARDWARE — PAINT — 
HOUSEFURNISHINGS STORE. Can be Ex- 
panded. Established 1910 in Queens, L. I. Ad- 
dress Box K-262, care of Harpware Aceg, 100 
East 42nd St., New York 17, N.Y. 

MANUFACTURERS: LET US REPRESENT 
YOU, Selling to Hardware and Marine Supply 
Dealers, Entire State of Fla. and Georgia 
Lines marketable to the yachting trade especially 
desired. Write either W. J. McCuiston, 3638 
N. W. 15th St., Miami, Fla., or Lt. Comdr. 
T. W. McCuiston, U.S.N.R., 4816 Franklin St., 
Harrisburg, Penna. ‘ai 

IDEAS FOR BRITAIN. NEW PRODUCTS 
WANTED URGENTLY for English Market. 
English Manufacturing Organization wants prac- 
tical new ideas, particularly building, engineering, 
domestic tragles. Can manufacture under licence 
and distribute through our established selling or- 
ganizations. Replies strictly confidential. Write 
Box O.A.D. 87, Gordon House, 75 Farringdon 
Street, London, England. 

DISTRIBUTORS WANTED—BY SALES 
COMPANY OF LARGE MANUFACTURER 
of Garden Lawn Sprinklers Revolving Type— 
Available to Distributors—Wholesalers or Manu- 
facturers Sales Agents. Avalable for immediate 
delivery. P.A. approved. Has Several Out- 
standing Sales Features. Will carry accounts if 
rated. Have worked successfully with drop ship 
jobbers. Address Box K-258, care of Harpware 
Ace, 100 East 42nd St., New York 17, N. Y. 




















MANUFACTURERS 


If you want to aggressively develop 
postwar markets abroad, write us. We 
attend to all EXPORT Formalities and 
pay you here. 


STEINHARDTER & NORDLINGER 
Established 1908 
105 HUDSON STREET, NEW YORK 13, N. Y. 








OPPORTUNITY IN OUTBOARDS 
If you are not selling outboard engines you 
are passing up an item which can be the most 
profitable in your store.” 
We're appointing dealers NOW for POWER- 
PAK, the finest and best value outboard engine 
on the market. Deliveries this year. 
Write us for the proposition. 

BRUNS, KIMBALL & CO. 

10 West 13th Ste, New York, N. Y. 


EFFECTIVE REPRESENTATION 
Housewares Mfrs. desiring More Complete Coverage 
would do well to discuss matters with this young and 
aggressive organization. Fewer Lines in future will 
enable us to give you benefits of direct representation 
together with lower agency costs. Regularly contact 
jobbers, dept., chain and drug stores in Mo., Kan, 
Neb., and Ia. Give us chance to further illustrate 
how we might give your product the distribution you 
desire in the Middle-West. 
Reply Box K- care of nAaewAat om 
100 East 42nd st. New York 17, N. 











SOUTH-AFRICA 
We invite Correspondence from American Manufse- 
turers eager ea" _ rt. ume Representation is 
South-Africa. backed by 
expert Ry in the poy AE merchandise, 
trie Stoves, Refrigerators, Washing Machines, Hard- 
ware, Mechanics Tools, Wood-Working Machines, En- 
= oe 
wu 

WILLIAM AGRANAT & CO. 

Londen & Lancashire House, 
P. 0. Bex 1147 (Cables: iat) 
CAPE TOWN, SOUTH AFRICA———— 
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QUALITY WOOD SCRAPERS 
to seat 1O¢ 


—_ 


TOOL STEEL BLADE, HEAVY STEEL HANDLE 


IMMEDIATE DELIVERY 
LEVERMATIC CORPORATION 


174-176 PRIEND STREET, BOSTON 14, MASS. 
Mfrs. of the Largest Variety of Exclusive Precision Ground Dise Wheel Knife 
Sharpeners in U. S. A. 
Prices O.P.A. Approved 
NEW ENGLAND SALES REPRESENTATIVE 
PERKINS SALES CO., 610 NEWBERRY ST., BOSTON 15, MASS. 
WANTE WELL ESTABLISHED AGENTS IN ALL PARTS 
OF THE U.S.A., CANADA AND EXPORTERS 







































It’s Time For 
STORM WINDOWS and... 


KEES Gossett Hangers 


Special ‘‘guide flange’’ and extra large “‘eyes"’ 
make them the HANDIEST of all hangers. 

Doubly convenient . . . one set of hooks serves 
for both storm sash and screens. You can get 
extra eyes or lower halves packed separately. 

CASH IN on the growing popn- 
larity of storm windows .. . 
they're real fuel savers. 


F. D. KEES MFG. CO. 


Box K-8 Beatrice, Nebraska 
Distributed Through Wholesale Hardware Trade 
























FGenui" DOMES o& SILENCE 


SLIDE SILENTLY - SOFTLY - SMOOTHLY 










> 


Domes of Sil — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 





& FLOORS - CREATE QUIET 


Leok for name 
“Domes of Silence" 











fidwentinenwa 





Ondex SIJo 


Admiral Corp. 


American Screw Co. 
American 
Amerline 


Associated Manufacturers 
Atkins & Co., 
Atlas Asbestos Co. 


Automatic Washer Co. ........ 


Autoyre Co. 


Bengal Co. 
Blackstone Corp. 


SD rere 


Boss Mfg. Co. 


Brewer & Sons, Chas. A........ 
Bridgeport Hdwe. Mfg. Corp.... 
Briggs & Stratton Corp......... 
Brooks & Sons, M. S. ......... 


Bruno Tools 
Buffalo Bolt Co. 


By-Chemical Prod. Co. .......... 


A ere 
Allen Mfg. Co., Nashville, Tenn. 
Aluminum Company of America. . 
American Chain & Cable Co..... 
American Elec. Heater Co. .... 
American Shearer Mfg. Co. .... 
Thermos Bottle Co..... 
Ames Baldwin Wyoming Co.... 
Animal Trap Co. of America.... 
Armstrong Bray & Co........... 
Asco Chemical Co. ............ 


F 





.. 173 | Ferry Cap & Set Screw Co....... a4 
.. 28) Fireline Stove & Furnace Lining 
ORD FR eatkttnbiens senctecercosses 
15 | Flex-O-Glass Mfg. Co. .......... I 
92 | Forsberg Mfg. Co. .............. 174 
ee to we | caper reer 75 
a 
.. 194 
148 
.. 187 6 
.<, p 
1% Babbin: Ble: Geis ccciisciiiscdscs 83 
_ 195 Garden City Plating & Mfg Co.. 176 
194 General Hardware Co. ......... 18! 
43 2 General Mills, Inc. .............. 9 
Yj 1% Gerity-Adrian Mfg. Co. ......... 65 
a 187 Gilbert Clock Co., Wm. L........ 152 
Ks 91 oe ee ee eee 193 
36-37 Gladding & Co., Inc., B. F....... 130 
Goulds Pumps, Inc. ............. 151 
Great Neck Saw Manufacturers, 
Mes cdnddgtwisscddatestantabhen 183 
Greenlee Tool Co. ............... 175 
SS SE” Wis. oi ca omeseuenes 147 
.. 157 
.. 54 
a ® 
-. 182 H 
os ae 
146 | Hagn, Co., Joseph ............... 197 
.. 125 | Hamlin Metal Prod. Co. ........ 137 
.. 182 | Hanover Wire Cloth Co. ....... 6! 
.. 119 | Heller Brothers Company ........ 51 
17 | Hill-Shaw Company .............- 84 
19%6 | Hindley Mfg. Co. be . 
| Hodell Chain Co. .............. 71 


| Hoppe, Inc., Frank A. ........... 168 











| Horton Mfg. Co., Bristol, Conn... 60 
c Hudson Mfg. Co., H. D. ........ 58 
Camillus Cutlery Co. .......... 153 | Hyde Mfg. Co. ......-.. esses 133 
Carborundum Co. ............. 8I 
Carnegie-Iilinois Steel Corp...... 59 
Champion Hardware Co. ..... 197 
Chicago Spring Hinge Co........ 162 | 
Clarke Sanding Machine Co..... 86/| Ideal Rubber Co. .. ee ee 
Clayton & Lambert Mfg. Co.... 50/| Imperial Bit & Snap Co. ........ 179 
Clemson Brothers, Inc. .......... 127 | Ingraham Co., E. .....6.....005. 62 
Cleveland Chain & Mfg. Co..... 5 | International Salt Co. .......... 163 
Columbian Rope Co. ........... 201 
Columbian Vise & Mfg. Co. ..... 197 
Connecticut Valley Mfg. Co..... 190 
Continental Can Co. ............ 32 J 
Continental Screw Co. ...... --- 126 | Jabsco Pump Co. ............-. 72 
Corbin Cabinet Lock Co. ....... !4/ Jackson of London Products ..... 8 
A OE OE i ecdcvdedancasees 45 
Corning Glass Works ............ 67 
Crescent Bronze Powder Co....... 179 
K 
D — «A . 74 
| Kaul Importing Agency, Inc., Leo 163 
D-O Decal Company ............ 194) Kay-Tite Company ............... 189 
Danco Corp. vereereeees U7 | Kees Mfg. Co., F. D. .........0 200 
Darra-James Corp. .............. 74 Kellogg Brush Mfg. Co. ......... Is 
Dearborn Stove Co. ... . .. 189 | Klein & Sons, Mathias ........... 43 
Delco Appliance Div. .... coe FE eemnes Corp. “4 
Detroit Vapor Stove Div.. . 66 
Dixon Crucible Co., Joseph..... 18! 
Dobbins Mfg. Co. ................ 200} 
Doggett-Pfeil Co. ; ood L 
Domes of Silence es — | tenders, Frary & Clerk . ae 
Dominion Elec. Mfg. Co......... 155 savennette: Ces 200 
Drake Electric Works ........... ie2 | Fi E nin ea Aim 
Lewis Engineering & Mfg. Co. 70 
Durham Co., Donald ‘ wr 
Duro Metal Products Co. | oe = 
| Linck Co.. Inc., O. E. ..... 131 
| Lincoln Engineering Co. ... 129 
7 | Lionel Corp. 10-11 
Locke Stove Co. ae 154 
Edison General Elec. Appl. Co... 53 | Lockwood Hdwe. Mfg. Co. ...... 95 
_ | Rens SS or re 163 | Lowe Brothers Co. .............. 80 
Ghee Wemetis Coe. ... 5.6.5. 605.3 21 | Lufkin Rule Co. ..............0.4. 194 
Empire Level Mfg. Co. ........... 197 | Lux Clock Mfg. Co. ............ 57 


Le Clock Mfg. Co. 


HARDWARE AGE 
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Magor 
Majest 
Mall 1 
Mallec 
Marshc 
Mason 
Master 
Master 
Master 
Mayhe 
McAle 
McGill 
McKee 
Merch 
Metal 
Micha: 
Mid-St 
Milcor 
Miller, 
Mill-Re 
Minute 
Molly 

Moore 
Mortel 
Mullin: 
Murray 
Myers 


Natior 
Nation 
Nation 
Natior 
Natior 
Natior 
Neats! 
Nocko 
Noma 


Owoss 


Palati: 
Parag 
Peter 

Petrol: 
Phoeni 
Pionee 
Pionee 
Pitts bi 
Plomb 
Plymo: 
Porter 
Prever 
Protec 


Ray-O 
Red I 
Red J 
Remin 
Richa 
Ridge 
Riege! 
Rite-V 
Rival 

Roper 
Ruber 


Russel 
Nut 


Russel 
Rustic 


SEP 


Se 70 




















M 
Magor Car Corp ...............- s 
SE | Serre reer rr rrr) 19% 
EE ME Ms oc ccccccecesccsease 74 
Malleable Iron Range Co. ....... 62 
Marshalltown Trowel Co. ........ 197 
Mason-Williams Co. ...........++ 162 
Master Lock Co. .......cccscccces 77 
Master Rule Mfg. Co., .......... 136 
Masters Planter Co. .............- 49 
Mayhew Steel Prod. Co. .......... 18! 
McAleer and Co., E. J. .......... 179 
McGill Metal Products Co. ..... 133 
McKee Glass Co. ....ccccccevccte 55 
Merchandise Mart ............... 88 
BNO, GO. cccccccccvachtkes’ 177 
Michaels Art Bronze Co. ......... 22 
Mid-States Steel & Wire Co. .... 168 
Milcor Sheol Ca. ci: cccccccccicce 122 
Miller, Inc., Robert E. ............ 200 
BMese COs o< i ccctccdvoctuscess 201 
Minute Mop Co. ...............- 191 
Se GONG cavcecdcatdendescdss. 168 
Moore Push Pin Co. .............. 197 
cco eel a SO ae 195 
Mullins Mfg. Corp. .............. 86 
Murray Ohio Mfg. Co. ........... 29 
Myers & Bro. Co., F. D. ......... 171 
N 
National Aluminum Mfg. Co. .... 52 
National Brass Co. .............. 202 
National Ideal Co. ............. 189 
National Mfg. Co. .............. 182 
National Pressure Cooker Co. ... 63 
National Screw & Mfg. Co. ..... 203 
UNIO TON: sc cacciababecessce 72 
Nockonwood Industries, Ltd. ..... 176 
Noma Electric Co. ............. 26-27 
° 
Owosso Products Co. .......... 177 
P 
Palatine Industrial Co. .......... 194 
Paragon Utilities Corp. .......... 18 
Peter Pulverizer Pres., Inc. ....... 31 
Petroleum Solvents Corp. ........ 159 
Phoenix Mfg. Co. ............... 28 
Pioneer Gen-E-Motor Corp. ...... 123 
Pioneer Rubber Co. ............ 176 
Pittsburgh Water Heater Corp. .. 6 
re 185 
Plymouth Cordage Co. .......... 73 
Porter, Inc., H. K. ........ Seas ae 
Preventhem Co. .......... seitcad Oe 
Protected Steel Products .......... 118 
R 
Rey-O-Vbs GO. :acssaecces eens 204 
Red Devil Tools ................. 197 
Red Jacket Mfg. Co. .......... . 
Remington Arms Co. ............. i 
Richards-Wilcox Mfg. Co. ...... 117 
OE eee 2 
Riegel Textile Corp. ............. 169 
Rite-Way Prod. Co. .............. 121 
Se a ee 114 
Roper Corp., Geo. D. ........... 158 
COI OE bane ccieescdeccccdes 24 
Russell, Burdsall & Ward Bolt & 
I Sob ids cenddddntocwcodsa’ 
Russell & Erwin Mfg. Co. ........ 38 
Rusticide Products Co. ........... 24 
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s 
Safeway Chemical Co. .........- 176 
Seer rs Perr rery 165 
Schlueter Mfg. Co. ..........00+- 169 | 
Schwartz Mfg. Co. ..........0005 78 
Sentinel Radio Corp. .........-+ 143 
_— Bronze Powder & Stencil 
Sherman Mfg. Co., H. B. ........ 30 
Sherwin-Williams Co. .......-..- 23 
SU I, Vans  cdbedausabesccceses 20 
eT Ore 179 
Sinclair Industries .............-- 189 
Slaymaker Lock Co. ...........:- 181 
Solo-Horton Brush Co. .........- 69 
Sonneborn Sons, L. ..........0+0 22 
Sound Equip. Corp. ............. 188 
Deatlley WHO 6 cies cccccccs cesses 13 
Stanton Supply Co. ..........+006- 192 
Stewart-Warner Corp. ........... 7 
Swing-A-Way Steel Products Co... 193 
Sylvania Elec. Products .......... 149 
T 
| Taylor Co., David B. ........... 194 
| Technical Development Labora- 
GION. ois cv snc sebkasddus ccccnsive 201 
Tennessee Valley Associates ...... 34 
FID BIT ns ctdscesccccccccceces 19% 
Toxite Laboratories ............+. 196 
Tremco Mfg. Co. ........--0-e0ee 56 
Triplex Screw Co. .......cese-eeee 124 
Tucker Duck & Rubber Co. ...... 166 
Tyler Fixture Corp. ............+- 1% 
U 
Union Hardware Co. ............- 130 
| United States Steel Corp. ........ 59 
| United Stove Co. ............06++ é .] 
| United Wallpaper, Inc. ......... 139 


| Upson-Walton Co. 
| Utica Drop Forge & Tool Corp. 134 


- 
| 
Vaughan & Bushnell Mfg. Co. ... 183 
| Vaughan Novelty Mfg. Co....... 74 
| Verd-A-Ray GOR. cis sscssecccesne ba 
| Victor Elec. Prod., Inc. .......... 141 
| 
w 
Walters Mfg. Co. ............000 169 
| Warren Peet Gare... odds odosvisey 48 
| Washburn eke sageateadsoeses 33 
i Wiliis Gie. ocd donc s dees uses 52 
Wickwire Brothers ................ 16 
| Wilson Industries ............ 167, 201 
| Wiss & Sons Co.. J. .....e-ceceee 161 
Wood Shovel & Tool Co. ........ 9 
Wooster Brush Co. ............... 2 
Worman, V. H. Associates ...... 194 
Y 
Yale & Towne Mfg. Co. ........ 3, % 
Youngstown Kitchens Div. ........ 86 
Youngstown Manufacturing, Inc... 39 
Zz 
es TAR Ss ivkecczines (cence 191 








RESTORE ROCK-HARD 
PAINT BRUSHES 


TO ACTIVE SERVICE 






Order through your 
jobber in pints, quarts 
and gallons or write 


PRESTORER 


Brush cleaner 


to 
makes the hardest 
paint brush as TECHNICAL 
good as new. No DEVELOPMENT 
fire hazard. LABORATORIES 
NON-CAUSTIC Tenafly, N. J. 











QUICK RESULTS ON VOLUME SALES 


SALES ror your propuct 


® Coast to coast coverage with resident 
salesmen blanketing the nation. Full job- 
ber and chain store coverage. 


Will take on any good product selling to 
this field that offers volume sales possibil- 
ities. 








Write, wire or phone 


WILSON INDUSTRIES, Inc. 


| 737 W. VAN BUREN ST. CHICAGO 7, ILL. 


FINEST QUALITY - LOWEST PRICE 


PRECISION 
GUN BRUSHES 

















Phosphor-Bronze or Bristle 


All popular sizes for rifles, shot- 
guns and revolvers. 







Ask your jobber—or write direct giving name of your jobber. 


THE MILL-ROSE COMPANY 


BRUSH SPECIALISTS FOR 25 YEARS °* CLEVELAND, OHIO 











Working full-tilt on war contracts, 
Columbian is nevertheless able to 
produce limited quantities of rope 
for civilian use, from the best pos- 
sible fibre authorized by the 
United States Government. In 
war, as in peacetime, it pays to 
use Columbian. 





COLUMBIAN ROPE CO. 
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Here's a profitable sales builder for your contractor builder trade. It's the 
No. 1159 — Dexter-Tubular — Screen and Combination Door Latch. 


Just check these specifications: trims are solid brass, choice of either dull 
or polished finishes; quick time-saving, cost-saving Dexter-Tubular bore-in 
installation; sturdy, dependable built-in quality, backed with the written 
lifetime Dexter guarantee. 


Here's saleability for the builder; guaranteed satisfaction for the home; 
big volume and profit for you. There are millions — yes, nearly three 
millions — of these Screen Door Latches in use in American homes today. 


Now is the time to make use of the selling magic of Dexter-Tubulars 
to build your sales and your profits. As a starter, order a few dozen today. 
Mail your order direct to the manufacturer in Grand Rapids. 


NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


Sales Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohio 
TAMPA DETROIT PORTLAND, Ore. ST. LOUIS BALTIMORE FORT WORTH 
CHICAGO PHILADELPHIA LOS ANGELES KNOXVILLE 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR AND SHELF HARDWARE 





DEXTER “JAR-PROOF’ SET SCREW 


rH An important feature—a set screw that 

definitely stays put. A sturdy coil spring 

in the center of the screw, one end im- 

beds into the spindle, the other end into 

O the screw. This securely locks the set 
—Y screw in place. 


GENUINE FRENCH SHANK 
Both knob and lever handle are 
solid brass, well proportioned and 
graceful. 





SIMPLE POSITIVE LOCK 


ZW / Nothing to get out of order. A heavy 

XR v A slide plate locks directly on the spin- 

Ly die with a snap action between the 
locked and untocked pagitions. 














T-Yoh tia Mil -MmeCleel iad 
Fastener Line - - - marked 



















aie THE MOST COMPLETE LINE 
w 
crew that 
ys OF FASTENERS MADE 
, 4... 
; Competition will be keen in all lines of 
bs} business after the war ... hardware will be 
\oe/ no exception. It will pay to handle and 
cK feature lines of known quality and estab- 
A 
aE. | lished reputation. 


When it comes to fasteners—those small 

} | 
but exceedingly important items for the 
\ ‘ hardware trade—you can rely on National 
to help win customer good will and repeat 


business. 


THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, 0. 





NOW 
that you 


can get 


Flashlight 
Batteries 


NEW FLASHLIGHT FREE! 
ty U A ia A N T E é ° We will give you FREE a new comparable flashlight if yours 


is ever damaged by corrosion, leakage or swelling of this cell. 


RAY-0-VAC COMPANY OTHER FACTORIES AT 
CLINTON, MASS. © LANCASTER, OHIO + SIOUX CITY, 1OWA® 
MADISON 4, WISCONSIN FOND DU LAC, WIS. © MILWAUKEE, WIS. * KANSAS CITY. MO. 











